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7-45—Revolving Umbrella Displayer. 12" 7-46—Umbrella Displayer. 11" high, 17" 
high. Holds ten umbrellas. With 34" x 9" wide. Holds six umbrellas. With 34" x 6" 
Lucite base. 2'' Diam. upright. x 9" Lucite base. 


A New Year and Neu Ideas 


In the field of visual presentation much progress has been made in 
determining the best techniques to obtain best results. In this work 
display manufacturers have rendered untold assistance and have given 
of their facilities to experiment with new fixtures for hard-to-display 
merchandise. SCHEULER craftsmen and facilities are constantly 
using their skills and creative abilities to ever improve and. enlarge 
the scope of functional display units. So you can always depend upon 
SCHIEUER for the newest and best. 


WRITE FOR COPY OF OUR NEW ILLUSTRATED CATALOG TODAY 





SemrioOns, INC. 


——_ 307 WEST 38 ST.. AT EIGHTH AVE., NEW YORK CITY 18 
ORIGINATORS AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 





SCHEUER 
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Hecht’s, Washington, D.C., tells us “If you could see the 


shining happiness in the eyes of Washington children . P  voe saecammeuens 

by the thousands every day . as they view the life-like a eae 

‘ ife-si Jisney characters, y w fee ore an 4 ~ -< , . 
ms fe ze I ne} cha acte you ould feel more tha FS i) Disneys 
amply rewarded for your efforts . as we do. - . 


7 CHRISTMAS 
CHARLES B. DUNCAN, SR., lice-President " wINDOeS 





Many full page ads like these were used by Hecht’s. 


Reserve this attraction for 
Christmas, 1947 





Ce Reet Tn Be 
fur Hecur Co”. Fox CurisTMas 


Dhile Dus neys 


SUNG OP 
THs SOUTH 


Brom lhe slery of 
UNCLE REMUS 


3 
{llustrating the attraction as created for 
THE HECHT COMPANY, WASHINGTON, D. C. 


LARGE COLORFUL MECHANICAL ACTION WINDOW DISPLAYS WITH 
TIE-UP FOR TOY SECTION AND INTERIOR 


Sensational attraction which will become 
America’s Number One Hit with children and 
grown-ups alike by Fall and Christmas, 1947. 


W. L. STENSGAARD AND ASSOCIATES, INC. 


346 NORTH JUSTINE STREET ° CHICAGO 7, ILLINOIS 





P. S. Also available “Song of the South” designs for Spring and Easter Promotions. Information furnished by our representatives. 
WRITE TODAY. 
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You get the most value from DISPLAY Full color comes to DISPLAY WORLD'S How is display handled at one of the large stores | 
WORLD when you share it with others. See cover in a reproduction of a display by in South Africa? In the February issue H. Edel : 
that it reaches other executives of your organi- Russell Kehrt, Jenny's, Cincinnati. The spirit j 


zation and the members of your department. of winter is hepillend: toy thks diaghey, dilla ts Johannesburg, tells all about it . . . Numerous features 


deep snow, the handyman busily at work, the by on-the-spot reporters, plus current news of display 


combination of darkness and color and light. in New York City, Chicago, and Los Angeles, sketches 
. Color photograph by Ken Rarich, Cin- by Dana O'Clare and Eugene Claussen . . . and other 


cinnati. articles and features of timely interest. 
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Here she is, the winsome witch, dramatized 

by our affection for her. Delightful in bangs 

and her abundant, gleaming mane; long-legged, 
slim-hipped, alternately shy and coquettish, 

she is a triumph in representation, as everyone 

in Visual Merchandising will recognize. 

Magnet of her group—the whole, rich, Teen-age market— 
she beckons her flesh-and-blood sisters, 

and they flock fascinatedly to the other side 

of the glass. It has been no mean accomplishment 
to capture her charm, her manner, her freshness, 
her young sophistication, as we have done 


in our beguiling sculpture for Bonwit Teller, New York 


/, a ren Avenue, New York 18 


CREATIVE DISPLAY HELPS FOR TODAY AND TOMORROW 
MARY BROSNAN MANNEQUINS ¢ CYRILLE STEINER FIXTURES 
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Distinctive — Permanent — Natural 


Permanently well groomed trees and hedges will add 
a delightful air of distinction and charm to any space. 
Made of natural preserved, high grade, imported 
Ruscus with high gloss enamel finish, these decora- 


tives will last indefinitely without care. 


OTHER RUSCUS ITEMS ARE SHOWN IN OUR SPRING 
CATALOG. WRITE FOR A FREE COPY TODAY. 


62S Mh TO FAP OY a ek Oe Oe oe ee) 
BS ea me OP rted SD OF AAG 





No. C8369 MODERN RUSCUS 
TREE—Shaped with fibre tub- 
ing and thickly covered with 
Ruscus. Height overall 72 in.; 
Ruscus only 54 in. Diameter 
12 in. Other sizes 3, 4, 5 
and 7 ft. high Price (tree 
shown) $42.00 each 


No. C8370 RUSCUS HEDGE-—Solidly packed box of Ruscus measures 15'/2 in 
x 7 in. x 3 ft. overall. Ruscus is 9 in. high. Moss filled box is 3 in. x 
61/2 in. Price (per running ft.) $4.75 (minimum 3 ft.) 


No. C8367 PYRAMID RUSCUS 


: ’ TREE—Built-up wooden form is 
used for this tree. Height 

overall 63 in. Ruscus only 55 

| in. Diameter at tree base 16 

_ in. Other sizes 30 in., 3, 4, 


6, and 7 feet. Price (tree 


SEM (0 MP AN Y Shown $2605 








521 SOUTH WABASH AVENUE ¢ CHICAGO 5, ILLINOIS 








1947 





JANUARY, 1947 DISPLAY WORLD 











A Practical 


New Year’s 
Gilt 


To Clients 





FREDERIC SHIPMAN 
Inventor of the new display technique 


“THE NEW USE OF MIRRORS" 








The first ten subscribers for a 


Frederic Shipman Franchise 


during the month of January, 1947, will be entitled to a 


COMPLETE WINDOW UNIT FREE! 


This means the newly patented mirror window with the 
MOVABLE APEX that practically "Stole the Show" at the 
recent Display Market Week held at the New Yorker Hotel, 
New York City, will be installed FREE in the window of your 
choice in your store in any city in the United States or Canada, 
provided you become a new Franchise Holder or, in the event 
you are at present a Franchise Holder, sign a "renewal." 


Write for further details. 


When in New York, see the twelve Mirror Installations at 
the 


FREDERIC SHIPMAN STUDIOS 


512 FIFTH AVENUE NEW YORK 
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Arts and Blowers Again 
sweeping the country 


with Smart Spring FLOWERS, FOLIAGES, BOTANICALS 
and the CRYSTAL GLASS-LIKE PROCESS 


FORSYTHIA * DOGWOOD «+ BLOSSOMS 


(on natural branches) 


SCATTER GRASS and GRASS MATS 

COLORED SANDS and SHAVINGS 

PALM TREES and PALM LEAVES 
a Meee =60SEM REAL STUFFED DOVES 

CRYSTAL GLASS-LIKE PROCESS BOTANICALS « NOVELTIES 


Not a tinsel, this patented laboratory process 
ta ss a real, natural, light-re- 
ecting crystals of extraordinary beauty. Can 
be applied only at the laboratory — to metal, - 
wood, cloth, plastic, glass, cement, plaster, SOON! CRYSTAL GLASS LIKE FLOWERS 
ee . ere Sy ge used! = 
- reate air in Color or ite, fe; : 

Ta" high, $10.00." Unprocessed. Wire Unit Visit New York's Smartest Showrooms 

ny Color, $5.00. 


MANUFACTURERS ARTS AND FLOWERS CREATORS 


133 West 56th Street (near Fifth Avenue) - Clirele 7-6893-6818 - New York 19. N. Y. 

















9 2 “ 
Here's the New Mannequin 


that Adds Spice to Displays! 
YOUNG FLIRTS 


A group of three saucy stylized figures of 
flirtatious charm. One of the most original 
conceptions in mannequins in recent years. 






They belong to that interesting age group 
twixt the Teen-ager and the Junior. Full of 
action and full of charm. 


You must see these new Mileo Mannequins. 


If you can't come in, write for photos. 


And remember: Mileo Mannequins sell 


merchandise. 


MILEO MANNEQUINS, 7 W. 36th St., New York 18, N.Y. 


Established 1900 CHARLES MILEO Just off Fifth Avenue 
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HE FRIENDLY FRONT actually puts your entire store on 

display. Its broad, unobstructed areas of clear glass breathe 
cordiality and invite immediate inspection of the tempting 
array of wares revealed within. 


The new idea is to plan the front as part of the store itself 
and you can do this best with complete Brasco Construction. The 
Brasco line of unified members has been developed and engineered 
in keeping with the most advanced conception of exterior-interior 
Pg store front design. All parts are precision machined to fit perfectly 

and simplify installation problems. Classic beauty of design and 

finish contribute unobtrusively to the entire architectural scheme. 


Brasco Store Fronts are built to endure. Heavy-gauged members, 
in all modern metals, are steel reinforced where additional strength 
is required. Exclusive patented features are incorporated for 
adequate glass protection. Thus, Brasco not only builds beautiful 
fronts .... it safeguards that beauty for a lifetime of service. 


BRASCO MANUFACTURING CO. 


HARVEY - (Chicago Suburb) ° ILLINOIS 
Uational Distribution pbrsures Effective Installation 
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FOR QUALITY... LOOK TO 


display creations 


— AND, BY WAY OF EXAMPLE: 
We Now Have Proof That Our 


PLUSHEEN 


Is Sun-Resistant! 








We at GUSTAVE RUBNER, always knew that our 
famous PLUSHEEN Cloth was outstanding in the field. 
We even had an idea that it was sun-resistant. But we 
held back the good news until we received definite word 
from a user* that PLUSHEEN, after almost three years 
on display, still retains its glamour and brilliance in spite 


of exposure to sunlight, heat, cold and window lighting. 





* NAME UPON REQUEST 
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Write for your copy of 
FREN-ZEE FACTS 
The Friendly Display News Digest 





wra/C 








PROGRESSIVE 


MERCHANDISE 
PRESENTATION 
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Caq/ Charming / New! 


NURSERY-RHYME WALL MURALS IN FULL COLOR, 
WASHABLE PAINTS ON RUBBERIZED CANVAS 


WASHABLE! 6 $ 


, REMOVABLE! Ke, 
Af? > ri 
/Vek- @ REUSABLE! 





Group !—''Mary, Mary, 


\ 
Y, ™/ r : 
F ZL. | Quite Contrary," 36x32". 
y 


Shipping weight, 2 Ibs. 





Wcaail ww id iad $5.00 
Ss OY 
yd 2 Group 2—''Jack Be Nim- 
] er ble," 38" x 18". Shipping 
weight, 2 Ibs. $5.00 





4 
. > Group 4—''Little Boy Blue," 
v / 30''x30". Shipping weight, 
~ / 2 Ibs. $5.00 
/ y/ | 4 
: bai ‘al Group 3—''Little Bo Peep," 
” / 4 36x30". Shipping weight, 
: $5.00 


2 Ibs. 





INTERIORS: Four nursery-rhyme character groups, approx. 36" x 20" to quickly add 
color and charm, to transform the walls and columns of your children's furniture, toy 
and clothing departments with eye-catching, distinctive full color art. 

WINDOWS: Keynote your children's display windows; mount the murals on panels, on screens. Attention-getters wherever 
used, they have fine handpainted look. ; 

EASY TO APPLY: No fuss. Apply directly to walls, pillars, backgrounds, etc. Paste included in package. WASHABLE! 


REMOVABLE! REUSABLE! Always fresh and bright! 
Packed in a tube (24" x 3"). Ready for IMMEDIATE SHIPMENT! Mail order to Dept. D. 


Sox So 


oer “ae S| ruc LJ. CHARROT COMPANY, INC. 
* e set or rour 4 == | Desugners + Manufaclirers ARTIFICIAL FLOWERS 
Seuss DISPLAY DECORATIONS 


' ART DISPLAY STUDIOS 


/ [ e . af) Ss 
E b D ] / 36-38 West 37th Street, New York 18, N. Y. 


"OUR TWENTY-SEVENTH YEAR SERVING DISPLAY" 
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NATIONAL MANNEQUIN CO. 


SUBSIDIARY OF NATIONAL ART STUDIOS 
304 3. WAREEE St., GeetcACcoO 6. UL. 
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Flocked in Pastel Colors 


The Branch of Many Uses 











A Beautiful Display by Wendell Potter, The Vogue, San Antonio, Texas 


$ 5.50 each 5 ft. 2. . 1. .) $16.50 each 
22.00 each 


Oe. gw & 
11.00 each 6 ft. 


OO. 6s ee x 
Colors available . . . Pink, Rose, Peach, Aqua, Turquoise, Nile, Chartreuse, 
Medium Green, Yellow, Fuchsia,, Magenta, Lavendar, Red and White 


PRICES SUBJECT TO CHANGE WITHOUT NOTICE. 


More Displays - Medjord, Oregon 
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Mr. Tom Phillips is now pro- 
motion and sales manager. 
It is his desire to present our 
displays with this thought in 
mind: not only to sell, but to 
suggest and present our cre- 
ations for your approval. 
Our representatives will call 
on displaymen throughout 
the country this year to help 


with your problems. 


2/4 Good 


Natural Creations 


241 EAST 36TH STREET 
NEW YORK 16, N. Y. 


OUR 
NEW YEAR'S RESOLUTION— 


Is to design units 
That have multiple uses 
Are of finest workmanship 


Are of the best quality of 
materials 


Priced within the reach of 
all budgets 


New Year To You All 





















pare 


= 
6chok? 


W. VAN BUREN STREET CHICAGO -7-ILLINOIS 
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MANIKIN REFINISHING 
IN YOUR STORE... BY 
AMERICA'S LARGEST REFINISHERS... 





MADISONTASS skilled craftsmen offer a unique service 
designed to save you time and money. Your manikins 
repaired, resprayed with new wigs and make-up... ready 
to use in 24 hours! Eliminate expense and bother of 
packing and shipping. 


All work on premises personally supervised by Gilbert Laurence. 
Plus YEAR-ROUND “MANIKINSURANCE” 


. 
1946 over 850 manikins refinished on-premises for KAUFMANN’S 
and JOS. HORNE, Pittsburg; STIX, BAER & FULLER, St. Louis; 
DAVISON-PAXON, Atlanta; LERNER STORES, Trenton, Chicago, 








Minneapolis, Kansas City, Atlanta, Daytona Beach, Lake- 
land, Miami; JOHN WANAMAKER, Philadelphia; MOTHER & 
DAUGHTER STORES, Winston-Salem, Raleigh and Wilson, N.C. 
SPAINHOUR’S, Hickory N. C.; and other leading stores. 


194 q Madisonia plans to refinish 1000 manikins on store premises. 


FOR cOoOMPLETE DETAILS SEND COUPON 





FLORENCE and GILBERT LAURENCE P MADESONIA 
164 WEST 25th ST. 


NEW YORK 1,N. Y. | 

Send complete details about on- | 
premise refinishing for _—_ Manikins 

| Name | 


Store 


164 WEST 25'4 STREET - NEW YORK CITY 11 4“ ne 
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Skirt Racks are Silent Salesmen 
in the Modern Store 





TOPS IN QUALITY AND WORKMANSHIP 


Just what you have been looking for. 96 arms for 96 


garments. All chrome, sturdy 

and practical. The clips are Bo 00 
mounted on the arms. For 

beauty of design and general 3 


utility this rack is unexcelled. 
COMPLETE 


With 7 x 11 cardholder 


ys aie asa 
ony aes ean sthasinalal 


THE BEST WOOD RACK ON THE MARKET 
Here is a bleached oak skirt rack to improve the ap- 
pearance of any store and increase sales. 96 arm 
capacity. All chrome arms with 
chrome clips that hold each 


skirt securely. Noted for its 89 50 
beauty, large capacity and J 


sturdy construction. No card- 


holder EACH 





No- 400 PLASTIC DRESS HANGERS 


Has every good feature found 
in all other plastic hangers 
combined. The clear plastic 
material is of the finest quality 
and will not warp. Crystal 


1r colors. 


$99.50 


Per Hundred 


BABY PLASTIC HANGERS 


Our latest product with all 


cleat 





newest features including not- 
ches for Sun Suits and Bath- 
ing Suits. 12” long in Baby 
Blue, Baby Pink and _ Ivory 


Plastic. 
$16-50 


Per Hundred 





Practically Indestructible 


Heavy No. 2 Plastic Cover for a \ 
a A 
ladies garments. Dress size- Via \ 
. . . si 
8 in. x 21 in. Order now while [7 


supply lasts. 


$18.50 \ 


Per Hundred ——_ 


SIZE DIVISION MADE EASY 
AT LOW COST 


For Stockroom Use 


lhe white pressed cardboard divider has 
proven successful for many years. An §§ZE DIVIDERS 
excellent divider for stockrooms. Very To Make Selling Quicker, Easier 16 
inexpensive. All sizes from 12 to 50. 
Actual size 


12” higl 
4” wide. ayy 10c 


Round lumarith (non-inflammable cellu- 
loid). Cannot fall off rack. Beautiful 
appearance. All sizes in stock from 1 to 
54, also half sizes. Actual size 234” dia- 


meter. Fits any rack. 10 
Each Cc 


NATIONAL HANGER CO., Inc. 


Vation-wide distributors of store display equipment and 
accessories, including display lighting equipment of all 
kinds. Let us supply your needs. Top quality and best 
service assured. 


253 W. 26TH STREET 
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DETROIT PUBLIC LIBRARY 
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EVERYTHING FORK! Goisptay: 
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1 “The House of Service” 
\ = \ 
7-4-3 - OE ommmones- a -kel-& - wamnek, 
e NEW YORK — 130 WEST 46 ST. 
Call on your nearest Maharam Branch or Jobber for: eCHICaAGo—4 CAST LANE ST. 
e FABRICS e@ LEATHERETTES e@ METAPHANE'- e VELURTEX e LOS ANGELES — 1119 SO. LOS ANGELES ST. 
e ARTIFICIAL FLOWERS e DISPLAY PAPERS e KWILT-BLOCKS e ST. LOUIS—927 CENTURY BLDG. 


e ROPINGS e LUCITE DISPLAYERS e@ WOOD FIXTURES, ETC. Jobbers in Leading Cities 
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DESIGNED TO SELL Ene 


NEW, ADORABLE 


)) 
; pen Coen 
MANNEQUINS by KORRECT-WAY 


Properly displaying teen-age garments is no prob- 


lem when you put them on the new 

















“Seventeens” are figure-proportioned 
to the teen-age figure. What’s more, 
they’re “pre-tested” for teen-age 
approval. There are six 
adorable salesmakers in the line, 
each nominal in cost. 
Seeing is believing... put them in 
your windows or on your 
sales floor...you’ll soon see why 
they’re America’s outstanding 


line of teen-age figures. 


F8011SW71 F8007 


KORRECT-WAY DISTRIBUTORS 


ATLANTA, Melvin S. Roos DETROIT, The Art Products Co. 
BALTIMORE, Williams Corp. HONOLULU, Pacific Display Co., Ltd. 
BURLINGTON, N. C., Moc Thigpen KANSAS CITY, National Equipment Corp. 


BOSTON, Eastern Displays, Inc. LOS ANGELES, Grant & Silvers, inc. 





BUFFALO. Samvei C. Dutch & Son MEMPHIS, Wray Williams Display Co. 
Florida Branch: MINNEAPOLIS, L. E. Hier Display Equip. Co. 


3750 Royal Paim Ave., PHILADELPHIA 
Miomi Beach, Fla. Naythons Display Fixture Co. 


CINCINNATI, General Display Corp. PITTSBURGH, DeWeese Display Equip. Co. F8010 
CHICAGO, Hecht Fixture Co. SAN ANTONIO, Fox Dispiay Co. 
CLEVELAND SAN PRANCISCO, Kehoe Display Fixture Co. 


Pribil Display and Supply Co. ST. LOUIS, Midwest Dispiay Equip. Corp. K ey 1413 ECT- Ww. 7AY 


SEEN IN THE BEST CIRCLES 


DENVER, Waiter W. Martin MONTREAL, Miller's Display Fixture, Reg'd. 


“Seventeens” by KORRECT-WayY...the first cor- 
rectly styled and sized figures for sophisticated 


teen-age fashions. For KORRECT-WAY 


DISPLAY WORLD 


AMERICAN FIXTURE B&B MFG. 


co. 


of 
F8006W66 
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DISPLAYS 


2300 LOCUST SI, 


e ST. LOUIS, MO. 
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I nterpretm g 


Here's new artistry — new fashion 
sketch realism — in an outstanding 
group of beautifully modeled 

young figures. 

These new Courtenay Mannequins have 
that graceful, unposed look 

that attracts. They move freely — are 
durable — washable and workable. 
Write for complete set of photos and 


prices today. 


Mail this Coupon for Free Photos ¥ 







Allcock Manufacturing Co mm 


Ossining, New York 





Please send complete set of photos of all the new Courtenay Mannéquins 
together with descriptions and prices. 
Title 
Store Name 








—— = ee oe oe ee oe ee oe ee oe ee ee ee oe oe 
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S rt e@ a ealin ‘ BRASSIERE FORMS 

ima ey io pp g . 260—Clear, transparent plastic $ 6.15 
260 TF—Naturalistic flesh color 6.65 
260 B—Lustrous black color 6.65 






PLASTIC DISPLAY FORMS 
Gorm Git Bleuse Shields 


MULTI-PURPOSE 
BRASSIERE STANDS ONLY 
Fig. C No. 1-A—Crystal Clear Single 


Bra Stand. Base 4'4”x6”", Acrylic 
rod 14” dia. x 10” long. Display 











P ° ° tand ly, h . 3.50 
These smart, light weight plastic forms add er eee 
“eae Si ne gee Fig. E No. 2-3—Crystal Clear Bras- 
quality and distinction to your blouses. pte ig a aes ~ een 


Choice of clear or tinted plastic. Welded 
backs of sheet plastic. Standard fixture 
attachment in base if you wish. Easy to 
clean. Extra long life. 


«NEW LUSTROUS BLACK MODEL 


This striking shield offers sharp contrasting back- 
ground for white or pastel toned lingerie and 
garments. Proving very popular. 


Graceful Brassiere Forms 


Refreshingly youthful in shape, this bra form is 


either as a double or triple bust 
stand. Base 6”x9", width as- 
sembled, 24 inches, rod 14”xl0” 
high, each .. 10.50 


Fig. B No. 4-5—Crystal Clear Brassiere 
Display Stand. Will serve either 
as 4-place or 5-place bust stand. 
Base 6”x9”, height 18 inches, width 
assembled, 24 inches, support arms 
\4-inch rod, center rod %-inch, 
each : 





17.25 





Fig. A No. 6-5—Crystal Clear Bras- 
siere Stands. Will serve either as 
a 6-place or a 5-place Bra stand. 
Base 6x9”, height 27 inches, total 
width assembled, 24 inches, support 
arms '%-inch rod, center rod 3%- 
inch, each 18.50 


FORM-FIT BLOUSE SHIELD 


(without standard fixture attachment) 





bound to attract attention to any bra that fits so 2530—Clear wansparent plastic 8.85 
snug around its beautiful natural contours. Light 2520 TF—Naturalistic flesh color 10.25 
weight because it is backless. The mounting 2520 TF—Transparent flesh color 10.25 


sleeve in the base adjusts easily on display posts 
sur . . . 

up to 14” diameter. Available in clear, natural- 

istic flesh or transparent tinted flesh color plastic. 


FORM-FIT BLOUSE SHIELD 


(with standard fixture attachment) 





2520—Clear transparent plastic 10.00 
2520 TF—Naturalistic flesh color . 11.25 
Ee ee Re re eR EEN 2520 TF—Transparent flesh color 11.25 
EXTRA HEAVY BLOUSE SHIELD 
e 
Marion 60—Clear transparent plastic 10.25 
60 TF—Naturalistic flesh color 11.75 
MULTI-PURPOSE : ; , , : 60-B—Lustrous black plastic 11.75 
Something new and different . . . and just the stand 
Raa Slonds you need for many types of different brassiere dis- COAT AND GARMENT HANGER 
plays. Transparent center rod support arms are oe ee ger on 
op 0 TF-—Naturalistic flesh color S 
easily maneuvered for H 90-B—Lustrous black plastic 6.15 


various angles and 
LUCITE HAT RACK 


DISPLAY AND EASEL STANDS 
Fig. GP 201—Lucite Wall Type Hat 


heights, using from one 
to five bra forms for 
maximum display value. 





TI ] l lasti Rack, per dozen 18.00 
oo ge er pew Fig. GP 103—Lucite Hat Rack Stand, 
base keeps the stand per dozen 23.00 
cat F : Fig. GP 163—Lucite Hat Rack Stand, 1 
rigid. Bra forms (shown pasting a 32.60 
at left) are not included Fig. GP 243—Lucite Hat Rack Stand, 
in the price of each gear ; antes 
Fig. GP 223—-Lucite Hat Stand, per 
stand. dozen 7.50 
Fig. GP 212—Lucite Bag Easel Rest, 
per dozen 15.00 


HAT AND PURSE STANDS OR EASEL 


At left is the 20” long hat bracket for wall mounting 
. the 10” and 16” upright acrylic rod hat displays 
. and at right is the handy, easelrest for purses, large 
handbags and special display cards. 


ALL PRICES F.O.B. MARION, IND. 


Be sure to specify clear or tinted 
color on ail moulded forms. Order 
from your jobber, but if he cannot 
supply you, we accept direct. Jobber 
inquiries invited. 









GENERAL PLASTICS CORPORATION 
New! 1400 NORTH WASHINGTON STREET 
MARION, INDIANA 
MARION PLASTIC 
ROTARY DISPLAY 
TABLES 


Table revolves slowly, displaying your mer- 








GARMENT HANGERS 


Sturdily made for heavy garments 
but also are used for displaying 
blouses and sweaters. Three colors, 
clear, naturalistic flesh and lustrous 


black. 


chandise on one to three graduated plat- 
forms. Fluorescent light in base. Send for 


complete information. 























“One of many unusual 
and decorative pieces sug- 
2 a gesting America’s vaca- 

tion-lands. 


S invesrm (by Hagberg 


710 W. WASHINGTON BLVD, CHICAGO 6, ILLINOIS 
/ 
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“THRN A® HONEST DOLLAR! 






















Ea It's the show-off of the display world—the most rewarding motion 

in business. Proudly, the illuminated rotary display fixture turns 
in its circle of light to give your customers the incentive to buy 
with a motional appeal designed to boost your sales. 


& It's showing-off that pays off. Place 500 pounds of anything 

from washing machines to powder puffs on the plate glass 
discs and you'll find that attractive displays reap a just 
reward when every rotation of this permanent advertising 
fixture brings a customer into your store. You'll be getting 
more demands than you can supply for an article "like the 
one on the display" once you start using this adaptable silent 
salesman in windows, on counters and store islands. 


s The interchangeability of the plate glass discs and spacer 
posts permit a wide variety of sizes and unusual arrange- 
ments. Frequent changes will bring lucrative returns. 


FREE FOLDER 


For more detailed information on the illuminated rotary 
display fixture write for a free folder. 


THE ROBERT MARCY ASSOCIATES CUS ITE 


110 WEST: 40TH STREET, NEW Youn F606, NEW YORE 














Illustrating beautiful graining in full 
sheet of Quartered Walnut, Dark. 


Genuine, Fine Woodgrain Patterns in Sheets 
Size 34” x 48”... only $1.35 each! 







Quartered Walnut, light, as used on frame and win- 
dows in. ‘The New Boston Store: State Street: Apply WLS wood grained Structural Papers over 
Chicago, Illinois. James Murray, Display Manager. any flat or curved surfaces. Renew the beauty of old 


fixtures, wall surfaces, windows, columns, clevators, 
showrooms, partitions, buses, pedestals, exhibits 
...+ yes... most everywhere. Adheres smoothly to 
surfaces, gives appearance of genuine, fine grained 
wood finishes. Is sun fast and waterproof, will clean 
with soap and water. Cellulose surface gives luster 
of genuine wood finish, protects surface against 
soiling and scuffing. 


Choice of following 


woodgrain patterns 














SP-100 Burl Walnut SP-105 American Walnut, Natural 
SP-102 American Walnut, French Brown 
Brown SP-107 Quartered Walnut, Light 







SP-103 — Walnut, Hollywood SP-109 Prima Vera 
SP-104 Quartered Walnut, Dark SP-110 Striped Mahogany 







Send for FREE catalog with 
actual swatches of each pattern. 


W. L. STENSGAARD AND ASSOCIATES, INC. 
346 N. JUSTINE STREET - CHICAGO 7, ILLINOIS 









24 


DISPLAY WORLD 


JANUARY, 1947 ; 





‘shlay Fabhics 
for Shing 


At long last you are now able to have the right fabric 
for whatever particular purpose you plan. No need to 
substitute — or makeshift — or change ideas! And the 
colors! Each fabric in a complete range of perfect spring 
colors, with just a touch of Dazian genius added to 


spark them. Coupon below will bring samples to you. 


e BACKGROUNDS e FLOORINGS 
e DRAPES e COVERINGS 
e NOVELTY EFFECTS e VALENCES 

e FRAMES ¢ TRIMMINGS 


For your free samples, please 
contact our office nearest you. 


DAZIAN'S 


ESTABLISHED 1842 


NEW YORK: 142 WEST 44th STREET 
BOSTON: 260 TREMONT STREET 
CHICAGO: 125 NO. WABASH AVENUE 
LOS ANGELES: 731 $O. HOPE STREET 
$v. tours: F721 OLtive t¢TtReegT 




















DAZIAN’S INC. 
Please send us 
samples for the 


purposes marked 














NAME 
FIRM 7 TITLE 
ADDRESS 

CITY STATE 











[7] BACKGROUNDS 
[7] DRAPES 

[] NOVELTY EFFECTS 
[7] FRAMES 

[7] FLOORINGS 

() COVERINGS 

[7] VALENCES 

(] TRIMMINGS 
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Mannequins 
512 HUTTIG 
KANSAS CITY 3, MO. 


A N D P. &) *€. 28 

















DISPLAY WORLD JANUARY, 1947 


GENUINE SptRUCTURAL BENDS ORIGINAL 


OF TEMPERED MASONITE 


For Moder Remodeling aud Mew Coustructiou 









Available ee 
NOW Catalogue 

¥ Blueprinting 
Seventeen 

| DESIGN Basic Designs 
| 24 Available 








Modern rug section created with Structural Bends by Orchard and 
Wilhelm Company, Omaha, Nebraska. H. Abrams, Display Manager. 








Made of strong, tempered Masonite Presdwood, Structural Bends are a practical, inexpensive mate- 
rial for creating outstanding treatments for smart, modern window backgrounds, interior and 














remodeling construction. They are flexible ... easy to cut... construct... finish and install 

ad . Quickly interchangeable to meet daily or seasonal requirements. Seventeen basic shapes, 

A POPULAR DESIGN available in & foot and 12 foot lengths se Any height... any shape... any size area 

WITH HUNDREDS OF can economically be treated. They are designed to meet the requirements of modern construction 

PRACTICAL USES. for store interior, backgrounds, equipment and display, new construction, remodeling. Time tested 

8’ long . 21” wide . . . durable ... modern... extremely practical ... affording almost unlimited opportunities 

ONLY $2.90 for creating outstanding effects . . at low cost. They are in stock, available for immediate 
shipment. Plan your needs ... Place vour order now! DESIGNS AVAILABLE 


DISTRIBUTED EXCLUSIVELY BY 


W. L. Stensgaard and Associates, Inc., 346 N. Justine St., Chicago 7, Ill. 


You are Cordially \nvited 


to visit our Studios at your convenience and view 
our new line —. ANIMATED Easter ATTRACTIONS. 
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MESSMORE & pamon, INC. 
400 West 27th Street, New York 1, N.Y. 
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IN DISPLAY 


SPRIMG 


PECKY CYPRESS and BAMBOO 


Screens, Displayers, and Plaques 
will be featured for Spring! 

















THE 















“~ Immediate Delivery 
; Special designs and colors 
— made on request. 


T-4701—COCONUT TREE 


FABRICS, PAPERS, MANNEQUINS, (Patent Applied For) 
PLASTICS FULL ROUND, 812" HIGH. TRUNK OF 
Ask to see our complete line or COCONUTS, BASE, PECKY CYPRESS. 
write direct to Natural colors or Miami Sunset Colors. 


$49.50 each 
T-4702. PECKY CYPRESS SCREEN. 


wide by 78” high. Foliage in pastel P. 0. BOX 3288 


vreen and yellow. Hinged in center. 
bees * . / ] 
CAMEL 7 ‘ 


G. EDW. BEDINGER, Sales Mgr. 

















' Bright new displ 
, oF your spring windo 
4 wood and papigh: 
Qs i Individual creg 
e 4 presentation off 






















i N dise . . . To 
ir of those . . ete 
; § : & rt af . | 
«yon the outside looking tn. 


Everything you need for Display 






.@ 
‘y inc. 


37 ST., NEW YORK 18, N.Y. 


ae 





ARACE MANNEQUINS | 
arte Yewsl 


MURASCO...TANGORA... 
TANGORINE.- FABRACOATED--- DELVAN.. 
PAPIER MACHE FINISHES... 


make the pieture page in the 


NEW YORK WORLD-TELEGRAM 


FRANKEL DISPLAY FIXTURE CO., INC. 


493 SEVENTH AVENUE, NEW YORK 18, N. Y. 
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How our membership in the 


Audit Bureau of Circulations gives 


constant protection to the advertisin g 


in these pages. 























HE Audit Bureau of Circula- 

tions, organized in 1914, is 
a cooperative and nonprofit associ- 
ation of more than 2800 publish- 
ers, advertisers and advertising 
agencies in the United States and 
Canada. Working together, these 
buyers and sellers of advertising 
space have established definite 
standards for measuring and uni- 
form methods for auditing the 
circulation of periodicals and 
newspapers. Only publications 
with paid circulation are eligible 
for membership in the A.B.C. 


The Bureau has a staff of experi- 
enced circulation auditors who 
make an annual audit of the circu- 
lations records of each publisher 
member. Based on these audits 


the Bureau issues A.B.C. reports 
which tell how much circulation 
a publication has, how much sub- 
scribers pay, how the circulation 
was obtained, where it goes and 
many other facts essential to the 
sound investment of advertising 
money. Of special importance to 
business paper advertisers is an 
occupational or business break- 
down of the paid subscribers. This 
tells you how much of the total 
circulation represents a logical 


audience for your advertising and 


a market for your merchandise. 
In addition to the annual Audit 
Reports, the Bureau issues semi- 
annual Publisher’s Statements. 


Guesswork and waste are 
avoided when you select advertis- 
ing media on the basis of factual 
information. Always make A.B.C. 
reports your starting point when 
you buy advertising space. 


This business paper is a mem- 
ber of A.B.C. Ask for a copy of our 
A.B.C. report and then study it. 


» » » 


SEND THE RIGHT MESSAGE 
TO THE RIGHT PEOPLE 


Paid subscriptions and renewals, as de- 
fined by A.B.C. standards, indicate a 
reader audience that has responded to a 
publication’s editorial appeal. With the 
interests of readers thus identified, it be- 
comes possible to reach specialized 
groups effectively with specialized ad- 
vertising appeals. 
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Cincinnati, Ohio 





ABC = AUDIT BUREAU OF CIRCULATIONS = Facts as the Basic Yardstick of Advertising Value 
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Sold by leading Distributors throughout the Country 





DISPLAY WORLD 
NEQUIN © 
Algonquin 4-8968 


Complete line of mannequins of men 
misses, juniors, boys and girls. 





27-31 BLEECKER STREET 
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~ — hey are ever-present in smart _ Ht 
Z California promotions, lending an : ! 
\ ‘ atmosphere of this sunny clime. 
) atl L To you Displaymen who will visit our city during “Los Angeles ! N 
Market Month,” January 1947, we extend a welcome to our show- % aif ans 
7) room. See our newest Spring and Summer Decoratives as well as | 
ral all manner of typical California aids to display. 
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ARE AGAIN AVAILABLE IN 
QUANTITY ORDERS 


Full tubes come in the following standard lengths only. For orders 
less than $5.00 there is an additional Handling Charge. 


Diameter I" 2" 3” 4" 6" 8" 10" 312") 14" 16%" 22" 
Lengths 
3 ft. $.25 $ .40 $ .60 $ .80 $1.00 $1.50 $2.50 $3.00 $3.50 $4.00 $7.50 
4% ft. .35 60 .90 1.20 1.50 2.25 3.75 4.50 5.25 6.00 11.25 
6 ft... .45 .75 1.20 1.60 2.00 3.00 5.00 6.00 7.00 8.00 15.00 
9 ft... .70 1.15 1.80 2.40 3.00 4.50 7.50 9.00 10.50 12.00 22.50 
12 ft... .90 1.50 2.40 3.20 4.00 6.00 10.00 12.00 14.00 16.00 30.00 


Use Half Tubes For Backgrounds 
And General Display 


Cut in half lengthwise tubes: 2" to 6", 35c—8" to 16%", 50c. 


ALL PRICES F. O. B. CLEVELAND, OHIO 


See Your Nearest Dealer or Write Us Direct 


THE MUTUAL DISPLAY MFG. CO. 


1101 POWER AVENUE CLEVELAND 14, OHIO 
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JUST OFF THE PRESS! 











BULKTON SEAMLESS 
BULKTON FOILS 
VELOURSHEEN 

BULKTON SEAMLESS SHEETS 
TEXTRO SEAMLESS 
STARDUST SEAMLESS 

CRUSHGRAIN LEATHERETTE 

RHINO LEATHERETTE 
STYLIZED LEAF 

NEW LEVANT LEATHERETTE 





When you turn the 
pages of our 1947 Spring- 
Summer Display — Folio, 


Seiadictustee unis you will immediately visualize an endless number of applica- 
SATIN STRIPED FOIL tions for the display media featured in that handy brochure. 
WOODGRAIN SNOWSTORM 


@ Some of the materials are probably familiar to you. Bulkton 


SILK EMBOSSED FOIL . : : 99 . ; 
Seamless with its twenty “en vogue” colors, Crushgrain and 


SEAMLESS STRIPES STARS Rhino Leatherette, Veloursheen, Neapolitan Marble, Seamless 
VELVA STRIPED FOIL Stripes, Woodgrain—to mention only a few—are virtually in- 
NEAPOLITAN MARBLE dispensable to the store with modern display ideas but no 


unlimited budget for merchandise promotion. And there are 
many other materials featured in the Folio... all selected and 
developed by leading stylists, display and’ merchandising ex- 
perts. A copy of the Folio is yours for the asking. 


BULKLEY, DUNTON & CO. 


INCORPORATED 
295 MADISON AVENUE, NEW YORK 17,N.Y. 
BOSTON 10, 143 Federal St. @ CHICAGO 16, 2635 S. Wabash Ave. 
LOS ANGELES 13, 124 W. 4th St. 


Check the list of ma- 
terials above and send 
for samples of those 
you wish to have. 
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FLOCKED 


U.S. PAT. NO. 2290428 


: ppste 


SOFT! 
PLIABLE! 
LONG-LASTING! 


Lovely Pastel Shades 


YPSOPHILA ‘‘Pastel” is but one of a number of 
seasonal decorative materials now available 
treated by our patented “flocking” process. 

Others are: Plumosus “Pastel”, Evergreens ‘Pastel’ 


(highly fire-resistant*), Grape “Pastel”, Etc. 


We will be very glad to give prompt attention to 
your inquiries concerning any special color-matching 


problem that may confront you. 


Standard colors in “flocking” priced very reasonably. 


Special color prices on request. 


Available direct from us, or through selected jobbers. 


Our products carry the Hart patent tag. Look for it. 


Will not support its own combustion. 


Growers 


Manufacturers and Distributors 








Cut Flowers and Supplies 


Main Office: 47 Ely St., Rochester 4, N. Y. 



















e SUBSTANTIAL CONSTRUCTION 
e IMPROVED REMOVABLE BARS 
e CLOTH BOUND e HOLDS 12 COPIES 


WORLD® 





e 


These binders are beautifully bound in maroon with the title in gold. Each holds a full year's 
issues of DISPLAY WORLD. Insertion or removal is easy and fast. Keeps your copies clean and 
handy for reference. 


$ 2.50 Each 


POSTPAID 


Orders accepted for UNITED STATES AND CANADA ONLY because of shipping difficulties. 


DISPLAY WORLD - CINCINNATI I, OHIO 
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A year of hope and promise for visual merchan- 
dising. One of the particularly noteworthy 
observations during 1946 was the increasing in- 
terest of retail management in display usage. 
During 1947 the Bliss organization will devote 
its facilities, experience and skill to create new 


vehicles for display expression in an effort to 1m- 
CERAMICS 
A line of ceramic merchandisers prove display selling. For display must trans- 


in varied colors and sizes. Planned 

to enhance accessories and small- ; ; / . 

wares, these displayers are avail: late its genius into better selling results. Then 
able in various shapes such as 5 5 

trees, leaves, frames, rings, P ‘ ; ; 

squares, steps, columns and com- will display recover its costs by proving to be the 
binations in assembly units — ™ 

rock clusters, masks, abstract tor- 


an ek ees economical selling force we know it to be. 


PILLEMENT 


Gaining inspiration from Jean 
Pillement, 18th Century French 
architect and craftsman, a series 
of _three-dimensional "traffic 
stoppers" have been designed on 
the basic idea that these units 
are broad enough in effect to 3 
lend themselves to both spring 
and summer promotions. Using 
the "Chinoiserie'’ technique of 
the French artist, the eight foot 
high, three foot wide and six foot 
long units include sundial, water 
pump, flower forms and other out- 
door motifs. 


BLISS DISPLAY CORPORATION 


DIVISION OF VISUAL MERCHANDISING — 460 West 34th St., New York | — Bryant 9 - 5750 

















_ 
Multi-posttion Mannequin based on a NEW Exclusive Device 








Now you can use the same manne- 
quin for rigid or swivel display. 
No longer do you need separate 
mannequins for bare and covered 
midriff styles. New adaptability 
can be at your fingertips with 
our adjustable mannequin. By a 
simple movement of your hands 
this amazing mannequin can be 


locked in any of three desired 








positions. An exclusive device* 


permits the figure to be locked 








“raise the torso slightly, turn half-way, rigid in closed torso. Or the torso “separated and raised to either of two 
raise or lower it to the height desired” , desired heights where it will lock and 
may be easily separated and freely tilt to the position wanted” 


raised to either of two desired 


heights where it will lock and 





freely tilt to the position wanted. 


sw Simply raise the torso slightly, 

— turn half-way, raise or lower it 

R to the height desired, swing to 

a the front, and the mannequin is 

{2 ready to display any type clothing 


you choose. 





Write now for further information 





on this new adaptable mannequin. 


: *Potent Pending 
A iy 
a y 


“swing to the front and the mannequin 














“locked rigid in closed torso” 





is ready” 


@ 
293 SEVENTH AVENUE, 8TH FLOOR, NEW YORK 1, N. Y. f byscol dws. 




























our newest 

WALLPAPER 

an all-over pattern 
available in 

r Bee : AP 500 charming 
color arrangements 
for IMMEDIATE 


delivery 





225 Fifth Avenue New York 


ed 
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LIST of MEMBERS 


AUBURN, N. Y.—Shoe Form, Inc... BALTIMORE 
—tTri-Allied Creative Displays, 200 N. Pearl St. BOS- 
| TON—New England Decorators Supply Co., 262 Devon- 
H shire; Taylor Creations, Inc., 114 State Street. BRON- 

SON, MICH.—L. A. Darling. BROOKLYN—Colum- 
| bia Display Materials Co., 179 Pacifle St.; Decora- 
tive Novelty Co., 4410 Third Ave.; Glas-Lite Rotary 
| 
| 
| 








Display Mfg. Co., 554 Atlantic Ave.; Staples-Smith, 
Inc., 166 Smith Ave. CANTON, OHIO--Old King 
Cole, Inc. 


| CHICAGO-—-The Adler-Jones Co., 521 S$. Wabash; 
| Cook & Meier, 159 N. Michigan Ave.; Crystal Fix- 
| ture Co., 226 S. Wabash Ave.; Durable Displays, Inc., 
2010 S. Halsted St.; Hexco Products, Inc., 315 W 
| Quincy; Howe-Jay Studio, Inc., 209 W. North Ave.; 
Reflector-Hardware Corp., 2245 S. Western Ave.; 
Schack’s, Inc., 319 W. Van Buren St.; Silvestri Art 
| Mig. Co., 710 W. Washington St.; W. L. Stensgaard 
& Assoc., Inc., 314 N. Justine St. 


CINCINNATI-—Display World, 1209 Sycamore 
Street; General Display Corporation, 140 W. Fourth 
Sst. CLEVELAND— Mutual Display Mfg. Co., Whitney 
Power Block. DALLAS--Stanrard Fixture Co., 1218 
S. Lamar St. DANVILLE, ILL. Earl W. Gasthoff 
Co. ET. WORTH- Southern Display News, 120 St. 
Louis Ave. GLENSHAW, PA. -Moortgat Studios. 
HOLLYWOOD--W. M. Zeppen-Field Studios, 923 N. 
| Cole Ave. LANSDOWNE, PA.—W. C. Hurlock, 126 
E. Baltimore. LONG ISLAND CITY-- Majestic Crea- 
| tions, Inc., 35-40 30th St. 





LOS ANGELES —-Aladdin Fabrice Co., 772 S. Los 
Angeles St.; The Carrata Company, 1150 S. Los An- 
geles St.; Emil Corsillo, Inc., 1342 N. La Brea Ave.; 
| Crystalline Plastics Co., 2812 W. 9th St.; Display 

Effects, 2474 W. Washington Blvd.; General Display 
| | Studios, 741 Wall St.; Grant & Silvers, Inc., 921 S. 
Los Angeles St.; B. A. Jacobs, 841 S. Los Angeles St.; 


BRING customers flocking into your store during this annual home sewing pro- 


motion coordinating Fabrics, Patterns, and Notions. A nation-wide survey shows Silvestri Studios, 4348 Fountain; Starkman Display 
that 79% of your sewing customers will sew more in 1947 than in 1946. Build | — a 
excitement into your Sew and Save windows. Illustrate the smart fashions avail- NEW HAVEN -Fren-Zee Store Equip & Fixt Co., 
able et great savings through home sewing. Feature famous Fabrics, Patterns, and | ane ei Ge. RI ee waa ee 


. . . > Sherm: Paper Pr . ‘ 

Notions. Win prestige for your store and a valuable cash prize for yourself! ee Sa eee oe 
NEW YORK CITY Abacot Displays, Inc., 18 East 
loth St.: Allied Display Materials, Ine., 65 Madison 


WRITE FOR FREE, COLORFUL DISPLAY MATERIAL con, ae. ae Ok, ee Oe ee 
Co., 61 W. 37th St.: Eve Brueser Studios, 22 W. 38th 


St.: Brunn &  Bertheim, 425 Fifth Ave.; Bulkley. 
Dunton & Co., 295 Madison Ave.; L. J. Charrot Co., 


Pp PR | Z a S 36 W. 37th St.; Chelix, Inc., 361 W. 58th St.; James 


A. Cole Co., 235 Fourth Ave.; Colonial Decorative Disp. 
Corp., 70 W. 40th St.; Combined Industries, 154 Nassau 


ye mz . ) ize Sn. « ieee : 

GENEROUS CASH AWARDS will be made to the ond Prize, $50; and three 3rd_ Prizes of St.: Coy, Disbrow & Co., 686 Greenwich St.; Dazian’s, 
window trimmers installing the best SEW and $25 each. Inc., 144 W. 44th St.; Decorative Plant Co.. 404 W. 
SAVE windows, featuring jointly Fabrics, 27th = St.; Dingleman-Wolff Co.. 112) W. 42nd St.; 
Patterns, and Notions, selling the theme of | IN ADDITION, $2.50 will be paid for each Display Equipment Corp., 147 W. 37th St.; Display 
the project. There z2re three er s of prizes: 5” x 7” (or larger hotograph of different Mannequin, Ine., 257 W. Ith St.; Facil Fabrice Co., 
ge a : SNe eee er eee ; ( ger) P _— 109 W. 24th St.; Feder Industries, Inec., 116 W. 48th 


displays submitted. None smaller will be ie + ‘Weaicddanutiaiiee tae Sa a ae Wet ae 


> c —_ , asses: : 

DEPARTMENT TORES Two | Classes: (1) entered in Contest. kel Display Fixture Co.. Inc., 493 Seventh Ave.; Gren- 

Larger Store Group, 1st Prize, $100; 2nd eker Corp., 250 W. 54th St.; Vietor Haida Displays 

Prize, $50; and three 3rd Prizes of $25 each. In case of a tie, the tying contestants will Inc., 149 W. 24th St.; Irving Kaley, 131 West 23rd 

(2) Smaller Store Group, \1st Prize, $100; be awarded prizes of equal value. St.; A. Lutz. 3 W. L8th St.; Lynn Display, 17 W. 45th 
St.; Magnani Statuary Co., 30 W. 13th St.: Maharam 
Fabric Corp., 130 W. 46th St.; Mayorga Mannequins, 


Station L, P. O. Box Il; Messmore & Damon, Ine., 


e 100 W. 27th St.; Mileo Mannequins, 7 W. 36th St.; 
Naegele-Horner, Ine., 164 W. 24th St.; Natural Crea 

hed tions, 241 E. 36th St.; New Style Studio, 63 Madison 
, ae Ave.; Leo Prager, 168 W. 23rd St.; Radiant Glass 


Fibers Co., 208 E. 27th St.: Rip Studies, 15 E. 22nd 
° St.; Royal Paper Corporation, [lth Ave. at 25th St.; 
385 Fifth Avenue, New York 16, New York R-Tex Co... 255 East 42nd St.; Gustave Rubner, Ine.. 


112 W. 44th St.; Seheuer Creations, Ine., 307 W. 
38th St.; Shenker Displays, 8 E. 12th St.; Sherman- 
Weir, Inc., 222 E. 92d St.; Frederic Shipman, 512 Fifth 
Ave., Nat Siegel, Inc.. 39. W. 37th St.: Taffel Bros., Inc. 


95 Madison Ave.: Tally-Ho Display Studio, 150 E. 28th 
St.: Timbertone Decorative Co.. Ine... 15 W. 24th St.; 
eee Timely Service. Inc.. 453 Broome St.: Jas. B. Wil- 


liams, Inc.. 498 Seventh Ave.; Worsinger Window Serv- 
ice, TLIO W. 40th St.; Zaria, 461 6th Ave. 


O U R S E N S A 7 | O N A L OMAHA Oltmanns. 1405 Douglas St. OSSINING, 
N. ¥. Alleock Manutacturing Co... Display Division 

PHILADELPHIA Advance Displays. Ine.. 929 Arek 
LINE OF St.; Arrow Decorating & ‘ee Co. 15 W é chawoad 


Ave.: Arkow-Lewis Associates, 705 Arch St.; Ankerum 


Miz. Co.,336.N. 15th St.: Display Marketers, Ine., 227 8. 
Fifth St.; Lee Plastics, A & Clearfield Streets: M. G. 
M. Displays. Ine.. 1026 Race St.: Pen Displays. 714 
Cherry St.; The Reyburn Mig. Co.. loth St. & In- 
diana Ave.; Frederic Weinberg. 913) Arch St. PITTS- 
Write for information—See our Showroom BURGH Gardner Displays. 477 Melwood St.: London 
Assoviates, 243 First Ave. PORTSMOUTH = Doerr 
& Associates. Second & Massie Sts. ST. LOUIS 
American Fixture & Mig. Co.. 2300 Locust St.: Dis- 
A RTH U R E L K | N S D | S p LAYS Co., 2018 Washington Ave.:  Grimm-Lambach Art 
Flower Co... 1408 Locust St. SAN FRANCISCO. ¢ 
Barrango Co., 579 Market St.: Sales Paper & Supply 


344 E. 149TH STREET NEW YORK CITY 51 ola gla eg iia 


Displays, 1212 G. St., 
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i executives know this. They see results every day in their stores. Products designers, 
packaging experts, merchandising masters, advertising men — all have contributed to speedy selling. 
The “visionary” who runs the display department is in a class by himself. He dreams up displays 
for the entire store and for every product sold by the store, which accelerates impulse buying. He 
knows how to take the materials we make and use them as the vehicle to carry the merchandise to 
the shopper’s eye. That’s VISUAL MERCHANDISING! .. . He’s “dreaming” ahead right now 
for Spring, Easter, and Summer selling. We are planning ahead too. We will offer constantly 
improved display materials. If we can help make your dreams come true, that 1s exactly what our 


members pledge from year to year. 


Invest at least 1/3 of your promotion dollar in DISPLAY. This is your Number One 
selling medium. This is the power which generates increased sales where the cash 


register rings. Take advantage of it! 


PROGRESSIVE 





MERCHANDISE 
PRESENTATION 


of DISPLAY INDUSTRIES 
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in our Be we Ellas’ 
ULC Se MO istRiBUTORS \ 


e © ' As : fe 
Cacimnatl -_ “NOB Arrow Decorating & Fixture Co. \ 
/ > i Philadelphia #40, Pennsylvania 
\ ] \ iy fA Art R. Cohen Co. 
N Th Ooms ne Of is Pittsburgh #22, Pennsylvania 


Display Creations, Inc. 
Detroit, Michigan 


The Fixture Mart, Inc. 
Chicago #6, Illinois 


— comes in January at General Display Corporation, but not 
a bit too early for your Easter decorating. In New York on Fifth | 
Avenue and in Cincinnati on Fourth Street, we are showing our new, | BBS Ze Meola Gato la om 


springtime floral and background decorations for the Easter Season. Los Angeles #14, California 


Hurry in and see our latest, complete lines for Spring and Summer | New England 

.. . typical eye-catching examples of which are shown in the above | Decorators’ Supply Co. | 

photographs. Any day of the year, and especially now, always | Boston #10, Massachusetts f/f 

promote your sales with General Display creative decorations— | 
designed in Fifth Avenue style, made in picturesque 
Cincinnati. 


In Canada: 


Miller’s Display Fixtures Reg’d a 


Montreal, Canada 


Wm. Prager Ltd. 


We extend cordial greetings for a 
Toronto, Canada 


happy and prosperous New Year , Bee | 
to all our many friends and patrons. :. B Standard Displays 
B Cleveland #2, Ohio “ 


GENERAL DISPLAY CORP BYP Be | isornicauiticy mice 


Minneapolis #2, Minnesota 
140 W. 4TH ST., CINCINNATI, OHIO 


MAIN OFFICE, FACTORY, NEW YORK SHOWROOM, 
AND DISPLAY ROOMS, 500 FIFTH AVENUE 
CINCINNATI, OHIO BUILDING 


CREATORS OF AMERICA’S MOST BEAUTIFUL 
ARTIFICIAL FLOWERS AND DISPLAY DECORATIONS 
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NANI MANNEQUINS 236 West 40th St., New York 18, N. Y. @ Bal Worall. THREE-DIMENSION FASHION SKETCHES 
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The new Sherman Display Guide is now ready! In it, you will 
find a galaxy of display styles; exciting pictorial panels and 
continuous-design roll materials—-the new decorator-stripes in 
background construction material (illustrated here) and many 
display accessories. Ask your display dealer for your free copy of 
the Display Guide-—or drop us a card today. 





Shimer 


PAPER PRODUCTS CORP. 


Newton Upper Falls 64, Mass. 
New York ° Chicago . Los Angeles . Atlanta 


1947 























zeppen-field — 
of hollywood 
a complete line of 
high-styled mannequins 
new finishes 


W. M. ZEPPEN-FIELD STUDIOS 


123 NORTH COLE AVENUE HOLLYWOOD 38. CALIF. 
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RUBBER PRODUCTS 'N- 


Chicago 8, Illinois 


2066 Canalport Avenue, 
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*display’s 
the thing! 


All the world’s a stage... 
and your displays are part of 
the stage setting. We've 
dreamed up some fresh 
new scenic effects for your 


Spring productions. They’re 





being pre-viewed now! 


: 





CHESTER AUGENBLICK and FELIX DUNLAP 


As Shakespeare 
would have said 
after a look at 







take this occasion to express their deep appre- 
ciation for the interest shown in their creations 
by so many display men during New York 


Market Week. 


PAPIER MACHE —" 


AND ig, om, EXCITING DISPLAY TECHNIQUES 
361 WEST 58th STREET, NEW YORK 19, N.Y. 


CIRCLE 6-9431 






our new Spring 
displaythings! 








MAINIKINS 
leg sce 


THE GRENEKER CORPORATION 
GREETS 1947 

WITH 

NEW 


ACTION POSTURES 
NEW 


OPTIONAL FEATURES IN 
GRENEKER MANIKINS 





THE GRENEKER CORPORATION - 250 W. 54" ST. - NEW YORK 19 
























accessories 


by i 


richard 
rowland 


b inc. 








decorative, seasonal sales-promotion units. 
Accessories of new beauty... to endow your 
windows with spectacular appeal. 





plastic fixtures of unusual design, in 
combination with rare hardwoods or porcelain. 





For the budget-minded, an exciting, 
new line of paper manikins, 
for early delivery. 





NEW ITEMS BY DISPLAY-WOOD, INC. 


vA 











INC. 
250 WEST 54th ST. - NEW YORK CITY 19 





HAT’S behind the consistently high 
standard of display that has been 
for years one of the distinctive fea- 
tures of Seattle’s largest department store: 
The store, of course, is Frederick & Nel- 
son, and there are two main_ factors 
smooth, coordinated teamwork by a crack 
display staff, which has never yet missed a 
window deadline, plus the facilities of a 
completely equipped workshop where any- 
thing ranging from a herd of 96 papier 
mache reindeer to an assortment of ani 


mated wooden chefs can be turned out—on 


short notice, too 

Heading the display division is Joseph T. 
Sjursen, display director. Three key-men 
work hand-in-glove with Sjursen. They are 
William Brado, window display manager; 
Howard Schneider, interior display man- 
ager, and Joe Berney, display shop man- 
age! Under their direction, 33 full time 
specialists click efhcientlv—eight men and 
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Display Is Self-Contained 


five women each in interior and window 
display, and seven men in the production 
shop. 

This staff is in complete charge of all 
display at the main store, including 284 
interior cases, store decoration throughout, 
and 20 windows. In addition, they take care 
of interior decoration, 37 interior cases and 
12 windows at Frederick & Nelson’s recently 
opened suburban branch at Bellevue, across 
Lake Washington from Seattle. 

With the exception of occasional seasonal 
lavouts (Christmas for instance), the win- 
dows of the main and branch stores are 
changed weekly. The interior cases, all of 
which are entirely the display division’s 
babies, are trimmed not once a month but 
every week. 

Display is also called upon to disguise, 
as attractively as possible, any alterations 
which may be going on throughout the store. 
For example, Frederick & Nelson is cur- 


rently engaged in the installation of esca- 
lators from top to bottom. To improve the 
appearance of the boarded-up space during 
the construction period and also as an in- 
genious method of explanation and apology 
to the customers for the temporary incon- 
venience, the dsplay staff turned out a num- 
ber of humorous signs which were hung on 
opposite sides of the walled-off sections on 
each floor. 

These signs bear smartly turned phrases 
such as the one shown in the accompanying 
photograph, along with a picture cut-out 
depicting the completed project. Around the 
borders are fastened little wooden men 
representing the various types of workers 
employed on the installation job. 

The picture cut-outs were obtained by 
building a miniature model of the finished 
escalators, photographing the model, then 
enlarging and transferring the prints to the 


signs. 
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At Frederic 


Other display responsibilities involve 
many outside activities. There is the store’s 
130-foot long home-appliance booth at the 
large Western Washington Fair, held an- 
nually at Puyallup, a town 30 miles distant 
from Seattle. Exhibits must be planned for 
civic enterprises such as the Community 
Chest, Girl and Boy Scouts; commercial 
and social club gatherings, and in connec- 
tion with various branches of the armed 
forces. 

Advertising and display are tied closely 
together at Frederick & Nelson. 
quently, Display Director Sjursen sits in 
frequently at coordination councils with 
R. D. Friend, sales promotion manager, and 
other executives and buyers. pro- 
motional theme is planned and a combined 
launching deadline is set. 

Then Siursen outlines the 
three section Brado, 
and Berney. 


Conse- 


Here, a 


theme to his 
Schneider, 
The four of them work up the 


managers— 
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k & Nelson 


display angle together. An art sketch is 
often drawn by clever Staff Artist Glenn 
Smith. Sjursen submits the sketch for a 
final check with the executive council and 


display begins to roll. 

Frederick & Nelson's display department 
has had to overcome two handicaps con- 
nected with its operation. One is the com- 
paratively amount of display sup- 
plies which are available locally. The other 
is that, due to the main store’s crowded con- 


Sparse 


dition, they have been forced to set up 
their own display production shop in the 
service building—six blocks away. 

Here is how thes have licked the first 


problem during the last ten years (deriving 
additional benefits in the process) and have 
made the best of an awkward situation with 
the second one. 

Joe Berney, the shop manager and a 20- 
year veteran with Frederick & Nelson, re- 


ceived his original training in window and 


49 


—These are typical displays as used by 
Seattle's largest department store. At the 
upper right on the opposite page is a close-up 
of one of the novel wall units which told 
shoppers of the store remodeling program.... 
At the lower left on the same page is a dis- 
play making a tie-in with a safety campaign. 

On this page are two windows for a 

“Let's Go" travel promotion— 


interior display. Also he possessed an in- 
herent talent and a keen interest in the pro- 
duction of display props. Therefore, the 
store’s choice of a production man was a 
natural one. 

As Sjursen pointed out, “When a plat- 
form has to be built for a certain layout, 
all I have to say in many instances is ‘Joe, 
we need a platform,’ without any particular 
mention of color, dimensions or style. The 
advantage is obvious. If we were having 
that work done outside, we'd probably have 
to take time to make a detailed sketch.” 

Berney has painstakingly assembled a basic 
crew of seven prop magicians, including 
tireless, ubiquitous Mark Read, shop fore- 
man, and Glenn Smith, staff artist. One or 
more of this versatile group can do cabinet 
work, painting, welding or what-have-you. 
Berney, himself, can pitch in and handle 
any phase of the operation. 

Their shop is well equipped. Among the 
machine tools are the following: one port- 
able “Skil-saw” (handy for emergency use 
in any window), one cut-off saw, one 10- 
inch table saw, two band saws—14-inch and 
20-inch—one 6-inch joiner, one drill press, 
two “Cutawls,” drum sander, one air 
sander, one acetylene welding outfit, and 
one electric welding set. 

Safety precautions are emphasized and a 
six-month training course in the proper use 
of machine tools is required before anyone 
is permitted any responsibility in the shop. 
Incidentally, movable steel staging is used 
to facilitate display installations. 


one 


By 
ALEX. M. JOHNSON 


Noticeable, especially in these times, is a 
very respectable selection of lumber which 
Berney had the forethought to buy, beg or 
borrow in actual 
Cedar is used almost exclusively be- 
cause it is light weight, durable, easily 
available (being logged in the Pacific North- 
For 


advance of the store's 


needs. 


west) and takes a lacquer finish nicely 
a painting surface, Berney considers cedar 
superior to pine due to the fact that the oil 
in the latter wood often affects his lacquer 
applications. 

Umpteen gallons of lacquer have been laid 
away to shortage at a critical mo- 
ment. found that lacquer’s 
high initial cost is more than offset in time 
saved by its fast qualities. They 
spray a window layout in the morning and 
it's ready to go in by afternoon. 

Spray painting has been developed into a 
fine art at Frederick & Nelson. All colors 

[Continued on page 138] 


avoid 
The shop has 


drying 
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N the general advancement toward per 

fection in mannequins, one of the most 

interesting steps is the development in 
smart, attractive men’s figures. The Carrata 
Company, Los Angeles, retained Link Han 
nah, an artist famed for his work in Es 
quire, Fortune and similar men’s magazines, 
to create a complete line of men’s mann 
quins lwo of them are seen in the first 
illustrations above Leo Weyman, of Car 
rata, explains that the figures are designed 
for a casual, nonchalant appearance and to 


wear apparel as human beings do. The com 


pany is also incorporating the same idea 
into its line of feminine figures 

Phe lady standing by the parrot in_ the 
hird illustration 1s by another California 
mannequin firm, W. M. Zeppen-Field Stu 
lios, of Hollywood, and exemplifies — thx 


company's belief that mannequins must. b« 
high-stvled, durable light and = well-con 


Krom the line of “Coronet” mannequins ot 
The Display Equipment Corporation, New 
York City, comes the figure seen at the ex 
treme upper right on this page 


ism is the goal sought by this firm for 


Complete 


In the lower row of illustrations, the first 
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Mannequins... 


figure is by Mayorga Mannequins, New 
York City; it is one of a teen-age group just 
completed. The material involved is called 
“Mayortex,” said by G. H. Mayorga to be a 
plastic which is lighter and stronger than 
papier mache. The company is now at work 
on an outstanding line of children’s figures, 
details of which will be released soon. 

The two boys’ figures are by W. M. 
Zeppen-Field Studios, Hollywood, available 
in a wide range and capable of realistic 
action poses 

National Art Studio, Chicago, offers the 
mannequin seen at the right center, featuring 
a flexible waist. 

\t the extreme right is one of the 15 
mannequins making up the line of The Fix 


ture Mart, Inc., Chicago; 17 different colors 
are applied to the eyes alone to give a 
natural appearance in keeping with the ideal 
of realism sought by the company for its 
figures. 

At the extreme left on page 51 is a figure 
by Mileo Mannequins, New York City, de- 
scribed as “the expressive action figure, 
fitting in well for a dramatic setting. It is 
a real feather-weight mannequin, with var- 
ious types of skin-texture finishes available.” 

Second in the top row, counting from the 
left, is a teen-ager developed by Korrect- 
Way Display Products, St. Louis, after long 
research. Korrect-Way designers worked in 
collaboration with top manufacturers of 
teen-age fashions in creating this new line 


—Top row, left to right, two men's figures by The Carrata Company, Los Angeles. 

By W. M. Zeppen-Field Studio, Hollywood. . . . By Display Equipment Cor- 

poration, New York City. . . . Bottom row, by Mayorga Mannequins, New York 

City... . By W. M. Zeppen-Field Studio. .. . By National Art Studio, Chicago. 
. . . By the Fixture Mart, Inc., Chicago— 
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...And 


known as “Seventeen” mannequins. Each 
figure is correctly styled and sized for so- 
phisticated sports clothes, dress and evening 
apparel in this age range. 

The group of three figures in the next 


illustration are from the series known as 
“Bal Morall Three Dimension Fashion 
Sketches” and are produced by Magnani 


Mannequins, New York City. The figures 
are moulded to conform to the willowy, yet 
rounded figure of the French fashion sketch. 
Various finishes are to be had, including 
“Sculptor’s,’ which is rough in texture and 
is in white or faintly tinted white. “Drama- 
tone” finish is in any of the pastel tints, 
accented by a removable wig of especially 
treated fibre. Numerous other finishes are 


Forms 


available, as well as a variety of coiffures. 
“Bal Morall” figures are created in basic 
groups of three, designed to combine group 
by group or to stand effectively as individ- 
uals. 

At the extreme upper right is a manne- 
quin by Naegele-Horner, Inc., New York 
City, whose “Blithe Spirits” have had such 
success. One of the firm’s newest creations 
is a group of figures called “Ultra-Violet,” 
a special tie-up with Revlon’s new make-up 
coloring, and still another set of junior Miss 
mannequins which include “dancing figures.” 
The practicality of Naegele-Horner’s “Neo- 
plastic” wig, as well as its fashion right- 
ness, has made it a favorite with many 
displaymen. 


—Top row, first, by Mileo Mannequins, New York. . . . By Korrect-Way Display 
Products, St. Louis. . . . By Magnani Mannequins, New York. . . . By Naegele- 
Horner, Inc., New York. . . . Bottom row, by Allcock Manufacturing Company, 
Ossining, N. Y.... Next, by Galos Mannequin Corporation, New York. .. . Next, 
by Malcolm-Arace Corporation, New York. . . . Last, by Mileo Mannequins— 


The boy and girl in the lower row of 
illustrations are mannequins by Allcock 
Manufacturing Company, Ossining, N. Y. 


They are of papier mache with a clear lac- 
quer coated fabric finish which is washable, 
and have appliqued make-ups of colored 
fabrics. Their wigs are of wool yarn, de- 
tachable or fixed. The mannequins can also 
be had in lacquer finish only, with oil- 
painted make-up, in flexible style, and with 
horsehair wigs. 

Second in this row is a figure by Galos 
Mannequin Corporation, New York City; 
S. Garriga, of that firm, states: “When we 
make a mannequin we always try to make 
a real American girl—the average one, with- 
out extravagant poses, but always with 
something new and original.” The company 
is now at work on a new line of juniors, to 
be announced soon. 

The third illustration in the lower row 
comes from the comparatively new manne- 
quin firm of Malcolm-Arace Corporation, 
New York City, and shows another miss’ 
figure from the company’s group with a 
rough finish; it is called “a Murasco classic 
stippled in white, tangora and tangerine.” 
The mannequin’s hair is also in this type of 
finish and available in a variety of colors. 
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—At the immediate left, the three figures are 
by L. A. Darling Company, Bronson, Mich.... 
Upper left center, a. new matron's figure be- 
ing developed by Prisco Brothers, New York. 
. . . Upper right center, by Plastic Industries, 
Miami. . . . Lower left center, by Madisonia, 
New York. . . . Lower right center, by Fren- 
Zee Store Equipment & Fixture Company, New 
Haven. . . . Below, by Rubber Products, Inc., 
Chicago— 


Mileo Mannequins, New York City, 
wanted to create a man’s figure which would 
approximate that of the former GI, definitely 
masculine without exaggerated lines, and 
capable of wearing clothes well. The final 
illustration on page 51 pictures the figure 
the company evolved with this in mind. 

Always of interest in the mannequin field 
is word of what The Greneker Corporation, 
New York City, is doing. While photo- 
graphs of the company’s new lines are not 
available at press time, Edgar Rosenthal 
has the following comments on his firm’s 
activities: “Our new line of mannequins 
includes miss, junior, teen, men and _ chil- 
dren’s figures. One new set of misses’ fig- 
ures will be in action poses and extremely 
beautiful. We have developed a_ flexible 
neck for miss, junior and men’s figures 
which we consider to be far more important 
than the flexible waist which, as you may 
recall, was originated by us also.” 

At the top of this page are seen three fig- 
ures created and produced by the L. A. 
Darling Company, Bronson, Michigan. The 
men’s mannequins are part of a new line 
which is well-styled, properly sized, and 
manly in appearance. The junior miss figure 
is from a group of mannequins designed to 
show apparel worn by figures in the action 
poses characteristic of this age group; the 
line will be introduced early in 1947, 

The next picture shows Helen Liedloff at 
work on an unusual mannequin of classic 
proportions which will be included in the 
1947 line of Prisco Brothers, New York City. 
It is specifically designed to solve the prob- 
lem of how to display matronly apparel in 
the most pleasing manner, and will be ob- 
tainable in both composition and_ papier 
mache. 

In addition to this mature figure, Prisco 
Brothers will offer an entirely new range 
of figures in misses, juniors, and_ teens. 
Torso, arm and leg sections of all these 
mannequins are designed so that they can 
be interchanged and yet retain their fluid 
and harmonious lines. These are seen sur- 
rounding the sculptor. Still another inno- 
vation at Prisco is the “multi-purpose” man- 
nequin, operating on a patent device which 
permits the same figure to be used for 
either rigid or “swivel” display purposes. 
The torso on this figure can be separated 
and raised to either of two heights where 
it will lock and freely tilt, or the torso can 
be locked in a closed position for the dis- 
play of bare midriff styles. 

From Plastic Industries, Miami, via Rohm 
& Haas, whose “Plexiglas” is the plastic 
used, comes the photograph of a_ well- 
proportioned bust form seen at the right 
upper center. 

At the left lower center is a product of 
Madisonia, New York City—a plastic, un- 
breakable head with a sculptured wig. It 


[Continued on page 100] 
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HE main floor of The Stewart 
Goods Company, Louisville, was 
verted into a veritable garden as an 
advance welcome to the spring season last 
year. Display Director Escher W. Bettis 
filled every available open space with ter- 
raced layers of brick, surrounding each unit 
with an ornamental frame of wood, finished 
to resemble concrete. Mannequins in spring 
suits were placed at intervals on the ter- 
races. 
Real 
— bloomed 


Dry 
con- 


daffodils 
while at 


jonquils, 
terraces, 


flowers — tulips, 
around the 
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one end of each unit cluster of 
forsythia. 

For a series of windows to tie in with 
the interior treatment at this time, Bettis 
used displays of the type shown at the upper 
right. Cages containing birds of exotic plum- 
age were the chief decoratives used. Spot- 
lights were placed at regular intervals along 
the backwall, throwing their rays up 
through fabric placed before the background. 

For the same Guy Malloy, 
Neiman-Marcus Company, Dallas, also used 
flowers in profusion as pictured below, al- 


Was a 


season, 


nto Spring 


though of the artificial variety; the flowers 
were selected for colors which would com- 
plement the merchandise displayed. Malloy 
has long used lighting which produces back- 
ground shadows for dramatic effect, and 
this window is no exception. The familiar 
Neiman-Marcus swags are across the top. 

At the right, below, is a display by Donald 
Kester for Rothschild’s, Kansas City, fea- 
turing a color combination of gray and 
yellow. All articles displayed followed this 
color pattern, with shadow-boxes high- 
lighting certain merchandise. 
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ew York Displays 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


HE familiar and ageless charm of Cin- 
"[ ereti as recreated by Display Direc- 

tor Henry Callahan in a series of four 
episodes, made the holiday windows at Lord 
& Taylor's. 

All window space was utilized, including 
the drop of several feet below the customary 
level (made possible by the elevator win- 
dows) so that the spectator had the feeling 
of sitting in a theatre box, looking both up 
and down at the veritable fairyland. Two 
children at the left, with their open book, 
describe each Portentously, “the 
clock began to strike twelve” in this, the 
third episode with Cinderella in her fabulous 
gown rushing headlong down the staircase. 
The Prince pursues her as the guests emerge 
on the balcony of the palace. Pink-flocked 
baby’s breath provides a feathery foliage 


scene. 


for the garden and the palace grounds are 
covered with pink petals. The fairy god- 
mother, with her attendant fairies, hovers 
above to see that her command is fulfilled. 
An orchestra of white kittens playing at 
the left is only one of the numberless im- 
aginative details in the series, where all 
details are carried out with such accuracy 
and all made to scale. 

Three pale green walls with an open effect 
achieved by square sections have been built 


—Upper left, by Henry Callahan, Lord & 
Taylor. . . . Upper right, by Louis Villela, B. 
Altman's. Lower left, by Donald Angus, 
Jay Thorpe's. . . . Lower right, by Sam Blum, 
Bloomingdale's. (All photographs by 


courtesy of Virginia Roehl Studio, New 


York City)— 


to enclose and at the same time set apart 
the exclusive millinery salon at Altman’s, 
referred to as a “Designer’s Collection.” 
Each wall has a wide doorway framed in 
light dusty pink. The interior is definitely 
glamorous. The curving backwall of dusty 
pink is inset with four full-length mirrors. 
The painted black figures on the panels, 
their costumes decorated with sequins, hold 
up a chartreuse, brown, aqua and white 
striped drapery lined with purple. Two 
antique urns with growing plants are placed 
in opposite corners. The small round mir- 
ror-topped tables and the center table have 
maroon and white striped petticoats to the 
floor and the black chairs are upholstered 
either in the striped fabric or solid blue- 
green. Louis Villela is display director. 
Evening gowns were shown by Display 
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Director Donald Angus in a setting of re- 
strained elegance in the two Jay Thorpe 
windows. The columns of papier mache 
were first covered in spirals of net, then 
sprayed with plaster on which multi-colored 
sequins were pasted at intervals. Two of 
the columns were in soft pink, the third in 
pastel blue. Festoons of the pink and blue 
net joined the columns and extended down 
the left foreground, the net also being 
spaced with the multi-colored sequins. Pink, 
gold and silver flitter combined with sequins 
were scattered on the floor. The gala note 
was further set for the evening gowns 
through the use here and there of cham- 
pagne bottles. 

At Bloomingdale’s, the season’s Ski Shop 
is handled as a “shop within the shop.” The 
exterior walls and platform are covered in 
a grained wood paper—a silver birch pat- 
tern. The little lodge windows give a cozy 
effect with their peppermint striped tie-back 
curtains and dark green shutters and frame 
while the projected moulding is painted in 
a brick color. The main entrance is flanked 
on either side by dark green casement win- 
dows in which are grouped ski accessories. 

“Galaxy of Guests greets the Holiday 


Bride” was the message used by Display 





Director Hazelett Glazebrook in the accom- 
panying De Pinna window with the adja- 
cent displays showing the bride and her 
attendants in similar backgrounds. The 
abstract stars were in plastic and _ base 
metal. The stars in the colors of 
starlight yellow and a deep turquoise blue 
were invisibly hung before a_night-blue 
backwall spattered in white—all suggesting 
the Milky Way in the night sky. The stand- 
ing mannequin is elegant in chartreuse 
while the seated guest wears a violet toned 
bentwood chair finished in 


green, 


costume — her 
white plaster. 

The festive air of a New Year’s celebra- 
tion was pictorially created by Display Di- 
rector Gene Moore in the Bonwit windows 
with the greeting “A glorious ’47 to you.” 
A criss-cross screen flocked in white framed 
the display, which was set before a mid- 
night-blue velvet backdrop. Illuminated 


symbols, which varied in design in each 


—Upper left, by Hazelett Glazebrook, De 

Pinna's. . Upper center, by Gene Moore, 

Bonwit Teller. . Upper right, by Sidney 

Ring, Saks-Fifth Avenue. . Lower left, by 

Sam Blum. . . . Lower center and right, by 
Gene Moore, Bonwit's— 


window, suggested fireworks for the New 
Year’s. However, in the accompanying il- 
lustration, the minaret motif was inspired 
by the featured perfume, “Odalesque.” Con- 
structed of wire wrapped in silver foil, 
these units were brilliant, spaced as they 
were with tiny electric globes. 

“Sun-Spots” made the headline in a series 
of Southern resort displays at Saks-Fifth 
Avenue. Display Director Sidney 
now using a two toned satin stripe wall- 
paper for the backwalls—this is in a dusty 
pink tone. The white shutter blinds were 
simply spaced before this backwall and cen- 
tered with an urn of growing ivy. The sun 
parasol, in brilliant red, made an admirable 
fixture for a grouping of white 
shoes and white The mannequin 
welcomes the sun in a green and 
costume. 

The window with that 
extra party potential—for a formal 
season” sets the mood at Bloomingdale’s, 
where Display Director Sam Blum returned 
to the Victorian period for the apropos 
atmosphere of formality. The backwalls 
softly hung in a green taffeta, the 
carpeted in a floral pattern custo- 

[Continued on page 136] 
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Mache 


On 
Display 


APIER mache continues to go its amaz- 

ingly versatile way in display, with no 

sign of a lessening in its popularity, 
both among displaymen and the public. 
With the entrance of 1947, there are many 
new mache items available for a wide va- 
riety of display themes. 

Illustrated at the top of the first column 
is part of a group of papier mache mer- 
maids, created by Zaria Displays, New York 
City. The five charming creatures that make 
up this unit have a decor of sequins and 
have fantastic coiffures of colored tissue 
papers and sea shells. They are about 24 
inches in height and the wave, on which 
they may be grouped, is about 3 feet by 4 
feet. The five figures, only four of which 
are shown, can be made according to speci- 
fications. 

Schack’s, Inc., Chicago, has produced a 
series of four papier mache animals, one of 
which is the full-round novelty cow seen in 
the second photograph. The cow is hand- 
painted in purple tones and has a pair of 
gold-plated horns. The over-all height is 
30 inches, the length is 26 inches, and the 
depth is 11 inches. Other animals similarly 
handled include a donkey, a pig, and a horse. 

This dainty ballerina has a height of 5 
feet, and is crowned with flaxen hair. The 
skirts are made of tarletan and bright roses 
add a touch of color. The papier mache 
figure is by Lynn Display, New York City. 

Leading off the second column of illustra- 
tions is a clever sea-horse displayer by 
Doerr & Associates, Portsmouth, Ohio, in 
shades of green. It is suggested for sum- 
mer toiletries and has ample display space 
on 10-inch circular white plywood shelves. 
The irregular gray base is sanded, and silica 
sand is included with the unit. Dimensions 
are 28 inches long, 371% inches high, and 15 
inches wide. 

Tally-Ho Display Studios, New York City, 
created the full-round papier mache clown, 
garbed in a costume of blue and yellow 
cloth with red ruffles and white pompoms. 
Blue and yellow braid trims the edges of 
the display shelves. Height of the clown 
is 4% feet, by 4’ feet in width. Resting 
on the shelves are several 18-inch Mexican 
figures, also by Tally-Ho. 

Poseidon, god of the sea, has the starring 


—Left column, top, by Zaria Displays, New 
York City. . . . Center, by Schack's, Inc., Chi- 
cago ... Below, by Lynn Display, New York 
City. . . . Right column, top, by Doerr & As- 
sociates, Portsmouth, Ohio. . . . Center, by 
Tally-Ho Display Studios, New York City... . 
Lower right, by Chelix, Inc., New York City— 
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role in the next unit, designed so that his 
head and shoulders seem to be emerging 
from the depths. His uplifted right hand 
supports a mache mermaid, crowned with 


coral and holding a star-fish in one hand. 
This unit is by Chelix, Inc., New York City. 

\t the upper left on this page is an un- 
usual displayer built of papier mache in the 
form of ancient Greek columns, and having 
the proper patina of great age. It is the 
work of Witch Craft, New York City. 

Next is seen one of a series of lambs ac- 
tually made out of popcorn appliqued on a 
papier mache base. Produced by Timely 
Service, New York City, the lamb is avail- 
able in three positions. The size is 30 inches 
in height, and the unit is self-standing. 

Concluding the group of illustrations at 
the left is a mischievous elf with numerous 
display uses. It is done in full color and 
full-round by De Filippo & Teichner Dis- 
plays, New York City. 

From the studios of Staples-Smith, Inc., 
New York Cty, comes ths mache cow—part 
of a barnyard group which includes ducks, 
chickens, a pig, and a horse’s head mounted 
so that it seems peering from a_ stable 
door. The cow is full life size and is 
appropriately colored and finished. 

“The Egg and I’. might be the appropriate 
title for the giant Easter egg seen next, 
and. also produced by Staples-Smith, Inc. 
It is 6 feet in height and is broken away to 
reveal a lamb, tulips, ivy vines and a back- 
ground of dog-wood—not to mention the 
principal character, a charming mache figure 
of a girl dressed in garments of spring- 
time pastels. 

At the lower right on this page is seen a 
Victorian hall tree, notable among the 
papier mache items for spring produced by 
Silvestri Art Manufacturing Company, Chi- 
cago. The hall tree has been adapted for 
use as a millinery displayer by extending 
the arms, and is also available with four 
additional arms. It is full-round, with 
hand-craft decorations. Dimensions are 75 
inches in height by 40 inches in width by 
14 inches in depth. 

An example of the papier mache work of 
James Leuer & Co., New York City, is 
seen in the next illustration—that of a group 
of elves dancing, playing musical instru- 
ments, or sprawled at full length beneath a 
mache tree. These tigures are part of a 
series of trios for spring, each trio being 
engaged in a different activity. This, for 
example, is the musical trio. The elves are 
being made by Leuer in various sizes, rang- 
ing from 24 inches to 48 inches in height. 

Several of the spring and Easter display 
items of the Art R. Cohen Company, Pitts- 
burgh, are shown in the next photograph, 
including a diminutive Pan, rabbits, flowers. 
birds and flowers—all of papier mache and 
finished in colors appropriate for the sea- 
son. Several of the rabbits pictured are 
designed with flat, level ears extending over 
their backs to serve as displavers; their 
actual use as such is indicated bv the four 

[Continued on page 126] 


—Left hand column, top, by Witch Craft, 
New York City. . . . Center, by Timely Service, 
New York City. . . . Below, by De Filippo & 
Teichner, New York City. . . . Right hand 
column, top and center, by Staples-Smith, Inc., 
New York City. . . . Below, by Silvestri Art 
Manufacturing Company, Chicago— 
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Los Angeles Reporting 


ie OURS For Fun In °47” was the head- 


line used by Display Director C. W. 

Borum for his interesting series of 
windows at Desmond's, depicting California 
winter sports. Borum used a giant blow-up 
of the world-famous Santa Anita racetrack 
as the background for one of the large win- 
dows flanking the main entrance to the 
Green plush on the floor 
green and 


Broadway store 
simulated grass The heavy 
white wooden benches were similar to those 
used at Santa Anita. White blotches of 
sand on the floor helped to further the 


racetrack illusion and also helped to lighten 





owner’ Eopes bar Berperss 
fo the Loe Angetcs Warkers 


By JOHN L. COONEY 


the heavy shadows caused by the “daylight 
type” lighting. The mannequins, of course, 
were all dressed in California sportswear 
of the type which is so popular at the tracks. 

The large windows on the other side of 
the Desmond’s main entrance depicted a 
typical California desert scene. The back- 


ground was another Llow-up. Potted plants 


—At the upper left, by Stanley E. Thompson, 
The May Company. .. . Upper right, by 
Charles M. Art, Mullen & Bluett. . . . Lower 
left, by Paul C. Smith, J. W. Robinson & Co. 

Lower right, by Stanley E. Thompson— 


were used in the background to give an 
outdoors effect. The woven straw and rattan 
furniture which helps give the window at- 
mosphere is typical of the furniture used by 
leading hotels in nearby Palm Springs— 
Southern California’s ultra desert resort 
town. The ten mannequins were dressed in 
the colorful lightweight California sports- 
wear which is being “worn by all the best 
people” this winter (Adv't.), at least in 
Sunny California! 

Black, silver, and cerise was the eye- 
catching color combination used by Display 
Director Paul C. Smith for his display of 
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quality dinner dresses at J. W. Robinson's. 
The very simplicity of this window empha- 
sized the quality attraction of the merchan- 
Only three mannequins were used in 
the large corner window. Three silk cerise- 
colored with silver tassels were 
tened by large silver buttons to the corner 
column of the window, falling in graceful 
curves around the sides of the column. A 
low, modernistic, black coffee table in the 
center of the window held a large spray of 
artificial each side of the 
window was a small black platform decor- 
ited in silver braid. On the platform was a 
black plastic which, in turn, sup- 
ported a black tray holding 
suitable silk cerise-colored 
fringe was fastened to this figure and was 
carried in graceful two large 
black poles to the side of the window. The 
three mannequins were emphasized by 
bright white spotlights. 


j 
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At The May 
Stanley E. Thompson did a very 
men’s 


Company, Display Director 
effective 
series of sportswear windows using 
those third-dimensional back- 
grounds which he handles so well. A large 
tan construction board panel in the back- 
ground serves as a frame for a large {full- 
color photograph of a typical California 
scene. The area of the panel covered by 
the photograph is cut out, to permit lighting 
from behind the photograph and to add 
depth. Top and bottom baffles are set out 
about 2 feet from the rear panel. 
between the bottom baffle and the rear panel 
was used to further the third-dimensional 
effect. For example, the full-color photo- 


interesting 


The area 


—'"Yours for fun in 1947" is the theme of 
the two displays pictured on this page. The 
lengthy window makes it possible to use a 
panoramic background showing typical Cal- 
ifornia scenery. By C. W. Borum, Desmond's— 








graphs used in this series were of the Cali- 
fornia desert with emphasis on the Palm 
Springs area. In one of the windows, a 
display of Rogue sport shirts, the photo- 
graph was a long shot of the resort town. 
The area between the bottom baffle and the 
back panel was filled with actual plant life 
indigenous to the Palm Springs area. Suit- 
able accessories for desert wear rounded off 
the display. In another of this series, a 
black and white papier mache “houn’ dog” 
was used to give an air of informality. The 
dog was shown standing on its hind legs 
with its forepaws resting on the leg of one 
of the two mannequins. 

The headline “Checkered estab- 
lished the theme of Display Director Charles 
M. Art’s effective display of black and white 
checked suits and coats for Mullen & Bluett. 
A large black and white checkerboard, com- 
plete with black and white checkers, domi- 

[Continued on page 121] 
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Display... 


NDER the all-inclusive name of “spe- 
U cialties” we find those indispensable 
display items which range from tiny 
grains of colored sawdust to large screens, 
from projectors to card-writing machines. 
In the column at the left, at the top, is a 
huge wreath made of “Fabri-Glass,” a 
bonded glass matting that has many of the 
characteristics of along with the 
It is made by 
Glo-Brite Products, Inc., Chicago. 

Next in the left hand column is shown 
the ubiquitous fish-net, available in 11 
colors and 72-inch width from W. C. Hur- 
lock, Lansdowne, Pa. 


fabric 
sparkling beauty of glass. 


For authentic Mexican atmosphere in 
display, these pottery items are imported by 
Fred Leighton’s Mexican Imports, New 
York City. Forty different items are in- 
cluded in the selection. The background 
is a Mexican hammock, 10 feet long and 6 
feet wide; the colored stripes are red, 
green, blue and natural; it is made of hand- 
woven ixtle fibre. 


Seen in the center of the display at the 
lower right is an effective display prop and 
wall decoration, combining wood and papier 
mache construction, plus the use of fabric. 
It is a product of the Sylvor Company, 
New York City. 

Pictured above is The Morgan Company’s 
“Line-O-Scribe” card-writing machine de- 
signated as model MK-1422, printing signs 
up to 14 by 22 inches in size. It has a 
self-inking device which is very popular in 
the larger sign departments, and uses any 
combination of type styles, electrotypes, 
—Column at left, top to bottom: wreath, Gio- 
Brite Products, Chicago; fish-net, W. C. Hur- 
lock, Lansdowne, Pa.; pottery, Fred Leighton 
Mexican Imports, New York City; decoration, 
Sylvor Company, New York City. . . . Top, 
center, card-writing machine, The Morgan 
Company, Chicago. . . . Top, right, lyre by 
A. Lutz, New York City. . . . Below, center, 
hangers by National Hanger Company, New 
York City. . . . Below, right, screen by W. L. 
Stensgaard & Associates, Inc., Chicago— 
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Specialties 


cuts, and linoleum blocks. Perfect spacing 
of the sign letters is automatic. 

Also above is a decorative lyre, 39 by 58 
inches in size, made of rattan by A. Lutz, 
New York City, a company which special- 
izes in working with this material. 

Plastic hangers are featured by National 
Hanger Company, Inc., New York City, 
supplied in a variety of types and either 
crystal-clear or in colors. 

The mirror-screen seen next is by W. L. 
Ine., 
width 


Chicago; 
panels, 


Associates, 
three 18-inch 


Stensgaard & 
consisting of 


—Upper left, by Austin Display, New York 
City. Upper center, by Tri-Allied Crea- 
tive Displays, Baltimore. Lower left, by 
U. S. Plywood Corporation, New York City. 

Lower center, by Tropicraft, San Fran- 
cisco. . . . Column at right, top to bottom: 
Arthur Brown & Brother, Inc., New York City; 
plastic letters by the Gregstrom Company, 
Boston; cornucopia, Kingsley Studio, New York 
City; shells, Zaria, New York City; screen, 
Maharam Fabric Corporation, New York City— 





each made up of five 18 by 18-inch beveled 
mirrors held securely in place with metal 
rosettes. The frame is made of 2 by 34-inch 
wood, reinforced; panels are connected with 
double action hinges. Overall size, 54 inches 
wide by 91 inches tall. 

The bamboo squares, as pictured above, 
are the work of Austen Display, New York 
City; they are individual pieces, each with 
metal attachments so they can be taken 
apart and used individually for shelving or 
hanging displayers, or they can be joined 
into a screen as shown. 

Next is a smart, unit 
for resort and vacation promotion displays 
as well as dude ranch tie-ins. By Tri- 
Allied Creative Displays, Baltimore, these 
are full-round of sculptured wire and have 
a flock finish. 

The curved 
“Flexglass,” 
mounted on a fabric backing, and available 
from United States Plywood Corporation, 

[Continued on page 90] 


decorative cactus 


sheet seen below is made of 


consisting of genuine glass 
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Flowers And Set Pieces 


N this classification 


we find the essential « 


of display properties 
lisplay imagination 
and creative ability called on to produce 


in extremely wide range of products, in a 


running the complete 


cop 1 materials 
Pictured at the extreme upper left 1s a 


triking unit for spring, created by the firm 


f Gaston & Cook, Cincinnati The bird 
ind birdhouse are in bright spring colors, 
with the ivy in a natural deep green. Back 
ground for the unit is done in pastel blue 
vith a white air-brushed edg« Scatter 
grass surrounds the post, the base is a 
pastel green, and the shelf is a shade ot 
pastel pink Overall dimensions are 26 
nches high by 20 inches wide by 7 inches 
deep 

Spring, in the shape of a letter, has 


irrived in the next set-piece and there 1s 


tangible proof of it to be seen in the mail 
box which sets on a rustic pole which in 
turn is supported by a mache _ base \ 


papier mache bird perches on top the box 


flowe rs, 


ness with which 
out in many 


with a section of an ancient 


aml the unit is additionally trimmed with 
pany creating this item is London Displays, 


Pittsburgh 
Demonstrating dramatically the complete- 


0 press 


—Upper left, by Gaston & Cook, Cincinnati. 
. . » Upper left center, by London Displays, 
Pittsburgh. . . . Upper right center, by Chelix, 
Inc., New York City. Upper right, by 
Schack's, Inc., Chicago. Lower left, by 
Bliss Display Corporation, New York City. 
. . « Lower left center, by Colonial Decorative 
Display Company, New York City. . . . Lower 
right center, by Kathleen Bradley Studio, New 
York City... . Extreme lower right, by Botani- 
cal Decorative Supply Company, Chicago— 


butterflies, and a lrog. The com- 


a display idea is carried 
instances these days is the 
third illustration—a Balinese temple dancer 
temple for 
background. It is the work of Chelix, Inc., 
New York City, 


tions are not available at the time of going 


but unfortunately specifica- 


The novelty giraffe is from Schack’s, Inc., 
Chicago, and attractively 
painted wooden head and neck with daisies 
and birch paper construction. 
This unit includes turned wire holders for 
the display of merchandise. The overall 
height is 82 inches, width is 52 inches and 
the depth is 24 inches. 

Gaining inspiration from Jean Pillement, 
18th Century French architect and crafts- 
man, a series of three-dimensional “traffic 


consists of an 


foliage of 


stoppers” have been designed by Bliss Dis- 
play Corporation, New York City, on the 
basic idea that these units are broad enough 
in effect to lend themselves to both spring 
and summer promotions. Such a unit is 
shown at the lower left on this page. Using 
the “Chinoiserie” technique of the French 
artist, the 8-foot high, 3-foot wide and 6- 
foot long set pieces include flower forms, 
sun dials, water pump, and other outdoor 
motifs. 

A new material, referred to by Colonial 
Decorative Display Company, New York 
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City, as a “plastic war baby,?7 is used for 
item seen in the illustra- 
Colonial adds: “This is fireproof and 
waterproof and is the closest we have come 
to manutacturing 
in the decorative flower business that 
and feels like the natural leaf 
it 1s copied.” 


the flower next 


tion. 


a product in our 35 years 
looks 


from which 


Kathleen Bradley Studio, New York City, 


developed a new 
reindeer used by 


one of which is illustrated next. Each deer 
feet high. The plastic finish 
was made by cutting 2-inch pieces of plastic 
transpar- 
ent tape, and fastening strips of the assem- 


stood about 7 
cord, securing them to strips of 


bled material to the sculptured wire figures. 
When lighted with hidden spots, 
presented a effect of 

lucent 


the figures 


striking rich, trans- 
green. 
Botanical Decorative 


Chicago, did the 
| 


Supply Company, 


rose panel at the lower 


right on the opposite page. Flowers and 
foliage are of cloth, while the white wood 
panel has a scroll of twisted paper cord. 


Height overall, 84 inches; width, 39 inches 

First illustrated on this page is an Easter 
lily unit by Decorative Plant Corporation, 
New York City, “Marbella” 


shown in a 


technique in making five 
Bergdorf Goodman in the 
store’s Christmas displays a short time ago, 
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—Upper left, by Decorative Plant Corpora- 
tion, New York City. Upper left center, 
by General Display Corporation, Cincinnati. 
..« Upper right center, by L. J. Charrot Com- 
pany, New York City. Upper right, boot 
by Anthony Display Company, Hamilton, Ont.; 
foliage by More Displays, Medford, Ore. 
Lower left, by Doerr & Associates, Portsmouth, 
Ohio. Lower left center, Allied Display 
Materials, Inc.. New York. Lower right 
center, Gagen Design Display, San Francisco. 
. . » Lower right, by Jack Brody Displays, Inc., 
Albany— 
covered urn and trimmed with Boston fern. 


Available 


piece 


separately or as a complete set 

The next unit is by General Display Cor- 
poration, Cincinnati, and consists of a hang- 
basket of complete 
with bracket, and further trimmed with ivy 
and foliage in natural colors. 


ing wire large roses, 


Gay morning glories clamber up a moss- 
covered trunk in the third illustration 
above; by L. J. Charrot Company, Inc., 
New York City, the set piece has a moss- 
covered natural bark and _all- 
cloth Height, 72 width, 36 
inches. 

Papier mache is used for the “Gay Shoe” 
construction next, the 


and base 


leaves. inches; 


seen shoe being the 








creation of Anthony display 
Hamilton, Ontario, Canada. It is 36 inches 
in height and is flocked in light blue, with 
white and pink flocked blossoms. The as- 
sortment of flocked foliage it contains is 
by More Displays, Medford, Ore., and con- 
mullein, palm 
palmetto leaves and heather. 
The miniature treasure chest is by Doerr 
& Associates, Portsmouth, Ohio, and is a 
picturesque piece for perfumes, jewelry and 
Finished in ancient tarnished 


Company, 


sists of cabbage blossoms, 


accessories. 


brass, it has nail-studded straps and an 
ornate lock; the sand is included. Size, 12 
inches high, 12 inches wide and 7 inches 
deep. 

Valentine’s Day is not far away, and 
\llied Display Materials, Inc., New York 
City, presents lace-trimmed hearts, com- 
plete with sprays of forget-me-nots as 


suitable offerings for the occasion. 

Seen next 1s one of six designs in colored 
foils, by Gagen Design Display, San Fran- 
Called unit 
of three three 


consists 


20-inch 


“Delicosia,” a 
16-inch and 


cisco. 
leaves 
leaves. 

At the extreme lower right on the same 
page is a lattice shadow-box by Jack Brody 
Displays, Inc., Albany. Size 36 by 60 inches, 

[Continued on page 128] 
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Shallow Windows Complicate 


And, 


Richmond 


. Thalhimers in Richmond, Virginia, 
Director Winston 


problem He is 


Display Jones has 


a double currently 


meeting interior display emergencies as the 


building evolves. For 


Thalhimers is having growing pains! Small 


store’s new program 


being ab 


shops along an entire block are 

sorbed. A new building adjoining the main 
store is going up story by story, and as 
each piece of floor space becomes ready, 
walls are cut through and departments 
surge across the old line into new quarters 
which often must be “decorated” almost 


ver night 
Meanwhile, 


must be 


Phalhimei 
high level 


week by week, the 


windows kept up to the 


of appeal which has helped to make this 
store famous throughout the Southeastern 
states How this is done is discussed at 
length later in this article, but first let's 
look at some other angles. Jones’ work 
rooms are across. the block 1! one tem 
porary location, his storage space 1s in an 
available basement of a down-town church, 
and his warehouse space is in an entirely 


different section of the city para- 


doxically, the carriage trade of 
prefers the convenient - for - parking side- 
entrance to Thalhimers on Sixth street, 
rather than the main entrance on Broad 
street, so that all high-style displays have 
smallest Thalhimer window 


spaces! And to make it worse, these win- 


into the 


to go 


dows are very shallow. 

Gifts of ingenuity and a distinctive tech- 
nique 
display department flowers under such pres- 
with this article 
show that almost every question connected 


sure The photographs 


with the successful use of the shallow win 


dow has found an answet 


} } 


depth and special emphasis are all here, 


amazingly accomplished 


—To create the impression of depth in Thal- 

himers' windows, Winston Jones makes fre- 

quent use of sharp lines of perspective. ... 

In the display at the upper left the figure is 

sketched on two separated sheets of glass for 
additional depth— 


are worth watching as the Thalhimer 


The illusion of 


One solution to shallow windows has been 
found in the painted background where the 
artist, by means of line placement and color 
gradations, creates the impression of a far- 
away backdrop. In Jones’ series of “Mid- 
summer Night’s Dream” windows showing 
“Superlative lingerie,” footlights are hidden 
behind open books which carry appropriate 
quotations from the play, and a legend about 
the merchandise. The cloud-painted back 
wall of the display space is delicately veiled 
with a hanging of spun glass. The manne- 
quin is posed ip a garden of pastel larkspur 
and a simulated fall of dewdrops is drama- 
tized in fine-hung showers of pearl beads. 
A foreground lattice concentrates attention 
on the central figure. 

Another designed to 
trend, tells a style story first without show- 
ing any Here some of the 
setting is sketched on two sheets of 
glass which give depth to the outline. These 
sheets. of into a fantastic 
chanticleer monument at one side, and sus- 
pended from the top of the window 


series, present a 


merchandise. 
clear 
were set 


glass 


space 
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Thalhimers’ Display 


with gold cord. Here the depth of the dis- 
play is achieved by lighting which casts the 
shadow of the monument to give the im- 
pression of distance. 

The calendar of Thalhimers’ display calls 
for an elaborate window “stretch” once a 
month, to set the keynote of fashion trend, 
color, fabric, and and weekly 
window changes thereafter are devoted to 
developing further the idea of the month. 
As the largest store in the South above 
\tlanta, Thalhimers serves personally, and 
by mail, a discriminating clientele of 
wealthy cotton and tobacco people in North 
and South Carolina and Virginia, as well 
as Richmond residents. As the store grows 
from a successful specialty shop atmosphere 
into a large department store, part of the 
display problem is to retain emphasis on 
the advance-fashion theme. 

Style shows in the spring and fall are out- 
standing social events, staged at a leading 
hotel. The Richmond Junior League spon- 
sors one, and the other is usually managed 
as a benefit for a favorite Virginia charity. 


accessories, 











Cooperating with the publicity manager, the 
display department designs stage settings 
and runways and keeps windows and the 
interiors geared to the style show story. 
Another publicity cooperation is the devo- 


tion of one window each week to one or 
another of the city’s civic philanthropic pro- 
jects. 


Winston Jones, whose shoulders carry the 
heavy load of Thalhimer display responsi- 
bility, came to the store about a year ago. 
He’s a Virginian himself, with a background 
of art education in Washington and Phila- 
delphia, and six years at Lord & Taylor in 
New York, followed by about four years 
at Franklin Simon & Co., where he was in 
charge of the interior displays for one year, 
and for more than two years directed win- 


—Display materials used at Thalhimers' have 

a way of turning up for re-sale elsewhere in 

the store. For instance, the bamboo poles 

seen at the lower right will be used to make 

summer furniture which will then be sold in 
the usual manner— 


By 


MILDRED O. WAUGH 


dow display and the suburban stores’ dis- 
play. 

Asked about his work, he will tell you 
that display is two-thirds “good-housekeep- 
ing.” He is careful to see that his off- 
white carpets are kept immaculate, and that 
his mustard-colored carpets with matching 
drapes have the clear sheen of absolute 
cleanliness. All garments for display are 
carefully pressed. 

Jones’ displays have a characteristic deli- 
cacy. There’s the touch of “dreams come 
true” and romanticism, coupled with a lively 
and whimsical humor. He is highly con- 
scious of the “feel” of his city. “Every city 
is entirely different,” he remarks, and be- 
lieves that a sixth sense which comprehends 
the nature of the local public and presents 
the display message in terms which it 
understands is a display necessity. 

On the practical side, Jones follows a 
carefully worked out budget. He buys for 
immediate use, but keeps an eye on the long 
future. His smart mannequins are 

[Continued on page 112] 
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HE Chicago display scene is a hetero- 

geneous affair at the beginning of the 

new year. There is anything and 
everything here. Christmas lingers with its 
holiday touch, but right side by side with 
the height of the winter season is the sum- 
mer theme of the resort beach. It is in- 
deed a kaleidoscopic pattern! 

Out at Morris B. Sach’s on the far south 
side of Chicago, Les Barofsky, the display 
manager, set the tone for the season by 
arranging a series of interesting and un- 
usual windows around reproductions of 
antique clocks. These clocks took the cen- 
ter of the windows against a metallic cloth 
background drapery. Each of the clocks 
was fashioned with a miniature scene within 
its face, and small, old fashioned figures 
stood at the base of it. The legend on the 
large sheet in the foreground of the window 
read “Time to rejoice.’ Packages wrapped 
in metallic papers supported the legend card. 
Two mannequins in each window’ were 
dressed in handsomely embroidered or se- 
quined frocks which were quite appropriate 
for holiday occasions, be it Christmas, New 
Year‘s, or what-have-you. 

Making a rapid change from the winter 
wonderland into the land of sunshine, Reed 
Schlademan, display director for The Fair, 
previewed the winter resort fashions in a 
series of four windows along State street. 
These were set up just before Christmas 
while all the other windows along the fa- 
mous street were displaying holiday mer- 
chandise. For a background Schlademan 
used a sunny summer sky of vivid blue 
flecked with fluffy pink and white clouds. 
Pale pink sand covered the center of the 
floor area and the only fixture used was a 
pedestal from which a bust had been re- 
moved. The bust lay neglected in the sand 
at the foot of the pedestal while one of the 
mannequins dressed in resort togs took its 
place atop the stand. In all four windows 
the mannequins were fashioned of pink 
open mesh wire and their wigs were created 
of black net. In each window the manne- 
quins wore different colored ballet slippers, 
those in the window illustrated by the third 
photograph being black. And in_ this 
particular window the resort clothes fea- 
tured were of a bright pink, almost a rose 
shade, with the exception of a pair of slacks 
lving folded on the sand; these were almost 
a sand color. A rosy light was directed 
into the center of the group. The legend in 
this window read “Destination—sunshine! 
And to go with your fun, clever color- 
matched playclothes !” 

Ray Bianchi, display director for the en- 
tire chain of Goldblatt Brothers’ stores, used 
a starkly modern setting for displaying 


—Top, by Ray Bianchi, Goldblatt Brothers. 
. . . Center, by J. W. Campbell, Carson Pirie 
Scott & Co... . At left, by Reed Schlademan, 
The Fair Store— 
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—At right, by Reed Schlademan. . . . Center, 
by Les Barofsky, Morris B. Sach's. . . . Below, 
by J. W. Campbell— 


winter apparel, as shown here. With a 
snow-drifted floor covering against a dark 
background wall, Bianchi used a _ rustic 
fence, a wagon wheel, and a branch of 
snow-covered evergreen as properties. Four 
mannequins dressed in heavy winter cloth- 
ing carried out the copy: “Sing Snow Birds! 
Bundled up against the chill—.” 

J. W. Campbell, at Carson Pirie Scott & 
Co., used fabrics for a handsome display on 
the State street side of that store not long 
ago. This window was set up further to 
emphasize a special promotion on drapery 
by Everfast. Using panels of the Leona 
pattern of that drapery material, Campbell 
turned the window into a boudoir setting, 
as pictured. The dressing table wore skirts 
of the pattern, matching the side panels, 
the drapes at the windows, and the covering 
on the hassock. To add interest a lone 
mannequin, dressed in a lounging robe or 
house coat, held a length of the material 
as though she were busy working it up for 
the drapery. A card at the side read, “Leona 
by Everfast” and one in the center had a 
picture of another room done in drapery by 
Everfast. 

Good any time of year, but especially in 
looking forward to spring, are fabric win- 
dows. Reed Schlademan, at The Fair, 
arranged a group of unusual fabric win- 
dows, one of which is seen here. A large 
palette was cut from an enlargement made 
from a photograph of the fabric design. 
This enlargement was left in the grays, 
blacks, and whites of the photograph. In 
the window illustrated an arrangement of 
sticks repeated the bright colors of the ma- 
terial photographed and gave a third dimen- 
sion to the design. In a second window 
this third dimension effect was _ created 
through the use of wire, in another through 
the use of two large flowers superimposed 
on the photo blow-up, and in the fourth 
through the use of a color panel. — 


Lengths of the actual material were 
stretched diagonally across the window 
background, and a mannequin wore a gar- 
ment designed from the same fabric. <A 
bolt of the material from which a part had 
been left unrolled was set up on the chair 
at the center of the window. The card 
read, “To sew into the loveliest dresses you 
ever dreamed of having! Cohama pure silk 
prints !” 

J. W. Campbell usually has a handsome 
window set up at Carson’s to show how 
beautifully antiques fit into the scheme of 
living today. One such window not long 
ago used a background of colored and 
patterned glass windows, with wall brackets 
holding pots of ivy at either side of the 
large background window. A modern style 
sofa covered with a flowered chintz fitted 
nicely into a cozy setting of the antique 
pieces: the cobbler’s bench, the drop side 
table, a quaint cupboard, a Cape Cod rocker 
—all out of past times, but in the proper 
setting looking exceedingly livable for to- 
day and tomorrow! 

At Christmas time Campbell used a double 
scene with a partition dividing the window 

[Continued on page 115] 
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by Louis Gehring 


Display Designer and Consultant 
New York 


Arrangement: This amusing and eye-catching win- 
dow consists of two units; mannequin group and 
property. A feeling of rhythm permeates the dis- 
play and unity of arrangement is noted throughout. 


Properties: A windy atmosphere is effected by 
painting large, blustery clouds on the back panel 
of the window. A tall, willowy tree is made to 
bend its branches over the mannequins. Manne- 
quins should be posed as if in motion. Large copy 
card is displayed in lower right corner. 


Arrangement: This spring shoe display is made up 
of several elements so arranged as to result in 
unity. The eye leads from left to right. 


Properties: Colorful potted tulips are arranged in 
a row in the front of the window. The tulips are 
made of wood, thus serving as displayers for the 
shoes. Mannequin with large copy card is placed 
in back, and overhanging forsythia branches are 
shown in the right center of the display. 





JANUARY, 





Arrangement: The Flower Show is an event of 
great interest and takes place in the month of 
March. The arrangement of the display consists 
of three units set against a background of spring 
splendor. 


Properties: The three smartly attired mannequins 
are posed against a background of flowers in a 
profusion of colors. A balcony effect is arranged 
in front of them and they appear to be interested 
in a display below it. Accessories should be as 
colorful as the flowers themselves. 
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COMING UP 














Arrangement: Here we have a special promotion 
of men's shirts. The display consists of various 
elements and forms a single unit. 


Properties: The decorative frame is the dominating 
property in this display. On the name-plate is 
lettered the word ''Masterpieces.'’ Shirts and shirt- 
ing materials are attractively displayed on risers 
in pyramidal form. Copy card is attached at the 
left of the display. 
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Arrangement: Two units make up this display of 
men's apparel for spring. The display is simple 
and appropriate. 


Properties: A street light set at an angle makes 
this men's wear display a striking and appealing 
one. Smart accessories are grouped about the 
light post and copy card is displayed at the right. 


Arrangement: Two units make up this display of 
men's sportswear. Formal balance is noted in the 
arrangement. 


Properties: Tropical plants and palms create a 
summer atmosphere for this display. Sports jackets 
are displayed on forms and separated by a large 
copy card. 
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Creating Props At The Fair 


By ESTELLA DE LANOI 


HI story behind the handsome window and a new wig fashioned of tissue, white It is surprising what effect can be cre- 
and interior displays at The Fair Store paint, and glue. Tiny sprigs of holly added ated through the clever touch of ingenuity. 
is unusual in that every piece of ma the final touch to the new coiffure. In the All through The Fair store display, this use 
terial used for property carries the stamp final arrangement, Schlademan used bits of of the subtle artistry has stepped up stock 
f the creative ability and ingenuity of the holly as part of the decoration on the elab- property. In the windows mentioned above 
Fair's display artists If a piece is not orately wrapped gift packages heaped on the were some columns of unusual design which 
actually constructed by the store’s own car floor of the windows. The over-all effect the department had transformed by using a 
penter shop, it has been given at least some was strikingly modern, subtly enhanced by heavy white plaster paint as a finishing 
extra touch of artistic magic which trans the new hair creations. The mannequins’ over the original papier mache. 
forms it into a special item for the display were in a chalk white, their new wigs re- Aside from transforming or adding the 
up peated that same pure white tone, and they unusual finish to stock properties, The Fair 
\s a good illustration, just prior to Christ were dressed in the palest of lingerie or in’ creates a large majority of its own. The 
mas The Fair received a group of manne all-white, to be displayed against a back- — staff architects and the carpenters are able 
quins to use in a series of lingerie windows. ground of shimmering glamé. to construct the interior or the exterior of 
They were beautiful mannequins, but wear a building, as well as the furnishings to 
ing conventional wigs. Reed Schlademan, —The window in the background at the upper equip it, on order. A set of box chairs were 
left gives additional depth and interest to used recently for a window display, and 
the display. . . . Upper right, a stylized tree is diehe denies caakieie i 
is appliqued with paper flowers and covered ee ee ee . 
with pink net... . Lower left, a curved back- chairs, complete with upholstery. Window 
nequins, and in turn the entire set-up, a ground is used, with designs on screens... . frames with upholstery to match completed 
more festive appearance Phat is exactly 


the display director, conceived the idea that 
if those figures were given new _ hair-dos, 


something unusual, it would give the man 


Lower right, the screens are covered with gold- the effect. 
what was done The hair was removed, cloth and applied mirrors— There are two architects on the display 





* 


Stars 









of the 


New Year! 





“BLLEHE .S#PInTs 
mannequins | | 


created by 


hughhorner 


will appear 
in the country's 


- most distinguts as 


displays of 1947. 


Delivery ts again 


unusually quick. 


INAEGELE-HLORNER we. 
164 West 24th Street. 

New York 1To dv F 

WAtkins 9-9182 bela 
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—A newspaper kiosk furnishes the background for the display at the upper left, by E. Berger for Maison Loeb Freres, Berne . 
display by Gosta Sundstrom for A-B Stroms Herrekipering, Stockholm— 


with a woodgrain paper, and the same ma- 
terial is used for the chairs. Each manne- 
quin is headless. The over-size bartendet 


is a wallboard cutout, and his white coat is 
the lettered famous 
another display in this 
the interior of an 
bound for the— ski 
through the “windows” of 


with names of 
Still 


Berge 


adorned 
hotels. 
series by 


ski 
showed 


interurban cat slopes 


which are visible 


the car \ motorman stands with his back 


to the spectators, and with his hands on 
the car's controls. Ski equipment is 
arranged on benches along the car, and 
feminine mannequins are seated on_ the 


benches. 

At the upper left is a fabrics display from 
Maison Loeb Freres, Berne, using a news- 
stand setting for atmosphere. Pink is the 
dominating color, carried out in the tint of 


the walls, background and in the over-size 


magazine covers suspended as pictured. The 
magazine 


small chair holds 


the 


JANUARY, 


. At the upper right, a 


hat of a 


vendor, and real flowers. 


At the upper right 
Sundstrom for A-B 
Stockholm. 

A group 
Ilman, 


Stroms 


of showcards by 
who has lived 
past five years, illustrates the type of cards 


is a display by Gosta 
Herrekipering, 


in Colombia for 


used at Almacenes Ley Ltda., Bogota. 


—These are show cards by Werner I. Ilman, Almacenes Ley, Ltd., Bogota, Colombia— 
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TIMBERTONE DECORATIVE CoO., INC. 
15 WEST 24TH STREET, NEW YORK 10, N. Y. 
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THERE 1S A TIMBERTONE STRUCTURAL PAPER FOR EVERY DISPLAY NEED 
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...on and off the record | 








—Roberta Vachss has joined Marizon & 

Rosenberg, New York City, where she 

will serve as director of fashion pro- 

motion and display consultant for the 
firm's clients— 





—Chester Au 


of Philadelphia's — _ 




























i . elix D 

—David Marder, one ands beside ian Chelix, Inc., New York Cae. 
a eh " ind Pe "Wan ae — relax for a moment in bh 
=" WA/, \ roente . i 
ad ee Wit’ Toyland Pa —Not the Blow winds, and crack your cheeks!" scene Staines of th showrooms Augenblick, 
eee age rs include Bugs from King Lear, but a windy night for an outdoor © company, is at the left 
“nt a ae Bi k the Giant barbecue at the home of R. V. Wayne, head of Wayne 
a ie Services, Miami, who is seen serving c hot-dog to 

Killer— Mrs. Wayne. Guests were from the Gicuter Stkent 

Display Club— 
At the left is Robert Hotze, display 


snager and Francis Seely br —— 
mc eT, i : " 
eri is f The Addis 

f interior display, © 

- we s racuse, both of whom — 
mecteabe ao short time ago- Seate 
of Decorative Plant 


New York City— 


from service 
‘< Claude Adams, 
Corporation, 


—This is Olive 
Calderhead, first 
assistant to Ed- 
gar A. McCoy at 
Meis_ Brothers, 
Terre Haute, 
whose favorite 
pastimes are 
horseback riding 
and dancing— 
not to mention 





her two small 
sons— 
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SCULP--TU--ROLL 


DEEP EMBOSSED! DO NOT CONFUSE with printed or painted materials 


FLAGSTONE AND GRASS WALK 





life-like rich green grass and colorful flagstones. Rolls 28 inches wide 
by 20 feet long. Price 


ROCK REPTILE _ LEATHER Grain 


Re rey, 2 


A Natural Stone and Grass Walk deeply embossed to actual depth in $6 95 


Per Roll 








Pat, 


ed 


ME Sc a a 2 


~ J &. 
3 





A new deep embossed Rock Reptile grain on lustrous coated, strong, double-thick, aliable paper. De- 
signed especially for Flooring, Panels, Showcases, Backgrounds, etc. Available 
in the following colors, White, Light Blue, Dark Blue, Yellow, Red, Light Green, $ r, O 


Pink and Ivory. Rolls are 48" wide, 25 feet long. Price Per Roll 


Send for Free Swatches. 


ABACOT DISPLAYS, Inc., 18 East 16th St., New York 3, N.Y. 
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Grom the Sketchbook 


IT MUST BE SPRING 


All props, except grass and flowers, 
cut out of wallboard. Bowler either 
real or cutout, with artificial flowers 
on top. Artificial grass and flowers 


at base of fence. 
OR— 


Painted background with only horse's 
head, hat and strip of artificial grass 
and flowers at base of fence for 


third-dimensional feel. 





4 pie 














JANUARY, 


All props cut-out wallboard. Wooden 
bench for display of merchandise. 
Very giddy, amusing hat on cow's 
head. Cow's makeup includes long 
eyelashes, lipstick. Cow is smelling 
flower which the skunk has just 
planted. 


Background can be sketched; with 
door, cow's head’ and skunk of cut- 
out wallboard. 





1947 
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SPORTS 
PARADE 









PRICES OF 

THE THREE 

ITEMS SHOWN: 
e 

Boxers .... $8.75 


Baseball 
Players. . . $6.75 


Jockeys and 
Horses... $6.75 


Sizes: Boxers Full 
round, 15 in. height. 
First) Baseman % jn. 
height. 12) in. length. 
Base Runner 6 in. 
height, 13° in. length. 
Horse & Jockey 13) in. 
length, 9 in. depth. 
(AN Figures in Full 


Color) 





The ever expanding demand for better display takes us to every country and 
every historical period for inspiration. 

In our “SPORTS PARADE” the themes are typically American—from the 
yesterdays of Old John L.—the ever new Slide Kelly Slide—to the excite- 
ment of “They’re Off at the Track.” 

The above three settings and many others not shown here make up the 
Spring and Summer Portfolio of America’s most prolific designer of novelty 
for display 





Prolusie will a 


PREDERIC WEINBERG 


913 ARCH STREET e PHILADELPHIA 7, PENNA 
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Fixtures Are 


Second im the illustrations are two 
tal by Plastic Fabricators, 
( t tands are furnish 
es and are part of a compre 
hensive line of plastic fixtures. The 
has available miniature plasti 
ptable tor many display purposes 
ape and having on 
CASE have beveled i lox 
nK Phev are supplied 
Zes } \ } inches, with 
] ne on the ib 3 ide, and 3 


—Upper left, by Korrect-Way Display Pro- 
ducts, St. Louis. . . . Center, by Plastic Fabri- 
cators, New York City. . . . Upper right, by 


L. A. Darling Company, Bronson, Mich. 


Lower left, by Arrow Decorating & Fixture 


Company, Philadelphia. . . . Center, 

Scheuer Creations, Inc., New York City. 

Lower right, by Allied Display Materials, 
New York City— 
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third photograph is one 
created and produced by 
Bronson, Mich., 





The five shelves turnish ample 
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Display 
Papers 


EW ideas have been introduced for 
N 1947, by many firms handling the 

always-useful display papers, ranging 
from “guided missile” designs symbolic of 
the atomic age to papers having small shells 
for a pattern. 

Pictured at the upper left is a pink dog- 
wood pattern by The Reyburn Manufactur- 
ing Company, Inc., Philadelphia, hand-pro- 
cessed in seven colors and furnished in 
rolls 40 inches wide by 15 feet long, with 
three repeats of the design to the roll. The 
blossoms are processed in pale pink, deep 
pink, brown and buff, while the leaves and 
branches are pale green, deep green, buff, 
brown and tan, all on a background of pale 
green. 

At the upper right is one of three new 
Pecky Cypress patterns in spring colorings, 
by Timbertone Decorative Company, Inc., 
New York City. Soft rose and yellow are 
the colorings for one, sea-green and yellow 
for another, and pale chocolate brown and 
yellow for the third. Each of the three 
designs has a pickled finish. 

Laverne Originals, Inc., New York City, 
also has added three new patterns to its 
line—Splatter Plaid, in 500 assorted colors, 
Tortoise Shell, and a Pennsylvania Dutch 
pattern—also available in 500 assorted 
colors. The Tortoise Shell pattern is illus- 
trated at the left center, and can be had in 
sepia, gold, silver-gray, emerald green, co- 
balt blue, magenta and ruby red. 

At the right center is seen a “Rocket 
Symbols Comura,” designed and produced 
by W. L. Stensgaard & Associates, Inc., 
Chicago. This startlingly different design 
showing jet rockets roaring through space 
suggests promotional themes such as “Firma- 
ment Blue,” “Nebular Blue,” or ‘Planetary 
Blue.” It is reproduced by special silk 
screen process in 10 colors, with blues and 
gold predominating. The size is 30 by 90 


inches. 

\ new type of product in this line has 
been introduced by Sherman Paper Pro- 
ducts Corporation, Newton Upper Falls, 
Mass., under the name of ‘“Shel-A-Mat” 
and illustrated at the lower left. Its sur- 
face of fine shells provides interesting three- 
dimensional effect for background as well 
as floor covering. An outstanding feature 
ot the mats is the resiliency of the shells, 
which can be walked on without crushing. 
The mats are 3 feet wide by 6 feet long, and 
are furnished in 12 colors. 

One of the simulated leather finishes in 
the line of Bulkley, Dunton & Co., New 
York City, is shown in the final photograph. 
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* Mayortex the wonder plasti stronger than papier mashe... lighter than papier mashe 
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90 MAGES 


YOUR DISPLAY GUIDE 
FOR SPRING AND SUMMER 





MAJESTIC CREATIONS, INC. 35-40 30th ST. LONG ISLAND CITY, N.Y. 








88 DISPLAY WORLD JANUARY, 1947 


Wire 
Takes 
A Bow 


—The wire lobster is by Silvestri Art Manvu- 
facturing Company, Chicago. . . . Upper 
right, by Cook & Meier, Chicago. . . . Left 
center, by Tri-Allied Creative Displays, Balti- 
more. . . . Right center, by The Adler-Jones 
Company, Chicago. . . . Below, the chicken- 
wire figure is by Chelix, Inc., New York City. 

The wire musical instruments are by Ad- 

vance Displays, Philadelphia— 


ROBABLY the most important new 
medium to be added to display’s PTOW 
s is wire—flocked 


wire, painted wire, plain wire, wire in a 


1 


ing list ot materia 


lred different forms, from chicken-wire 


to fine mesh to single strands curved int 


One firm which is making good use of this 


latively new display material is Silvestri 

\rt Manufacturing Company, Chicago, 

ise lobster of heavy gauge wire 1s pic 

tured here it is more than 6 feet long by 

t 7 inches in width and comes in color. 

At Cook & Meter, also in Chicago, a 

bination of wire and wood and _ foliage 

sed to produce the unit seen at the upper 

' The nymph is ot heavy wire. witl 

re drape, while the cloth foliage 1s ot 
{ 


nese evergreen and pl ilodendron 
Pri-Allied Creative Displays, of Balti 


ore, created and produced the swan illus 


ited in the second row of photographs 
It is sculptured trom wire and filled witl 
lass It 1s recommended tor whit 
spring displays, summer themes or as 

1] vel and decorative unit 
{ ibilitry of wire in combination 
t t s are turther illustrated 
flower cart at umbrella unit, avail 
mM he Adler-Jones Company, Chi 
e umbrella is of wire, with a blue 
finish and decorated with deep pink 
( CTC] }) Cl Phere it¢ pink 
1 blue ribbon strea s, a wooden dowel 
eht hinishe 1! ( ind the cart itselt 





made ot veneer and composition board—is 


k, blue and gold with a sten by 5 feet 10 inches wide by 29 inches in In the lower row is pictured a complete 
] p 1) 1) 


ions are 7 feet high depth 


[Continued on page 104] 











Sy ae 


CREATIONS, 


“Custom Made”’ 


OUR 1947 MODELS ARE NOW 


ON 


Adaptable to many poses, gowns and ideas! 


Visit our new show-room at 3455 Eagle Rock Boulevard 


e 
Display Products, Inc. 
4310 Verdugo Road 3455 Eagle Rock Bivd. 
Phone Cleveland 7-2125 Phone Albany 0197-0198 
Los Angeles 41, California 


New York representative: William Keeler, 5330 Skillman Ave. 
Woodside, Long Island, New York City. 


Fittings by Gainaday Metal Products Co. e Custom Wigs by Parisian Modes 


DISPLAY . .. THE MANNIKINS YOU CAN'T AFFORD TO MISS 
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—Tacker by the Fastener Corporation, Chi- 
cago.... Sky Cloth" by J. P. Dennison, Inc., 
Boston. . . . Metallic streamers, by Foil-Rol, 
Cincinnati. . . . Odd-unit holders, by Holz-All 
Display Specialties, Minneapolis. . . . Card- 
writer, by Showcard Machine Company, Chi- 
cago. .. . Compass rose, by Paul Caruso Dis- 
plays, Brooklyn. . . . Ribbons, by Taffel Bro- 
thers, New York City— 





mit is produced by the Kingsley Studio 
as Ne} City 
; /. 1, New York City display studio, 1s 
producn sca s S Mace I plaster thie 
ire sprave n two-tone colors, in assorte 
colors, or according to specifications. Size] 
from 7 inches to | inch, they are sold in 
i raetigrs! ee of 100 Ce ee oe shes \t the upper center is picture] a display 
ail n which “Foil-Rol” streamers are used for 
. ae Oe es Concluding the illustrations on these two amie ie aang i 
cs ai. ae ee ii ; ecoration., Available from Foil-Rol, Cin 
amonds or triangles cinnati, the material is '%-inch wide alu 
rs, or combinations ot minum in rolls of more than 375 feet. For 
is slightly more that nerely used to contuse enemy radar by being 
cropped from planes, “Foil-Rol” has a 
San Francis come highly polished, hard surtace which gives 
een in tl e center ilus- t much sparkle and leht reflectivitity ; 1t is 
picture shows natura {ire proot, 
bamboo blocks, and Holding hard-to-hold items is the spe 
( ) t| bacl 
( nN, same page, is 
ector available tron 
‘ nc.. New Yort 
] iVMIe1 Wd sig 
m the bottom, it 1 
ace the protector o1 
project i oOrtion if 
sae 
letters and numera 














cialty of the little device shown in action in 
the next photograph. It 1s made by Holz-All 
Display Specialties, Minneapolis 

This card-writing machine is the Model 
‘A’ umit of Showeard Machine Company 
Chicago, and produces anything trom the 


small price ticket to the full size capacity ot 


the machine—in colors, with cuts, and witl 
borders It vill handle an stock thickness 
ron tissue papel to 24 pl cardboard 

he CO Pass Pont \ is Ia i b Paul 

Caruso Displays (former Vogue Display 

Service), Brooklyn, and is entirel of wood 

ton an angle on the wood bas it -15. 30 

~ { ~ 1 | ; + iT ‘| 
|) I S t Ti1¢ 
( VES 
} } 


~ ( s | ( itel 
+ + t 
\ £4 VaNIO 
p { ere Clo ' fat en 
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—+ashionable and Vew Silhouette 








| wo of ten outstanding mannequin 


sculptures, designed and created to 
display vour apparel with elegance 
Flexible waist available. 
Write today for your portfolio 


of additional styles. 


MODERNAGE 
LY DispLays, INC 


'. 215 EAST 149th STREET » NEW YORK 51, N.Y. 


MANNEQUINS « PAPIER MACHE, PLASTIC, COMPOSITION, METAL.GLASS & WOODEN FIXTURES 
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—All the products shown above are by Jas. B. Williams, Inc., New York City, with wire of various types and finishes as the principal materials used— 


“Too Late To Classify” 


is *11¢ 
th tre 
( 
s pres 
t 
1 
1 1 1 
Mla 
rot 1 
rt an 
i Ni 
t 
al 
t}] 
( eta 
t 
i 
i 
) rie 





letachabl Phere is an especially designed 


wrought iron stand for 


mache mannequins; they are 


or papier 
waist, and the arms are 
] 
all standing poses 
\t the upper right is a novelty shoulder 
crystallized wire 
e extreme right. These 


Williams, Inc Phe 


arm, and 2 


Cl ead on tl 


trom Jas B 


—At the extreme left, by Arkow-Lewis Asso- 
ciates Philadelphia. . . . Left center, by 
Abacot Displays, New York City. Right 
center, by New England Decorators’ Supply 
Company, Boston. Right, by Jinkins 
Advertising Display, San Bernardino, Calif.— 





read and arm unit is made of metal mesh 
covered with cloth, with 
general construction as for the 


copper metallic 
the same 
wire figures described above. The unit is 
suggested as ideal for millinery, jewelry and 
scarlts. 

The crystallized wire shoulder head is 
designed for the display of higher priced 
jewelry, neckwear, millinery and accessories 
\ special dipping process recently developed 
gives it the effect of sparkling jewels. 

\rkow-Lewis Associates, Philadelphia, has 
become noted in a comparatively short time 
for its numerous display units made prin- 
cipally of colored mat “Fiberglas” in com- 
othe materials 


bination with decorative 
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R DISPLAYS NEED a 


Dash of Color? 
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EATON GRASS MATS are helping displaymen 
all over the country in countless merchandising 
problems . . . adding just the eye-pleasing 
green that "'brings ‘em in." 


Do you sell clothing? Cars? Foodstuffs? Hard- 
ware? Flowers? Sports articles? Whatever your 
layout or commodity, EATON GRASS MATS 
will set it off to perfection, and step up sales. 


EATON "VELVETY'* GRASS MATS are made 
of genuine raffia closely stitched to a firm 
burlap backing. They're mildew-proofed and 
fire-resistant—made to stand all kinds of usage. 


See your display jobber about EATON GRASS 
MATS now! 


EATON BROTHERS CORP. 
Hamburg, New York 
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Display, courtesy of J. N. Adam Co., Buffalo, New York. *Trade-Mark Registered U. S. Pat. Off 
We 1 | ups EE igamni ey 
\ y ] qc erties e latins t- y; a32E2a8072 29 ded 
f 1; HEECH EL HiSeeety ay Bes = A: 
NON-INFLAMMABLE a gighi; BEBE in 
HERE is the answer to a displayman's need for Spring and i KG fi PE EE ee a aE : zs} 
Summer trims. a Se ti Eee bperpriics § ¢: ue) | 
Soft, pastel shades in links one-half inch wide giving an unusual : 34 ae egiisgecye 4 HHS Re bp 
effect to any type of display. #4 343 : Est: ‘ aa BR * eb 
All colors have a silver backing which enhances the beauty of 42% fe! § 13 Deeds ee te ake és 
the chain. HS go? ae ee i ; grepcse es 4 : ; ¢ 
Colors Available: ORCHID and SILVER ¢ GOLD and SILVER % 4 f. ECE | Re 8 4 | ha ae 
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SILVER ¢ LT. GREEN and SILVER © MAGENTA and SILVER. ‘ ; ESTE AT Be aap h: 3 8 
t er be bas * Basdatahe ‘ y 
Packed 60 Feet to Carton Price $15.95 per carion , au Pees aexanes ha . 
a a A ge ERR 


DASE METAL LANTERNS 


NON-INFLAMMABLE 


COLORFUL LANTERNS, 12 inches high, dauble strips of two color 
base metal to add zest to displays, both window and interior. 


Non-inflammable which makes their use an added attraction. 

Colorful combinations which definitely place them in the eye 
appeal class. 

Following Combinations Available: ROSE and GOLD ¢ PEACH 
and SILVER ¢© MAGENTA and ICE BLUE ¢ ICE BLUE and PEACH 
e LT. GREEN and ORCHID. 


Packed 6 Lanterns to a carton. Price $15.95 per carton 


COY, DISBROW & CO., Inc. 


686 GREENWICH STREET NEW YORK CITY 14 
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DICKTOWNE 
BOYS SHOP 


LADIES SHOPPE 
WILL CALL 






Pictured at the lower left on page 92. is 
a design tor Father's Day. Other items 
from this firm include tropical fish, butter 
flies, birds, cupids and similar devices, all 
of which can be appliqued directly to. thi 


glass if desired, simply by moistening the 
SUPTACE 

Next is pictured a section of material 
representing a flagstone-and-grass walk. It 
Is a product of Abacot Displays, Inc., New 
York City 
* New England Decorators’ Supply Con 
pany, Boston, created the screen seen in the 
third illustration on the preceding page. Ot 
the three-way type, the screen is 7 feet 
hieh by 54 inches wide: each section is 18 
inches im width and has double-actior 
hinges trimmed with appliqued pressed 
wood) ornaments. \ny spring color com 
bination can be had. A pedestal to match 
the sereen is 360 inches high by & inches 
square, with a 10-inch top and. base. 

The Bali head, also on the preceding pare 
is by Jinkins Display Advertising, San Bet 
nardino, Calit., and is copied trom an orig 
inal said to be insured tor $10,000 Phe 
One pictured Is ol plaster 

Plaster units, sturdily constructed, have 
been a part of the design and construction 
program of Modern Displays. Inc., Wash 
ington, for the past decade. Pictured at the 
upper left 1s an example of the firm's work 
in this medium. First is illustrated a two 
piece pedestal with a terra cotta finish 
while at the right is a “Temple of the 
Wind” cap; the base is 6 inches in diameter 
and the top is 9 inches by 8 inches; overall 
height is 8 inches 

Next is an illuminated rotary display fix 
ture by Glas-Lite Rotary Display Mig. Cor 
poration, and distributed by Robert J. Marey 
\ssociates, New York City. The plate glass 
discs can be had in six different diameters 
ranging from 1O0- to 36-ineh and will sup 
port a load of 500 pounds, it is said The 
unit can be assembled into a number. ot 
sizes with the use of either 8- or 12-inch 


| ¢ mitinued on pau jt >| 


—Upper left, by Modern Displays, Washing- 
ton. . . . Upper left center, by Robert J. 
Marcy Associates, New York City. . . . Upper 
right center, by Display Craft, Grand Rapids. 
... Upper right, by Display Lighting, New York 
City... Center, by Oscar Lee, Chicago... At 
left, by K. G. Kurtis Studios, New York City— 
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Traffic-Stopping Display 
Offered By Westinghouse 


\ sturdy new metal merchandiser, de 
ened as a silent salesman for electric 
mps and constructed to stop store traffic 
many vears without replacement, is be 
offered to lamp dealers by the Westing- 
ise. Electric Corporation, Pittsburgh. 
Designed by Egmont Arens, industrial de 
ener, the display unit is finished in bright 
ange and blue colors and measures 315 
ches long and 67% inches high. It is illu 
inated by a 20 watt fluorescent lamp, and 
printed with the name “Westinghouse 
imps.” Holes are provided on both ends of 
e merchandiser for feature displays of un 
ehted incandescent lamps. 
Fest installations prove that this mer 
andiser will, in effect, provide a_ traffic 
eht that will stop the customer and guide 
is feet to the lamp department, according 
Herbert I. Plishker, manager of the 
Vestinghouse Lamp Division's advertising 
nd sales promotion department. It can bi 
ised effectively to build) lamp sales, he 
ecommended, in highlighting mass displays 
lamps, with counter displays, on ledges 
in window displays 


Joe McCann Honored 


For Long Service 
Friends and associates ot Joe MeCann, 
eteran display director tor S. Kann Sons 
mpany, Washington, met recently to 
onor him on the completion of 60 years of 
ervice with the firm. When a boy, MeCann 
tarted out after a job in an East coast 
hip-vard, accidentally ended with the Wash 
eton store instead and has been there eve 
Ince It is the only job he ever had. 
In addition to his record of service, M«¢ 


been active in display 


sociation affairs and at one time<e Was 


ann has always 


esident of the International Association ot 


‘splay Men 


Love Of Dogs Inspires 
Display Venture 
Florence Joan Scheppert, of Philadelphia 
an artist who likes dogs Her latest 
portrayal of canines of various types and 
different moods takes the form of dogs 
display purposes beagles, poodles, \ire 
ales, and many others Called “Irene 
astle Canines” because of her. friendship 
vith that personage, the dogs are marketed 
Frederic Weinberg, 913 Arch street, 
Philadelphia. 


Slone Now Heads 
Display Service 
Following his resignation as display man 
iger for Stevens, Inc., Jamaica, N. Y.. with 
hich firm he was associated for five vears, 
(seorge E. Slone now heads a display serv- 
ce in the Long Island territory, and is de 
veloping a number of original display ideas 
or national distribution. 


Ellis Takes Over 
At Nachman's 

George Ellis is now display manager at 
Nachman’s, Newport News, Va. He was 


rmerly first assistant. 
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MPORTED WOOODWOOL UQUARES 





Practical Swedish imports for display backgrounds and floor- 
ings of windows and interiors. Made of wood shavings bound together 
by cement. A permanent property item that can be painted or sprayed 


any desired color. 


Ask for our No. 1178 Im- 
ported Woodwool Squares; size: 
19” x 19’. Unfinished: $1.90 each 
square. Finished in colors: $2.60 


each square. Available from the 





Austen Exclusive Line only. 






31 WEST 31ST STREET - NEWYORK ILW.Y. 
27 East Monroe St. (Werner Lewy, Repres.) CHICAGO, ILL. 

















Title Registered U. S. Patent Office 
Combined with 
MERCHANTS RECORD & SHOW WINDOW 
Issued on the Fifteenth of Every Month by 


THE DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio 








H. C. MENEFEE, President, j 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 


OUR PLATFORM 
1. The Promotion of Display. 
2. More Display Cooperation by Manufac- 
turer and Merchant. 
3. Advancement of the Display Business. 
4. Practical Service to the Display Profession 
and Industry. 
5. Greater Appreciation of Dispiay's Power in 


Merchandising. | 
6. Absolute Independence of Our Editorial | 
Columns. J 








No. | 


VOL. L 
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Highlights 
Of 1946 


In taking a 


at the vear just ended, it seems plain that 


elance 


quicl chronological 


display missed a fine chance to add some 


good material to the protession in the form 


Yt returning service Men who Were inte1 


ested in becoming displaymen, but who had 


| 


no source for training on the subject. 


Literally 


hundreds of such men were in 


juest of a school in which they could obtain 


] 


personal instruction and a well-rounded, 


practical course in display and they had 


government education allotments available 
Pheir interest and 
learned the 


real situation with regard to display train 


to pay for such tuition 


] 


enthustia mw ined when they 


ing, and display lost much new hlood as a 
result 

It is true ita few such men did succeed 
1 ikin connections with stores whicl 
had arranged tor their traiming under. the 
GI Bill of Rights program, but their num 
ay Va mall compared to that of those 
\ » were « mpelled to turn to othe fields 

Material supplies lisplay purposes 
showed radual sig1 t becoming more 
plentiful as the vear waxed, but many items 
vere still tar from being in adequate sup- 
ply even by the beginning of 1647; lumber, 
plywood, cardboard of certain types, and 
metal, especially, were decidedly leckine in 
availabilit Strikes im various industries 
did nothing to abate the sittation 


In April the Southern Display Association 
Conterence and [Educational Exhibition was 
held in Houston, the first such meeting since 
the rejuvenation of the SDA: the Conte 
ence was actually several vea 
tion, travel difficulties due to the war com 


I] Its postponement from the date first 


rs in prepara 


DISPLAY WORLD 


The Conference was viewed in different 
ways. The sponsors considered it an un- 
qualified success, and certainly the exhibit 
layout and its setting justified that descrip- 
Official reports indicated a satisfac- 
tory attendance. On the other hand, many 
exhibitors were frank in calling the event 
a failure from the standpoint of business 
done, adding that a large percentage of the 
delegates were not authorized to make dis- 
play purchases—in other words, were dis- 
play department employees rather than de- 
partment heads—and that the sales actually 
have been picked up just as 
less expense by their 


tion. 


made could 
easily and at much 
regular salesmen, or would have material- 
ized at the Display Market Week six weeks 
later. Many exhibitors called the “timing” 
of the affair bad. 

Regardless of the suecess or failure of 
the Conference, depending on the view- 
point, the SDA decided to make the event 
an annual one—thereby touching off a con- 
troversy that is still receiving 
attention as mentioned later. 

Early in the summer, the OPA lifted the 
ceiling prices on mannequins and numerous 
other display items, and there was a gen 
eral readjustment in the display field) as 
nanutfacturers brought their selling 
into better relationship with 
duction costs of labor and material. 


prices 
soaring pro- 


The demand for displaymen continued on 
a high level, although somewhat decreased 
from its all-time high attained during the 
war. There were fewer women to be found 
in display, although far more than in the 
vears prior to 1942. 

The official Display Market Week, spon- 
sored by the National Association of Dis- 
play Industries, was held during June in 
New York City. 


attendance, and, while a greater sensitivity 


There was an excellent 


to price was noted than had been the case 
for some time, sales were very satisfactory. 
the highly-touted educational session did 
not turn out so well, largely because of a 
faulty public 
the speeches, and a blistering hot day which 


address system which garbled 


combined with a lack of air conditioning 


to drive much of the audience out of the 


room Jong before the program was. over. 


During June the International Association 


f Display, which had been tottering on the 


brink of dissolution for some time, raised 


| 
! 
ts dues to $25 a year—and hastily reduce: 


hem to the tormer rate when it immediatel: 
became apparent that only a very few cared 
enough about the organization to accept the 


Much praise, and some criticism, 


ncreas¢ 


as given to the new president for his 
frankness in. stating the condition of the 
!A\}I—which was a decided break with es 


tablished custom in that organization. But 


spite of his candor and efforts to resus 
citate the association, at vear’s end the IAD 
seemed on the verge of becoming a memory 
titer nearly a half-century’s existence. 


To some it seemed an appropriate time 


form a new organization, and during the 


“unothicial” display market week in New 
York in| December the new Great Lakes 
Display Association met to install officers ; 


the GLDA was regarded by many who have 


seen display groups form and dissolve as 
more synthetic than natural and = spontan 

and these have been frank in saying 
that the display protession needs an organi 


plenty of 
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zation with a platform made up of definite 
constructive helps to displaymen rather thar 
the usual plethora of phrases which ring 
pleasantly in the ear but have little actual! 
significance. 

While professedly established for the dis- 
play profession of the states bordering on 
the Great Lakes, the GLDA lost no time in 
reaching out for more territory, with an 
invitation to the St. Louis Display Guild 
to join the new association. 

Earlier in the year, the National Associa 
tion of Display Industries had decided not 
to support, by buying exhibition space, any 
convention, conference or trade show not 
sponsored by the NADI. This decision was 
reaffirmed at the association’s meeting dur- 
ing December, despite pressure brought to 
bear on the members by the Southern Dis- 
play Association. Despite this decision, the 
SDA is still planning on its Conference and 
Exhibit to be held in New Orleans this 
spring and no one can tell at this writing 
what the final outcome will be. Practically 
all the leading display firms are members 
of the NADI—whose roster totals approxi- 
mately 120 firms—and if the NADI 
bers continue adamant in their refusal to 
show at the Southern event, the latter seems 
certain of failure. 

Not to be forgotten are two steps made 
during the year toward finding out more 
about display’s advertising 
medium. The Point of Purchase Advertis 
ing Institute, New York City, undertook a 
preliminary national 
display, confining the research to one East 
ern city and to a comparatively small num- 
the complete report has not 


mem- 


worth as an 


survey on advertiser 


ber of displays; 
vet been released. Of greater significance 
is the fact that this represented a prelimi- 
nary survey, preceding one of much wide 
scope to be completed during 1947. 

The second attempt along somewhat simi- 
lar lines was entrusted to the School of 
Retailing, New York university, by the 
National Retail Dry Association. 
Relatively small in nature, this survey will 
detail at the NRDGA 


Goods 


be reported on in 
meeting this month. 

Thus stood the display 
ot 1946 


field at the end 


Plexiglas Forms Novel 
Pen Display Cabinet 

Sturdily constructed of clear, black and 
white “Plexiglas,” a new, distinctive coun- 
been intro- 
International Pen 
Company, Chicago, for dealer use in dis- 


ter sales cabinet recently has 


duced by the Reynolds 
playing the Reynolds “400° writing pen 

\ sloping crystal clear cover provides full 
Vision view of six pens mounted at a slight 
angle on acrylic plastic 
black “Plexiglas” 
rests in grooves ma- 
chined in the cabinet’s 


white translucent 
holders cemented to a 
stand. The stand 
sides and can be 
easily removed from the rear of th® cabinet. 
\ single pen, mounted on a “Plexiglas gyro- 
completes the modern effect. 

Kach cabinet is tabricated by heat-form- 
ing the cover into its proper shape, cutting 
and machining the sides, base, and interior 
stand to specifications, then cementing the 
various parts to form the final piece. Black 
“Plexiglas” is used for sides and interior 
stand, 
and clear transparent for the cover and base 


SCC pe” 


white translucent for the pen holders, 
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"Heartbeat" Display Contest 
Winners Announced 

The national window display contest which 
RKO sponsored in behalf of the motion pic- 
“Heartbeat” during the past eight 
months came to a close recently. 


ture 
Twenty- 
four winners were awarded Savings Bonds 
as prizes, ranging in maturity value from a 
$500 Bond as first prize to a $25 Bond. The 
contest was sponsored in cooperation with 
the Pat Hartly Company of New York City, 
manufacturers of a “Heartbeat” dress. More 
than 350 of the nation’s top department and 
specialty stores throughout the United States 
participated in the contest. Originally 23 
prizes were set up, but the judges decided 
to award a 24th prize as an award of special 
merit to one of the contestants. 


The judges of the contest were D. Allyn 
Garber, editor and vice-president, Depart- 
ment Store Economist; Dana P. Vaughan, 


dean, Cooper Union Art School, and R. C. 
Kash, editor, DISPLAY WORLD. 
Following is a list of the winners: 
First prize ($500) Louis A. Banks, 
Brothers, San Francisco; second, 
G. H. Wagner, Brandeis & Co., 
third ($200) Harold Hultgren, Nelson’s, 
Jamestown, N. Y.; fourth to thirteenth 
prizes (eacha $50 Bond), Richard A. Staines, 
The Vandever Dry Goods Company, Tulsa; 


Hale 
($300) 


Omaha; 


Leo Rauch, Buffum’s, Long Beach, Calif.: 
George J. Rogers, Rankin Dry Goods Com- 
pany, Santa Ana, Calif.;: Maurice Good, 


S. W. Rose & Son, Greensburg, Pa.; Arthur 
C. Brown, Hale Brothers, San Jose, Calif.; 
Edward Koss, Crowley, Milner & Co., De- 
troit, Mich.; Mrs. E. G. Schryer, C. E-. 
Chappell & Sons, Syracuse; Sidney C. An- 
derson, Oreck’s, Duluth; M. H. Luber, The 
Killian Company, Cedar Rapids; Walter W. 
Morgenweck, R. J. Goerke Company, Eliza- 
beth, N. qt. 

Fourteenth to twenty-third prizes, 
sive (each a $25 Bond), Estelle Nelson. The 
Emporium, St. Paul; W. Frank Collins, The 
May Company, Cleveland; Violet Piccolo, 
George J. Wolff Company, Aberdeen, Wash. ; 
Hans Davidson Brothers 
pany, Sioux City; Mildred A. Carter, Metz 
ger-Wright Company, Warren, Pa.; John 1 
Mackey, L. W. Company, Battle 
Creek; R. A. Wright-Metzler Com 


inclu- 


Carstens, Com 


Robinson 


Lyon, 


pany, Uniontown, Pa.; Sidney Joseph Bart 
nick, Bon Marche, Grand Rapids; H.C. 
Johnson, Maison Maurice, New Orleans 
Kenneth Gray, The Wallace Company, 


Poughkeepsie, N. Y a 
($25) George Gropert, Benjamin's, Salisbury, 


Marvland. 


Special merit award, 


Added Tropical Lines 
Announced By Bedinger 
G. Edward 
manager for Pan American World 
facilities 


display 
\irways, 
so that 
manufac- 


Bedinger, formerly 
Miami, has expanded his 
Display” can 
addition to 


his firm, “Tropical 
ture its items in 
display materials. 


own selling 


Bedinger has taken over sales, designing 
and production for Creations, 
Kendall, Florida, and, instead of 
tropical foliage only, will manufacture com 
plete units, ready for installation. 

In addition to tropical foliage and fix- 
tures, Tropical Display will handle sea 
shells, sea fans, star-fish, and many other 
items typical of Florida and the tropics. 


Tropical 
selling 
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DISPLAY TRAYS inLUCITE 





No. L-100 
TIE TRAY 
Size: 12" x 414" x 3" 
$1.25 ea. 


No. L-105 No. 
ANKLET 
TRAY 
gy," x 4y" x 214" ‘3 
$1.50 ea. 


L-110 
SOCK 
TRAY 


$1.75 ew. 


No. L-135 
SPORT SHIRT AND 
PAJAMA TRAY 
15° x 1034" x 2” 
$3.50 ea. 


. 414" x 214" 


No. L-130 
SHIRT TRAY 
Size: 1414" x 93@" x 2' 


$2.75 ea. 


No. L-I15 No. 
GLOVE 
TRAY 

914" x 444" x 214" 


$1.50 ea. 


L-150 
BELT 
STAND 
Holds 6 Belts 
$7.75 ea. 


No. L-140 
UNDERWEAR UTILITY 
TRAY 
10" x 914" x 2" 
$2.75 ea. 


TERMS: 1%—10 Days 
DELIVERY: 2 Weeks 
F.O.B. N. Y., N. Y. 


PLASTICS & METALS CO. 


292 MADISON AVE. 


NEW YORK 17, N. Y. 


LEXINGTON 2-6914 











THE SLIPPER SELLER 


e@ DISPLAYS UP TO 100 SILPPERS 

e HOLDS SHOES, BAGS, COSMETICS, ETC 
e WOOD CONSTRUCTION UNPAINTED 

e 4' LONG, 2' WIDE, 3' HIGH OVERALL 
e FOR TABLE, FLOOR OR WINDOW USE 


$69.00 


LOS 


ANGELES, 


CALIFORNIA 


SEE PAGE 76 
NOVEMBER DISPLAY WORLD 


FOR 


LoOouitl=s 


406 SOUTH MAIN STREET 


IMMEDIATE DELIVERY WRITE—WIRE 


> @P 2 


LOS ANGELES 13 
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VIRGINIA ROEHL 
DISPLAY NEWS SERVICE 
47-West 57th Street 


NEW YORK 19, N. Y. 
PLAZA 33-5968 


Complete 
photographic files 


Window 
and Interior Display 
Service for Department 


Stores and Specialty 


‘Sheps — mailed weekly 


Reprints 
always available 


at moderate prices 


Studio Still Lifes 


Complete 
information ond samples 


sent on recuest 
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MANNEQUINS AND FORMS 
[Continued from page 52] 


is available in either a smooth or rough 
texture Wig 

In the center and right illustrations, in 
the same row, are an action dress form, 
fully rounded, of papier mache with an all- 


enamel French nude finish and detachable 


shoulders; and an extreme drape coat form 


to be used for extreme styles only. The 
latter is hand-moulded, of light weight 
papier mache with a jersey covering. It 
Comes In sizes 36, 37 and 38. These forms 


are by Fren-Zee Store Equipment & Fixture 
Company, New Haven 

The hands and the sock forms seen in 
the final illustrations on page 52 are from 
Rubber Products, Inc., Chicago, and are 
part of a new. series of such items just 


—Above, by Cadillac Plastic Company, De- 
troit. .. . Below, by General Plastics Corpora- 
tion, Marion, Ind. ... Upper right, by Rubber 
Products. Inc., Chicago. . . . Lower right, by 
Madisonia, New York— 
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announced by the firm. They have a skin- 
like texture and are made of “Rubberlite,” 
a synthetic material which is said to elimi- 
nate cracking and chipping. 

At the top of this page is seen an adjust- 
able form of clear “Plexiglas” plastic, pro- 
duced by Cadillac Plastic Company, De- 
troit, supported by a clear rod and base 

In contrast is the lustrous black plastic 
of the form seen next, made by General 
Plastics Corporation, Marion, Ind. 

Heading this column is another display 


i Seton reemneeeamnneneseammennnem sre oP OI 


item from Rubber Products, Inc., Chicago, 
for the showing of brassieres. 

The final illustration shows a_ papier 
mache shoulder-head developed by Madi- 
sonia, New York City; the wig is of combed 
horsehair. 





Mannequin Repair Kit 
Is Introduced 

The Deco Mannequin First Aid Kit. is 
now being introduced to the trade by the 
Display Equipment Corporation, New York 
City designer and manufacturer of manne- 
quins and wigs. The kit is said to make it 
possible for display departments to repair 
mannequins on their own premises. 

Phe Deco Kit includes lacquer, filler, 
finishing material, brush, ete., and complete 
instructions for use. A sample size kit is 
also available. 


Buffalo Display Firm 
Appoints Crowley 

R. N. Crowley, formerly of Crowley Dis- 
play-Aids, materials jobber, is now asso- 
ciated with Norman Fisher Hadley Dis- 
plays, of Buffalo. 














3) 











| 
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A million thanks to you 
DISPLAYMEN of North America 


You have contributed in making our synthetic 
sno invention a commercial success by con- 
tinually finding new uses and increasing your 
purchases year after year. 





FIREPROOF LIGHT-WEIGHT CUTS EASILY CLEANS EASILY 
U. S. Synthetic Snow Patent No. 1890127 


Qroslee Displays possess these qualities: 


Attracts instant attention. 

Visualizes immediate or future requirements. 
Dramatizes interestingly and effectively. 
Provides basic sales appeal. 


SPner >? 


Suggests merchandise uses as it silently urges desire to possess. 


“Jobbers of Display Materials write us now 





FROSTEE SNO CO. we ANTIOCH, ILL. 
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America’s 


DORABLE 
DEBS 








JW , 
<t 

By ~~ 

Ze ao 


S 
Ps ] 


Write for photos 
Mfg. and Sold by 


Durable Displays Inc, 


2010 S. Halsted Street 
Chicago 8, Ill. 


V 


Also Sold and Displayed by 


Nat SIEGEL Ine, 


39 W. 37th Street 
New York, N. Y. 
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Sherwin-Williams Increases Service 
To Display Field 

The Sherwin-Williams Company, Cleve- 
land, is undertaking a broad program to 
increase its service to the display field’ by 
including display and decorative materials 
as part of regular inventory in most of its 
branches. This announcement comes from 
Bert C. Zahn, recently 
manager of the company’s Graphic Arts 
heading the expanding 


appointed general 


Division, who is 
activity. 

Zahn said the program is aimed at es- 
tablishing the company’s branches as “one 
stop” headquarters for all supplies for the 
display and graphic arts professions. More 
than 50 Sherwin-Williams outlets through- 
out the country have already set up display 
material departments. Newest installation 
is at the company’s branch at 2440 Euclid 
avenue, Cleveland \s its initial offering 
the Cleveland store featured a wide variety 
of Yuletide decorations, and in the future 
it will stock appropriate seasonal display 
items the year around 

Sherwin-Williams entered the display ma 
terial field about ten years ago partly be 


TRADE PERSONALITIES jo. 47 
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cause this merchandise is rather closel 
allied with other handled by tl 
branches and because there 1s a pressin 


items 


demand for greater service to the displa 
trade in smaller communities, Zahn sai 
Remarkable results have been achieved d 
spite the shortage of many items during tl 
war. Gross volume of sales now amount t 
well over $1,000,000 a year. 

Zahn points out, too, that the graphic art 
and display phase of the branch busines 
has helped maintain a steady sales volun 
for stores during seasonal periods whe 
there 1s a lag in normal store business. 

Inventories in graphic arts and displa 
departments include a full selection of sig: 
painters’ supplies such as the latest bulletin 
colors, brushes, and cardboard; a new lin 
of colors and supplies for the show card 
writer, student and professional artist; silk 
screen equipment and accessories; and ar 
array of new background and display pieces 
for the displayman. 

In each store which has a graphic arts 
department, — the materials ar 
arranged so as to suggest ideas to th 
user. The various departments are unde: 
the direct supervision of a trained expert 


display 


by Tony Brinker 
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THESE WALLBOARD 

TUBES WILL 

BE A BOON TO 
THE 


BI — vispLay 


Fieio / 







ki 


"4 N 
He JOINED THE JOSEPH KORACH 
COMPANY IN CLEVELAND IN 19/4 
AS A STOCK BOY. BY 1918 HE 
WAS TRAVELING FOR THE CON- 
CERN, WHICH MANUFACTURED 
VALANCES. IN 191G@ THE MUTUAL 
DISPLAY MANUFACTURING COM- 
PANY COMMENCED OPERATIONS 
AT THAT TIME STROMBERG WAS A 
FACTOR IN THE INTRODUCTION 
OF WALLBOARD TUBES ANDO 
OTHER ITEMS TO THE DISPLAY 





Srromeers 1s 52 YEARS OLO, 
MARRIED AND THE FATHER OF 

TWO DAUGHTERS. HIS GREATEST 

PLEASURE 1S ATTENDING DIS— 

PLAY CONVENTIONS AND MEET- 

ING HIS NUMEROUS FRIENDS. 

HE ALSO LIKES FISHING AND CARDS, 

AND IS STILL FASCINATED BY 

THE SPEED OF PLANES, THE 

ONLY MEANS OF TRAVEL HE USES. 


PRESIDENT 





CLEVELAND, OHIO 


















etl? 


MUTUAL DISPLAY MFG. COMPANY 
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Cowee Outlines Findings 
Of Display Research 

Howard Cowee, faculty member of the 
New York University School of Retailing, 
who conducted the display research project 
sponsored by the National Retail Dry Goods 
\ssociation, told the display managers who 
attended the recent Mutual Buying Syn- 
dicate meeting in New York that the pro- 
ject, functioning through an advisory com 
mittee composed of sales promotion and 
publicity directors, was limited entirely to 
interior display for the present, and that 
specific studies, by means of questionnaires 
and tests, were made on displays of costume 
jewelry, men’s ties, and infants’ dresses in 
stores of different size and character in an 
attempt to determine display principles. 

The questionnaire revealed that 77 per 
cent of the stores surveyed make depart- 
mental display a display department re 
sponsibility. Only 50 per cent of the stores 
provide the display department with a 
written or clearly understood display policy 
However, 71 per cent of the stores restrict 
the size or type of price and sign cards 
which may be used. 

Using men’s ties as an example, the 
questionnaire results showed that displays 
in closed counters would show the ties 
either flat or on stands; top of the counter 
or open table displays would use stands; 
merchandise assortment preference considers 
color first, brand name or manutacturer 
second with the ties shown as part of an 
ensemble or in a dramatized situation 
Price cards and intormative signs would he 
used. 

Discussing the second phase of the pro 
ject, wherein two sets of test displays in 
nine departmental locations were rotated on 
an hourly basis while trafhe counts wer 
maintained for three weeks, Cowee stated 
that the results of this phase are now being 
analyzed. 

“In this phase of the study,” stated Cowee, 
“we have detailed statistics on the influenc« 
of different display techniques on interior 
store traffic in excess of 165,000 people. The 
results, we believe, cover one of the most 
closely-controlled and detailed display stud 
ies ever undertaken—yet we have just mack 
a start in a field which offers great oppor 
tunity for further study.” 

The results of the complete display evalu 
ation study will be reported at the display 
session on the NRDGA program “What's 
New in Sales Promotion,” January 15 at 
the Pennsylvania hotel, New York City. 

(For Cowee’s complete report—received 
just at presstime, see page 117.—Ed.) 


Catalogue Is Issued 
By Di Carlo & Lukins 


\ brochure showing the firm's misses, 
teen-age, and children mannequins has been 
released by Di Carlo & Lukins, 175 Wooster 
street, New York City 12, and is available 
on request. A number of unusual postwar 
features have been incorporated in the fig- 
ures, according to Robert Lukins. 


Heisers In Cuba 
On Vacation 
A. J. Heiser, L. J. Charrott Company, | 
New York City, and Mrs. Heiser returned 
recently from a vacation spent in Cuba. 
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We're so happy about our new line that we succumbed to the 
lure of the flash bulb to prove it. 


Charles Cohen and Billy Kay will be along soon with a very 
reasonable facsimile of the items shown in this photograph and 
many others. 


x 
” a 


DECORATIVE DISPLAY CO. 


70 West 40th Street, New York City 18 




















JOBBERS 


Scalloped edge padded 
black velvet 


Jeweliy Displayers 


ind Gold upright. 


No. 350—13 diameter, over 
1 19” 
I 
Ne 51 1] liameter ove 
ill 17” 
No 52 8” diameter, over 
all 13” 


Write for photographs 
and prices. 


FASHION JEWELRY DISPLAYS new vor ie Ny. 








> 
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32, 






2-shelf, 







\dvance Displays, of Philadelphia. They 
are suggested as especially appropriate tor 
a display tie-in with the theme “Spring Sym 


| 


phony of Fashions,” and similar motifs. The 


\ Mugle Stands FOR SMARTER DISPLAYS 


ie same company is also offering a rayon fluff 
“ 1: ehlcea 
material which has a lightweight wire run 
© ning through it and which 1s available in 11 
® © 
spring tints 
/ - - 
“— © Wire is the material which forms. the 
wt 


—Above, by Botanical Decorative Supply 

Company, Chicago. . . . Below, by Austen 

Display, New York City. . . . Upper right, by 

Arts and Flowers, New York City. . . . Lower 

right, by Decorative Plant Corporation, New 
York City— 





3-shelf, 





4-shelf, 
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flower basket seen in the next photograph 
Produced by Botanical Decorative Supply 
Company, Chicago, the overall height of the 
unit is 32 inches, with a width otf 28 inches 


The cloth flowers are in spring colorings, 


with green cloth foliage 

Especially graceful in shape is the wire 
mesh bird, available from Austen Display, 
New York City, which also produced the 
butterfly likewise of mesh and decorated 
with plastic spangles 


\ decorative wire chair is pictured next, 
n plain finish at the left and with a newl) 
leveloped finish at the right. This special 
treatment deposits light-reflecting crystals 

ther white or in colors, on the object; the 
finish is said to be flameproot and washabl 
The chair and the special processing, which 
can also be applied to practically any object, 
re available from Arts and Flowers, New 

Phe sturdy ball displayer is of wire and 
was produced by Decorative Plant Corpora 
tion, New York City. It is 5 feet 6 inches 
in height by 2 feet diameter, and has a re- 
movable shelf made of wire mesh; color is 
optional 


























JANUARY, 1947 


Mayor Proclaims 
Market Month 


‘ficial recognition was accorded the Los 
geles Display Market Month, being held 
oughout January, when Fletcher W. Bow- 

. mayor of Los Angeles, issued a procla- 

tion which set aside the entire month for 
the market. 

(he proclamation stated that since store 

ners, merchants and display people 

oughout the United States, Canada and 
xico have been invited to visit Los 
geles during this period, the stores are 
eed to emphasize California displays and 
dlucts and the public is requested to 
miliarize itself with the many products 
California. 
The Los Angeles retail stores are featur 
all-California windows in their dis 
ivs during the month. 

Harry A. Silvers, general chairman of the 

ss Angeles Display Market Committee, 
eclared the response to date indicates an 

thusiastic reception for the event and that 
barometers point to an overwhelming 
uccess. 

Each otf the 24 firms in the Los Angeles 
lisplay industry which are sponsoring the 
market month is having individual show 
room displays. 


Expansion Program 
For St. Louis Firm 


Mervin Kohn, president of Roger Kent 
Company, 211 North Seventh = street, St 
Louis, manufacturer of plastic display fix 
tures, has announced the inauguration of 
wide-spread sales promotion and general 
\dditional 
sales representatives and distributors have 


expansion program for 1947 


been added to the organization. 
\ new catalogue titled, “Modern Design 
Display’ has recently been released by 
he company. This catalogue, containing 
0 illustrations of plastic display fixtures, 
s now available upon request. 


Plastic Graining Process 
Offered Fabricators 

The Pastime Products 
West Larned street, Detroit 26, has an 
nounced its development of a plastic grain 


Company, 633 


ng process which is being made availabl 
to fabricators of plastic on a custom basis 

Designated as the “PGL_ Process,” it 
ffers a depth of grain perception, when 
viewed through the transparent plastic, said 
\ctual 
olor photographic reproductions of select 


to be startling in its colorful realism 


leather and wood grains offer the fabri- 
ators of these materials new design op 
portunities and the advantage of injecting 
ew and varied sales appeal in present 
products. At the present time, the process 
an be applied to plastic sheets of standard 
4) by 48-inch or slightly larger dimensions 


Menzin Heads South 
On Purchasing Trip 
Harry Menzin, of Arts and Flowers, 43 
West 56th street, New York City, left on 
purchasing trip immediately aiter New 
Year's day, during which time he will visit 
Cuba and Florida. 
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MODERN PLASTIC UNI 


for MODERN DISPLAY 
PLASTIC CASES AND HOODS 


CRYSTAL CLEAR, DIAMOND CUT, BEVELED, HIGHLY POLISHED 








PLASTIC EASEL DISPLAYERS 


CRYSTAL CLEAR, ROUNDED, HIGHLY POLISHED, HAND MADE 


The Perfect 


DISPLAY 
FIXTURE 


for 


JEWELRY 
LEATHER GOODS 
HANDBAGS 
STATIONERY 
SILVERWARE 
SMALLWARES 
ACCESSORIES 


No. 313—3” high, 2” wide. 53” lip—$4.85 per doz.—for jewelry, compacts, hand mirrors, 


other small items 


No. 323—3” high, 334” wide, 1” lip—$7.00 per doz.—for hairbrushes, small leather g 
onal lor i } 


simtl 


No. 353—4” high, 514” wide, 2” lip—$15.60 per doz.—for handbas 
No. 363—6!2” high, 534” wide, 234” lip—$22.00 per doz.—handbags and 


No. 173—5” high, 5 wide, 1 lip w/hooks—$15.00 per doz.—for glassware, silverw 


No. 193—6 high, 5 wide, 1 liy w /hooks—$20.00 per loz for ¢ ssware, 
large trays 


f.o.b. New York 





PLASTIC FABRICATORS - MANUFACTURERS 


44 MURRAY ST. 


NEW YORK 7, 


mw. Fi 














1947 SPECIAL OFFER 


| set of T.S.C. Lacquer Dyes 


7 colors: Crimson, Orange, Bluc, Yellow, Green, Violet, Black. 


4—4.0z. bottles of DEXADHESE ''The Plastic laboratory cement" 


Total list price 


We have 500 of these sets which are offered at $8.00 postpaid. 


This offer closes when these are gone. 


TECHNICAL SPECIALTIES COMPANY 


Manufacturing Chemists 
184 COMMERCIAL STREET 


MALDEN, 


$5.50 
4.00 


9.50 


MASS. 
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Bed. 


NEEDLESS 


FADING 





TRANSPARENT 
SHADES STOP 
FADING RAYS* — 

YET GIVE YOUR DISPLAYS 
COMPLETE VISIBILITY. 





Almost 500,000 In Use! 


over 90%, by actual test! 


FREE °° new book, “Sun Pro- 


tection Plus Visibility.” Illus- 
trated throughout. Generous samples of 
Transp arent Shade material included. See 
how to stop needless fading, and in- 


crease your display profits! 


WRITE TODAY FOR YOUR FREE COPY 


RANSPARENT 
SHADE COMPANY 





Departmert 2, 501 N. Figt »roa St., 
Los Angeles 12, Calif. 
Telephone Trinity 0851 
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ANA Display Committee 
Makes Its Report 


Headed by Val \ Schmitz, F. & M 
Shaefer Brewing Company, Brooklyn, the 
display committee of the Association ot 
National Advertisers has submitted a 50- 
page report giving its findings on national 
advertiser display. 

Sixty-nine out of 100 member companies 
surveyed frequently hook-up their dealer 
displays with their consumer advertising 
themes, the committee stated; 17 of the 
companies invariably tie-in with consumer 
campaigns, while 11 said that they seldom 
make an effort along the same line. 

Perhaps most surprising, and undoubtedly 
a silent commentary on the well-known 
waste in national advertiser display, was 
the statement by 62 of the companies that 
“sometimes or always” they send displays 
to dealers without making arrangements for 
their installation. Thirty-seven companies 
of the 100 interviewed “sometimes” have 
salesmen install displays. Twenty have used 
bonus merchandise deals to get retailers to 
use their display pieces, and 15 companies 
use a display service to handle the installa 
tion. 

Lithography is chiefly used for national 
advertiser displays, 83 of the firms using 
this type of reproduction; 460 use silk screen 
at various times, 23 use electric signs, 14 
animated displays, and 42 use functional 
displays of wood, metal, plastic, and the like. 

Kighty-two per cent of the companies 
furnish dealers with counter displays; 62 
use merchandise or floor displays; 44 wall 
displays; 27 fixture type signs, and 260 use 
miscellaneous identification signs. 

Forty-five of these 100 firms intend to do 
research on window display soon, and 14 


have conducted = such research since the 
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war; 21 have made tests of interior dis 
plays, and 55 additional firms expect 
conduct such tests. 

The report provides specific data on t 
display policies and plans of 13° groce: 
14 drug, eight alcoholic beverages, 16 hor 
furnishings and equipment, four apparel, 
petroleum, tires and accessories, five st 
tionery and office equipment, and sey 
miscellaneous stores. 

Schmitz states in a foreword that “Lead 
in the display field point out that maj 
developments may be expected in the di 
play medium in the coming months. Rk 
tailers in every field will begin to restyle 
the appearance and format of their stores 
as soon as materials are available. 

‘A new idea for drug and similar typ 
outlets is to eliminate window display space, 
and greatly restrict the use of counter dis- 
plays. A large grocery chain has plans all 
set for restyling the arrangement of its 
larger units, which will revolutionize gro- 
cery merchandising, and which will have a 
direct bearing on the dealer display medium 
in both chain and independent outlets.” 

In discussing the availability of materials 
such as. plastics, metals and laminated 
woods, Schmitz comments that these “will 
be used to develop a more permanent type 
of display material and will tend to raise 
the quality level of all displays. (These, 
however,) . . will often be used in com- 
bination with lithography and_ silk screen.” 

In discussing display research, Schmitz 
said: “A broad basic display research may 
be developed . . . The Point of Purchass 
\dvertising Institute has repeatedly ex 
pressed an interest in a basic research pro 
ject on some phase of the display problem, 
if the ANA membership would agree on 
same. More recently POPAT has conducted 
a pilot study in Trenton, N. J. This may 





—This is a view of the new Women's Shop at The Palace Clothiers, Tulsa, where F. E. Osgood is 

display director. The decor is in a shade of rose, with indirect lighting. Furniture is bleached 

mahogany, with cherry-red, chartreuse and aqua tones used for the upholstery. Opposite the ele- 
vator entrance is a waterfall glass set-in bay window— 
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vest a type of research that may be ex- 
nded to other areas.” 
conclusion, Schmitz pointed out that 


e is a strong probability the dealers 
vill become more selective in their accep- 

e of national advertiser display ma- 

l 

il. 


L. & T. Vice-Presidency 
For Mrs. Van Wesep 
na new merchandising policy at Lord & 
vlor, New York City, Mrs. Alheda Van 
\Wesep has been made vice-president. She 
ll have advertising, display and publicity 
der her supervision. There is no change 
display staff direction or personnel 
General Indoor Advertising 
ls Formed By Veteran 
Bain T. Norman, ex-service 
\\. Checkett, former Hearst 
\l. M. Vos Burgh, tormerly 
20 Select Newspaper Group, have 


man, Thomas 
employe, and 
with the Chi 
formed 
i firm known as the General Indoor Advet 
The organization produces 
11 by 


over the 


tising Company. 
metal, illuminated advertising panels 
light 
make up each 


with a flashing 
which 


advertising 


I+ inches 
panel 
being 


two divisions 
Sale of panel space is 
nade to national advertisers whose products 
e stocked by the 
vertising device to boost counter sales. 


stores using the new 


The company is engaged in arranging 
retail 


ases for the device nl stores 
roughout the country, and will endeavor 
supply national advertisers with a blan 


t coverage of selected outlets 


Travel Shows 


Coming Up 


[Two big travel expositions are on. the 
schedule for this May, with many firms 
planning to show their facilities for travel, 

ication, and related subjects. The first is 

woked for Grand Central Palace, New 


5-10, and will be the first 


for 20 vears., The 


York City, May 
such show in that city 
held in the Commercial 
during May 16-24 


il 3 avel 


cond is to be 
Philadelphia, 
being arranged by 


New York City 


luseum, 
he events are 


xpositions, Ine ‘ 


Plastic Dome Display 
For Personal Radios 


\ new and display unit has 


Stens 


sparkling 
en designed and produced by W. L. 
aard & Associates, Inc., Chicago, for RCA 
Solitaire 
mall device is covered with a plastic dome, 
part, and with modern lines 
base of the dis- 


ictor personalized radios. The 
rawn in one 


ilass fabric covers. the 
lay, while a wreath over the dome is fin- 
shed in gold. Radio and copy can be seen 


sides. Not 
product, the 


enhancing the 
display 


rom both only 


assists 


eauty ol the 
making it theft-proot. 


Lavendol Handling Display 
For Jaeckel's 

lack Lavendol is now handling display 
New York City. He is a 
ee-lance displayman who succeeds Waltet 


N Jaeckel’s, 


mith, another free-lance who resigned the 
count a short time ago after five vears 


SCE ViICe. 
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New - Sensational 
Display Material 
FIBERGLAS 


T. M. Reg. U.S. Pat. 
Off .by Owens-Corning 
Fiberglas Corp. 


Swilmat 
Makes glistening, spectacular 
displays for windows, interiors, 
etc. 

Comes in WHITE, SHOCKING 
PINK, LIGHT BLUE, CHAR- 
TREUSE, ORCHID, SPRING 
GREEN, YELLOW. 


aed 5 
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e FLAME PROOF 


e CAN BE CUT IN ANY 
DESIGN 


@ MAKES BEAUTIFUL 
SCREENS, BACK- 
GROUNDS 


e@ REFLECTS LIGHTS 
BRILLIANTLY 


eCAN BE AIRBRUSHED 
36" Wide—25 feet to Roll 
WHITE . . $7.80 Roll 
COLORS. $8.75 Roll 


Stunning American 
Beauty Red Satin 
Hearts—Satin Cording 
—Dainty Tulle Ruffle— 


White Plaster 
Figurines 
exquisitely molded 


my P % 78 
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SAVE A LOT! 
FOR SPRING AND SUMMER 
Quality Props at 1/3 to 1/2 Off Original Price 
Stillman ART DISPLAYS 


354 W. 42d St. New York City 18 
DISPLAY SALES AND SERVICE 








USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Cclumn Inch — CASH WITH ORDER 


Gedar & Birch Displays 


CEDAR BARK IN SHEETS 
CEDAR AND BIRCH POLES 
RUSTIC FURNITURE 
SPECIAL DISPLAYS 

BIRCH BRANCHES 
CEDAR SLABS 

BIRD HOUSES 


RUSTIC FURNITURE CO., Inc. 


“Parkcraft”’ 
Phone 68 Day— —Night 147 
Black Horse Pike at R. R. 
Williamstown, N. J. 
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Hi: hectic holidays are over, the New 
York Market Week is a thing of the 
have again settled down 
to conference business and Southern Dis- 


past, and we 


play Association affairs. Correspondence a 
foot high clutters the SDA _ headquarters 
desk, and after sorting through it we are 
gratified to note the 1947 membership re- 
coming in very well, but could 
still be better. Please honor your 1947 state- 
ment as soon 


newals are 


as possible, for we are en- 
deavoring to have this all completed by 
February 1. I understand John Dial has 
something special coming up in the way of 
a membership drive, which should be of 
interest to all SDA members. 

\ little upset was tossed at us by the 
National Industries 
during their business meeting this past De- 


York, lt 


firms in their group objected very 


\ssociation of Display 
seems a few 
strenu- 
participating in any convention, 
conference, or exhibition, other than the 
inarket weeks staged by the NADI. They 
were so vehement on the subject that we 


cember, in New 


ously to 


filibuster was 
their 
Must have been some awtully 


understand practically a 
staged to impress the meeting with 
contentions. 
sharp talking, too, for the few objections 
were apparently unheard. The outcome was 
that it was obvious a majority of the mem- 
NADI 
ship is near 120) were not in tavor of ex- 
exhibitions other 
market weeks and_ that 
could not be instituted as a 


motion or resolution, because in the chair’s 


bers present (70 present; member- 


hibiting at any display 
than their own 
although it 
general 


opinion it was illegal, it was a 


agreement by 95 per cent of the members 
present that they should back the majority 
opinion and not show. 

We are sorry for the NADI, and for the 
rood members of that association who are 
being led to participate in policies which 
ire against their better judgment and sound 


ethics of mutual business relations with 
their customers in the South. It seems un- 
usual that a small minority of businessmen 


an lead a large group of manufacturers to 
agree to things, which they will tell you 


the next day after the meeting they were 
lot in tavor of. Perhaps, 1f during those 
tings, they would take time to analyze 

( business background of the group ot 

eople instituting these policies and = deci- 


ns, they would understand more thor- 


We have no quarrel 


with the NADI. The 

(A) ‘ . mtentions on either side are a hundred 
yaa Cis NMC, Id, with much merit attached to each 
, - reument. We are sorry they maintain their 


contentions for we feel it is not in justice 
. + % sae’ 42Z pruk& to all concerned on either side Neverthe 
less, we maintain we did not invite the 
NADI as a group, but extended our invita 


as 
tion to the individual manutacturers who 
dy OV exhibited at our past show in Houston. We 
extended thi t 


o 


MS imvitation to them first, to 


securing one 


them the opportunity of 


OK wodan 4-69909 rt the 45 exhibit 


spaces avallable 


SDA News 


By FRANK VERMILYE 
President 


JANUARY, 1947 





If they do not see fit to exhibit, either | 
NADI policies or for whatever reason, 
will be in complete accord with the SDA 
and will not affect our friendly relations 
We will then make these spaces availab] 
to manufacturers who did not exhibit at 
Houston and are interested in showing 
New Orleans. We would regret not seeing 
some of the old staple firms exhibit, but o1 
the other hand it will open the South to 
new firms which we feel sure are abundant 
with fresh ideas and materials of display 
Certainly the field in the South is 
enough to allow the newcomers an oppor 
tunity to secure a good start by exhibiting 
We are proceeding with our plans un 
interruptedly and hope to be able to com 
plete the list of exhibitors in February. At 
the same time we will give a general resumé 
of the tentative program and entertainment 
Many 


have been 


large 


requests for hotel reser 
received to date, with 


functions. 
vations 


each daily mail bringing more. We _ will 
begin making actual reservations shortly 
after February 1. I would again like to 


call attention to the fact that our alloca- ) 
tion of hotel rooms is limited, so it will be 
Also, that 


double rooms, therefore, 


a case of first come first served. 
all rooms will be 
unless reservations are received for two 
people, it will be the privilege of the New 
Orleans committee to pair single reserva 
tions as we see fit. Of course, requests will 
be accepted as to pairing. 

Let me again call your attention to the 
1947 membership renewal drive.  Let’s all 
eet behind the laggers and make this year 
SDA. 


a banner membership year for the 


"Preparation And Use 
Of Visual Aids" 

Prentice-Hall, Inc., 70 Fifth avenue, New 
York City, has just published a book under 
the title of “Preparation and Use of Visual 
Aids.” As the title makes clear, the text 
deals with instruction through display tech- 
nique, with numerous examples and explicit 
directions for the proper method of pre- 
paring such material, and its presentation. 
The book 1s priced at $4 per copy. 


Additional Space 
For Shenker 


To accelerate the company’s expansion 
program, Shenker Displays, 8 East 12th 


street, New York 


( acquired an 
additional plant in Rego Park, Long Island 


ity, has 
The new tactory contains 20,000 square feet 


ot space 


St. Louis Flower Firm 
Gets Under Way 

Under the direction of 
president, Orvo 


Homer F. Orr, 
Manufacturing Company has 
been formed in St. Louis for the manutac- 
ture of artificial flowers, and the materials 
that go into their production. The com- 


pany is located at 4311 Manchester avenue. 
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Frigidaire Display 
Has Many Features 

A new, full-color, tri-dimensional “Cold- 
Wall” refrigerator card display is now be- 
ng distributed to thousands of dealers 
throughout the country by Frigidaire Divi- 
sion of General Motors. Sure-fire “eye- 
atchers” in every sense of the word, these 
new placards have been designed with head- 
line copy for use either in show windows 
ir for practical floor demonstrations. <A 
card at the right, featuring the refrigerator 
itself, has been constructed so that the en- 
tire food compartment illustration hinges 
out like a door. Inside is a diagram illus- 
trating how sealed refrigerant tubes en- 
velope the food compartment. Attention is 
focused on a “Meter-Miser” card at the 
left by an actual electric light bulb held by 
the reproduction of a man, affording a direct 
tie-in with Frigidaire’s slogan —‘uses no 
more current than an ordinary light bulb.” 


Milwaukee Club Responsible 


For Community Project 

A four-story vouth center, costing an 
estimated $75,000, has been erected in Mail- 
waukee as the result of the Milwaukee 
Display Club's activity in behalf of the 
project, one of a series of Community pro- 
jects backed by the Wisconsin club, and 
each ot which has been outstandingly 
successful. 

Members of the club were active in rais- 
ing funds and materials for the youth center, 
while the building itseli was designed by 
Kiner Larson, display director for Gimbel’s. 
On the building committee were Clarence 
Picard, display director for Stuart's and 
former president of the club; Einer Larson; 
George Ritter, Ed. Schuster & Co.: Dave 
Ostlund, Boston Milwaukee Store, and 
Jeanette Paskey, Chapman's 


Stewart's Reports Success 
Of "Rocket Ride" 


More than 80,000 Baltimore youngsters 
thrilled to trips on the “Rocket Ride” at 
Stewart & Co., Inc., during the Christmas 
season, lice Givens, publicity director for 
the store, reports that two ceiling-suspended 
trains, each consisting of three cars with a 
seating capacity of eight passengers to a 
car, were used More than 5,300 children 
rode the trains on one Saturday alone; 
tickets sold for 9 cents each, or three for 
a quarter Other stores t 
“Rocket Ride” were the Boston Store, Mil 
waukee, and Sears, Roebuck & Co., Stat: 


reet, ( hic 90) 


, 
» Operate the 


Prosser Wins Contest 
Staged Locally 

To tie in with the first showing of “Okla 
homa!” in the state for which it was named, 
the Oklahoma Retailers Association staged 
a display contest for Oklahoma City during 
the show's run in that city First place 
went to L. V. Prosser, Sturm Clothing Com 
pany, with other places won by the follow 
ing: William Walton, Rothschild’s, Bo 
Jaimes, at that time with Kerr's, and A. I. 
Roe. Montgomery Ward & Co 
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Even distribution of ink, Dial controlled pressure and correct 
spacing of desired layout give better impressions. Can be oper- 
ated sitting or standing, thus relieving fatigue and monotony. 


May we send you details? 


THE MORGAN CO., 3966 Avondale Ave., Chicago 41 








“MANNEQUIN 
REFINISHING 





Seattle, Wash. 


STUDIOS 
4245 Roosevelt Way 
- REPAIRED 
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profitable’ "Profession 


in just 6 months! 


UNLIMITED OPPORTUNITY awaits you in 
the tremendous field of Silk Screen Proc- 
ess Printing—after a surprisingly short 
training in this progressive school, re- 
cently doubled in size. Just 6 months 
instruction can fit you for a fine job in 
any screen process plant, or for estab- 
lishing a business of your own. No mat- 
ter where you are located, there is always 
a demand for advertising signs, cards, 
store displays, and dozens of other items 


produced this modern way. 


STEADY, SUBSTANTIAL INCOME is assured 
nearly anyone (man or woman) who 
completes the full course. Training is 
practical, interesting work—not just 
theory from books. Tuition is very rea- 
sonable, and comfortable living quarters 
are provided for every student. Get all the 
facts about this profitable “profession” 


now. Sign and mail the coupon below. 







_ FULLY ACCREDITED 
UNDER G. |. 
) BILL OF RIGHTS 


sonst SCHO 


t I 
1 1 
Post Office Box 114, Effingham, Illinois. 
! Ple . “nd Said - ¢ ae I 
i ease send me complete information 
! about your school, without cost or 1 
; obligation. ! 
! 
I - so ; 
\ _ Check here if qualified under G.I. 
t Bill of Rights 1 
I I 
I ] I 
, Name....... l 
I ! 
t Address ! 
I I 
City State ! 
I 
itn chee eeecmecee mies haere aS J 
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New Photo Process 


To Aid 


Hle introduction of a new process of 
photography whereby a startling effect 

1 three dimensions is obtained with a 
two dimensional photograph, has been an- 
nounced by Bausch & Lomb Optical Com- 


pany, Rochester, N. Y 


been produced by the company tor a photo 


\ sp cial lens has 


graphic process invented by Douglas F 


Winnek 


that the new method will have numerous 


optics engineet It is expected 


display applications, both for national ad 
vertisers and tor retailers. 


Winnek’s picture-taking method, known 


as “Trivision,” was developed after several 
vears’ experimental work Those viewing 
his pietures find it difficult to believe their 
eves, so true to life is their depth. More 

ing still, his photographs are taken 
vith a single lens and do not require the 


viewing elasses to brine out. their 


startling depth or reliet. 
Phe lens is a 14%-inch, £:2.2 portrait-type 
let In Size. 1% closely resembles the head 


heht on a locomotive, measuring 8 inches in 
diameter when mounted. One factor in the 


} 


success Of the process 1s the lens’ large 
diameter Winnek maintains that a camera 
ke like human vision, can see partly 
around any object. Thus the wider the lens, 


the better the depth perception 
‘'s’ inventor points out that this 


property of a Jens 1s wasted on an ordinary 


camera because all thr light reflections 
focus. on..a’ flat surtacs This is actually 
thr remainder of Wunnek’s secret, for he 
levised a method of embossine any standard 


Display 


film, black and white or color, on the side 
opposite the emulsion, with microscopically 
small ridges or lenticulations. 

These ridges take the shape ot simple 
plane convex cylindrical lenses numbering 
about 200 per linear inch. Each tiny ridge 
acts as a separate miniature lens and divides 
its portion of the image into two parts. In 
other words, the film is converted into an 
optical surface which supplements the ac 
tion of the large Bausch & Lomb lens. 

To obtain maximum depth or reliet, the 
Camera 1s designed so that it moves across 
or scans the subject laterally. The film, 
too, is moved during exposures. it all 
sounds complicated and it is, but the re 
sults are something at which to marvel 
When one views an ordinary portrait, for 
instance, it looks the same whether on 
stands directly in front of it or off to one 
sie Not so with “Trivision” pictures, 
which provide an astonishing sense of depth. 
It is actually possible to see around and 
beyond objects as vou change your positior 
or angle of view. 

For example, objects in the toreground 
appear to move in relation to objects in 
thi background. Foreground objects also 
appear to project out in front of the photo 
graph or mount itself. If a pencil point is 
placed on an object in the picture, such as 
the center of a flower, the flower appears 
to project out and beyond the pencil point 

Governmental recognition of the value ot 
Winnek’s idea was granted early in_ the 


1 


war and much progress toward its pertec 





—"Curtain Going Up—For Spring!"’ was the card copy used in this display of curtains, by 


Arthur C. Brown, Hale Brothers, San Jose, Calif. 


The short curtains were shown on suspended, 


simulated windows made of wallboard; pots of geraniums rested on the sills— 
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tion came about through special grants of 
money and facilities. The navy spent about 
one million dollars developing the process 
and also worked out a photo-engraving pro- 
cess to pick up the depth perception of the 
lrivision camera. 

The young, stocky optics engineer, who 
visited Bausch & Lomb in search of a lens 
that could meet requirements for the “Tri- 
vision” camera, reportedly has sold an op- 
tion on movie rights. 

One thing is certain. His remarkable 
invention is not a fad. It has already moved 
out of its swaddling clothes and promises 
to become a life-sized reality in the near 


future. 


Olson Display Dramatizes 
Cook's Slogan 


Dramatizing the “Renowned ‘round the 
World” slogan of Cook’s Imperial American 
champagne is an unusual display by Olson 
Designers, Chicago, for convention exhibits 
of American Wine Company, St. Louis. The 
Olson display consists of a specially con 
structed hollow transparent sphere, within 
which is mounted a champagne bottle stand 
ing on a cone-shaped pedestal \irbrushed 
on the transparent sphere are outlines ot 
the continents. The slogan 1s fixed around 
the sphere on a tape ot cut-out letters 

The top of the pedestal is of translucent 
plastic. Lights inside the pedestal illuminate 
the bottle and sphere The top of the entire 
circular base of the display is made ot 
inch translucent white sheet plastic. Under 
this, fluorescent lights illuminate the base, 
which in turn lights the 8-foot high semi 
circular niche backing the display. Cook's 
institutional color scheme of gold and Du- 
bonnet was used as the color motif in the 


display. 


Schwartzman Made Partner 


In Tri-Allied 

Stanley Schwartzman, formerly in the 
employ of Tri-Allied Creative Displays, 200 
North Pearl street, Baltimore, has been 
made a full partner in the company. In his 
new capacity he will handle the distribu- 
tion of display materials to Tri-Allied’s 
accounts. 

The firm recently remodeled its offices and 
showroom and leased 6,000 square teet of 
additional space. Its new spring catalogue, 
consisting of 24 pages, is now available on 
request. 


Harris & Co. Promotes 


Ted Solomon 

Ted M. Solomon, long-time display man 
ager of A. Harris & Co., Dallas, has been 
appointed display director; under a new 
departmental set-up which began January 
1, Roy Dixon, formerly Solomon's chief 
assistant, will function as his window dis- 
play manager, it 1s said, although other re- 
ports have mentioned Dixon as joining 
litche-Goettinger, Dallas. 








Don’t forget —- send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 
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Something Really New 


TO ENHANCE YOUR MERCHANDISE 


DISPLAYER SETS 


MADE OF SPARKLING LUCITE OR PLEXIGLAS 


Delicate designs .. . durable construction. Practical and beautiful, they bring out 
the best in merchandise ranging in size from costume Jewelry to mannequins 


PIQUANT 
3 Tables with Shelves and Molded 
Legs ior Lingerie, Shoes, Slippers 


Acce ssories. 


Large 22” circle top; 30” high; 
Q” xX Q” lowet shelt 

Medium—22” circle top, 24” high 
10” x 10” lower sheli 

Small 22” circle shelt; 18” high 


8” x 8” lower shelt 
$89.50 per 3-piece set 





MODERNE 

3 Nested Tables for Shoes, Gloves, Bags. 
Large 16” high; 9” deep; 1614” wide 
Medium—11%” high; 9” deep; 12%” wide 
Small 6.” high; 9” deep; 814” wide 


I Fe > 
$29./5 per 3 piece set 


SOPHISTICATE 
3 Tables with Shelves and Molded Legs for use 
with Mannequins Displaying Dresses, Suits, 
Furs, Coats, Accessories. 
Large 18” x 28” glass top; 24” high; 

20%” x 934” lower shelf 
Medium—24” x 16” glass top; 18” high; 

Oe ee lower shelf 
Small 1934” x 14” glass top; 12” high; 

9” x 15” lower shelf 

$105.00 per 3-piece set 





Please Order by Name Write for Descriptive Booklet 


Ne Weese Display Equipment Co. 


CENTURY BUILDING—132 Seventh Street 
Pittsburgh 22, Pa. 


T. GUY DUEY, President LAMONT A. WARE, Sec'y Treas 











To Serve You Better 


| am now showing the distinguished California lines of 


ZEPPEN-FIELD MANNEQUINS . . . HOLLYWOOD, CALIFORNIA 
CRYSTALLINE PLASTICS ...... LOS ANGELES, CALIFORNIA 
DAVE STARKMAN NOVELTIES . .. LOS ANGELES, CALIFORNIA 


and the unusual creations of 


MLSSTEN DIGPLAT 2. oc cans NEW YORK CITY, NEW YORK 


WERNER LEWY 


27 E. MONROE CHICAGO, ILLINOIS 
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Now your store can obtain window name 





plates in exact reproduction of your signature 
eut. made entirely of Plexiglas——in color! 
These modern, easy-to-read name_ plates are 
practical as well as attractive, and require 
litthe care to maintain their polished lustre 


indefinitely. 





Above is a reproduction of a Crown Plastic name plate 
in black opaque on white translucent background The 
upports are clear Plexigla 


lor quotations on your store name plates. 
simply send us a sketch or sample of your 
signature cut and indicate the size and quan- 
tity required. We offer a complete art service. 
if desired. 


*Available Plexiglas colors: white, black, blue. red, and clear 


CROWN PLASTICS 


100 Boylston St. Boston 16, Mass. 


Henry's AY, ay A 


PLASTIC HANGERS 
for DISPLAY 





“We make the better Hanger 
For the better Merchant” 


12" Size 
‘KIDDIE HANGER" 








} 
14!/." Size 
‘JUNIOR HANGER’ 

| 

| 

THE BEST 

HANGERS 

MADE 17" Size 
‘LADIES HANGER’ 


A Hanger of Superior Quality 
r AS i v 


“THE HANGER KING” . Pioneer of Plastic Hangers 


HENRY HANGER CO. of AMERICA 
, 450 Seventh Ave. N. Y.1, Dept. DW 
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SHALLOW WINDOWS 
AT THALHIMERS' 


[Continued from page 65) 


first in the windows, later in interior dis 


nd may then be sanded down and 


ti 

plavs, al 1 

repainted His tropical bamboo poles are 
] 


eventually made into summer furniture and 
sold through one of the departments. Thi 
magic of ideas plus recombining basic props 
and repainting, afford endless opportunity 
for Jones’ talent for ingenious touches which 
make his work, and the Thalhimer displays, 
something special 

This talent for making the most of what 
ever is at hand is part of this display man 
agers “genius.” Because a large metals 
company is close at hand in’ Richmond, 
Jones. finds all kinds otf metallic papers 
avatlable Here is a crushable material in 


exquisite colors, metallic and modern. But 
Jones does not do the obvious and use thes« 
sheets as background material. With the 
cooperation of an art-minded designer in 
the beauty salon, he evolves metallic wigs 
which give new life to his mannequins, help 
advertise the beauty salon by due credit to 
the artist, create customer comment, and 
ceive his displays the up-to-the-minute em 
phasis of something out of the ordinary. 
Similarly, Jones makes use of local talent 
In Richmond, the college extension courses 
include display. From this source, talented 
voungsters are on call as helpers, and give 


a full dav each week 


These young peopl 
work with the Thalhimers artists at first; 
later with the aid of Thalhimers helpers, 
they develop their own approved sketches 

He has a firm faith in the great amount 
of hidden or latent talent in an organization 
of as many people as are working at Thal 
himers. By watching for indications of such 
talent and interest, he has been able to 
assemble a staff which can handle in the 
Phalhimers work-shops almost any problem 
which comes up and calls for emerger.cy 
SETVICE His workers can handle papier 
mache and wire sculpture work, and make 
all ordinary repairs to keep the properties 
in first class condition. Jones gives great 
responsibility to his style coordinator, whose 
duties include contacts with buyers and the 
selection of merchandise; he has an_all- 
round pinch-hitting assistant who can help 
carry the load when too many problems 
must be grappled with at one time. He has 
ten artists, his presser, a colored porter, a 
carpenter, a painter, three sign artists, and 
a flow of student helpers as extra pressures 
develop. 

“A window should never be the work of 
just one person,” Jones believes. “We talk 
everything over and use the best suggestions 
which come out of the discussion.” 

Getting back to Thalhimers’ remedy tor 
shallow windows, several of the illustra- 
tions with this article show this treatment 
graphically 

\ series of windows to present evening 
wear featured black lacquered backgrounds, 
highlighted silver mannequins and drapings 
of pale blue gauze and chiffons. Evening 
coiffures sponsored by the Thalhimer beauty 
shop were here shown developed in crush- 
able metal papers, each wig being designed 
under direction of one of the clever de- 
signers from the beauty salon. 

The hunting season inspired a series of 
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especially effective displays. Wood shavings 
were used to floor each window space. The 
small hexagonal corner window was_ set 
with four mannequins showing hunting style 
costumes. The seal of the “Deep Run Hunt” 
was introduced, making the local connec- 
tion. The shallower side windows were 
made actively interesting to Richmond citi- 
zens by hung tramings of hunting papers 
and tapestries, framed prints, opened books 
on dogs and horses, and hundreds of “blue 
ribbons” loaned by well-known owners. of 
famous horses. Chairs and tables) which 
held items of these displays were genuine 


antiques loaned to the store. Each window 
was kept subordinate to the style shown by 
a dominating mannequin. \ three-band 


frame around the display space and a trough 
at floor level allowed proper handling of 
indirect lighting for each set. 

When announcement came that an adja- 
cent shop had been purchased by Thal 
himers, the immediate display problem was 
to produce an attractive candy department 
on short notice. Used to working success- 
fully with limited space problems, Jones 
used this emergency to experiment with wire 
mesh as a display material. Taking his 
theme trom one papered wall of the old 
shop he painted the other wall pale blue, 
repeated a motif from the wall-paper over 
a corner doorway, and in white wire and 
painted mesh “painted” a charming wall 
scene into the new department. A series of 
diagonally set small counters saved space 
and established an atmosphere of charm and 
elegance. Again the window space provided 
only a narrow ledge for display. Repeating 
the color scheme of the shop, a satin screen 
was used to background baskets and fancy 
boxes on small shelves upheld by colorfully 
dainty figures of the Dresden type. 

In “high style” settings the Thalhimers 
window space between the outside glass and 
the framing border of the window is often 
used as a ledge where small accessories, 
fitting into the main display, are shown 
Very successtul in presenting color news 
has been the use of painted glass hung 
vertically, and backed by another painting 
hung horizontally. Colors on the back glass 
show through the fore-panel and give it 
emphasis. 

Often the Thalhimers “decoration” simply 
sets a feeling of charm and femininity, as in 
one Hattie Carnegie display which com- 
bined a black garbed figure against a blue 
painted background enhanced by blue spun 
glass drapings, flowers shading from pink to 
blue, and a silver cupid, and supporting 
silver pikes. 

A pussy-willow window included a fabu- 
lous figure made of live moss, sprays of 
live pussy willows, and a display of hats— 
some authentic and some lively with real 
flowers. 

At this writing, late in November, Christ- 
mas 1s well behind Display Director Jones. 
His Christmas window figures—gay della 
Robbia dancers, sparkling baskets which 
will be filled with fresh fruits and orna- 
mented with rich-colored jewels and painted 
garlands—are safely waiting for the instal- 
lation day. But Jones, having just finished 
staging Richmond's first holiday season 
balloon toy parade, is already far ahead in 
time; he is working in a mist of spring 
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flowers, pussy willows, and jaunty Easter 


abbits. 
But already the more distant future is in S 


is mind. In the new store, going up story 
story, Jones views with some concern a 
ew problem which he sees coming: In thi 
new building there will be one window 
which runs practically half a block in con PROUDLY PRESENTS THE 
tinuous, open display space It will be 


nteresting, when the time comes, to see , 
what Jones does with this one! ; 
One thing is to be counted on, given win- 
lows wide or narrow, deep or extra shallow, 
5 
. 


he will continue keeping a constant eye on 


~~ 


every color which goes into the Thalhimet 

windows, singly or in combination. Each 

artist and painter must check his color 

samples against a finely-graded color card 

chart which is one of Jones’ most valued 
possessions. Managed color, he believes, Is 

; A Sales : 
perhaps the paramount factor in the success It's Modern 
Maker 
if problem windows. 
Mid-Town Location 
For Natt Levy 


Natt Levy, display firm of Baltimore, now 


id 


Eye 
occupies a large mid-town building at Aanaainie 
South Hanover street and has showrooms 1n 


which decorative materials, flowers and fix 


tures are displayed in model windows. A ae 
spacious second floor shows mannequins, 
forms, racks and novelties 
een : Clear Lucite 

Cegelske Promoted 
By Gamble's | 

Anthony W. Cegelske has been promoted | 
to general superintendent by Gamble Stores, 
Inc., St. Paul. For the past 22 years he | 
had been display director and store architect Durable 


for the company. 
America’s smart- 
est Men’s Wear 
Fixtures. Also 
available in Col- 
lar, Hat, Shirt 
Fixtures, ete 


Greenville Company 
Appoints Cannon 

Robert B. Cannon is now display man- 
iger for Patton, Tilman & Bruce, Green- 
ville, S. C. At one time he was with August 
W. Smith Company, Spartanburg, S. ¢ 


prior to entering the navy. 





Change Of Name 


For Vogue : = " ; 
Paul Caruso Displays is the new name of Quality Display Equipment 


Vogue Display Service, Brooklyn; the ad- 


dress remains the same: 6805—17th avenue. () 
for Over 40 Years 


The firm specializes in wood turnings and 


custom made papers. 923 ARCH STREET ¢ PHILADELPHIA 7 


Batchelor Elected 
Kiwanis Head 
C. E. Batchelor, display director for New- USE THE ADD v 


man’s, Enid, Okla., has been elected presi- 
dent of the local Kiwanis Club; the organ- OPPORTUNITY TO YOUR 
GQ, DISPLAYS WITH 


ization has more than 100 members. 
EXCHANGE PLASTICS 




















We invite DISPLAY WORLD read- For any WANT AD purpose: 
on ae See ee ot Os POSITION WANTED vague aan cameos 
pe tegen ease ak aa sel POSITION VACANT even complete displays ond fixtures made ef 
= crystal-clear plastic! We can supply all material 
rial and equipment from air brushes USED ae you need... deem, come, tubes, strips, dyes, 
“ cements, etc., complete ith instructi . Send 
to zebras (stuffed), or for general con REPRESENTATIVES WANTED today for catalog co iat aaiaciiada 


sultation on display problems. No 


charge is made for this service, of $3.00 Per Column Inch CARMEN BRONSON GO 
a ba Je 


course. 
CA were Cae 165 East 3rd St., Dept. '-O Mt. Vernon, N. Y. 
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EASY, WINNING SOLUTION 


TO Every 


DISPLAY PROBLEM 


GLO-BRITE 


GLO-GLASS 


100% Fireproof « Spun Glass 
Versatile, sparkling spun glass in soft, fluffy 
strands that achieve a completely new feel- 
ing of depth, softness and color The perfect 
material whatever the season, occasion, or 
problem. For clouds, snow, waves, smoke, and 
similar uses. IN 9 LOVELY COLORS. In 1 pound 
cartons, fully fluffed. Ready for use 


GLO-BRITE 


ABRI-GLASS 


BONDED GLASS MATTING 
Shimmering colors that give off a brilliance 
and radiance sure to make your display an 
eye-stopper. As flexible and easy to handle 
as any fabric. Gives your backdrops, columns, 
screens and cutouts an amazing dimensional 
effect. Rolls: 48” wide x 19 yds. long, or 
48” wide x 9'»2 yds. long. 


Dealer Inquiries Invited 


GLO-BRITE PRODUCTS, INC. 


6415 N. California Ave., Chicago 45, Ill. 


lgraph Company, Belleville, N. J.; 








Display Fixtures with Imagination 


CRYSTALLINE PLASTICS 
3 atm Lt 





Visit our Factory and Show Room 
When in Los Angeles 


Crystalline Plastics Co. 
1026 Venice Bivd., Los Angeles 15, Calif. 


Sales Representation 


San Franciseo-Albert A. Wiener, 248 Phelan Building 


Cincinnati, Ohio Grover Display Co., 626 Broadway 
St. Louis, Mo Regal Sales Co., 1123 Washington Ave 
Chicago Hl Werner Lewy + Monroe St 
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Point Of Purchase Institute 
Adds 14 Members 


The Point of Purchase Advertising Insti- 
tute, New York City, has added the follow- 
ing new members: 

Baldwin Paper Company, New York City; 
Chicago Show Printing Company, Chicago; 
Continental Lithograph Company, Cleveland ; 
Continental Paper Company, Ridgefield 


Park, N. J.; Meehan-Tooker Company, Inc., 
New York City; Oberly & Newell, New 
York City; Pioneer Mounting & Finishing 


Company, New York City; Rode & Brand, 
New York City. 

Royal Mounters, Inc., Brooklyn; Schaefer 
Ross Company, Inc., Webster, N. Y.; Stemar 
Company, Inc., Chicago; Sweeney Litho 
United 
Mounting & Die Cutting, New York City; 
Zipprodt, Inc., 


With preliminary testing already com 


Chicago. 


pleted, POPAI plans an expanded display 
research program tor 1947. Close coopera 
tion is maintained with the Association of 
National Advertisers to insure that the pro- 
gram will meet the needs of the advertiser. 
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Shipman-Waters 
Wedding Held 

Marjorie Waters, radio writer and pro- 
ducer, was married a short time ago to 
Frederic Shipman, inventor of “The New 
Use of Mirrors” in display, of New York 
City. The wedding took place in the rec- 
tory of St. Ignatius Loyola Church, of the 
same city, and was followed by a reception 
at The Carlyle. 

Following the ceremony the bride and 
groom left for a honeymoon in Canada 
They will make their home in New York. 


Mrs. W. M. Zeppen-Field Dies 
After Operation 


It is with deep regret that the death of 
Mrs. W. M. Zeppen-Field on the morning 
of December 31 is reported Wife of the 
head of W. M. Zeppen-Field Studios, Holly- 
wood, Mrs. Zeppen-Field was a _ familiar 
figure in the display field, known to hun- 
dreds and beloved by all who knew her. 
Death occurred a few weeks following a 
major operation. The husband survives. 


by Tony Brinker 





POSSIBILITIES 
IN DISPLAY = 
ARE VIRTUALLY f 
UNLIMITED / 












Ye was Born in NEBRASKA, ATTENDED 
THE UNIVERSITY OF NEBRASKA AND 
(6 AMEMBER OF SIGMA NU FRATERN- 
\TY. HE PLANNED AN ADVERTISING 
FUTURE BUT STARTED IN DISPLAY 
AFTER LEAVING COLLEGE AND FOUND 
THAT DISPLAY HAD A FAR BETTER 
FUTURE, SO NEVER CHANGED. HE 
HAS BEEN AT LYTTON’S FOR 20 YEARS, 
BEING DISPLAY DIRECTOR FOR 
NEARLY 10 YEARS. 


DISPLAY DIRECTOR 
LYTTON’S 


CHICAGO, ILL. 


— 
SMACK ON 
THE GREEN! ) 


Sy 






_|__. 


Guys MAIN HOBBY [5 FISHING AND 
HUNTING, ANYPLACE AND EVERYPLACE. 
HE PLAYS GOLF WHEN HE CANT 
INDULGE IN THESE TWO SPORTS. 





THE DISPLAY PARADE no. 92 
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CHICAGO DISPLAY SCENE 
[Continued from page 67] 


nto the outdoors and the indoors, as illus- 
trated, showing the doorway between with 
the sign “Antiques” hanging beside the 
loor. Through the bay-type window the 
passer-by could see snow-laden evergreens. 
Snow lay outside before the door and foot- 
prints carried the snow indoors. Antique 
toys were set on the floor, and the shop 
shelves were arranged with antique pieces— 
pewter plates and copper kettles. There were 
pieces of fine old china in the antique cup- 
board. The card in the foreground read, 
“Antiques from America.” 

Another window at Carson’s was an in- 
teresting arrangement of lamps. (Not pic- 
tured.) Using a starry background, Camp- 
bell set an ornate candelabrum directly in 
the center, and grouped five modern lamps 
in front of it. The base of the window was 
laid out in a large checkerboard design, 
and each of the lamps set on a large squar- 
ish shaped package, wrapped in metallic 
paper. The legend was, “Perfect gift choice 
for a gracious home.” 

Up in Evanston at Lord’s Department 
Store, Carl Schlect also used evening attire 
against festive backgrounds to set the holi- 
day mood. In one window (which is not 
pictured) he used a background of flocked 
evergreens as a setting for handsome eve- 
ning gowns and fine furs, all in white, and 
over that he played colored lights. The 
effect of the glistening white under the 
shimmering light was that of a winter 
wonderland. 

For a second window Schlect chose a gray 
background wall, with plastic side panels 
aided by a poinsettia design. A spray of 
over-sized, flocked poinsettias had shiny 
balls of gold for centers. This was an 
island window, and Schlect arranged his 
mannequins so one was facing each direc- 
tion. The one on the street side of the 
island was seated on a large hassock, while 
the other stood looking out on the arcade 
as though through a window. To add inter- 
est to this display, Schlect used white gowns 
on the figures for a time, then changed 
them for black attire. Colored 
lights in reds and greens were played over 
this setting, which is not illustrated. 


evening 


At Capper & Capper, Ltd., on Wabash, 
Charles interesting ar- 
rangement of paisley prints. Using a robe 
with an allover design as the center, he 
grouped scarfs in varying patterns through 
the balance of the window space, adding 
gloves or other small items for emphasis. 


Gorham used an 


Four small figurines of men in hunting 
attire, each accompanied by a large hunting 
dog, stood on scart-covered pedestals at the 
back, two high on either side of the window, 


the other two lower and to either side of 


the central robe. It was an unusual and a 
most attractive window of men’s apparel. 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 
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SE these bright 
splashes of color as effective shopper- 
stoppers. Bold blues, greens, reds, pinks 
and yellows lend a gay fiesta atmosphere 
to the store—a can’t-be-ignored reminder 
of spring and spring-buying. 


Let your windows and counters be the first with 
this colorful welcome to spring. Write today for your 
free copy of Catalog No. 436 which illustrates in full 


s ge F 
€4RLANDS 


color the marvelous Emkay selections of garlands and . f 


centerpieces for striking store display. 


Emkay Candles 


611 E. Hiawatha Blvd. 
Syracuse 1, N. Y. 


FR E E —Write for 


Your Copy of Catalog No. 436 
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88 COLUMBUS AVENUE at 64th STREET 
NEW YORK 23, N. Y. @ TRafalgar 7-1729 
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Frame and 


Bench Set 


Made of wood and mache in beautiful tinted 

granite finishes—Filled with gorgeous Chinese 

evergreen, Philodendren and Magnolia foliage. 
. Further details upon request. 


Cook & Meier 


Designers and Manufacturers 


159-171 NO. MICHIGAN AVE. 
CHICAGO |, ILLINOIS 
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Smart Men’s Wear Displays 


Our Manhattan Line in Bleached Oak 


( t 1 with ise $15.1 

I er Drape Stan 

I ‘ n t Dr Star $10.2 

Plate x 24 $18.4 

I c ] x ) $ ( 
oy eee ee 


QUENSELL DISPLAYS, INC. 


71-23 Austin St., Forest Hill, N. Y. 











DISPLAY WORLD 


CREATING PROPS 
AT THE FAIR 
[Continued from page 71] 
For yet another window display, the car- 
penter shop constructed a building front 


complete with doors and bay windows, 


through all of which the passer-by could 
see the merchandise within. 

In another instance a double window effect 
was created by constructing a partition wall 


through the window, permitting an indoor 


scene on one side and an outdoor set on 
the other. The carpenter shop did the work 
for this set-up. 

Several times Schlademan has used giant 


books as backgrounds for displays, and these 


books are made right in the store. One such 
was a college shop promotion with the 
school library suggested through the boek 
motif. Another was used for a display of 
kitchen gadgets; a cook-book was blown up 
for it and the gadgets themselves used for 
illustrations on the enormous pages. 

Coming into more subtle work by the 
carpenter shop, one set used an exact re- 
production of a Piet Mondrian painting, 
drawn to scale and built in three dimen- 
sions, as a foil for spring attire. 

\ novel set was fashioned for shoes 
through the use of plywood shapes, cut out 
and painted to simulate the grain of wood. 
White cords laced these shapes to side 
panels, and those side panels were corru- 
gated aluminum painted in six shades of 
gray, darkening from the window front to 
the backwall, which was_ black. These 
sheets were 2 feet wide and the light for 
the window came through indirectly between 
the sheets 

Schlademan utilized that idea to create 
an entirely different effect in another win- 
dow display. He left the side panels in 
place to torm the foil for his pearl window 


which was illustrated in the December issue 
of DISPLAY WORLD. 


For a window titled “You're so Pretty in 
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Pink,” Schlademan -had a_ primitive tree 
and small shapes cut out of compo board 
and covered with pink net. Before the 
pink netting was put over the tree, a floral 
design was appliqued to it. 

Turning to the interior, the display de- 
partment is being called on more and more 
to do part of the fundamental planning 
which forms the background for display. 
Up in the infants’ section, the display de- 
partment made overhangings of cut-out 
canvas which were painted in a flower and 
leaf motif. 

The Fair is setting up a new “Sleep Shop,” 
for which display is doing the construction 
work. The architects of the display depart- 
ment have created the design, and the car- 
penter shop is doing the work. Schlademan 
feels that more and more the display depart- 
ment will feature in this type of work, which 
will tend to give the entire store a more 
uniform pattern of design. 

Yes, the big story in display at The Fair 
is that every item used undergoes individual 
treatment so it will enhance the overall 
effect of the display in which it is used. 
Kvyen in those instances where work must 
be sent outside, the carpenter shop 1s _ re- 


sponsible, and assigns the work to be done 
according to the specifications drawn by 
display. Thus display’s stamp of originality 
goes on each prop used, be it large or small 
from the building of large pieces of furn- 
iture or the exterior of a building to re- 
doing a mannequin’s coiffure or dry brush 
ing a spray of artificial flowers with gold 
and silver to add a final touch of magic. 


Display Manager Named 
By Meridian Firm 

The appointment of Catherine Richard as 
display manager has been announced by 
the firm of Alex Loeb, Meridian, Miss. She 
was formerly with Maison Blanche and 
D.° H. Holmes Company, both of New 
Orleans. 





—One of a series of windows featuring travel apparel for Mexico, planned and executed by Harry 

A. Jensen, display director for The Broadway-Pasadena, Pasadena, Calif., with the cooperation of 

the Mexican Tourist Department and American Airlines. Each display showed a typical Mexican 

scene—such as a small boy riding a burro, a woman filling an olla at a fountain, and the Mexican 
porter pushing a small luggage cart— 
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Vivacious, scintillating . . . bejewelled birds, flowers, butterflies 


and myriads of delightful SPRING and SUMMER decoratives. 


Designed in the 


modern miracle material . . . FIBERGLAS. Flat for on the glass, dimensional 
for backgrounds, settings, promotions, etc. 


May we have our representative call on you? 


ARKOW-LEWIS ASSOCIATES 


Inquiries invited. 


705 Arch Street 





Philadelphia 6, Pa. 





Display Evaluation 


Y job today in reporting on the Dis- 
play Research Project is character- 
ized by four factors: (1) I am not 
going to attack display and try to tell you 
what, if anything, 1s wrong with display 
2) I am not going to defend display blindly 


which have been made 


against the charges 
I intend to use facts to 


‘ 
in the past. (3 
support the statements which = are 
(4) I do not claim conclusive proot or offer 


oC 
) 
made. 


a panacea for display problems. 

I do believe, however, that in this report 
you will find constructive suggestions and 
sufficient evidence to show that methods and 
means are available to increase the effec 
tiveness of interior display as a vital sell 
ing force. 

Perhaps the first job of any research 
worker is to demonstrate a need for infor 
mation and to determine an area in which 
the information he develops may be used 
effectively. Because display is one of the 
oldest of all selling techniques, it seems 
logical that we should know more about it 

*As delivered January 15, 1947, before the Sales 
Promotion Division of the National Retail Dry 


i00ds Association, 36th Annual Convention, Hotel 
Pennsylvania. New York City 


By HOWARD M. COWEE 


School of Retailing, New York University 


New York City 


than, tor example, we know about advertis 
ing, which is a_ relatively recent “selling 
force However, The New York Publi 
Library at 42nd street, one of the world’s 
largest libraries, has only four books on 
display itself, and 71 books on show win 
dows. But in the advertising field, for ex 
ample, Printer’s Ink, an advertising trad 
paper, will supply upon request a list of 64 
of the best books on each of several adver 
tising topics. Display as a selling force 
has no wealth of intormative technical lit- 
erature. Colleges and universities, almost 
without exception, offer courses in the prin 
ciples and techniques of advertising, but 
very few offer similar courses in the field 
of display. Display, in effect, is treated as 
an important but secondary selling force 
Yet display is the only indispensable sales 
promotion medium for any retail operation. 


In the field of research, itself, display has 
been neglected Studies have been mad 
attempting to measure and set an audience 
circulation value for the medium of dis 
play. Studies attempting to measure the 
success or failure of display techniques, 


however, are almost non-existent 


Our survey of display clearly indicated 
not only a need tor research work, but prac- 
tically a virgin field in which to work 
Therefore, any progress reported today must 
be appraised as an infant effort in a field 
which merits and which can support much 
additional research work of the most inten 
Sive nature. 

In organizing a display research project 
that would produce facts of a practical and 
useful nature, we established an Advisory 
Committee to clear all plans and objectives 
before any action was undertaken. I would 
like quickly to introduce to you the mem- 
bers of the Advisory Committee seated here 
on the platform. I think the calibre of the 
committee speaks for itself 

Howard P. Abrahams, manager, Sales 
Promotion Division, NRDGA;: Charles M. 
Edwards, dean, School of Retailing, NYU: 
Howard M 
Retailing; Arthur See, committee chairman, 
Saks-34th Street; Carl V. Haecker, W. T. 
Grant Company; John Moss, Marshall Field 
& Co.; Sidney Ring, Saks-5th Avenue; Sam 
\drian Delman, 


[Continued o% page 15 ] 


Cowee, instructor, School of 


Blum, Bloomingdale's; 
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PLASTIC 


MATERIALS 





cut to your size q 


Sheets - Rod - Tubing 


Lucite - 
Polystyrene 


@ Give the regal touch to 
your displays with lus- 
trous plastic materials. 
We supply Lucite, Plexi- 
glas, Polystyrene sheets, 
rod, and tubing cut to your 
own specifications. Trans- 
parent or can be colored. 
Also deep toned catalin 
rod in various lengths. 
Gain the sparkle and bril- 
liance that only transpar- 
ent or colored plastics can 
give. 


Price List and 
Samples on request. 


HOUSE 
BEAUTIFUL PLASTICS 


Dept. DW1, 5534 West Harrison Street 
Chicago 14, Illinois 














LS 


Jn the spring 
a display man’s fancy 


rightly turns to 


creations by 














Plexiglass | 
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DISPLAY SPECIALTIES 


[Continued from page 90] 


inches high, with a wood-turned finial to 
top it off instead of the customary “N.” 
Two contrasting woods are used. 

\ glamorous touch of cord and 
adds to the appearance of many 


ribbon 
types of 
products are by Taffel 
York City, and feature a 
snake-chain created by 


display. [hese 
Brothers, New 
metallic, 
George Taffel. 

Winard Sales Company, Los Angeles, pro- 


cord 








¢ 
ce 
bo 
~ = 
*, 


neg OF ERT HCE 


Me 





duced the “Swali-Woven” 
pictured here. 


split bamboo mat 
Sized approximately 4 by 5 
feet, the item is suitable for a wide range 
of displays; the mats are packed in bundles 
of five. 

cards of gold or silver 
foil are being featured by the Eureka Spe- 
cialty Printing Company, New York City. 
These are attractive 


Changeable price 


in design, deeply em- 
bossed and die cut 
The turntable illustrated is Model RS-40, 
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—Matting, by Winard Sales Company, Los 
Angeles. Changeable price cards, by 
Eureka Specialty Printing Company, New York 
City... . Turntable, by General Die & Stamp- 


ing Company, New York City. Period 
costumes, by Katherine Fleming, Branford, 
Conn. . "Black light" supplies, by Rhode 


Island Laboratories, Inc., West Warwick, R. |.— 


cena meceoremnenees ronan ae og ROE 














made by General Die & Stamping Company, 
New York City. The displayer pictured is 
also sold separately. “Roto-Sho” is the 
name of the turntable involved. 
Katherine Burr Fleming, Branford, Conn., 
specializes in renting authentic period cos- 
tumes for display purposes. Pictured is a 
display in which one such costume was used 
by Franklin Simon & Co., New York City. 
With the increasing use of “black light” 
in display, Rhode Island Laboratories, Inc., 
West Warwick, R. IL, demonstrates in the 
final photograph how fluorescent pigments 
can be used advantageously for novel and 
striking displays. Half the illustration shows 
the sign under normal illumination, while 
the other portion shows the 
lighted by “black light.” 


same sign 


|. MILLER 
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-xpanded Public Service Program 
-lanned By Ad Council 


Plans for an expanded public service ad- 
ertising program by American business 
ave been announced by The Advertising 
ouncil, New York City. 

The Council's executive committee has 
ipproved a yearly budget of $350,000 for the 
ion-profit volunteer organization. Of this 
imount $150,000, to cover cost of administra- 
tion and overhead of the Council, has al- 
eady been contributed by organizations 
epresenting leading advertising agencies 
ind media. 

\mong advertising donated for the Coun- 
il use are 55,000 window display posters 
contributed monthly for use in publicizing 
Council messages. 

The Council spearheaded the war-time 
program through which business contributed 
more than one billion dolars’ worth of ad- 
vertising space, time and service in support 
tf over 150 home front campaigns 


Building Taken Over 


By Baltimore Firm 

Al Weitzman, of Display Craft Manufac- 
turing Company, has announced that the 
firm has taken over the entire building at 
119 Commerce street, Baltimore, to take 
care of the company’s expanding operations. 
Since reorganizing the firm after his return 
from the service a year or so ago, Weitz- 
man has made a thorough study of the dis- 
play market and has embarked on a plan 
of sales and distribution designed to con- 
trol final sale prices on the company’s props 
and fixtures which will enable both display 
manager and jobber to benefit. Display 
Craft’s price structure will be set up to 
allow the displayman to purchase new 
articles more frequently within a_ limited 
budget, it is said. 


Steiner Manufacturing Company 
Adds Walter Speck 

Walter R. Speck has joined the staff of 
the Steiner Manufacturing Company, New 
York City plastic firm, where he will act as 
factory superintendent and plant engineer. 
Speck’s previous experience over the past 
ten years with Rohm & Haas, Philadelphia, 
makes him a valuable asset to the Steinet 
organization. During the last war, Speck 
had complete charge of all fabrication of 
“Plexiglas” at the Rohm & Haas plant at 
Bristol, Pa., and was instrumental in that 
division of the company winning the Army 
Navy “E” award with four stars 


One Birthday Candle 


For Brunswick 

Brunswick Displays Company, New 
Brunswick, N. J., has celebrated its first 
anniversary as a display service, jobber, 
and display manufacturer. The firm was 
organized a year ago by Philip N. Ferris, 
who was previously with Rozelle’s Depart 
ment Store, of the same city, for 16 years 
His partner is James G. Kourkanakis, as 


sistant display manager for eight vears 


Singer Takes Over 
Mart Direction 
Norman Singer has taken over the man 


agement of the Display Manufacturers Mart 


Inc., 34 West 35th street, New York Cits 
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PETER RABBIT 


Gay 29” high rabbit 
wheeling a colorful 24’ 
long half-egg barrow. For 
window and interior dis- 


119 


P-3008 


plays. SITTING PAN 


14.95 Refreshing, impish 


Pan.. 


the 


- @s bright as 
coming spring 


weather. 18” high. 
Full-round. 


SITTING BUNNY 


Attention-getter 
plus! Full-round, 30” 
high-sitting bunny. 
Dozens of uses for 
Easter displays. 


12.95 


P-3009 
HAND of SPRING 


Unique, novel unusual. 
A different display piece 
to add extra sparkle 
and dash to your story. 
20” high. Full-round. 


10.95 





y is really HERE 


in Art R. 


Cohen’s Distinctive 1947 Spring 


and Easter Line .. . 


ORDER BY MAIL... 


ART R. COHEN CO., 810 Penn Ave., Pittsburgh 22, Pa. 
Mee. .-.<.. Quantity....... No. ...........Quantity--. 
P-2010 Efi P-3008 


P-3007...... ea P-3009 
Ship items checked above to: 


ADDRESS 
CITY 
Send Bill Check Enclosed Send Spring Folder 


| 

FIRM 
| 

| 

al 


Newer and brighter than Spring itself, this 
exclusive Art R. Cohen collection of artistic 
display creations. Shows: above are four eye- 
catching items, each designed to show-off 
and sell merchandise for you. A colorful 
folder illustrates the entire Spring line. 


Write for it today! 


ART R. COHEN CO. 


810 PENN AVENUE 
PITTSBURGH, PA. 








MAKE YOUR OWN 


| can furnish you with Automatic Machines to turn out 
flocked or coated papers or textile in velour, tinsel, mica, 


wood, cork sand, sisal, etc. 


Have ready for delivery complete factory installation 
that will turn out 500 to 600 sq. yards per hour, sixty inches 


wide. Smaller units to order. 


A.B. SALIGER 


62 GRAND ST. 


NEW YORK CITY 
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Sins lae Fate 


As fresh and new as spring itself. This 


and many other attractive displays available to stylize your spring 


promotions. Display illustrated No. 5018S, 22” high—28" wide 
—10" deep, in beautiful spring pastel shades. Basic wood 
construction. Price $14.95—lots of 6, $14.50 each. 


WRITE FOR PHOTOGRAPHS AND COMPLETI 
INFORMATION TODAY! 


JOBBERS 
(NQUIRIES 
ay \WV\TED Ss 
Q ; ; *) 216 W.SECOND ST. 
} iy CINCINNATI 2,0HIO 











= 
FOLLOW THE LEADERS a 
, R. H. MACY 9 
lis. d LORD & TAYLOR 
Catalog No. 348 BONWIT TELLER 
(U.S. Patented B. ALTMAN 
REFLECT-O-SPHERE FRANKLIN SIMON 
‘ So a JOHN WANAMAKER Catalog No. 351 
List Price $19.80. : ; a 
Pendant Type BLOOMINGDALE BROs. (U.S. Patented) 
Canopy mounting GIMBEL BROS. EYE BALL 
60° Turn MANDEL BROs. List’) Pri 36 
m ‘RYE < sis rice 900 
Satin Chrome MANGEL 360-) Turn 
36° on Vertical 
Both units wired for R-40 and PAR-38 lamps Satin Chrome 


CENTURY lighting equipment is ENGINEERED Lighting Equipment 


CENTURY LIGHTING INC. 
419 WEST 55TH STREET NEW YORK CITY 19, NEW YORK 











a new fame... 


hennedy-michele display, inc. 


design @ production @ custom manufacture 


... but old hands 
dich henne ly and mike michele 


58 W. LAKE STREET * CHICAGO |, ILLINOIS 
* INQUIRIES WELCOME e IDEAS SUBMITTED — PRONTO! 
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| Window Installation Service 
| 
| Launched In Texas 

National Point-of-Sale Label Service, Inc., 
| is the name of the recently organized ex- 
| Clusive licensee of the copyrighted “Wilson 


| 
| 


System” for national advertiser display in 
| stalling. Headquarters are at 1204 Union 
| National Bank building, Houston. — Prin- 
| cipals of the company are Joe W. Edwards, 
advertising agency executive, and Alton 
| Wilson, both of Houston, and MacDonald 
| Lynch, Galveston capitalist. 

The Wilson System provides for organized 
and controlled advertising and merchandis- 
ing at the point-of-sale by offering na- 

| tional advertisers specific numbers and 
| types of outlets for definite periods. 

In commenting on the set-up, Edwards 
said that it is “fully protected by law, and 
its methods and plan of operation comply 
with all federal and state laws. Hereto- 
fore, point-of-sale advertising has been more 


| 


or less of a hit or miss proposition, and 
many manufacturers in an effort to secure 
more favorable cooperation from. retailers 
have violated the Robinson-Patman act.” 
A set fee weekly will be charged adver- 
tisers, for which National Point-of-Sale 
will guarantee displays in a certain num- 
ber of stores in each market, and will also 


install the display. The Wilson System 
label on window and interior displays will 
be used as a “trademark.” A weekly fee 


will also be paid to the stores cooperating, 
the amount being based on their sales 
volume. 

\ test of the system is now being made 
in 300 of the 900 grocery stores in the 
Houston area, after which it will be ex 
tended to other cities and finally to smaller 
communities. \mong the advantages for 
advertisers, the company points out, are 
these: “Point-of-sale advertising can be 
planned and scheduled just as efficiently and 
in much the same manner as other forms 
ot advertising; display requirements can be 
more accurately estimated and considerable 
waste eliminated; point-of-sale can be effi- 
ciently and completely synchronized with 
a general campaign; salesmen’s time is 
conserved by releasing them from the nec- 
essity of ‘selling’ and installing displays.” 

\dvantages mentioned for retailers are, 
closer tie-up with advertisers’ campaigns, 
larger volume and_= profit, a better mer- 
chandising job with less effort and an addi- 
tional and steady source of revenue from 
display space rental. 

Complete reports will be furnished each 
advertiser on the installation date, location, 
and = removal. State organizations will 
handle the plan in their particular areas, 


been made to insure 


and provision has 
carrving out the advertiser's wishes as to 


time and duration of each display 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 
charge is made for this service, of 
course. 
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LOS ANGELES REPORTING 


[Continued from page 59] 

nated the center of the display. Three black 
dowels fanning out from one of the checker- 
board squares supported egg-shaped millin- 
ery heads. Miniature checkerboards were 
painted on the front of these heads. Red 
shavings were used on the floor. Two black 
plastic pillars served as a frame for the red 
seamless paper background. The words 
“Checkered Career” in white script were 
fastened to the red background and _ spot- 
lighted in white. 

And in the San Fernando Valley, at Rath- 
bun’s in North Hollyweod, Display Director 
Roger Pickett also used black, white, and 
red as the color scheme of his post-Christ- 
mas windows (not pictured). This display 
was a tie-up with a national advertising 
campaign. A large panel in the background 
was covered with a zebra-patterned velour. 
A wide red ribbon circled one side of the 


panel. Attached to this panel was a large 
reproduction of a full-page advertisement 
which appeared in Vogue. The photograph 


used in the ad was duplicated by the man- 
nequin at the left of the panel. Two other 
mannequins, wearing suits from the same 
line, were used on the other end of the 
window. <A bright red gazelle (have you 
ever seen a red gazelle?) on a modernistic 
red table served as an eye-catcher. A low, 
black, irregularly-shaped platform held the 
gazelle, the upright panel, three millinery 
heads and suitable accessories. 

“Meet The Sun With That California 
Look” was the theme used by Display Di 
rector Charles M. Art for his California 
“Casualaire” window at Mullen & Bluett 
A large sheet of tan seamless paper formed 
the background. Dark purple cutouts sym- 
bolized distant mountains. Another cutout 
symbolized a nerby palm tree. The rest of 
the background was symbolic of the desert, 
which is very popular with Southern Cali- 
fornians for winter vacations and_ sports. 
The floor of the display was covered with 
flagstones. Peeping between the stones and 
around the edges was bright green grass. 
\ white wooden bench served as a support 
for accessories suitable for desert wear. 
The main portion of the display is flanked 
with two shadow-boxes which also display 
suitable accessories. 

Display Director Irvin P. Walden = at 
Brooks’ also did an interesting series of 
California winter sports windows under the 
title “The California Manner.” The _ parti- 
tions were removed from the windows on 
one side of the main entrance, making one 
long window. The background was formed 
by chocolate-brown seamless paper on which 
typical Western items—lariats, ten-gallon 
hats, horses, and burros—were painted in 


vellow. A plain weathered-wood fence in 
the center helped break the long stretch of 
display into two parts. The window cards 


were dark brown, lettered in yellow. Large 
selections of suitable accessories, both men’s 
and women’s, rounded off this “California 
Manner” window. 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 
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44 YEARS! 


WITHOUT COMPROMISE 
WITH QUALITY... 
.. Have made Crescent Quality Boards 
the most widely 
distributed and the 
most widely used 
in America. 





























BEST---- 
By Test. . 
By Comparison... 





A PRODUCT OF 


CHICAGO CARDBOARD COMPANY 


656-670 Washington Blvd. Chicago 6, Illinois 
FOR SALE BY LEADING DISTRIBUTORS EVERYWHERE 














Happy 
New Year 


o Member 
GATIONAL ASSOCIATION 
OF BISPLAY imousTaics 


My 


PROGRESSIVE MERCHANDISE 
PRESENTATION 


As we enter the new year we are mindful of the fine 
cooperation and friendship which have played no 
little part in our successful and satisfactory service 
to the display field. 


To all of you everywhere we joyfully take this op- 
portunity to send our thanks and fullest appreciation 
for every kindness extended to us in past years... 
and for 1947 we pledge the continuation of the same 
fine service, quality and originality that have won for 


us an enviable reputation. 


DINGLEMAN-WOLFF CO., Inc. 


112 W. 42D STREET NEW YORK CITY 18 


Originators and Manufacturers of Distinctive Display Papers 
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Shield valuable display mer- 
chandise from _ destructive 


ultra-violet rays with: 


otal ceee 


transparent 


PLASTIC: SHADES 





j Easy to install; simple to fit. 
A plastic sun shade for your 
' window is a MUST for low 


cost sun insurance. 
REPRESENTATIVES WANTED 


Mail inquiries to: 


the PLASTIC SHADE CO. 


' 
| 
' . 
83-52 Talbot Street 
| l 


>) ST DED) a ED) DD DD ee ee 


Kew Gardens 15, N. Y. 





Best 
Seller! 


$7.90 


Beautiful sculp- 





tured full round. 
ed form for dress- 
es, suits, and lin- 
gerie. Enamel 
and jersey bot- | 


tom. \ 


Heavy chrome 
base (not illustra- 


ted) $6.50 extra. \ 


= 


Window 
Display Equipment Co. 


525 W. 36th St. New York City 18 
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FIXTURES ARE NEWS 
[Continued from page 82] 


as to how three or more of the units can 
be used together. Furnished in either single 
or multiple frames, each frame is equipped 
with single or double shelves and is to be 
had in either clear or black plastic. 

Rattan is being used for more and more 
display purposes, and Allied Display Ma 
terials, Inc., New York City, recently intro 
duced the two displayers shown next. The 
unit on the left is 37 inches in height while 
that at the right is 30 inches tall. 

Pictured next is a plastic “perfume bar” 
designed and produced by W. L. Stensgaard 
X Associates, Inc., 
quisite, kidney-shaped design of clear plas- 


Chicago; it 1s an ¢x 


tic for the display of perfumes, jewelry, and 


similar merchandise. The largest shelf is 
20 by 30 by %-inch, and has extensions that 
have been turned gracefully to form front 
legs. The smaller shelf measures 7 by 14 
by %-inch. Both shelves are supported by 


a plastic dowel, 1 inch thick and 40 inches 
long, and formed to act as rear legs. The 
shelves are held in place by four screws; 
all edges are highly polished. The overall 
measurement is 8 inches high by 30 inches 
wide by 14 inches in depth. 

Baroque legs, through the use of which 
various kinds of displayers can be formed, 
are offered by Minna-Leah Creations, New 
York City, as pictured in the next illustra- 
tion. Furnished in sets of three, the legs 
are 12 inches in height and are available 
in all-white or white with a hand-decorated 


—Above, by W. L. Stensgaard & Associates, 

Inc., Chicago. . . . Below, by De Weese Dis- 

play Equipment Company, Pittsburgh. 

Upper right, by Minna-Leah Creations, New 

York City. Lower right, by Crystalline 
Plastics, Los Angeles— 


gold trim; other legs are to be had in a 
15'4-inch height. Take-apart frames to 
match can also be supplied by Minna-Leah. 

Displayer sets made of “Lucite” and 
“Plexiglas” have just been announced by 
DeWeese Equipment 
Pittsburgh, and are available in four styles 

“Sophisticate,” ‘“Piquant,’ “Moderne” and 
“Petite Moderne.” The last-named set is 
seen in the photograph at the lower left, 
and is especially suitable for the display of 


Display Company, 


accessories, small gift items, jewelry, and 
the like. The three nested tables graduate 
in height from 3% inches to 434 inches to 
6 inches. 

Specializing in the creation and produc- 
tion of plastic fixtures, Crystalline Plastics 
Company recently moved into its new plant 
in Los Angeles, with 16,000 square feet of 
space. Much of the company’s work is the 
manufacture of fixtures from the customer’s 
own designs. Two of Crystalline’s units 
are pictured at the lower right. 

“The Slipper Seller” is the name of the 


—Below, by Louis Stutz, Los Angeles— 
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—Above, by Just Plastics, Inc., New York City— 


displayer illustrated on the opposite page 
Constructed in the form of a helical spiral, 
the device displays as many as 100 slippers, 
or can be used tor footwear, bags, cosmetics, 
ind similar merchandise It is made ot 
vood, and is supplied in unpainted form. 


? feet wide, 


Dimensions are 4 feet in length, 2 
ind 3 feet high overall. Designed by Vid 
kosner, the “Slipper Seller” is marketed 
through Louis Stutz, Los Angeles 

Just Plastics, Inc., New York City, cre 
ited the four-way adjustable millinery dis 
player pictured next The stems can_ be 
adjusted so that each can _ be placed whet 
ever the displayman desires, or even re 
moved as shown in the photograph without 
losing its effectiveness. In addition to the 
company’s stock displayers, numbering more 
than 100 in extent, the firm does all types 
of custom tabricating in plastics 

Various jewelry display fixtures by Bert 
Wolff, Chicago, are seen at the upper left 
on page 124. All covered in black velvet, 
some of the units are trimmed in gold and 
black braid. The sizes vary for the special- 
ized merchandise shown. 

[Continued on page 124] 


—Below, by Crystal Fixture Company, Chicago— 
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i 
THE REYBURN MFG. CO., INC. 
SEND 16th ST. & INDIANA AVE., PHILA. 32, PA. 
FOR YOUR 1 MAIL AT ONCE PLEASE, MY FREE COPY OF YOUR 1947 SPRING 
| AND SUMMER CATALOG. 
i 
COPYOF  \! 
OUR NEW [1 ~me 
CATALOG | ADDRESS 
I 
1 
TO DAY s CITY ZONE ___. STATE 
L 
USE THE 


OPPORTUNITY EXCHANGE 


Rich Ff; lywoods 





GIVE DISPLAYS 


For any WANT AD pure NEW DRAMA! 
* 


POSITION WANTED POSITION VACANT Emphasize quality or style in merchandise by 


using fine natural plywoods in your displays — 


USED DISPLAY EQUIPMENT FOR SALE Mahogany, Walnut, Curly Birch, Bird's Eye 


Maple! Wide assortment of panel sizes and 


REPRESENTATIVES WANTED thicknesses. Send today for catalog of special 


$3.00 Per Column Inch — CASH WITH ORDER 


plywoods and materials for display builders. 


CARMEN-BRONSON CO. 


165 EAST 3*° ST DEPT. |-o 9 less i lel a ae 
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More retention 


with 


ES 


New... 
SITTING BABY 


with removable leg. Now ready 
for immediate shipment. . .$21.75 








These lifelike manniquins are irresistible in 
four realistic baby poses, which offer an infinite 
variety of display possibilities for showing jack- 
ets, bonnets, rompers, dresses .. . in fact, any- 
thing in infants’ wear. A must for every in- 
fants’ department. Our baby manniquins are 
6 months, life size, 24 inches high with adjusta- 
ble arms. 


Group of four......... $75 
Individually ......... $19.75 


Write for circular on Children Manni- 


quins from tots to teen age, also 
Junior and Senior Manniquins. 


MIDWEST 





MANNIQUIN DISPLAYS 


MILWAUKEE 2, WIS. 


532 N. WATER ST. 


Send for Spring Catalog. Also 
for Catalog on Display Fixtures 


Jobber Inquiries on Baby Manniquins invited. 
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merchandisers in 


\ line or 


various colors and sizes has been announced 


cera 


by Bliss Display Corporation, New York 
City, and one of the units is shown at the 
upper right, page 124. Planned to enhance 
accessories and smallware, these displayers 
are available in various shapes such as 
trees, leaves, frames, rings, squares, steps, 
columns and combinations in assembly units 
rock clusters, masks, abstract torsos, and 
others. Pictured here is a column and step 
assembly. 
above on this page is 
illustrated a garment rack by National 
Hanger Company, Inc., New York City, 
made of chrome-finished metal and capable 


Immediately 


of supporting a large number of garments 

Concluding the illustrations is a view of 
several plastic fixtures made by Crystal 
Fixture Company, Chicago. The material 
involved is “Plexiglas,” 
available through the courtesy of Rohm & 
Haas Company, Philadelphia 


and the picture is 


Miniature Home Display 
Draws Crowds 

The Highland Electric Company's new 
$100,000 appliance store, one of the largest 
in Southern California, held its grand open- 
ing in December with the usual Hollywood 
searchlights, plus something new in dis- 
plays for home appliance stores. Besides 
the customary full-scale model kitchen and 
model home 
lighted and furnished even to the eggs fry- 


laundry displays, a_ scale 


—Upper left, by Bert Wolff, Chicago. 

Upper right, by Bliss Display Corporation, New 

York City. . . . Lower left, by National Hanger 
Company, Inc., New York City— 


ing in the pan on the miniature Westing- 
house stove, was prominently displayed. 
Despite the long absence of many electrical 
appliances which were on display, the min- 
lature home was said to be the focus of 
attention. 

Created by Models & Miniatures Asso- 
ciates, 4486 West Adams boulevard, Los 
\ngeles, the home was designed by Robert 
Niece. In the first week of display it was 
viewed by more than 1,000 people a day. 

This is one of a series of 34-inch to the 
foot scale models to be built by Models & 
Miniatures and designed by leading Cali- 
fornia architects, all featuring well-planned 
kitchens in modern California design. After 
previewing at the Highland Electric Com- 
pany, the entire group of models will tour 
the leading department stores in the state 
and later cover the county fairs; they will 
then be made available for rental display 
to any department store wishing to feature 
home planning. 

The models will display actual building 
products as well as kitchen and plumbing 
equipment of nationally known companies 
There will be homes of adobe, brick, red- 
wood, stucco, plywood, stone concrete, 
frame and shingles. One of the models will 
be a pre-fabricated home. Actual paint and 
wallpaper from various well known com- 
panies will be used in their construction, 
and the decorators of various companies 
will act as consultants. 


Charrot Adds Line 
Of Wall Decorations 

Wall decorations, designed by Dick Nell 
are now available through the L. J. Charrot 
Company, 36 West 37th street, New York 
City. There are four designs, “Little Boy 
Blue,” “Mary, Mary, Quite Contrary,” 
“Little Bo Peep,” and “Jack Be Nimble” in 
the group. 

These cutout decorations are painted in 
washable pastel colors, on strong rubberized 
fabric, and can be applied easily to walls 
and other surfaces. When redecorating a 
room, they may be removed and reapplied. 
Paste, in powder form, is included in the 
package. The sizes vary, each covering a 
wall area approximately 30 inches square. 
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—E 
f RADE shows offer business many ad- 
vantages and it is therefore important ae 
that the exhibition dollar be spent v 
isely. This can be done by observing = 
veral simple fundamental rules. ee 
Several years ago a large manufacturer 
xhibited at one of the metal shows. He 
ported a seductive glamour-display includ 
e water coolers, lounges, velvet drape ries, 
sh trays and hat racks. In fact, the booth 
oasted everything except prospects. The 
ales manager of this company spent $15,000 
ind later admitted he'd nev ee ae WITH a Hansen VEST-KIT in your vest pocket, you 
nuch mone) ire the pleasure of watching can refill your Hansen Tacker in a few seconds — 
is prospects idle by. saving time without lost motion due to back- 
Directly across the aisle from the glamour Hansen Blue-Line Tacker with tracking for staples. 
oth was a cotton-curtained encampment a iat stew Reh 
E ‘ é » si Se € ‘4 ° . . € . . . e- 
vithout any make-up Yet, this exhibitor the job without aid of tools This convenience is added to by e take-up 
‘iced Veantete tie tas Gone 2 ue Jaw feature of the Blue Line Hansen Tackers. 
yacke ospects Oo Ss oo ke sar- ? 
*. “ + ( an ao \ = Merely press thumb on cap, swing out and remove 
en: eee Sees eee ee See. ee jaw. Split-second inspection without aid of tools. 
the form of orders changed owners during 
the week of his stand. What caused this Whatever the tacking or fastening job, eighty 
difference in attendance? Nothing more different sizes, widths and lengths of staples offer 
than machines in operation. The glamour a wide variety from which to choose—and Hansen 
hooth brandished everything except the one efficiency for driving them! 
vital thing all visitors at a metal show were 
interested in observing machines in 
yperation. n 3 A. # HANSEN MFG. CO. 
The participant’s success in trade shows mu 5041 RAVENSWOOD AVE. CHICAGO -40-ILL. 





lepends upon his skill in putting across the 





idvantages of his products. Operating dis- | 
plays and dramatic presentations enable the 
small manufacturer to compete with larger 
exhibitors who rely frequently on miniature 














theaters where films show their product in 
iction. 

With non-operative equipment, such as 
building materials, the problem is to present 


the product’s advantages with punch and 


sparkle. An exhibitor at a recent building 
materials show introduced a new insulation 
material. The material could have been 


propped on stands and identified by circus 
posters. But the exhibitor had his sights 
on sales. He filled a large tin box, the 
size of a barrel, twice daily with ice. One 
side of the tin box was cut away and a 
sheet of his new insulation material was 
substituted. One side of the material pressed 
against the ice inside of the box. The re- 


= ULTRA MODERN 
WOOD-GLASS UNITS 


Here's a handsome, practical display idea that 








verse side of the material faced outside. 
Prospects touched the tin sides of the box 
ind found them cold, while the side covered 
with the insulating material was warm and 



















gives flexibility and freshness to any promotion. 
7? Illustrated above (left) is set No. 






at room temperature, proving that tin con- ; W-4665 f th F 
oer ; 7 - ,one - 
ducted cold while the new material was non- Dozens of combinations can be set up with the basic ing pia Sch rade Asta 
conductive. No truck load of posters and wood and glass units—a perfect plan for modern blocks (one 5 x 8 x 16; two 334 x 
shingles could duplicate the value of this merchandising! 6’ax5; one 5x8xI27/16) ‘and 
live demonstration. ; three plate glass shelves (one 15 
: Sold in one compact set, as shown above, or in x 30 may: ’ a 15x15 ( Yr). 
Many manufacturers believe that an im- | . ; : = ¥4 a 
. b single units, as required. Oak or Birch finish . . . Complete: 
pressive, colorful wooden’ extravaganza, | $65 F.O.B. Factor Ww Inut ; 
_™ ' ; a .O.B. . Walnut or 
glittering like a Christmas tree, will stop | We are exclusive distributors Bleached Wood 10% extra 
prospects cold in their tracks. Nothing is for these units in Md., Va., Del., D.C., 
further from the truth. Visitors at shows | N.C., S.C., Ga., Ala., Fla., Miss., La. If you are interested in single 


units of wood or glass, we will 
gladly send a full dimension and 


Everything for Display price iis 





lave traveled hundreds of miles to look at 
machinery, building materials, plastics, 
planes, or toys. They come determined to 
see what products are available to help them 

[Continued on page 133] | 





5 S. HANOVER ST. @ BALTIMORE 1, MD. 
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To personalize Valentine's Day, Easter and 

other occasions. Large heart 18” x 20” x 12” 

deep. Small heart 11” x 12” x 7” deep. 
Immediate deliveries. 


The LANDS Company 


9th & CHERRY STS. «PHILA. 7, PA. 











PLASTI 


V 


e TRANSPARENT 
e ATTRACTIVE 
e DURABLE 
“Polyethylin"™ .003 





hese garment covers are very much in 
i und They not only protect your merchan 
lise but make your merchandise look better 


i make selling easier 





No. 1003—Coat Cover, 9 x 23 in. 





No. 1002—Dress Cover, 8 x 21 in. 
MANY SIZES and STYLES 
IN STOCK 


ve wh nhlm 1 da 

Ww € er 
D Covers Ce Cov S S Covers - 
M handise Bag Glove Bag Individual 
) B Ss 1) | N 


| 
WRITE FOR FULL INFORMATION 
Jobbers Inquiries Invited 


CLEARTEX CO. 


40 W. 22ND ST NEW YORK CITY 10 
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—Immediately above, by James Lever & Co., 
Below, by Art R. Cohen 
Upper right, by 


New York City. ... 
Company, Pittsburgh. 
Pacco Displays, New York City— 


MACHE ON DISPLAY 
[Continued from page 57] 
bunnies supporting the platform on -which 
i larger rabbit rests 
Pacco Displays, New York City, 
the elf and stump unit seen in the final 


created 


illustration Elf, stump and bird are of 
papier mache, with the stump resting on a 
vooden. bass Spring flowers are used tor 
trimming. The unit, finished in pastel tints, 
stands 26 inches in height and has a dia 
meter of 19 inches 


Hunting Trip Won 
By Poitra 

Phe entry of T. Jimmie Poitras, display 
manager tor Morley Brothers, Saginaw, 
Mich., won first prize in the window display 
contest which teatured the recent observance 
of National Hunters’ Month \s winnet 
Poitras will receive an all-expense-paid 
hunting trip to the place ot his choice, 


Sports Afield, which 


' »- 
is $250 in cash from 
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cooperated in the promotion of the month 
The hunting trip was awarded by The 
Sporting Goods Dealer, St. Louis, whicl 
sponsored the event. 

Norman Rieben, Tool Shop Sporting 
Goods, Detroit, took second prize and _ re 
ceived a $100 Savings Bond from Thi 
Dealer and $100 from Sports Afield \rt 
Omans, IJr., of Dickey Brothers, Spring 
field, Mo., was third and won a $50 Bor 


and $50 in cash. George Wagner, Brandeis 
& Co., Omaha, won a $25 Bond for fourtl 
place The fifth and sixth place winners 


J. A. Hybarger, Leonard’s Department Stor« 
Fort Worth, and George Berdan of East 
man’s Sport Shop, Ludington, Mich., re 
ceived subscriptions to The Deale: 


California Club 
Aids Toy Drive 


Tovs collected at the annual Christmas 
party of the Southern California Display 
Directors and Manufacturers Club were 
turned over to the Los Angeles Children’s 
Placement Unit. Glenn Baugh, president of 
the club, was in charge of the event and 
a “live” Santa Claus was present to gather 
in the tovs from all guests 


2 Gow’ SPRING ~~ EASTER 


{ 





Aa 


Pi. 
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"Modern Store Design" p 
ls New Text Book bj 
“Modern Store Design,” by Gene Burke |‘ 

ind Edgar Kober, has been published by 


he Institute of Product Research, Los 
\ngeles, and covers all the basic principles | GY 





that govern store planning, building, re- | « iB Ye. 

juilding, and modernization. It is a verit- | )// \O 
able handbook for store modernization pro- 9 Al lA 
jects. The book has not been departmental- | {¢ \ IF 
ized into types of business, but presents a \G i 12) | 
set of principles that have been proved in —)) 4 
actual rebuilding programs during the past ken 


15 vears. The book is priced at $10. 


a ee 
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Display Equipment Center 
Opens Portland Office ! 


The Display Equipment Center, under the Wi ¥ ; 
direction of Charles T. Boyd, Seattle, has Hl! |A\ +, 
opened an office and showroom at 811 | ‘ mi 
Southwest Washington street, Portland, Ore. | i pa! \ 
The new office will be conducted by Boyd's | 7A me 
son, Radcliffe, formerly with the Kehoe Dis- Ma Vil 
play Fixture Company, San Francisco. A YA t off 
complete stock of mannequins and fixtures i ze, > 
will be carried. \ ey 


Charles T. Boyd is a well-known figure in 
display. He was with Frederick & Nelson, 
Seattle, from 1907 until 1921, organized the 


Seattle Display Men’s Club and was its | +\\ & P 
president for four terms, and was active in | ett, }s 
ae aiale eee P ert al - P , oe N (7 tl i dertul t f ‘ “SANs 
organizing a sectional display group. AA ‘at ; ot won , \ : x . 
— ae > A weve 9 y } | A Se : : } 
’ aA, x\ i } r 4 / | \ % \ \, y, 
Tucker Joins Thornton's fi \ “Been * flotbush aver WAY Fx 
. . . 5 ; ve, 2. ; ( Ss { % 
As First Assistant brooklyn, New york Bes ND 
OUR WOODLAND FANTASY (shown above} s/f ' 


George P. Oliver, display manager for | 
Thornton’s Department Store, Abilene, A versatile 3 dimensional life size Mache Figure, approximately 4 ft. tall — Order Now 
Texas, announces the appointment of 





Tommy Tucker as first assistant in the ee ‘ 
department Tucker was formerly with I I OI OI IOI I I” 
“p« 5 . Ke as ( ; 


fones-Roberts’ Department Store, Lubbock, j 
SUN-FADING j 


READ WHAT THESE CUSTOMERS THINK OF OUR PRODUCT 





Texas 


Stork Plays Santa Claus 
For Francis Messmore 
\ 6%-pound daughter, who has been 


named Pamela Dorothy, was the Christmas 





DAVID REICH GILBERT'S DEPARTMENT 
CORRY, PA. STORE 


October 24, 1946. HIALEAH, FLORIDA 


) 
| 
) ( 
The Sun-Shade C 
) 
, 
) 


present of Francis B. Messmore this year 
The daughter was born on December 24 ( 
which was also her mother’s _ birthday. 
Messmore is with the well-known mechan- ( 
ical display building firm of Messmore & 
Damon, Inc., New York City. ‘ 
Irvington, N. J. 


Dear Sirs: September 24, 1946. 


Weinberg Representative 
Is Married 

The marriage of Martin Feigin, sales rep- 
resentative for Frederic Weinberg, Phila- 
delphia, to Selma Rubin took place January 
11. The couple will make their home in 


Brooklyn. 


I might say at this time that the 
shades are all they are represented to The Sun-Shade Co., 
be. I am on the sunny side of the Irvington, N. J. 
street and after changing windows 
twice, I have found no traces of fading 
whatsoever. It is quite a convenience I feel that if a shade will do what these 
to have the shades down over Sunday 
and leave town without fear of an 
awning being left unattended or of a 
sudden wind or storm damaging same. they are worth it. 


Gentlemen: 


shades have done for our store if they 


sell for twice as much as you charge 


To Chicago Displaymen 


Very truly yours, Yours very truly, 





Open house for local displaymen was held David Reich. Gilbert J. Levy. Owner. 


Botanical Is Host ) 


December 19-20 by Botanical Decorative 
Supply Company, 14 North Franklin street, 





sui ehinitaamaaamail : cath 


Write for our illustrated booklet-E 


) 
Schaub Heads Dipl THE SUN-SHADE COMPANY 
( 


Chicago. 


For Galveston Store 
John H. Schaub is now in charge of dis- 


Manufacturers of the Original Transparent Sun-Shade 
play for E. S. Lewy & Co. Galveston, Texas. |) 781-83-85 CHANCELLOR AVE IRVINGTON 11, N. J. 
At one time he was with Sakowitz Brothers, 


Houston. | il, Ail il il el i 
| Le ee ee Ne aE 
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INSIST ON THE 
GENUINE 


SYLKGLASS 
FIBER FLOSS 


If You Want To 
Be Sure of Getting 


America's Softest 


NON - IRRITATING 
SPUN GLASS 


Available In White 
And |3 Smart Colors 


Horite for Sampli 


RADIANT 


GLASS FIBERS CO. 


208 E. 27th St., New York 16, N. Y. 




















WONDERFUL! 
WONDERFUL! 
WONDERFUL! 


e That's the greeting 
we get from those who 
have already seen our 
splendid array of 
Spring Display Num- 
bers. 


To be fully satisfied, 
shop at... 


BONAFIDE 


DISPLAY & DECORATIVE CO. 
61 W. 37th ST., NEW YORK, N. Y. 














DISPLAY WORLD 


FLOWERS AND SET PIECES 
[Continued from page 63] 
full-round 


this unit has a plywood base, 


dowel trellises, a birch leaf spray and 


assorted field flowers, and is. finished with 


lacquet 


paint with spring green 





Producing items of feathers is the spe 
ialtv of Irving Kaley, New York City, and 
ese frogs are made of that material in 
Kelly Green and chartreuse. The seated 
is S inches in height, the jumping trog 
is 15 inches and the mushroom—also. of 
teathers—is 12 inches high and 14 inches 
W 1Cle 


This modern table with glass and a bust 


f Apollo is 30 inches high by 24 inches 
wide by 16 inches deep; the bust only 1s 
14. inches high. In white, the modern 
Grecian table and lamp are adaptable tor 
regular home use, while their simple lines 
ind grace afford many possibilities — for 
display They are created and produced by 


—Frogs and mushroom by Irving Kaley, New 

York City... . Lamp by Silvestri Art Mfg. Com- 

pany, Chicago. . . . Tropical unit by Cook & 

Meier, Chicago. . . . Well by Marcus Window 
Display Service, Boston— 
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eat SMART FASHIONS 





\ 


Silvestri Art Manutacturing Company, Chi- 


cago. 
Tropical in motif is this unit by Cook & 
Meier, Chicago, constructed of bamboo and 
wood with a mache toucan in natural colors 
The decoration is of giant tropical orchids 
these being fea 


in hand-brushed finishes 


tured in the firm’s summer and_ tropical 
line. 

\daptable for many display uses is the 
rustic well, trimmed with ivy in natural 
color, presented by Marcus Window Dis 


play Service, Boston. 


“California Trend Desert Set” is the title 


for the Mexican number next illustrated; 
it is by Grant & Silvers, Inc., Los Angeles. 
The green flocked cloud-shape plywood 


background has a cut-out head, hat and 
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rm, lacquered in natural colors with hand 
ainted detail. The mustache 
of sculptured paper. Size, 34 
48 inches high, including 


serape, tie, 
ind hair are 
nches wide by 
the serape. 
Fiesta garlands in bold spring 
ffered for display by Emkay Candles, Syra- 


colors are 





CUSE Phe pine garlands can be used in 


Sallie Manner as a Ce mal string 


mventi 
striking effect, 
| 


1 
SHeIVINE of 


ff gourds. with while used 


as a center-piece for counters 
they are equally effective 

By Mutual Display Manufacturing Com 
pany, Cleveland, the spring trellis unit 
by 72 inches in size. The frames 
24 inches a 10-inch dis 
[Continued on page 152] 


stands 72 


are 18 by and have 


—The Mexican unit pictured above is by Grant 

& Silvers, Los Angeles. . . . The Fiesta garlands 

in bold spring colors are by Emkay Candles, 
Syracuse— 
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L94/ 


It will bring to the retailer, the displayman and 
the display industry a glorious opportunity for 
utilizing a sales promotional medium that stands 
straining at its leash for greater action. For visual 
merchandising 1s still an infant, seeking new and 
better means of expression. 


Let us go forward together to make 1947 a bigger 


and heer display year. 


©) 
@ 


VICTOR HAIDA DISPLAYS, INC. 


149 West 24th Street New York City || 











Spring and Summer Displays 
Our spring and summer display catalog will soon 


be ready. Please send for your copy now. 


Jobber Inquiries Invited 


Associated Galnrica app 


1600 BROADWAY NEW YORK 19, 7% 





— 





il 
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“SHOP AT SHOPSIN” 


IF IT'S PAPER OR CARDBOARD — TRY US TODAY! 


WE ALSO DO—Straight cutting and diecutting to all sizes and shapes— 
Rewinding—Sheeting—Mowunting—Pasting, Etc. 


WE INVITE YOUR INQUIRIES 
° 


Write for our New Metal Foil Booklet 102 D 








MANUFACTURERS & CONVERTERS OF PAPER & CARDBOARD 


SHOPSIN PAPER COMPANY 


112 CHARLTON ST. (Near Hudson St.) NEW YORK 14, N. Y. 
WoOrth 4-6038 
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Ati maltimar thy aoumde 


“"BOTANICAL’S 


presentation of 1947 Spring and Summer 


Floral Decorations.” 


Another proud achievement added to a lifetime 


of service in the display field. 


It affords the op- 


portunity for making your displays the most fascin- 


ating in years. 


Prepare for a real treat. 
resentatives' visit to your city. 
at our Chicago Showroom! 


LINE. 


Watch for our rep- 


Or, if you like, call 


BUT —SEE THE 





Booklet of Spring and Summer decorations is 
now on the press. Write for your copy, if not on 


our mailing list. 


BOTANICAL 


DECORATIVE SUPPLY CO. - Not Inc. 


14 NORTH FRANKLIN ST., 


CHICAGO 6, ILL. 












































Mfgd. by The C. I TOGSTAD CO. 


ARISTOCRAT” Display Hangers 


For LADIES SUITS and SKIRTS 








No more skirts falling from 
hangers! The weight test is 





play methods with the rugged 
“ARISTOCRATS.” Hanger 
operates entirely inside skirt 
—Customer is assured com- 
plete unhampered view of 
front and back . . . without 
removing skirt from hanger— 
Holds skirt perfectly smooth 
and straight—Every pleat and 
seam neatly in place. No 
clamps to hide the belt-line— 

No clamp marks to mar Shi 





the fabric—No folding 

of skirt top—No time 

lost in removing and replacing 
hangers — No cluttered dis- 
plays waiting return of gar- 
ments to hangers. — Hangs 
twice as many garments in a 
given space. 





one of the many rea- 
sons hundreds of stores Su 
are replacing old dis- No. 552 











RIBBON for Displays 


DUBONAY NOVELTY CO. 
353 West 39th Street 





18, N. Y. 525 West 36th S 





Perfect fitting 
Wholesale and Retail 


Window Display Equipment Co. 
t. 


New York 18, N. Y. 








| 








Dept. DW-1 KOKOMO, INDIANA | 


made in the latest Fifth Ave- | 
nue fashions—or your own | 
description. ing. | 


For particulars write 
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Recently we ordered some binders for 
DISPLAY WORLD to maintain our files 
in a convenient manner. As soon as they 
arrived and we had our copies bound, the 
entire 1946 supply disappeared (perhaps the 
attractive binder was the reason!) and we 
have been unable to determine its where- 
abouts since. Is it possible for you to send 
us the issues of DISPLAY WORLD from 
January, 1946, through September inclusive ? 
—M. J. Eppstein, assistant display manager, 
The Emporium, San Francisco. 

(Back issues of DISPLAY WORLD are 
not available. Anyone wishing to dispose 
of the above-mentioned copies is requested 
to get in touch with the writer.—Ed.) 





Would you be good enough to send us two 
copies of the last issue of DISPLAY 
WORLD? It seems that the last issue got 
lost en route. Its popularity here is evi- 
denced by the number of people who have 
asked for it, beginning with Mr. Stens- 
gaard who specifically requested that I 
write for additional copies.—Doris Dahl- 
quist, W. L. Stensgaard & Associates, Inc., 
Chicago. 





I have just received my third copy of 
DISPLAY WORLD and I should like to 
say how delighted I am with it. I eagerly 
await it each month.—A. J. K. Bailey, 
Masterton, New Zealand. 





As a regular reader and now subscriber 
to your magazine I want to thank you for 
your voluntary announcement in your July 
issue of the opening of my display jobbing 
business. It was very successful and I re- 
ceived several letters from manufacturers 
desiring my representation. 

DISPLAY WORLD is worth more than 
$3 per year, as you are doing a wonderful 
job.—Bert Wolff, Chicago. 





DISPLAY WORLD continues to act as 
my right arm and guide to better windows. 
—Mildred A. Carter, Metzger-Wright Com- 
pany, Warren, Pa. 


I think your publication is an outstanding 


| example of its class and an excellent refer- 


ence medium for us here in Australia. 

If you have any requests from U. S. 
manufacturers for over-seas representation 
for their products, would be pleased if you 
would mention that we here are anxious to 
obtain as many standard lines as possible. 
While the importing of these particular 
items is not permissible at the present time, 
there is ample scope for them here and 
reasonable quantities can be utilized once 
permits are obtainable—Slater L. Carter, 
Universal Equipment Company, Sydney, 
Australia. 

I wish you to know how pleased I am 
with the article dealing with Lit Brothers’ 
display, which appeared in the November 





i 





1947 


ANUARY, 


ssue of DISPLAY WORLD. Mr. Lando 
lid an excellent job with the information I 
vas able to give him during a brief inter- 
iew. My staff and I feel it is a very 
omprehensive report of the workings of our 
epartment. 

My personal thanks to you and DISPLAY 
VORLD for presenting Lit Brothers dis- 
lay department to the readers of your fine 
nagazine.—Thomas B. Comerford, Lit Bro- 
hers, Philadelphia. 





May we take this opportunity of telling 
ou how much we have appreciated your 
service. It has been a great help to us. We 
ire so far away from the great manufactur- 
ng centers that it is very difficult to con- 
tact the primary manufacturer or converter. 
Your service has indeed helped us. 

There are several items that we are des- 
erately in need of, and so we are enclosing 
our Service Bureau form which we have 
duly marked with the hope that it will keep 
sur name before the manufacturers we want 
to contact. Manufacturers of artificial 
Howers, metal fixtures and stands, millinery 
eads, and wig repairing supplies are the 
mes we are most hear from. 
\lso can you tell us where we might buy 
i flocking gun and various cotton and rayon 
flock?—Alan R. Stuart, general manager, 
Display Fair Ltd., Calgary, Alta., Canada. 


anxious to 


San Antonio Club 
Holds Orphan Party 

On the afternoon of December 22 the San 
Antonio Display Club held a party for ap- 
proximately 120 orphans between the ages 


of five and ten. The youngsters came in 
about equal numbers from the Protestant 
Orphans’ Home and the St. Peter-St. 


loseph’s Orphans’ Home. 

transported the children to 
from the Gunter hotel, where the party was 
held in the North Terrace Room. The chil- 
with a puppet 
comedy motion pictures, cake, ice cream and 


Busses and 


dren were entertained show, 
candy, not to mention gifts. 

L. D. Fox, of the Fox Display Company, 
San Antonio, “The very real en- 
joyment of these children became a bright 
spot in the Christmas for all the 
display people—and display wives, who took 
an active part in the affair feel 
that the success of this party has more or 
assured the this affair 
innually. The buying and wrapping of the 
gifts were handled to a large extent by the 
display wives, while local merchants helped 
the club considerably by contributing cash 
ind gifts. 

“It was definitely a step in the right 
direction for civic work, and is something 
that could be followed by display clubs all 
over the country.” 


reports: 
season 
and we 


continuance of 


1 
1@SS 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 
charge is made for this service, of 
course. 
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GIANT ROSE BUSH 
Gorgeous display in the 
Spring manner. Pink, yel- 
low, or American Beauty 
roses against embossed 
green leaves. Approxi- 
mately 26" x 60". 


Write for our new Spring catalog 
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low sweet peas. 


ack 


DISPLAYS ine. 


49 HUDSON AVE., ALBANY, N. Y. 


Visit our extensive showrooms in Albany 


GIANT ROSE SPRAY 
Luxurious pink, yellow, or 
blue roses against em- 
bossed green leaves. Ap- 
proximately 28" x 40". 


BIRD HOUSE UNIT 

Wood construction. 36" dowel. 
House 21" x 26" painted white. 
Light blue flocked bird, air- 
brushed dark blue. Multi-toned 
pastel leaves. Trimmed with yel- 
An exciting 
background display. Approxi- 
mately 38" x 42" overall. 
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Versatile 
SPRING 
DISPLAYER 





SSA 





There’s selling beauty in this colorful 
spring displayer. Sturdy, too. All 
wood construction with Weld-Tex base, 
roof, wing. 5%’ high. Assorted colors: 
magenta, yellow, green, blue. 

No. DC 200—$22.95 





> 

SPRING oa 
Centerpiece 
DISPLAYER 


BIG and BEAUTIFUL. 






WRITE 


FOR NEW 
SPRING 
CATALOGUE 


A perfect centerpiece to build your 


spring windows around. Stands 4° high, 3' 9" wide, 1114" deep. 
Upson board and wood construction. Assorted colors: magenta, 


No. DC 201. 


yellow, green and blue. 


Please order by number. 
JOBBERS WRITE TODAY 





MANUFACTURING CO. 


Exclusive Displays 


119 Commerce St. 





e@ Baltimore 2, Md. 


nite $21.95 
All prices FOB Baltimore. 





- — 
SEE OS «Cl 








Finished in 
6 Feet Tall 


Delicate Pastel Tones 
Wired for Lighting 





VA) ay 


17 West 45th St., New York 19, N. Y. 


Chicago Showroom 180 W. 
Sam H. Kaye, 


Randolph St. 
representative 
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GRASS MATS 


MAKE MORE ATTRACTIVE 
STORE, WINDOW, BOOTH 


+ Detpalays 


Brightly colored mats that look and feel like 
Nature’s real green grass. . . . Made of 
genuine Raffia, securely stitched onto 
heavy, durable backing .. . in our modern 
daylight factory, even better than we have 
been making them for the past fourteen 
years. We also make scatter grass. 


| PLACE ORDERS NOW! 


We are making immediate shipments now 
but orders must take their turn, so we urge 
quick action. Ask your Jobber to write or 
wire us today. 


| MEMORIAL GRASS CO. 


In Our Own Modern Daylight Factory 


UHRICHSVILLE, OHIO 
| Established 1932 in Cleveland 


—_—— 
































THAYER & CHANDLER 
910 W.VAN BUREN ST. CHICAGO.ILL. 
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"TOO LATE TO CLASSIFY" 


[Continued from page 94] 





space! posts between thre various dises 
either black or ivory finish can be had 
Display Cratt, Grand Rapids, creates and 


designe d lor 


produces 


| Signs espectally Vr 
tail store needs. Pictured is a double-faced 
wall bracket sign having black Century 
letters on a blond plywood panel. The 
hanging sign is 3 inches by 15 inches and 
has letters on both sides. 

\t the upper right on page 94 1s a “Fres 
nel Dramaspot,” by Display Lighting, Inc 
New York City. It is a focusing spotlight 
with a welded steel housing 9 by 9 inches, 
and stands 1] inches high \ dark gray 
wrinkled finish is standard. The base ts 
adapted to wall mounting and is removable 
so. that pip clamps can be used it desire 
Furnished with a 6-inch Fresnel lens, the 


lamp takes 
With a 


33,000 candlepower in 


projection 
500-watt lamp it. de 
spot positior 
\lso on page 94 1s a new type 
letters 
and durable 


by means. ot 


identification sign having relief 


Plastic, and an attractive 
housing The 1] 


{ 


ighting 1s 
tubs Phe 


unit is produced 


lorescent 
()scar Lee. Chicago 


Phe two heads with a finish having 


—Above, by Swivelier Company, 


bulbs up to 750 watts 


livers 


department 


+ 
ol 


metal 


\ 


the 


New York 


by 


City. Upper right, by Ohio Advertising 
Display Company, Cincinnati. Below, 
Arkow-Lewis Associates, Philadelphia— 
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porcelain are a pro- 


New York City. 


antique 
Kurtis Studio, 


appearance of 
duct of K. G. 


They are made of papier mache, with soft, 
flexible plastic hair-dos. 

Hood shades attached to one box cover 
are pictured at the top of this page, a 


product of Swivelier Company, New York 
City. The shades have an aluminum finish, 
with the inside finished in enamel-type infra 
baked white. 


Another unit made by Arkow-Lewis Asso- 








illustrated at the 


Philade Iphia, Is 
lower left. Phe 


CIAtTEeSs, 


sun is made of mat “Fiber- 


elas” in appropriate colors and = with the 


features done by screen process. 
The final illustration is of an identification 


sign said to excel neon in brillianey and to 


be much cheaper in operation than neon. It 
Ohio Advertising Display 


is made by Com 


pany, Cincinnati 


Welles Werner Wins 
Display Contest 


First prize in Bombi's first annual window 


display contest in the department and spe 


cralts store group goes to Oppenheim Col 
lins, New York City; the S500 award went 
Welles Werner, display director. Kline's, 


St. Louis, of which store Otto S. Lasche is 
display manager, took second prize of $250 
Third prize went to J. B. MeCann, S. Kann 


Sons Company, Washington, and consisted 
of $150.) Fourth prize of $100 went to Dick 
Hardin, T. H. William's, and fitth prize ot 


$50 was won by Richard A. Staines, Van 


an Ve ee | ulsa 


Refinishing Firm 


Is Formed 
Moana Display Associates is the name ot 
a new mannequin repair and refinishing firm 


formed in Nashville by Harold Luck and 
Melvin) Micks The company will also 
manufacture a new mannequin elbow joint 
which is said to permit a much~ wider 


variety of movement than possible with 


present joints 


Keller-Zander Names 
Jack Ramsey 
Zander New 


has appointed Jack Ramsey as display man- 


Keller Company, Orleans, 


ager, following the resignation of Richard 
Sharp, who has joined Natural Creations 
as Southern sales representative, as noted 


elsewhere in this issue. 
Keller-Zander, Ramsey 
Dallas, and 


Orleans. 


Prior to joining 
Volk 
Brothers 


was with Bro 


thers, Rubenstein 


New 
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HEARTS! HEARTS! HEARTS! 


APIER 








Ideal for 2: r?> 
Valentine — 
Day, etc. 


Half Round— 
17 in. high. 
Red glittering hearts 
. white krinkle lace 
effect. 


*3.50 «a. 
EV-READY ADVERTISING 


195 CANAL ST. NEW YORK CITY 13 


$38.50 doz. 








EXHIBITS NEED ACTION 
page 125] 


shows are a bus 


[Continued from 
do a better job Prac 
man’s holiday 

Pwo 
operating 


the 


exhibitors demonstrated the value 


exhibits versus 


1946 tool 


non ating 


Opel 


xhibits at show in Cleveland 


Both exhibitors had booths. the 


same. size 
both demonstrated machine tools One ot 
the booths was a piece of distinctive artistry 
Pale blue rugs covered the floor, and sofas 


were provided for the relaxation of visitors 


No machines were on open display; no dra 


matic attention-getting magnet drew and 
clutched the elusive prospect Here again, 
trade rushed by and did not stop to look 
or listen. Total cost of this manutacturer’s 


participation in a week's show: $4,300, in 
cluding display, rental and expenses. Total 
attendance for a week—210; registration 


for the week SI. 


Phe bette! 
This company’s procedure of displaying its 
belt 
the 
blue velvet 
etlded 


produe t: 


other mManulacture! fared 


line ot abrasive machines 1s unvaried 


alwavs 1s 


cloth serves 


trom one show to and 


a moneymaker. A 


next, 


is back-drop. Two 


Signs 


the 


aANNoules 


he company and balance of 


the bazaar is operating machinery. [Engin 
eers run actual production jobs and_ pet 
form on all samples that prospects may 


bring in 
a he 


Same 


cost of exhibiting at. the 
$1,900: attendance the 
4,970; total registration of 


275 


os 
h 


company’s 


show ton week 
approximately 
interested 


Paradoxically 


pre spects 


enough, not all exhibitors 


GDIiSPLAY WORLD 


need an operating exhibit, although they 
cannot, and usually do not, neglect to pre- 
sent their wares with punch and sales in- 
tensity. 
will draw attention with 
their names, imposing booth size and elab- 


particular lines, 


orate displays. Depend upon them to pre- 
sent the latest developments in their respec- 
tive fields. 


One of the “400” received considerabk 
favorable publicity during the war for an 
enlightened human relations program. This 
publicity dominated any publicity on their 


products which, during the war, were hush 
hush. At the American Society ot Tool 
Kngineers show, the company simply ex 


hibited their war-developed products. Curi 


osity of engineers was sufficient to guaran 


tee a large attendance. Even here, magi 


name and new product were augmented by 


exhibition of an electronic in 
device \ 


and 


an operating 


spection well lighted, arresting 


display enough products on hand kept 


engineers in seventh heaven for hours IX 


sults from this show were very egratifving 


been 


that 


It has 


hibitors 


argued by some potential ex 


unless booth location is ex 


cellent, attendance and sales volumes slump 


While booth location is important, it can 


not be considered a deterrent to those who 
have a limited budget 

Phe booth should be large enough = to 
comfortably accommodate equipment, and 
dramatic displays and visitors One ex 


hibitor, several months 


Hoot 


ago, demonstrated a 


large polishing machine He had 


built a0 bv 6-tfoot wooden plattorm about 


one toot high, on which he serubbed and 
polished every time a likely looking pro 
spect sauntered by Unfortunately, his 
booth was only 10 feet wide, and there was 


little room for interested prospects to wedge 


the talk 


into booth to vith the representa 


tives. 


equal 
\\ he 1} 


prospects 


danger wher the booth 1s 


There 1S 


too larg exhibition 


too 
out 
ull 


Space 1s 


wander around and 
\n oversize booth 
filled 


representatives 


1 
large 


usually looks empty, 


less) well with equipment and well 


manned by 
(The 


lige St, 


above \dvertising 


kd.) 


Was conde nsed by 


trom Sales Management 


Rochester Displaymen 
Visit Light Institute 


\ number of displaymen trom Rochester, 


N. Y¥., went to Cleveland a short time ago 
to inspect the Lighting Institute of General 
klectric Company at Nela Park. Cleveland 
displaymen acted as hosts during the visit 
Fixture Company Is Host 
To St. Louis Group 

The January meeting of the St. Louis 
Display Guild was held at the American 
Fixture & Manufacturing Company, 2300 
Locust boulevard, and followed a_turke) 
dinner 
Vetter Heads Display 
At Herpolsheimer 

Formerly in charge of display for Me- 
( urdy & Co., Rochester, N Y \lbert 
Vetter is now in a similar post with th 


Herpolsheimer Company, 


Garand Rapids 


The companies in the “400” class, 
known internationally for leadership in their 
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WHV..ascsmmonens 


-..-Or longer 


When you can get 








Distinetive and Modern 


Women’s. Men’s 
and Children’s 


Mannequins 


Papier Mache and com- 


1 r 
sition mannequins fo 


po 
«mmediate delivery: 


same 


Rubber hands for 


now available. 


_—_ 


DISPLAY 


MANNEQUIN, 
INC. 


257 W. |7th STREET 
NEW YORK CITY 
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{ Paste BE pwr, 


with 





Art-Stick is a speedy quick-drying 


rubber paste . . . ideal for decora- 
tors and display men. Use it for 
mounting fabrics, cloth, paper, 
cardboard, leather, wood, ribbon 
and canvas. Spreads easily. Grips 
firmly. No mess or smudge— 
mounts neatly . excess readily 


rubbed off fingers. 


DISTRIBUTORS: Several terri- 
tories still available. 
WRITE FOR DETAILS 


Product of 


Artistic Display Materials Inc. 
635 South Hill Street 








Los Angeles 14, California a 


nN 





Our Spring Showing 


... now for your inspection 





Price $44.50 ea. 


DISPLAY MANUFACTURERS MART, inc. 


“Cuarything for Display” 


re ee ee a 2 2 ee NEW YORK |, N. Y. 





{ 


} Company, 


DISPLAY WORLD 


Birmingham Club 
Has Party 

The annual Christmas party of the Birm- 
ingham Display Club was held in December 
at the Molton hotel; after games and an 
exchange of gifts, the group adjourned for 
dinner. 


Officers for the coming year were elected 


at the same meeting, with Paul Wertz, 
Burger-Phillips Company, as_ president; 
Charles Auton, Sokol Brothers Furniture 


vice-president; Dorothy Baird, 
Pizitz Dry Goods Company, secretary, and 
W. K. Lassetter, Lassetter & Co., treasurer, 

The next meeting of the club will be held 


on January 23. 


Roy Dixon Takes Over 
At Titche-Goettinger 


Roy Dixon has been made display man- 


iger for the Titche-Goettinger Company, 


| Dallas, succeeding Sam Shaeffer, who has 


joined Kerr’s, Oklahoma City, as noted else- 
Dixon was formerly 


Dallas. 


where in this issue 
assistant at A. Harris & Co., 
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Wristwatch Display Stand 


Involves Plastic 

Using clear, transparent “Plexiglas” to 
form the base and stand, a novel wristwatch 
display unit has been fabricated by Fred 
Siegel Company, 341 East 150th street, New 
York City, for distribution to watch manu- 
facturers, department stores and jewelers. 

Each unit is composed of two separate 
pieces. The actual watch holder is a simple 
piece of curved plastic cemented to a cross- 
piece of the same material for mounting on 
the base. It has been designed to give the 
effect of a watch in position on a person’s 
wrist. When mounted on the “Plexiglas” 
base the watch is displayed at a 45 degree 
angle for easy customer selection. 

The base of the holder has been machined 
to harmonize with the upright stand and to 
give a solid, sturdy support for watch and 
holder. Space is provided for mounting a 
trade name on the cross bar, while a small 
cross piece in the rear of the two sections 
provides added strength. For counter dis- 
play, the watch holder is inserted in two 
grooves in the base and placed on counters. 





—These two sketches show the way in which 
Edward D. Magee, J. R. Miller Company, 
Watertown, N. Y., has developed a satis- 
factory treatment for a window of awkward 
shape, dividing it at logical intervals. The 
scale is 14-inch to | foot, and the sketch 
was worked up at the suggestion of George 
Cowan, The School, 


Koester 


Chicago— 
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‘tore Identification 


or Rexallites 

Thousands of independent Rexall drug 
ores will soon be uniformly identified by 
ew window valances supplied by the Rex- 
il Drug Company. 

Orange and blue decalcomanias, 
ble to almost any combination of 
indows, will be supplied free to any Rex- 
ll franchise holder in this latest move to 
ink each store with the company’s national 
texall advertising \lready this 
ear the company has supplied the druggists 


adapt 


store 


program. 


vith eye-level decalcomanias which are now 
ing displayed almost universally on Rex- 
ill drug stores. 

Each of the 10,000 independent Rexallites 
s being sent a descriptive folder and order 
blank, printed in three colors. The folder 
includes blueprints of six typical  store- 
fronts to enable the druggist to envision the 


irrangement of his new valances. 

Sixteen inches deep, the valances are so 
lesigned that their top strip may be elim 
inated for low windows without loss of 


artistic balance. 


Lesser Forms New 
Display House 

Jac M. Lesser has severed his connections 
Display Manufacturers Mart, Inc., 
York City, and has organized a new 
company to be known Display 
Centre, Inc., with and 
at West 36th street, the 
These showrooms will in 


with 
New 
display 
Production 
showrooms in 
same city. be 
conjunction with those of the Pioneer Dis- 


as 
offices 


- 
JO 


play Fixture Company, Inc. 

The new company will handle a complete 
line of artificial flowers, display decora- 
tions and display materials and will en- 
deavor to offer an improved service to dis- 


play users. 


In the combined showroom displaymen 
will be offered a complete showing of all 
display properties under one roof, including 
mannequins, forms and fixtures. 

Mangel's New Store 
Has Open Front 
Mangel’s new store on Miami Beach's 


Archi- 
tecture, lighting and decor express the lush 
and leisurely tempo that are 
with the resort. Win 

areas are without 
backwalls so that the interior the 
can be seen from the street. They 
illumined with theatrical-type colored light 
ing systems. A fluted stucco wall rises above 


Lincoln road opened on January 9 


atmosphere 
tamed 
designed 


of 


synonymous 
dow display 
store 


are 


the plate glass in a modern effect. 


|. Miller Display Director 
Is Wed In Atlanta 


The wedding of Mary Hutcheson Dozier 
and Frank Leonard Pallota took place in 
\tlanta recently. Pallota was display di 


rector for Rich’s, of that city, several years 
ago but has more recently held the position 
of visual merchandising director with I 
Miller, New York City. The bride is a 
member of the Georgia Bar Association and 


the National Women’s Lawyers’ Associa- 
tion. The couple will make their home in 
New York. 


| 
| 
| 
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A Colorful 
Unit 
for 


Valentine 


Day 


Washington’s 
Birthday 


or Spring 


Height, 4° x 3’ 


TALLY-HO DISPLAY STUDIOS 


150 E. 28TH 


N.A.D.1. 


ST., NEW YORK 16, N. Y. 


Member 











4 SPEEDS Right or Left 
1/10, 1/2, | & 3 Turns Per Minute 


PLYM-CO EXPORT CORP. 


136 W. 25 St., N.Y.C., WAtkins 9-4415 





Extraordinary Government Release! 


BRAND NEW 


ALL PURPOSE 
TURNTABLES 


The ideal turntable for window displays, office 
displays, show rooms, exhibits, etc. Precision 
built for smooth operation, sturdily con- 
structed for long wear. 

All bronze bushings and gears. Black bake- 
lite construction with enclosed G.E. 1/20 H.P. 
motor, A.C., I15V, 60 cycle, | phase. The 
8 inch removable table top will easily carry 
300 Ibs., balanced. Approx. height 14" over- 
all, 12" base. Weight, each, 40 Ibs. 


Estimated Government Cost, 
$195.50 ea. 


754.75 ea. 


10% Discount on 10 or more 


15% Discount on 20 or more 
TERMS: Net cash to rated concerns. Others 
send check with order. F.O.B. ware 

house, Long Branch, New Jersey. 














HIGH CLASS MECHANICAL AND STATIONARY 


DISPLAY MODELS & DECORATIONS for 
EASTER, CHRISTMAS & other SEASONS 


in Papier Mache, Plaster, Wood, et¢ 


INDUSTRIAL ART STUDIOS 


4501 West Ist St. Los Angeles 4, Calif. 
DESIGNERS & MANUFACTURERS 


Composition, 


Mubailin 


—_ letter co. 
% 


151 W. 18th St. New York City 11 
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FOIL-ROL 


ALUMINUM FOR DISPLAY 


Sparkles — Dances — Rains 


HATTIE CARNEGIE, New York City 
MYRIADS OF USES IN DISPLAY 
50c Per Roll 
14” x 375 Feet 
Standard Package 22 Rolls 
IMMEDIATE DELIVERY — MAILED PREPAID 


FOIL-R¢« 
4@ t PLL 


4 DENNY PLACE CINCINNATI 27, OHIO 











No. M.G.-269 ARTIST PALATE UNIT 


Displays 


Ine. 





1026 RACE STREET 
Note: Some Jobbers' Territories Open 


PHILADELPHIA 7, PA. 
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Fabrics Company Head 
Praises Display 

Writing in the regular newsletter of Joan 
Fabrics Corporation, New York City, Her- 
bert G. Ausin, president of the firm, says: 
“The three elements of retailing are per- 
sonal salesmanship, advertising, and_ the 
display of goods. It has been proven that 
of these three, the last is the most import- 
ant—and, unfortunately, the most neglected 
by the average store 

He continues by saying that display “is no 
longer merely a lure or a camouflage, but 
a true story of merchandise displayed in 
such a manner as to express the character 
ot the store. The story behind many a suc- 
cesstul retail establishment will include 
some word about its knowledge of the win 
dow’s power of attraction, simplicity, clean 


¢ 


liness, frequent change, seasonable goods, 


reasonable goods, in windows that suggest 


reliability and dependability . (where 
display’s value is carefully studied) the re 
ward tor such effort is that two sales will 
very often grow where only one, or per 


haps none, would have grown betore.” 

\usin suggests the following check-list 
for merchants 

(1) Do vour windows reach some. vital 
need or interest 

(2) Do vour store windows sell goods? 


t not, do they build) good will) tor the 


(3) Do the windows tie in with vour othe 


dy sil eHort 

(4) Is t ippeal vou plan to use timel 

(5) Wo u uurselt react tavol ibl 
t t] VINGdOW Ss appeal 

») Regardless oft an other detects it 
ma ive, is the window in good taste 


Display Materi 


MONG material received tor this an 
nual trends number, but which was 
unaccompanied by illustrations ot 
included in the regular. sec 
tions of the issue, are the tollowing in 
excerpt form 
Shopsin Paper Company, New York City 
is offering 14-ply, colortul show card and 
] 


foil displa board, as well as 33> richly 


colored light weight papers avallable 1) 


\ wide variety of floor covering material 


is to he id from National Sawdust Com 
pany, Ine., Brooklyn, including scatter grass. 
wood flakes, wood chips, crystal rock, col 
ored ervstal sand, sea shells approximately 
l inches in size, and pearl chips 


Metro Yecords Pacoma, Wash., special 


izes In Custom-made clectrical transcriptions 


to add sound effects to window and interior 
displays, fashion shows, sales and_ special 
events Phe records are produced to ordet 

m t display manager's own copy, 01 
thre script 1s prepared by Metro's Own writ 
ine staff. and require only an ordinary 
electric phonograph for reproduction 

For spring and summer, 1947, Eaton 


Brothers Corporation, Hamburg, N. Y., is 
offering “Velvety” grade 608-row grass mats, 


3 by 6 feet, in both green and natural straw 
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NEW YORK DISPLAYS 
[Continued from page 55] 


marily associated with the period. The 
heavily carved walnut chairs, upholstered 
in red, were authentic pieces and obviously 
appeal as quite comfortable to the man in 
the conversational group. These chairs 
along with other pieces were loaned by the 
Museum of the City of New York, which 
cooperates frequently with local displaymen. 

“House gowns in the manner of Vermeer” 
made the streamer headline for a series of 
classic displays at Bonwit Teller’s. The 
art work of the backwall panel, and in fact 
the entire setting, was done quite in the 
manner associated with the Dutch painter. 
The still lite composed of a bowl of fruit 


] 
1 


and a bottle of perfume was shown against 


a gold brocade—still lifes being, of course, 


Vermeer’s most noted accomplish 


one oO 


The very essence of sophistication was 
the charm in a group of perfume displays 
at Bonwit's. \ jewel-like golden figure 
symbolized “Millot’s Crepe de Chine per 
fume.” The manneguin, dramatically cov 
ered with gold tea box paper, wears a gold 
mesh tunic, wired like a pagoda. Her ornate 
head gear suggests a garden ot Chinese 


beaded ] 


rCa 
flowers with real blue butterflies 


hovering over it Phe wide collar ot jewels 
and sequins matches her exotic platform 
sandals \ rustic bench, vine, and silken 


canopy are in the background. The floor 


was checkered with squares OF tortots¢ shell 
and grav and the backwall was hung in 


midnight-blue velvet 


als Miscellany 


colors Phe natural straw-colored mats 
furnish a neutral background and are es- 
pecially effective for straw hat and Easter 
displays \lso offered is green rafha grass 
in “scatterable” form to fill odd = corners 
and difficult spots between stones, around 
flowers, tree trunks, fixture pedestals, et 

Papier Mache Form Company, New York 
City, is producing sculptured blouse, dress 
girdle, brassiere, and other forms, as well 
as forms tor men’s coats, suits, sweaters 
and shirts; the latter's broad shouldered 
narrow waisted design is said to he es 
pecially effective 

Charles Beseler Company, New York, 
manutacturer of projectors, has released its 
new Beseler Model OAS projector which has 
a 7!'o by 10-inch copy opening. This open- 
ing more than ‘covers the average amount 
of printing on an 8% by 11-inch sheet. Thus 


) most magazines and books, 


full pages 1 
maps, and other large size material can be 
clearly and tully projected onto a screen 


with the Model OA projector equipped 
1 


with an I8-inch tocal length lens, the pro 


jector will fill a screen of from 5™ by 7 


feet to 11 by 15 teet for projection distances 


of trom 13 to 27 reet. espectively The 
intensity of illumination it gives on the 


screen is. definitely outstanding for an 





1 
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paque projector. The projector is dis- 
ributed by Arthur Brown & Bro., Inc., 67 
Vest 44th street, New York City. 

“Sunshades” are a product of The Sun- 
hade Company, Irvington, N. J., and oper- 
te as overhead-roller-shades inside store 
vindows and can be operated without enter- 
ng the window itself. The shade material 
as been laboratory tested for its ability to 
rrevent sun-fading of merchandise on dis- 
lay, while permitting the display to remain 
visible. 

Located in the heart of the cedar and 
urch district of New Jersey, Rustic Furni- 
Inc., of Williamstown, cre- 
birdhouses 


ture Company, 
items 
: : 
up to complete log cabins ; 


from 
included in the 


tes rustic ranging 
ine are many chairs, fences, furniture and 
display pur 
furnishes raw 


which are used for 
poses; the company 


materials to be made up by the display de 


the like 
also 


partment itself. 


Yucca Art Products is located at Clare 
mont, Calif.. and has many desert items 
available for display Included are yucca 


burrs, yvueca limbs, smoketree branches, 


ocotillo, cholla pieces, and yucea stalks. 

\Ithough a 
handicapped The 
los Angeles, in its 
letters for display, ¢ 
occupied with getting the firm back on. its 


of material has 
Letter 
production ot 


shortage 
Redikut Company, 
pre-cut 
Peterson has been 
prewar footing since his return from lengthy 
military turn 


mut its normal quota soon 


“The 


one oft 


service and hopes to have it 


Laughing Bunny” is the name. ot 
Messmore & 
attractions, a variation on the famous laugh 
to this unit 
rabbits 


merry-go 


Damon Studios’ latest 
ing Santa Claus In addition 


at the New York City 


cavorting on swings, 


firm are 
SCOSAWS, 
rabbits dancing and in general con 
Easter. 


rounds, 


veving the idea of a happy 


Fechnical Specialties Company, Malden 


Mass.. produces pearl essence used in oa 
variety of coating processes tor special 
ctfects Lustrous effects are possible by 


material on cloth, wall 


as well as on display 


using thr paper, 


board and the like, 
CSSCTICE 1s 


fixtures of any material. The 


also said to be of many uses in show card 
writing. One new preparation of the firm 
is a phosphorescent pearl essence, which 


displays the pearl lustre in the light and 


also” glows. with phosphorescence in the 
dark. Still another product ot the company 


is “Dekadhese,’ a plastic laboratory cement. 
\. B. Saliger, New York City, has de 

veloped an autonratic flocking machine that 

{ display materia! 


produces a wide variety « 


for flooring, panels, and the like in sisal, 
velour, cork, mica, wood, tinsel and so on 
flocks, prints 


flocks, and can be 


The machine coats, embosses, 


over-flocks and double 
produce multi-colors in one 
operation. It can produce 600 to 800 square 


vards, 60 inches wide, per hour. 


adapted to 


Display aids for window and interior for 


the various seasonal and holiday events 


throughout the vear are th 
I’v-Ready New York City. The 


firm also does work in papier mache, and 


Displays, 


has a special department to produce special 
ideas for individual stores 

From United States Plywood Corporation 
New York City, 


nate manufactured under the trade 


comes a veneer-kraft lami- 
name of 


CIiSPLAY WoORLD 
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YUCCA POLES 


YUCCA POLES for high “06 


other effects 


WOVEN BAMBOO 


WOVEN PALM tons» 
BAMBOO BLOCKS 


a flat wall to a surrealistic effect’ can 


material. 12” x 12 $15.00 doz.: 12” x 


material of a thousand uses 


original size >» x 6--$7.95. 





TRUPIORAPT os 


fronds newly arrived from Tahiti. 
Approximate size 2° x 
a South Seas erector set! 
decorative rope (in the hollow ends of the bamboo) any design from 


colors (handwoven of 


Convert into sign posts, fences, tree flower and myriad 
1” to 10° diameter; 6’ to 12’ high; 90c up. 


these hand woven mats of split bamboo and natural color are strong 
and lightweight; adaptable to many structural purposes and countless 


Natural honey brown color or painted 
2 7° $17.50 doz. Colored $28.90 doz 


By the use of wooden dowels or reinforced 


attained; only the designer can limit this structural raw 
£21.00 doz. 


SINGAPORE MATS a Seas style mattress of alternate greenish wheat straw and 


whether for window or interior; cut into strips, diamonds, or leave in the 


strips in diamond design) is a raw 


WRITE FOR CATALOG 





2, CALIFORNIA 














WOOD TURNINGS 


by Paul Caruso 
Displays 
Formerly Vogue Display 
Service 


Custom made to your 
specifications. 


Natural Wood 


PAUL CARUSO DISPLAYS 
6805 I7th Avenue 
Brooklyn 4, N. Y. 











specialty ot 


“Tekwood": it is formed bv a hardwood 


between. and bonded to, 
Kraft paper. It is said 
withstands 


core sandwiched 

two faces of heavy 
to have many display uses and 
“Tekwood” is 
that it 


grains 


conditions 
to plywood in 


rugged service 


similar, in a sense, 
trom opposing CTOSS 


will bend 


gains strength 
of the wood and paper plies. It 
against the grain, 


outer ples 


to anv anele, with or 


without rupture to the core or 
make the ma- 
lends to 
painting, 
nailing, gluing and folding. 
Inc., New York City, 
an all-purpose turntable made to 
Operated by a 


Other characteristics which 


terial outstanding is the facility it 
dice-cutting, pre- and post-forming, 
silk screening, 

Heimlich Brothers, 
is offering 


government specifications. 


1/20-H.P. motor, the unit has 
either right or left: 1/10, 1 
8-inch 


balanced 


four speeds 
2, 1 and 3 turns 
removable table 
load ot 300 

overall 14 


weight 1s 


per minute. The 
top will carry a 
\pproximate height 


12-inch base. The 


pounds. 
inches, with a 
40 pounds. 
Transparent Shade Company, Los Angeles, 
designed to 


acetate shades 


merchandise 


manutactures 


protect displayed from sun- 
fading, while allowing passersby to see the 
window in its entirety. The entire staff of 
the company was made available to display 
Angeles Display 


availed them- 


men attending the Los 
Market Month, and 
selves of the opportunity to learn 

[Continued on page 141] 


many 
more of 
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DISPLAY STANDS 
TABORETTES 


FOR STORE AND WINDOW 


An attractive NEW line in stands 
and taborettes . . . high quality, 
sturdy made for men's furnishings. 
Write for our catalog. 


Sales°*° 


FOR JOBBERS AND WHOLESALERS 


Add this profitable line to _ 
selling merchandise . . . needed by 
EVERY men's furnishing and de- 
partment store. IMMEDIATE 
deliveries. | Write for your sales 
franchise today. 


NORTHERN 


MILL & CONTAINER CO. 


1828 W. HUBBARD ST. 
CHICAGO 22, ILL. 











Alert Retailers Boost 
Their Sales With 





TURNS 
THREE 
TIMES A 
MINUTE 





The ACTION Display-Way! 


ACTUAL CLOCKING TESTS prove that 
ROTO-SHO revolving window displays 
attract double the number of customers into 
the store than any “‘still’’ display ... and 
frequently pay for themselves in the first 
few hours of operation by doing a man- 
sized selling job. 


ROTO-SHO is sturdy. All steel, it will 
carry a load up to 200 lbs.; operates on 110 
Volts A. C. Comes complete with 18’ table 
as illustrated —and an attractive build-up 
display fixture is also available for it. 


This year-‘round sales builder is available 
through better display jobbers everywhere. 
Write us TODAY for literature .. . Delivery 
is immediate from stock! 


GENERAL DIE AND STAMPING CO. 
Dept. N, 262 Mott St., New York 12, N. Y. 
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Christmas Party Held 
By St. Louis Club 


Members of the St. Louis Display Guild 
and their friends met the evening of Decem- 
ber 28 for the club’s annual Christmas party, 
held at the DeSoto hotel. A buffet dinner, 
refreshments and dancing comprised the 
entertainment, and a number of attendance 
prizes were distributed. 


Veterans’ Retailing Class 
Addressed By Gardner 

\ recent meeting of a veterans’ class in 
conducted in Galesburg, IIl., had 
instructor Merle Gardner, display 
director for O. T. Johnson Dry Goods Com- 
pany of that city. Later the group was 
through the while 
pointed out the practical application of dis- 
play theory which he had earlier discussed 


retailing, 
tol its 


shown store Gardner 


Elkins Displays Opens 
New Showrooms 

New showrooms have been opened at 344 
East 149th street, New York City, by Arthur 
Elkins Displays. The company specializes 
in plastic fixtures, backgrounds and display 
propertie S. 





"Mixcrafter'’ Won 
By Roy Burt 

The “Mixcrafter” portable bar awarded 
as a door prize by the American Fixture & 
Manufacturing Company, St. Louis, at its 
New York City showrooms during Decem- 
ber market week in that city was won by 
Roy C. Burt, O. J. Morrison’s Department 
Store, Charleston, W. Va. 
Rosenberg Opens 
Display Studio 

Formerly with the art staff of Arrow 
Decorating & Fixture Company, Bernard 
Rosenberg has opened a display background 
studio at 249 South Eighth street, Philadel- 
phia, under the name of The Display Guild. 
served with the 76th Infantry 
division during the war. 


Rosenbe rg 


SELF-CONTAINED DISPLAY 
AT FREDERICK & NELSON 
[Continued from page 49] 

are mixed in the shop and 14 different types 
wide range of 
finishes from stipple to flock. Deft shading 
is also done with a gun. In fact, hand brush 
has been reduced to an absolute mini- 


of spray guns provide a 


work 
mum. One man handles the majority of the 
others are suffi- 


can pinch hit if 


though three 
skilled that they 


necessary. 


paint work, 


ciently 


The ingenuity of the shop personnel is 
demonstrated by these two examples: Dis- 
play turntables were quickly made available 
by the simple conversion of Boeing bomber 
turret rings which Berney had picked up at 

surplus sale. Eccentric plates to actuate 
the Christmas window reindeer into realistic 
motion were salvaged out of a pile of scrap 
metal from the corner of a blacksmith shop. 
surplus 
sales, antique shops and even an occasional 


Berney periodically visits war 
junk yard in search of adaptable material. 
His office is full of odds and ends, a collec- 


tion which often provides the exact solution 
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to a particular display problem. Other dis- 
play division members are also constantly 
on the lookout. Even Adrian Delsman, for- 
merly display director and now the adver- 
tising manager, recently picked up a batch 
of South Sea shells which will eventually 
be used in some form for the creation of a 
special effect. 

Props are display 


rarely re-used. The 





—A view of Frederick & Nelson's display pro- 


duction shop. Seven people comprise the 

basic crew in this division of the department, 

although extra help is added during busy 
seasons— 


staff has found it much more satisfactory 
to start from scratch, thus capturing a 
finely drawn impression and insuring origin- 
ality to the last detail. 

Much of the required papier mache mould- 
ing such as for elves, animals, or a Santa 
Claus, is done right in the shop. To speed 
up the process, heat lamps are employed 
and also a thin coat of dry plaster is spread 
inside of the form to absorb the 
moisture. 


on the 


disadvantage of the 
shop’s remote location from the main store, 
two sets of numbered color guide cards are 
used. One is kept in Sjursen’s office in the 
main building while the other is in Berney’s 
office at the shop. Color slip-ups are con- 
sequently eliminated by specifying the defi- 


To minimize the 


nite shade number 

The establishment of the store’s own dis- 
play production shop has earned valuable 
dividends for Frederick & Nelson. Display 
Director sums up the resulting 
benefits in these words: “If we were forced 
to depend upon display 
supply sources, we would have to share de- 
priorities with other customers and 
risk transportation delays. You can readily 
appreciate the spot we’d have been in dur- 


Sjursen 


largely outside 


livery 


ing the war. 

“With our own shop operation, we have 
been able to attain an unusually high degree 
of coordination, we have far less worry and 
trouble in meeting our deadlines or in mak- 
ing any last-minute changes. And we can 
more accurately convey the precise effect 
needed for a particular display theme.” 











J 
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Vic Hanny Company 
Names Crawley 

For the past five years in charge of dis- 
play and advertising for Morris 
Savannah, Ga., C. R. Crawley has been ap- 
pointed coordinator of display and adver- 
tising for Vic Hanny Company, Phoenix. 
Che latter firm will soon be in the new store, 
lescribed as one of the finest in the South- 
west. 


LeSage Back Again 
At Harvey's 
Following an absence of nearly two years 
from the store, Del Le Sage has rejoined 
Harvey’s, Nashville, display director. 
Peter De Guard, who succeeded him in the 
position, has not announced his future plans 


as 


as yet. 
Le Sage first joined NHarvey’s several 
years ago, after handling display for 15 


years for a branch store of Marshall Field 
& Co., Chicago. 
and has since been in Hollywood with 
Paramount Pictures and 20th Century-Fox 
where he designed and developed sets and 
properties. 


Jaimes Leaves Kerr's; 
Shaeffer Takes Over 

Bo Jaimes resigned as display di- 
rector for Kerr’s, Oklahoma City, and the 


has 


position is now filled by Sam Shaeffer, who | 
who | 


1940-41, and 
manager 


during 
display 


was with Kerr’s 
recently resigned 
Titche-Goettinger, Inc., Dallas. 


as for 

Jaimes, who saw much active service with 
the Marines during the war and 
wounded times, will 
plans soon. 


Was 


several disclose his 


future 


Showroom Is Opened 
By Louis Stutz 


Offices and showroom have been opened 
Louis Stutz in the San Fernando build- 
406 South Main street, Angeles 13. 
The firm 1s line of exclusive 
decorative and well 
leatherettes, conven- 
tional display accessories. 


by 

ing, Los 
carrying a 
display as 


as 


papers 


fabrics, ribbons and 


Kerwin Succeeds Gibson 
At Haggarty's 

Followilng the resignation ot Robert Gib- 
son as display manager tor Haggarty’s, Los 


\ngeles, Mary Kay Kerwin has been ap- 
pointed to the post. She was formerly first 
assistant and coordinating stylist for the 


left 
own resident buying office in the city. 


store. Gibson Haggarty’s to open his 


Hamilton Fabrics 
Is New Firm 

Ben D. Kinstler and Louis 
formed a company under the name of Ham- 
ilton Fabrics, Inc., at 1451 Broadway, New 
York City 18, and will the 
display trade. Godin was for 25 years with 
Dazian’s, Inc., New York City, and is well 
known in this field. Kinstler was also con- 
nected with Dazian’s for some time. 


Godin have 


specialize in 


Levy’s, | 


He resigned early in 1945 | 
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No. 275—TIE TRAY 


front, wide- 


wide, 


long, 4%” high 
back, 4%” 


1234’ 


TIME ONLY 
(No Jobbers Please) 
Sold only in one dozen lots 


$12.00 Per Dozen 


INTRODUCTORY OFFER FOR A LIMITED 


The Scoop of 1947... 


TRAYS OF MODERNISTIC DESIGN 


Made of clear Lucite, sturdy construction, graceful 
lines. 
playing and handling merchandise. 
for ties, and men's and ladies’ hose and gloves. 


Very practical for size and for ease in dis- 
Nothing better 





276-HOSE AND GLOVE TRAY 


No. 


124%.” long, 4%” high, 4%” wide 


THE FIXTURE MART, INC. 


314 W. Jackson Blvd., Chicago 6, Ill. 





MANNEQUINS # DISPLAY FIXTURES @ SHOWCASES M FURNITURE 


Write for our 72-page catalog—Free for the csking 














OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED 








* 
POSITION VACANT 
DISPLAY EQUIPMENT FOR SALE 


> 
REPRESENTATIVES WANTED 


s 
$3.00 Per Column Inch— CASH WITH ORDER 














Shoe Card Holders K 
Window Hooks 5 
Ticket Hooks 
All Types of 
Price Card Holders 
Send for Illustrated Price List 


RUDOLF ORTHWINE CORP. 
520 W. Mth St, New York 1, N. Y. 








res Ke RTT 6 ER 
; > 
> : 
} EVE BRUESER STUDIOS, Inc. 
, 
AND 
' 4 
> , 
GRIMES DISPLAY SERVICE ; 
a2 WEST 207M 37. 
> 
; NEW YORK 18, N. Y. 
> 
‘ New York City Representatives $ 
; 1. THOMAS BRANSON CLAIRE NIGHTINGALE , 
(Showroom) 3 
, 
Middlewest Representative Western Representative 
E. ROBERT BURNS JAMES H. JACOBSON 
Coulterville, Ill. 219 West 7th St. 
2 Los Angeles, Calif. 
: Pennsylvania and ; 
New York State Representative Minnesota Representative ; 
; WILLIAM T. REIL ESTHER LENNON > 
408 Hermit St. 221 Second St. N. E ' 
; Philadelphia, F Minneapolis, Minn. 
, > 
‘ _ 2 
USE THE _ Self Threading Tag Needles 











DISPLAY YOUR 


CHRISTMAS TREE 


THIS YEAR WITH A 
REVOLVING STAND 
With Lights Flashing 

M. Moister & Co., Mfrs. 


American & Rising Sun Ave., Phila., Pa. 
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SPARKLING WHITE PLASTIC SNOW. 
PACKED IN ONE AND TWO BUSHEL 
CONTAINERS. VERMIN-PROOF, RE- 
USABLE. SPECIAL £lasctc suo 
DISPLAY PRODUCTS INCLUDE 
SNOW BALLS, BELLS, STARS, 


HEARTS, EASTER EGGS. 


WRITE FOR NAME 
OF YOUR NEAREST 
WHOLESALER 


PLASTICS DIVISIO 


4 





PAPER PRODUCTS CORP 


Se 


2943 E. Warren Ave. 
Detroit 7. Michiaan 














USE THE 
OPPORTUNITY 
EX CHANGE 


For any WANT AD purpose: 
POSITION WANTED 
POSITION VACANT 

DISPLAY EQUIPMENT FOR SALE 


REPRESENTATIVES WANTED 


e 
$3.00 Per Column Inch —CASH WITH ORDER 
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Lighting 


Is-A “Must” 


By WILLIAM A. MIZE 
Cleveland Electric Illuminating Company, Cleveland 


ting, once an in 


ISPLAY window ligh 
novation, has steadily developed until 
now it is a “must” in modern. store 
planning 
Light is ft 
window showmanship. It dramatizes other 


1 
} 
I 





© «indispensable element 1n 


wise dull windows, and enhances the effec 
tiveness of the presentation. 

\ well-lighted window is the best possible 
point-ol-purchase advertising, and puts to 
maximum use the most valuable part of the 
store the part people see first 

Planned lighting increases the three in 
dispensable qualities of a successful) win 
dow display. it attracts attention, it 
focuses attention on the display, it creates 
or increases the desire to buy 

Selling today is a highly competitive busi 
ness, not simply between stores offering 
similar lines of merchandise, but between 
all groups who seek a percentage of the 
customer's dollar. 

The attraction value of a window display 
must compare well with the window dis 
plays of your neighbors. Well-lighted win 
dow displavs which = stand out) transform 
passers-by into prospective customers by 
building impressions of high quality, mod- 
ern styles and increased values 

Consequently, new customers are at 
tracted to the store and the average amount 
of sales per customer is increased. 

In this age of rapid transportation and 
less leisure on the part of shoppers, high 
intensity lighting is vital in display win- 


by trom a distance 


dows. It attracts Passers 
and enable S quick vision tor those who slow 
down or stop to view the display. 

Such lighting blots out reflections caused 
by street brightness and by well-lighted 
buildings across the street, overcoming glare 
which often makes it impossible effectively 
to see the merchandise. 

Po tully accomplish this end, many stores 
have installed daytime circuits with two or 
at illumination value as 


three times as @1 


considered necessary for equal attraction 
it night 

In planning the general lighting of the 
window, several important facts should be 
kept in mind 

1. Light is to see by and not to look at, 
thus the source of light must be shielded 
from the customer's eves 


2 The general lighting in the window 


should be well distributed to eliminate dark 
corners that would cause shadows. 

3. Wiring should include convenient out 
lets for supplementary and decorative light 
ing 

$+, Long-range economy 1s effected through 
installing window wiring of sufficient capa 
city to handle present and future require 
nients 

\ssistance in planning effective window 


display lighting can be obtained from any 


reputable electrical contractor or a lighting 
engineer from your local electric service 
company. 

Windows used for displaying a variety of 
merchandise from time to time, as may be 
expected in department store windows, must 
be provided with highly flexible lighting 
effects. 

Lighting of this type must be closely co 
ordinated with the schedule of merchandise 
to be displaved. Proper lighting for show- 
ing kitchen appliances would not be. suit 
able for a display of women's wearing 
apparel, nor would the lighting best suited 
for pianos do justice to a display of jewelry 

For many types of display, footlights, so 
necessary on the stage, are very effective 
These can be procured in the simplest type 
of troughs, which can be placed in the win 
dow when footlighting is desired, and re 
moved when such lighting 1s unnecessary 

Foothghts can also be purchased with a 
transparent panel facing the street. The 
panel can carry the name of the store, or 
simple copy regarding the merchandise. 

Color effects can be introduced in the 
show window through the use of gelatin 
screens in front of the refiectors. Color 
may be employed to supply seasonal trends, 
as well as to supplement color effects de 
sired for certain) merchandise. In warm 
months cool colors prove effective, while in 
the winter, warmer colors add to the selling 
power of the window display. 

White spothghts are frequently used with 
colored tloodlights. Focused on a_ single 
object or display, the white light washes out 
any color trom overhead, or any footlight 
illumination, adding to the attraction value 
of the display and likewise centering atten- 
tion on the featured merchandise. 

Planned window lighting therefore : 


1. Increases attractiveness and selling 
power. 

2. Attracts trade 

3. Increases sales per customer. 

4. Creates an impression ot “up-to-date- 
ness,” cleanliness and neatness. 


5. Brings out colors and textures” of 
merchandise. 

6. Increases confidence of customers in 
their purchases. 

7. Pays for itself many times over in 
increased sales 


Sharp Leaves Post 
With Keller-Zander 
The resignation of Richard A. Sharp as 
display manager for Keller-Zander, New 
Orleans, has been made known. Sharp has 
joined the New York City firm of Natural 
Creations, and will serve as a sales repre- 
sentative in the Southern territory. 





_ a 
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DISPLAY MISCELLANY 
[Continued from page 137] 
different 
remedy, 


1¢ characteristics of the color 
fading and _ its 


ind similar problems. 


shades, fluorescent 


adapted to display 
ire subjects of interest at Century Light- 
ng, Inc., New York City. The first is a 
vaffle downlight, which has aroused unusual 
A system of baffles reduces bright- 


Two items especially 


interest. 
less at the fixture to such an extent as to 
render the light almost invisible. 
Consequently it offers no distraction to cus- 


SOUTCE 


tomer attention and blends into the ceiling 
decor. The other unit is a 75-150 watt 


streamline “Fresnelite.” This is a “baby” 


representative of the renowned tamily ot 


Century “Fresnelites” and is manutactured 
to the same engineering standards as the 
larger instruments of the line. It is ex 
tremely useful wherever a small, compact, 


light is 
a narrow, sott-edged beam of 
built-in color 
heat-resisting glass color filters. 
| 


accent required; it de 
light, 


frame holder takes 


attractive 
livers 
while a 

\ miscellany of “gadgets” for display 
use 1s the offering of Rudolf Orthwine Cor 
poration, New York City, including a com- 
hammer-nail puller-screw. driver, 
ticket 
ticket holders, pin card holders, 
equipment. 


bination 


card and hooks, shoe display price 


and similat 


Mutual Display Managers 
Meet In New York 

A luncheon meeting of the display direc 
tors of the Mutual Buying Syndicate mem- 
Biltmore hotel, 
May Walter, 


meeting 


ber stores was held at. the 
New York City, December 11. 
Mutual, 


Hanson, in charge of sales pro- 


treasurer of opened the 
and Betty 
motion activities, acted as chairman. The 
get-together of the 
Mutual group since 


meeting was the first 
display directors of the 
the end of the 

Howard M. Cowee, 
director ot the School of Retailing at New 
York university, presented to the group a 
resumé of the survey on the drawing powet 
This survey 


Wart. 


associate research 


of various types of displays. 
was developed under the auspices of the 
National Retail Dry Goods Association, and 
is reported in detail in this issue. 

Ed. Osterland, display director of Wm 
Taylor Sons & Co., Cleveland, was = ap- 
pointed chairman of Mutual's display grou 
and the following were appointed to serve 
as members of the steering committee: 

Michael Dai, The Emporium, St. Paul; 
W. Mixon, Kresge-Newark, Newark; K 
Francis Hildreth, J. N. Adam & Co., Buf- 
falo; M. Kimmelman, Erie Dry Goods Co., 
erie: Cote, Porteous, Mitchell & 
Broun, Portland, Me.; George Heidt, Crow- 
ley, Milner & Co., Detroit. 

\n open discussion on display 
activities and a 


George 


problems 
followed the organization 
program for future meetings was prepared 
The next meeting of the display group will 
be held in June of 1947. 


"Mannequin Wig Originator’ 
Shows Methods To Displaymen 

Emil Corsillo, head of Emil Corsillo, Ine., 
the firm that claims to be the originator of 
the first plaved host to 
visitors 
market month, when he took visitors through 


mannequin wig, 


in Los Angeles during January 
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CONVENIENT 
ACCURATE 
EASY TO OPERATE 


THE DISPLAY 
MAN’S TOOL 


DUO-FAST 
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COMPRESSION TACKERS TACK IN EXACT SPOT! 


Ideal for window trimming, tacking up backgrounds and point-of-sale advertising. 


Also in extensive use for attaching silk screen stencils to frames. 


efficient Duo-Fast Compression Tackers. 


WRITE 
ToDAy JO 


Investigate these 


FASTENER CORPORATION 


848 FLETCHER ST. 


CHICAGO 14, ILL. 














Americas Lowesc Prices!’ 
GIANT SIZE Photographic 






Made from Your OWN Negatives or Frints J 


PHOTOCRAFT Psi 


3543 BROADWAY 


KANSAS CITY, MO. 








his Hollywood studios to see for themselves 
the “why” of many techniques. 

One of the features of the tour was the 
wigs said 


showing of the only two nylon 


to be in existence. These wigs have been 
used as an exhibit in the Museum of Mod 
ern Art and featured in one issue of the 
“March of Time.” 

recognized in the film capital as 
designers of fine hair 


Long 
one of the leading 
individuals and_ for 


pieces for stage and 


screen production, Corsillo’s outstanding 
contribution to date in the display field has 
been the mannequin wig. He has several 
other developments planned and already past 
the experimental stage, of which the nylon 
wig is one. He intends to offer these wigs 


when materials are available to produce 


them in quantities. 


Club Plans Celebration 
Of Anniversary 


Members of the Cleveland Display Guild 
are working on plans for the group's 29th 
anniversary, to be held the second week in 
February. Displaymen and retail executives 
from Cleveland and nearby cities are being 
invited to attend. The Hotel Carter will be 


headquarters for the event 


Tt 
Is Comms: 


when the giant postwar production 
power of American Industry will 
make shortages and scarcities a 
disagreeable memory. Then, 
Murray Toll Quality will have more 
importance than ever before. 


At this time we regret to advise 
that we cannot accept any more 
orders for Display Boards as we 
are completely oversold on our 
allotments. 


MURRAY TOLL 


Mfrs. & Mill Agents 
Cardboards of all Descriptions 
6224 Paschall Ave., Phila. 42, Pa. 
Phone SAratoga 9-5727 or 9-5728 











USE THE 
OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 
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feather 


feather. 


Cerise satin dress of 1914 period with 


1 | traw hat with cerise 


Costumes of 
Yesterday 


May we suggest a collection of aprons 
dating back to a century ago. 


For rental prices, write— 
KATHERINE BURR FLEMING 
76 Rogers St. Branford, Conn. 


10-Page Circular and Photos 
on Request. 











DIMENSIONAL HEARTS 


5"" Satin Covered Papier Mache $1.25 each 
7" Satin Covered Papier Mache 6 for $7.50 
17" Satin Covered Papier Mache $6.85 each 
27" Satin Covered Papier Mache 8.75 each 
17" Red Foil Covered Papier Mache . 2.00 each 
17" Unfinished Papier Mache 1.00 each 


JOS. E. PODGOR CO., Inc. 


Complete Display Suppliers 
618 MARKET ST. PHILADELPHIA 6, PA. 
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J. A. D. Neus... 








HE following were present at the Hotel 

New Yorker, New York City, in De- 

cember at a meeting of the committee 
selected to prepare the educational program 
scheduled for the National Association of 
Industries’ Market Week in Chicago 
Jim Cummins, representing the 
Chicago Display Club; Roy Heimbach, the 
Detroit club; Escher Bettis, the Louisville 
Apolinsky, the International 
Display, and Ray Bianchi, 


Display 
next June: 


club; Joseph 

\ssociation ot 
Chicago, chairman of the group. 

a plan whereby six or 
eight of leading retail 
executives would discuss the value of dis- 
play and what they expect it to do for their 
stores, the entire program to last two hours. 


Bianchi presented 


the country’s store 


This plan was unanimously adopted by the 
and it was agreed by all attend- 
program would be under the 
International Association 


committe 
ing that the 
sponsorship of the 
of Display. 

George Silvestri, president of the National 
\ssociation of Display Industries, accepted 
the program suggested and later that week 
was to present it to his association. The 
impression given those attending was that it 
would be accepted by them. 

Work had already been started on making 
plans for this program. Bianchi promised 
that one of the 


Brothers, 


top executives of Goldblatt 


( hicago, would — be one ot the 


spe akers Iescher Bettis of Stewart's, Louis 


ville, had agreed to contact Oscar Rutgers 


of Namm’s, Brooklyn, to ask him to invite 
Benjamin Namm, president of the store ot 
that name Rutgers asked the writer of 


this column to write Mr. Namm a letter. 


Turns rad 
oa and off 
os wonted 


a . 
te *.. 


—For a showing of ''Telechron's Super Electric Clocks," 





By JOSEPH APOLINSKY, Presider =n 





Eugene Turner 
Company, Atlanta, 
Rich, of Rich’s, 
Michigan 


which has been done. 
Muse Clothing 
agreed to contact Richard 
Atlanta; Roy Heimbach of the 
Consolidated Gas Company was to arrange 
from J. L. Hud- 


George 


to have someone present 
son’s, Detroit 

I am mentioning the above because this 
was all accomplished prior to the receipt of 
a letter from Bianchi notifying me and the 
other members of the committee that the 
National Association of Display Industries 
had turned down the program we presented. 

The objections offered were that because 
ot the lack of interest shown by some mem- 
bers of the committee in not attending the 
meeting, they felt the program would not 
come off to their complete satisfaction. 
They also were skeptical as to our ability 
to obtain top-management for speakers on 
the program submitted. 

Bianchi seemed to think that the 
manufacturers did not like the idea of the 
program being sponsored by any particular 
Bianchi's letter, I 
with 


also 


Upon receipt of 

touch 
informed me that the 
voted the 


group. 
immediately got in 
Silvestri 
members of his association had 


George 
who also 
program down. He also stated the consensus 
of opinion among the members of the Na- 
tional Association of Display Industries was 
that displaymen in general do not want an 
educational program. 

I am still of the opinion that the program 
presented would have been an excellent one 
Therefore, it 1s my intention to ask those 
who graciously agreed to help arrange this 
program to continue their efforts and every- 


SELECTOR 


Ony #1 2%3 


this display unit was designed and 


produced by the art department of Consolidated Edison Company, New York City, under the 
direction of Ray Martin— 
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ing will be done to bring it to a successful 
meclusion. 


Also in New York, there was a meeting 
{t the officers and directors of the IAD. 


hose attending were: Frank Whitelam, 
. H. Fyfe & Co., Detroit; Walter Kelley, 
elano’s, Boston; Harold Benson, The 


saker Company, Minneapolis; Craige Em- 
ree, Geuting’s, Philadelphia; Eugene W. 
furner, George Muse Clothing Company, 
\tlanta; Ray Bianchi, Goldblatt’s, Chicago; 
Richard Staines, Vandever’s, Tulsa, and 
joseph Apolinsky, Loveman, Joseph & Loeb, 
Birmingham. Bianchi presented the above- 
nentioned plan for Market Week and it was 
idopted unanimously by this group. All 
promised to bend every effort toward mak- 
ing 1t an outstanding success. 

Staines, treasurer of the IAD, made a 
strong plea for the necessity of more funds 
and urged the continuance of the organiza- 
tion’s annual year book. Work has already 
begun on this publication and a bigger and 
better one is being planned. 

Here is an excerpt from an article which 
appeared in a retail trade paper a short time 
ago, to which I heartily agree and would 
like to see something done about it. 

“The formation of new display groups are 
in direct competition with the International 
\ssociation of Display, now in its 5lst year, 
and with the Southern Display Association 
whose members are culled from 18 Southern 
States. In addition to the various local dis- 
play clubs, there is the Northwest group of 
displaymen which also has ambitious plans 
for a strong organization. 

“These various organizations which have 
been formed to elevate the position of the 
display manager in the eyes of retail man- 
agement and improve the standards of the 
display profession, have much in common. 
\nd yet, each group proceeds on its own 
in diverse directions instead of combining 
their efforts toward their one goal. 

“One leading display manager who 
strongly believes that the members of the 
display profession should have an organiza- 
tion for the betterment of the industry, made 
the suggestion last week that the leaders of 
the various display associations get together, 
drop their sectional identity, and pool their 
memberships and efforts into one national 
organization which will do more to gain 
the recognition of the display manager than 
is now being accomplished. 

““Tf 55 countries, who don’t even speak the 
same language, can get together at the 
United Nations and try to settle mutual 
problems, why can’t a handful of display 
groups who speak the same language and 
have the same fundamental aims get to- 
gether for their own good?’ asked this dis- 
play executive.” 


Expansion Move 


For Arcadia 

Arcadia Display & Window Trimming 
Company is now located at 1 Sickles street, 
New York City, where the company manu- 
factures display units of cellophane and 
other materials, does background work, and 
installs complete window set-ups. The three 
partners of the company are Bela Czika, 
Phil Sharkin and Abe Korman. 
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e RAYON NETTINGS 
e VEILINGS 
e MALINE 


@ HORSE HAIR 


ALL COLORS AVAILABLE 
e 


DINA MANUFACTURING CO., INC. 


IMPORTERS & MANUFACTURERS 


66 West 38th Street New York City 18 
BRyant 9-8952 











NOW AVAILABLE 
for Easy Effective Spotlighting 


in windows or cases 


BEST PeeWee SPOTLIGHTS 


SMALL in Size — BIG in Possibilities 


Hood dimensions 4%” x 5” x 2%”. Uses a 
G-16% 75-watt or T-8 100 watt single contact 
bayonette base lamp. 

Attractively finished in black and silver wrinkle. 
Equipped with polished mirror, Fresnel lens, 
Universal mounting _ bracket, 

gelatin color holder, 3 sheets S 95 
of colored gelatin. Complete, ° 


less bulb 





Also Best 400-watt Spotlights 
and automatic color wheels. 


BEST DEVICES CO., INC. 


10516 WESTERN AVE., CLEVELAND I1, O. 



































GEALERS AND BUYERS AGREE 


- The Answer to Your 
1947 DISPLAY PROBLEMS 


LAN to make 1947 your banner year. Talk to any man who knows 
effective display, he'll tell you his preference is for the Hurlock line. 
Buying is easier; selling is faster. Don't fail to see the Hurlock line at 


your favorite jobber or write 
INC. 





direct for our new Spring and 
Summer catalog. 







123 E. BALTIMORE AVE. 
LANSDOWNE, PA. 
























Clare McCune 


Display Bazaar, Inc. 
164 West 24th St. 


New York 
WAtkins 9-5625 














IRBECO 
CHROME METAL 


OULDINGS 


e WILL NOT TARNISH 
e ECONOMICAL 
e WEATHERPROOF 
e DURABLE 


MANY STYLES 
and WIDTHS 


FOR ALL DISPLAY NEEDS 


The IRBECO Line with its unusual variety 
of styles, sizes and finishes meets every 
Ideal for 
displayers, counters, interiors, booths and 


exhibits. 


display need. backgrounds, 


Write for new Illustrated Folder 


Jobber inquiries invited 


IRVING BERLIN & CO, 


719 Eighth Ave., New York City 18 
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Physics And Art 


By DR. HERBERT E. IVES 
Bell Telephone Laboratories 


(So closely related are physics and art, 
and art and display, that the following ad- 
dress by Dr. Ives—one of a series broadcast 
by American scientists on the New York 
Philharmonic radio program sponsored by 
the United States Rubber Company—has 
especial interest for those in display. Dr. 
Ives is known to the scientific world for his 
work in many fields of optics, especially in 
color photography and color measurement. 
Thus it is natural that for many years he 
has also been interested in the relationship 
between physics and art.—Ed.) 


T may seem to some of you that physics 

and art represent two extremes of human 

interest. Art deals with the intangibles 
of beauty; physics with the practical, the 
measurable, the exact. Yet historically the 
two have marched hand in hand. Four hun- 
dred ago Leonardo da Vinci 
nized the relationship: for, when Leonardo 
wrote his celebrated “Treatise on Painting,” 
he harped throughout on mechanics and 
Some 300 years later, when Helm- 
as an optical instru- 


years recog- 


optics. 
holtz studied the eye 
ment, it inspired him to write his series of 
lectures “On the Relation of Optics to 
Painting.” 

Throughout the task of the 
artist has been to reproduce aspects of the 


ages, the 


world about him, as appraised by his senses. 
Many mediums have been tried—painting, 
sculpture, music, and the rest—but what- 
ever the medium, the problem is not simple. 

The painter, for example, depicts upon a 
flat surface that which in nature extends 
as far as the eve can reach. He must com- 
press between the white of his canvas and 
the mere murkiness of his blackest pigment 
the glare of sunlight, the gloom of night, 
and all the shadings between these extremes. 
He must motion and portray life 
with means that essentially are static and 
inanimate. In this quest the painter has at 
all times been guided, as was Leonardo, by 
the principles of natural philosophy, or as 


suggest 


we now call it, the science of physics. 

The nature of space has long been studied 
by the time, the 
depiction of space has been the problem of 
the artist. In the carvings of pre- 
the deer and the mammoth 

from the rest of space by 
scratched outlines. Eventually, shadings 
added to indicate shadows. As _ these 


physicist; at the same 
ivory 
historic man, 


were separated 


were 
shadings appear we have the beginnings of 
for the shape of the 
the straight line 
from the sun to 
propagation of 
With 


relations 


physics applied to art, 
is determined by 
along light 
the earth—the 
light, as the 
paintings began to show 
in space—began to have extension or depth. 
The greatest advance from the fixed plane 


shadow 
which travels 

rectilinear 
physicist would. say. 


shading, 


of the canvas came with the Renaissance, 
when the principles of geometrical perspec- 
tive were grasped. Betore that there was 
little distinction in size between the near 
and the far. In primitive art, the distant 
horse might dwart the near-by castle. An- 


other convention of primitive art was to 
place distant objects above near ones, as 
though ascending a spiral staircase. It was 
in 15th century Padua, where schools of 
“artists and geometricians” flourished, that 
science and art learned about the law of 
inverse squares. According to this law, 
an object when removed to twice the dis- 
tance, occupies one quarter of the original 
angular field. Because of this law, which 
is well nigh universal in physics, from 
gravitation to illumination, objects in a 
painting grow smaller toward the horizon 
and parallel lines converge to a vanishing 
point. 

Artists henceforth were to lay out their 
picture on the flat canvas just as the lens 
of the eye spreads a picture on the retina, 
according to the laws of geometrical optics. 

The eye is a_ physical instrument —a 
camera obscura in the old language of 
natural philosophy. The artist needs to 
its properties, not excluding its de- 
Like any other camera it does not 
define all objects sharply at once. If a near 
object is crisp, a remote object is fuzzy. 
So, when the artist added to his geometrical 
perspective a blurring of outline in distant 
objects, he further simulated the effect of 
space—as perceived by a creature with one 


know 
fects. 


eye. 

But we have two eves. Each of our eyes 
different view, one a little around 
the object, the other a little 
around the other. This gives us the most 
vivid of our sensations of depth. We call 
it stereoscopic vision. The English physicist 
Wheatstone invented a marvelous instru- 
ment called the stereoscope, which uses two 
slightly different views, one for each eye, 
to make a truly three-dimensional picture. 
The painter can not do this with a single 
painting, but by a proper lateral blurring or 
even doubling of distant objects in a picture 
he manages to impression of 
reaching a little farther into space. 

There is one more device which the artist 


sees a 


this side of 


create the 


aerial perspective, which is closely 
related to physics. John Tyndall, famous 
experimenter of the Institution in 
London, made many tests of light scattered 
by a milky liquid. He found that the scat- 
tered light was bluish—while the direct light 
was yellowish. Artists today use this effect 
to differentiate from far, by 
veiling the distant objects with bluish haze, 
or by reddening objects illuminated through 
the haze. 

We thus The primitive 
artist sought a pigment for every color, tint, 
and shade. His palette tended to resemble 
the Chinese type-setter’s case, with a symbol 
word. It found that 
by mixing a few pigments, others of differ- 
ent colors resulted. Da Vinci in his treatise 
problem, described a few 
simple mixtures, and then postponed the 
study to a future book. He never wrote 
that book, and the principles of light com- 
position and color mixture had to wait until 
physicists like Newton, Young, Maxwell and 


Can use 


Royal 


near objects 


come to color. 


for every was early 


appre vached this 
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lelmholtz experimented and_ discovered 
hem. Newton showed that all colors are 
resent in white light. He demonstrated 
hat the colors of objects are caused by the 


Two New MUSTS 
vortions of white lig ‘hic hey absort 
ype ogg so og per cbowcgye For Your Spring Promotions 


ed, green, and blue light will produce all 
he others. As a consequence it was recog- 


to ized that three pigments which absorb 

: ; : x . . © ” © ” . 
as hese primary colors would suffice for the FABCOSE: An all purpose display material. 36° - 38" wide. 
peer irtist’s palette. Washable, sun-resistant, durable. Available in all 
ia hese pigment colors the simplest alpha spring shedite. 
: et of color—are a bluish green, a magenta, 


ot oa: cael ee a ana va , ¢ . ray . ° : : 
and a yellow-—not the red, yellow and bine GLORAY: The perfect lustrous fabric for jewelry displays and 


we often cited. The results of these findings ‘ é i le é 
where puffing or draping is necessary. 52° wide. 


eo have been widely used in color photography 
cl and in color printing, but not so generally Colors: Spring Green, Maize, Coral, and Light Blue. 
—_ by painters as yet. When understood by 
sis the painter, the principles of color mixture se ; ; 
i. enable him to think in terms of color itself Write now for samples of these outstanding materials, 
on ; F : 
rather than in terms of cadmi:.m sulphide . . . 
ng apps view 2 ia or contact your local jobber. Priced amazingly low. 
or chromium oxide. . . 
+ The study of photometry and illumina- . P . _ 
eit ali Siac’ GR A aac La Inquire of our unusual display fabrics and accessories. 
ns tion has clarihed the age-old problem of - 


putting all the gamut of light values on a 


se canvas. Between the whitest white pig- PARK L ANE FABRICS CO.. ime. 


ment and the blackest black is a range of 


-a - ; ~ , ‘ : - ‘ow 
about twenty to one; between sunlight and 45 East 30th Street @ MUrray Hill 4-3124 @ New York 16, N. Y. 














of : : it: 

‘a moonlight, the range is a million to one. 
a How then can the painter ever hope to de- 
on pict more than the aspect of a studio- 


a Po felted oe ae aves ES GRANULAR DISPLAY MATERIAL 


ea methods of response of measuring instru- e . 
" ments. The eye is affected by the surround- Latest Spring Colors Now Available 


ings of the object measured, and its per- 


rf ; : ae 

formance varies with the level of its THEY ARE UNIQUE — GIVES COLOR AND EFFECT 
excitation. By placing contrasting areas ? : : 
Prompt shipments, colors for every season, ideal for creating many effects. Also manufacture 


together we get an enhancement of their 2 2 : : : . . 
| Lawn Grass, Sand in various colors, stones, tinsels, diamond dust, pearl chips, sea shells, fibre 

































nd Gumereace, Dy Cecrcasing the cimevenees glass, etc. Can be used for exterior or interior displays. Good around tree trunks, pots, 
tle of color and tone we simulate the effects | pedestals, etc. It’s first choice in leading stores from coast to coast. Gives greater coverage, 
st of bright illumination, which dulls the dis- | easy to handle. No experience necessary, anyone can sprinkle them around. Also can be 
ill crimination of the eye, and so whitens and | adhered with adhesives to paper, wood and fabrics. 
at flattens. A picture can thus be made to 
a sing with sunlight even when under the TO GET ACQUAINTED WITH 
wit subdued light of the gallery. “KEW BEE KUT" PRODUCTS... 
> though it originates in representation, 
es te : rat ie ity, life — in We make a sample assortment of at least 40 items in various 
ie selection, arrangement, composition, and colors and sizes at $3.00 in Paper Envelopes (Handy for 
or design. What can physics offer in this salesman or display manager to carry around or when 
re field? We need only recall such critical traveling on the road) also made up in a set of Glass 
of aati “unbalanced” and “top-heavy . se Bottles for $5.00. If both ordered at same time price is 
Aenaresgia that eared basic ideas of harmonious $7.00. We pay all mailing charges. Also send a catalogue with 
st design come from physics. Da Vinci treated , : ; 
ty the heman Heure as a system. of weishis prices. Remittance to accompany order or send written order. 
: ; eis a Rees Oma are eee ee No. I—Flat Wood Flakes 
15 and levers. The forms of architectural 
an elements are dictated by the physical NATIONAL SAWDUST CO., Inc. 
ad stresses to which they are subjected. The Display Dept. 
t- graceful shapes of Greek vases are closely) 65 NORTH 6th ST. BROOKLYN I1, N. Y. 
ht connected with the physical laws of rota- a alee oer he fi ” Catal Rieti 
o tional equilibrium. Be sure to specify Kew Bee Kut if you want the finest. atalogue furnished. 
vy What of the future? Can physics do 
e, still more for art? The flat surface has 
rh possibly been stretched in space and in light VW, 
as much as it can be. We may have to NEW CARPETS for OLD 
ve look to other arts, as in the application of STUDY 
it, the newest forms of lighting to the theater Use DY-O-RUG to —— re-color — WINDOW DISPLAY 
le stage. The future may well adjudge the faded carpets, overnight without removing AT HOME 
ol greatest contribution of physics to art in from the floor. @Perfect for use with air-gun or 
at our time to be the motion picture, with its re-coloring Draperies. @All colors and black. Easy Home Study course showing 
r- command of lighting, motion, and color, For complete information and sample (color pres Sean, Geir oot ace ee 
se and, in the imaginative field, the animated selected should be same as in present carpet, tions in your own windows and 
Ww cartoon which, in an earlier form as the Liew darker) write learn while you earn. 
1e zootrope, was a plaything of the physical Largest and oldest scheol of its kind. 
te laboratory. These mediums are still new Fonmtes sen6. 
1- and, doubtless, have years of development HELMS CHEMICAL COMPANY here nasetinandinesnagenacen 
il still ahead, throughout which art and 1014 N. Harlem Ave. River Forest, Ill. THE KOESTER SCHOOL 
id physics will work hand in hand. | 300 W. Adams St., Chicago, Il. 
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NADI Reaffirms Policy 
On Sectional Exhibits 


HI= semi-annual meeting of the Na 


tional Association of Display Indus- 

tries was held at the Hotel New Yorket 

December 13, concluding the organiza 
tion's Spring Market Week This event 
Vas well attended, considering the interfer 
ence of the coal strike with transportation 
acilities Phere were more than 50 room 
exhibits at the hotel and most New York 
members confined their spring line presenta 
tions to their own showrooms. The volume 
of business was considered satisfactory, 
though there were signs of more selective 


buving than had prevailed in the display 
field during the war years. On a compara- 
tive basis displaymen were buying as heavy 
as in previous years but were seeking 
out new display properties or new versions 


of the more conservative and staple display 


materials and accessories. The exhibit was 
marked with the appearance ot many new 
display concerns, indicating the expansion 
of the display industry in recent years. All 


of which gives signs of injecting a more 
competitive situation, which augurs well to1 
the presentation of new and better display 
props 

The meeting of the association on Friday 
was presided over by President George Sil- 
vestri, who welcomed the members and 
expressed his gratification at the large 
attendance This was in fact the best 
attended meeting of the association held to 
late, there being present more than 60 
members. It was announced that the mem- 
bership of the association is now 120, and 
that it 1s becoming difficult to find adequate 
hotel or exhibit facilities to meet the needs 
f the membership. Accordingly it was re- 
ported that the board of directors had de 
cided to withhold all membership applica 


tions on hand or to be received tor action 


at the annual meeting of the association to 


be held following the mid-year Market 
Week in Chicago This was considered 
necessary in view ot space limitations at 
the Stevens hotel, where the event will be 

It was formally announced that June 


Market Week will be held the week of 
June 23, the exhibit space to consist of the 

rege exhibit hall and additional corridor 
space The applications for space at this 
event already have been sent to the NADI 
membership and if the space requested ex 
ceeds that available, a rationing plan will 
have to be adopted so that all members can 


be accommodated 

lhe highlight of the meeting was the 
intense discussion of the association's policy 
regarding sectional display conventions and 
exhibits \iter a thorough analysis of the 


Situation and in an atmosphere that was at 


times quite heated, the association by an 
verwhelming majority reaffirmed its estab 
lished policy against any of its members 
lisplaying its line or purchasing exhibit 
space at any display convention or exhibit 


t sponsored by the NADI The matte 


was brought to a climax by the scheduled 
convention of the Southern Display Asso- 
ciation to be held at New Orleans, May 5-8, 
and for which an aggressive campaign has 
been carried on to enlist the participation 
of the display houses, so many of which are 
members of the NADI. As a result of the 
reaffirmation of the association’s policy 
several of the members present who had 
contracted for exhibit space at New Orleans 
convention announced that such contracts 
would be canceled. 

The election of NADI officers will be held 
at the Chicago meeting and in line with the 
usual procedure a nominating committee 
was appointed, consisting of Trowbridge H. 
Stanley, L. A. Darling Company, Bronson, 
Mich. ; Joseph I. Adler, The Adler Jones Com- 
pany, Chicago; James V. McNichol, Bulkley. 
Dunton & Co., New York City, and Gene 
Podell, Lynn Display, New York City. This 
committee will file its report before the 
June meeting so that the membership may 
be informed of the nominees in advance of 
the election. 

During the course of the session many 
display problems were discussed, including 
that of research and the desirability of 
Efforts 
will be continued along this line because all 


finding a “yardstick” for display. 


feel that display has a wonderful story to 
tell retail management and that it had 
failed in not digging up the necessary per- 
tinent facts and figures. 

Trowbridge H. Standley, reporting for the 
publicity committee, expressed his confi- 
dence that the advertising policy of the 
association is doing a splendid job and 
that the schedule should be enlarged, re- 


JANUARY, 1947 


sulting in the appropriation of additional 
funds for this purpose. 

The meeting was further highlighted by 
what appeared to be a greater membership 
interest in the activities of the association 
and a feeling that by sound planning and 
action it could do much to build a firm and 
lasting foundation for display, the profes- 
sion and the industry. 


Schlichter Honored 
By Local Merchants 


At a meeting of the merchants of Em- 
poria, Kansas, a wristwatch was presented 
to H. E. Schlichter, display and advertising 
manager for Newman's, who served as 
chairman of a community program which 
made the city outstanding for its holiday 
decorations. 

Seven thousand dollars made up the 
appropriation for Emporia’s Christmas dec- 
orations, with Schlichter chosen to design 
and supervise the theme and _ installation. 
The city is on the “main street highway” 
of the nation, and on the main line of the 
Santa Fe transcontinental trains. So effec- 
tive were the decorations that letters of 
praise were received from several hundred 
miles away. According to Schlichter, “We 
sold Christmas, we sold our town (popula- 
tion 14,000) to our trade territory, we ex- 
tended our trade territory for the Christmas 
season, we sold Emporia as a progressive 
community to the entire mid-west, and we 
sold merchandise—and display and display 
alone did the job.” 


New York Windows "Open" 
To Press Acclaim 

Probably a new high in a publicity build- 
up for window displays was achieved in 
New York City during the holiday season 
just ended, when formal press previews were 
held for displays by James Gosling, Frank- 
lin Simon’s, and by Gene Moore, of Bonwit 
Teller’s. The windows were unveiled at the 
stroke of midnight before representatives of 
the press, radio, and trade. 





—A scene at the Christmas party given for local orphans by the San Antonio Display Club, 
as described elsewhere in this issue— 
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hree-Dimensional Campaign 
Begins First Selling Messages 


The unusual three-dimensional advertising 
rogram run for the past year by Public 
service Company of Northern Illinois, Chi- 
igo, as an institutional campaign, has just 
mbarked on the first of its postwar sell- 
ig messages. The program employs news- 
aper and magazine insertions coordinated 
vith custom-made window displays created 
vy Olson Designers, Chicago, from the page 
idvertising copy. 

Thus far the campaign, carried on for the 
ras and electric utility company by the J. R. 
Pershall Company, Chicago, .has_ utilized 
early 200 individual displays in the 57 
arge windows of the service’s area offices. 

Edward Mitchell, the utility’s display 
manager, says of the program: “Our loca- 
tion managers believe the window display 
ind publication campaign has had a decided 
effect on our customers during the recon- 
version period. The series successfully 
bridged the gap between scarcity or lack of 
merchandise to sell and the complete service 
we can now Offer.” 

Begun in the spring of 1946, the project 
has reached the stage now where from three 
to five new displays are turned out each 
week. The displays are rotated among the 
locations, several of which show each new 
set Just prior to and during the week that 
their complementary black and white page 
ads are appearing in the area’s newspapers. 

According to Mitchell, the public service 
company intends to continue the coordin- 
ited campaign “indefinitely.” 


Battery Company Offers 
Special Display Cards 

\vailable now to retailers are arresting 
two-color display cards that make self- 
sellers out of Bright Star’s new “Valu-Pak” 

the combination offer of a late design of 
the two-cell plastic flashlight with two 
vatteries, standard size, packed in a crystal- 
clear plastic box which has many uses in 
the home as a container. 

The card tells this story at a glance, and 
ilso features the Bright Star trademark. 
\ novel feature of this card is that it can 
be slipped into a snug position on top of 
the box, without interfering with the cus- 
tomer’s view of the merchandise It is 
equally adaptable to counter and window 


use. 


Austen "Exploring" 
In Guatemala 

N. H. Austen, Austen Display, New 
York City, writes from Guatemala that he 
has found a host of native items and ma- 
terial which will add many new touches to 
\merican displays. He will cover several 
ther Central American countries on his 
buying trip. 


Toy Theatre Collection 
Goes On View 


Continuing until March 9, the collection 
f toy theatres of the 19th century from the 
ollection of Alfred Lunt is on view at the 
Museum of the City of New York. Each 
1 the 25 theatres in the group shows a 
vell-known scene trom a play of that era. 


| 
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TRIM UP FOR SPRING 


Drape a blouse—a scarf—a bag— 
almost anything at all—on this 
versatile screen. 





No. 100—Dowel Screen 7 ft. high—54" 
wide. Three 18" panels, all wood con- 
struction. Double action hinges. 


Painted white. $16.50 each. 
Single panels (no hinges). 5.00 each 





No. 200—Giant Peony Spray 4 ft. long 
—2 ft. wide. Flower heads 9", green 
leaves. Choice of colors—American 
Beauty, Pink, Lavender or White. 
$4.25 each 


All vour display needs under one roof. 


V isitourshowroomswhenin New Y ork. 


DISPLAY PRODUCTION 
CENTRE, INC. 


“Headquarters for Display” 
35 W. 36 ST.. NEW YORK 18, N. Y. 




















PRICE TICKETS 
For Every Display Purpose 


Now! More than ever, you need 
price tickets with ‘“‘buy’’ appeal. 


AS $ @ With your Store Name 
LOW . and any ass’t of prices 


AS PER 100 ___ imprinted. 


SEND FOR OUR COMPLETE CATALOG 


PHIL SENKER 


227 S. Fifth Street, Phila. 6, Pa. 


JOBBERS’ INQUIRIES 
INVITED 








REDIKUT LETTERS 


Die Cut Cardboard Letters 
Popular sizes, styles and colors. Write for 
your samples and prices. Ask your Dealer. 


THE REDIKUT LETTER Co. 9 
2962 W. 76th St. Los Angeles 43, Calif. W dealing in display articles 


holland 


Reliable Dutch firm in 
Amsterdam would like to 


represent American firms 








of all kinds. Buying on 











~ our own account 


WINDOW DISPLAY By our organization you will reach 
every possible client in Holland. 
: ‘ ATERI A L Please write by air mail to: 


SIGN SUPPLY CO. ee 


319-321 N. Paca St. Baltimore 1, Md. AMSTERDAM, HOLLAND 
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Formal Inauguration For GLDA 


HE inaugural meeting of the Great 

Lakes Display Association was held 

Monday, December 9, in the Hotel New 
Yorker, New York City. This association 
represents a consolidation of top-ranking 
display directors of eight Great Lakes 
states, which have aided in the progress of 
this fine group of men into an organization 
which, we hope, will mark a new epoch in 
the conducting of a new type of display 
function. It is the fruition of many years 
of planning and building. It is the result 
of an effort which has been made to give 
to the display profession an organization of 
appropriate scope and calibre, and one which 
shall be properly representative of the in- 
dustry in its present proportions and sig- 
nificance 

The association is also the crystallization 
of effort by a group of displaymen whose 
influence has figured enormously in_ the 
betterment of the display industry as a 
whole 

We hope these men will contribute im- 
partially to the future structure of this 
organization, and also hope that these men 
will not be unmindful of their responsibili- 
ies 

This association enters upon its career 
with no entangling alliances, no favorites 
and no enmities. It holds itself free to 
serve the whole industry in all of its 
branches and it will look only to the re- 
wards of such service, ably and faithfully 
performed. 

The policies which shall direct the asso- 
ciation will be those which its officers and 
directors shall conceive or voluntarily adopt. 
The services and educational program will 
at all times be open to every person, identi- 
fied with display, who has a respectable and 
intelligent opinion to convey for the benefit 
of the display profession. 

Here is a report of the meeting: C. H. 
Fadem took the floor and = said: “This 
gathering of the members of the newly 
formed Great Lakes Display Association is 
not a convention meeting, it is not an open 
meeting; it is our first inaugural meeting, 
designed with the purpose of officially in- 
stalling our officers and the board of gov 
ernors in their respective elected posts. 

“T now call on Ed Osterland, chairman of 
the board, to call our meeting to order 
Betore Mr. Osterland takes the rostrum, | 
wish to state that we are without a presi 
dent (,eorge He idt, who was elected, finds 
himself with added responsibility and has 
asked to withdraw 

“It is necessary and very important that 
we nominate and elect a new president for 
this kind of an assignment. I know of no 
man better qualified than our own inimitable 
Carl Haecker.” 

Haecker asked for nominations from. th« 


floor IK. A. Osterland was nominated by 
Lloyd Jensvold, and seconded by Michael 
Dat \fter a few brief remarks, President 


By C. H. FADEM 
Managing Director, Cleveland 


Osterland became presiding chairman. He 
said, in part: 

“Our association has chosen as its slogan 
the words ‘Serving The Display Profession,’ 
and if all of us combine our efforts in un- 
selfish service to such a cause, the future of 
our association is assured. 

“Today in this country, about 30,000 
people earn their livelihood in some phase 
or other of the display profession. The 
Great Lakes Display Association symbol- 
izes the regard in which such people hold 
their chosen profession and it expresses well 
the aims and objects of any group who 
give of their time and effort to further and 
benefit the craft to which they belong. 

“Today, and in the coming years, display 
and other forms of visual merchandise pre- 
sentation will perform greater and larger 
services to the wholesale and retail business 
as well as to an unlimited number of social 
and civic projects. To help meet this chal- 
lenge of tomorrow is the aim and purpose 
of our organization. 

“Because displaymen represent a_ vital 
profession that has to do with civic, indus- 
trial and commercial activities, they be- 
come the center for information, for ideas, 
for guidance and support in the communi- 
ties in which they live. The time for the 
displayman to recognize his place in this 
important picture has definitely arrived. It 
brings with it a challenge to keep abreast 
of the times and to keep in tune with the 
trends of economic and social development 
that tomorrow will bring about. 

“It is to help provide our membership 
with the means of meeting this challenge 
that the Great Lakes Display Association 
has been formed. Its progress and success 
will depend upon the earnest support of 
every individual and the unselfish coopera- 
tion they offer in its development. Today, 
intelligent planning and sincere cooperation 
are the elements of which we must give 
generously if the prestige of the display 
profession is to be raised to the higher 
plane on which it rightfully deserves to 
rest.” 

The following are the officers, board and 
trustees of the group: 

President, E. A. Osterland, Wm. Taylor's 
Sons Company, Cleveland; 
dent, Jack C. Nichols, Higbee Company, 
Cleveland; second vice-president, Dave L. 
Ostlund, Milwaukee Boston Store, Milwau- 


first vice-presi- 


kee; third vice-president, M. L. Black, 
Strouss-Hirschberg Company, Youngstown; 
secretary and managing director, C. H. 


Fadem, Lyon Tailoring Company, Cleve- 
land; treasurer, S. L. Redfern, Sibley-Lind- 
say & Curr Company, Rochester. 

lhe board is made up of the following: 

IX. A. Osterland; Harold Benson, The 
Baker Company, Minneapolis; W. G. Toll, 
Sam's, Inc., Detroit; George Ritter, Ed. 
Schuster Company, Milwaukee; Emory 
Sharp, L. S. Ayres & Co., Indianapolis: 


J. E. Vent, Rike-Kumler Company, Dayton; 


Kenneth Duncan, Kaufmann’s, Pittsburgh; 
Raymond Bianchi, Goldblatt Brothers, Chi- 
cago; Kenneth Hildreth, J. N. Adam Com- 
pany, Buffalo. 

These are the trustees: 

J.D; Timm; Macey's, Inc, St. Paul; 
Michael Dai, The Emporium, St. Paul; 
Silas B. Nelson, Wm. Doerflinger Company, 
LaCrosse, Wis.; David Shuler, ‘Sears, Roe- 
buck & Co., Indianapolis; O. B. Springer, 
H. P. Wasson Company, Indianapolis ; 
Dorothy Vanderpool, Wilkinsburg, Pa.; 
Leslie Gibbs, Jr., Frank & Seder, Philadel- 
phia; Lloyd Jensvold, Seiberling Rubber 
Company, Akron; Grant Orbin, Stern-Mann 
Company, Canton, Ohio; Maury L. Sultan, 
Columbus; Carl V. Haecker, W. T. Grant 
Company, New York City; Max Kimmel- 
man, Erie Dry Goods Company, Erie; Bar- 
bara Barbeau, Zahn-Racine, Racine, Wis.; 
John T. Chord, Montgomery, Ward & Co., 
Chicago; Jack Zealor, Fries-Schuele Com- 
pany, Cleveland; Greeno DeCresie, A. Pol- 
sky Company, Akron. 

The officers and board members were in- 
stalled in office by Cari Haecker with an 
inspiring address. 

President Osterland then called on George 
Silvestri, president of the National Asso- 
ciation of Display Industries, who made a 
brief speech of welcome and greeting on be- 
half of his association. He expressed the 
hope that this meeting would be the start 
towards the development of the promotion 
of display to its rightful position as a pro- 
fession equal in stature to advertising. 

Lloyd Jensvold, assistant merchandising 
director, The Seiberling Rubber Company, 
Akron, spoke briefly and said that “surely 
we do have a need for an organization 
strong enough to guide us, individually and 
collectively, to where we want to go.” He 
added, “Advertising has developed and 
grown by leaps and bounds, whereas dis- 
play has dragged itself along. 

“A good, sound display association should 
be our main goal. Frankly, we have only 
two things to sell: talent and our ability. 
To properly build an organization to mer- 
chandise this ability is our job. Today’s 
top man is a display merchandiser. These 
men can do more to help a store move its 
merchandise than ever before. To achieve 
this, display must be directed by men who 
know display and what display can do. If 
we can get together a group of displaymen 
who will work toward that goal, we have 
achieved our purpose.” 

President Osterland then called on Jack 
Nichols, first vice-president, who said: 

“The display merchandising and _ selling 
business requires unlimited foresight. Every- 
one in the display field should realize the 
importance of the new developments in in- 
dustrial design, especially the phases closest 
to our work—store design and lighting. 

“T hope every displayman is capable and 
prepared through the study of these sub- 
jects to fulfill the duties that he will be 








JANUARY, 1947 


esponsible for in the ever-increasing field 
if merchandising. 

“There is no limit to the display mer- 
handising and selling business, and what 
very man gets out of it is governed by 
vhat he puts in. 

“Let us exchange thoughts and ideas and 
oordinate our efforts along with our en- 
husiasm,” 


“A talk entitled “This Is It’ was then 
riven by Carl Haecker, after which an 
iddress by John T. Chord was read by 
loel Jones, from Montgomery, Ward & 


New York office. 


Haecker’s address follows in detail: 


LG. S 


We are assembled here today for just one 
We believe in this business of dis- 
You may call 
desire, but by 


reason. 
play. 
it a profession if you so 
either title it is big, tremendous, powerful, 
economical when correctly done. It pro- 
vides a livelihood for thousands of men and 
women. It is inspiring and exciting when 
it is attacked vigorously and when we 
understand it, Display is a selling medium 
in the plan of distributing merchandise. It 
is a force in convincing people to buy. It 
is a strong influence in promoting patriot- 
ism, better living and good will. 

Today we want to review and discuss for 
a few minutes a plan for better organiza- 
tion; but before we do, let’s take a quick 
look at what display really means to those 
of us who are engaged in selling. Display 
in a specific and general way is: 1. Window 
Display; 2. Interior Display—Store Layout; 
3. Merchandise Classification and Arrange- 
ment; 4. Market Research—Product De- 
sign; 5. Packaging and Labeling; 6. Light- 
ing—Color; 7. Fixtures—Building Mate- 
rials; 8. Copy—Art—Layout; 9. Advertising 
Techniques; 10. Sales Promotion Function; 
11. Study—Trade Journals; 12. Fashion 
Shows—Special Events; 13. Teaching— 
14. Budgets—Control. 

Those 14 points back- 
ground for the real subject at hand. We 
must know remember what display 
really embraces and embodies. Now, for 
the important discussion. 

The Great Lakes Display Association with 
Harry Fadem (that display veteran with the 
fountain of youth enthusiasm and 
clear thinking) spearheading the idea, has 
made a tremendous stride in formulating a 
new, modern, streamlined, practical plan 
for “stepping up” the general acceptance of 


Display is a business. 


Praining ; 
serve only as a 


and 


vigor, 


display. 

Local clubs all over America with aggres- 
sive men as their leaders, state clubs with 
leaders of recognition (Frank Bingham 
when he was in Indiana, Joe Vent of Ohio), 
group clubs or associations like the South- 
ern Display Association with Guy Malloy, 
Frank Vermilye and the rest of that grand 
The International Association of 
with Joe Apolinsky, the present 
iead, and the other men who served as 
ifficers these many past and many 
thers who have contributed vigorously but 
iumbly—all are to be congratulated on 
vhat has been done. 

DISPLAY WORLD, Women’s 
Jaily and others which have 
nuch to promote display, and displaymen 
ind women have contributed much 
nore than we sometimes realize. 

All have given unselfishly and have done 


g roup, 
Display 


years 


Wear 


some done 


also, 
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good in their efforts to help others. Their 
work was not, and is not, nor will be, in 
vain. Their efforts will and must be re- 
warded. If these clubs, associations, groups, 
individuals, officers, trade papers and editors 
have lacked anything, and I say “If,” it was 
that they lacked a streamlined, modern, 
practical, workable plan. 

Today we stand at the crossroads of 
We are at the threshold of seeing 
We might 
dis- 


lace 


decision. 
display go forward and upward. 
well say that we had better promote 
play one for all and all for one, or 
the possibility of outside, perhaps undesir- 
able, organization. It is for us to carry on. 

The past two days I have spent looking 
at, reviewing and trying to add to this fine 
job done by Harry Fadem and his group. 
Searching it through as I have I can truth- 
fully say that it is really something to be 
It is a plan that is sound, prac- 
streamlined, and | 
beginning of a 


proud of. 
tical, workable, 
for one believe it is the 
great national plan and movement that will 
in its entirety give display that great boost 
that will keep it moving onward 
and upward. 

Briefly this it is: 

1. It calls for and provides new leader- 
ship. Not necessarily new young men, but 
displaymen and with vision and 
spirit, with purpose and strength, with de- 
termination and unselfishness, and above all 
with character. 

2. It calls for organization. A 
units of young and old, professionals and 
beginners, men and women from great cities 
and small towns, one for all and all for one. 

3. It calls for purpose and loyalty. The 
purpose to promote display in all of its 
forms and ramifications. To provide help 
and assistance to beginners and review and 
experience for others. It encourages parti- 
cipation in civic and patriotic affairs re- 
gardless of creed, religion or politics. 

4. It calls for objectives. The objectives 
to build character, recognition and accept- 


good, 


forever 


women 


unit or 


ance in all business. 

5. It calls for a training program. 
to train—what to teach to teach- 
to determine and reach our 
common goal. 

6. It calls for an explanation of oppor- 
tunities. What display affords in the way 
of opportunity for display people, for those 
engaged in manufacturing, for retailers, for 
wholesalers, for distribution as a whole. 

7. It calls for aggressive 
Local clubs, state clubs, group state clubs, 
national clubs and associations, any and all 
organizations to allow every member active 


W ho 
how how 


costs how to 


organization. 


participation. 

8. It calis for achievement. Not 
words or idle talk, but 
nationally recognized and accepted. 

9. It calls for displaymen 
All of us old timers, 
who have climbed to the top, those of you 
climbing, those of you who are 
everyone has an equal share 


mere 
accomplishment, 
and women 
ves, those of you 
who are 
just starting- 
and everyone has a reward. 


The Great Lakes Display Association is 
to be congratulated and praised for this 
start. It is a workable, tangible, practical, 


streamlined plan. 
Harry Fadem, Ed Osterland, Joe Vent, 
Lloyd Jensvold—everyone that has so un- 
[Continued on page 150] 
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Display 
Woriad 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we’ll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 

') Aur Brushes 
_) Airpainting Equipment 
Animated Signs 
Artificial Flowers 
Artificial Snow 
Backgrounds 
Background Colors 
Background Coverings 
Brushes and Pens 
Card & Mat Board 
Cardwriters’ Materials 
Color Lighting 
Composition Pieces 
Crepe Papers 
Cut-out Letters 
Cutting Machines 
Decalcomania 
Decorative Papers 
Display Forms 
Display Furniture 
Display Letters 
Display Racks 
Drawing Boards 
Dye, Rug and Carpet 
Enlarging Projectors 
Fabrics and Trimmings 
Fixtures 
Flags and Banners 
Foils 
Glass Specialties 
Grass Mats 
Hosiery & Shoe Forms 
Invisible Glass 
Lithographed Displays 
Mannequins 
Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 
Mouldings 
Natural Foliage 
[]) Pageants & Exhibits 
() Paper Sculpture Displays 
[) Papier Mache Specialties 
Photographic Blowups 
[) Plaques (Window) 
Plastics 
() Price Cards—Tickets 
Price Ticket Holders 
Ribbons 
Sale Banners 
Show Card Colors 
Show Cards 
Show Case Lighting 

[] Show Cases 

CL) Store Designing 

() Socks—Window 

CL) Store Equipment 

C) Signs—Brass—Bronze 

_) Signs—Card Holders 

(CD Signs—Electric 

CL) Sign Printing Machines 

] Sleeve Forms 

CL) Store Fronts 

CL) Tackers 

[) Time Switches 

{] Turntables 

C) Veneers (Imitation) 

() Wall Board 

C) Wigs 

() Window Lighting 
O) Do you wish a copy of their catalogue? 
(] Do you plan to remodel your store soon? 
() Do you plan to build a store soon? 
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DISPLAY WORLD 
CINCINNATI, OHIO 





0 


QOUDODOOOOOOOOOOOOOOOOoOoOooooooooOoOoOoOoOooooo 





O00 


000000 


Firm 
Display Manager 
Street 


City.... State 

















150 


GLDA INAUGURATION 
HELD IN NEW YORK 


[Continued from page 149] 
selfishly assisted, we are really proud of 
you and thankful to you for this contribu- 
tion. 

The Great Lakes Display Association is 
to the national display association what the 
window display is to national distribution. 

But it isn’t enough. This is just the be- 
ginning. It must be carried on from one 
end of our great nation to the other, from 
border to border, from coast to coast. There 
is no turning back. 

In my humble opinion the IAD can do no 
better than to adopt and adapt this plan to 
the national program. 

Ladies and gentlemen, unselfishly we 
must carry on from here. The time is now 
This is it. 


DISPLAY EVALUATION 
[Continued from page 117) 


Frederick & Nelson; John Pearl, Hearn’s ; 
\lbert C. Bliss, Bliss Display Corporation; 
S. C. Reiser, Stix, Baer & Fuller; Aubrey 
L.. Maley, Broadway-Hollywood. 

On behalf of myself and my assistants, 
for the School of Retailing, and the Na- 
tional Retail Dry Goods Association, and 
the Advisory Committee, I wish to thank 
Bloomingdale’s, Saks-5th Avenue, and the 
W. T. Grant Company, for permitting us to 
change displays every hour during the heavy 
seasonal selling period covered in our test 
Without their cooperation this project would 
have been impossible 

Phe Advisory Committee decided to limit 
our beginning efforts to a study of interior 
departmental display Interior store traffic 
exists day in and day out. If we can dis 
cover how to sell) more merchandise to 
existing store traffic, then we have indeed 
made progress 

We assumed that it is the job of adver 
tising to get trathe to the store It is the 
job ot display to get peopl to look and to 
stop at interior displays It is the joint 
function of personal selling and merchan 
dise itself actually to sell store traffic. 
Pheretore, our study is concerned primarily 
with the behavior of store trafic in looking 
and stopping at interior displays 

lo keep the study practical it was neces 
sary to limit its scope: (1) men’s ties; (2) 
costume jewelry; (3) infants’ dresses were 
selected as subjects for study by means of 
1 questionnaire and test displays. 

Pwo methods were used to develop in 
formation. First, a questionnaire was sent 
to sales promotion and display managers ot 
over 1000 member NRDGA. stores. The 
questionnaires were designed to establish 
information on the following points: (1) 
whether or not the display department. 1s 
made responsible tor interior departmental 
display; (2) whether or not store manage 
ment provides for the guidance of the dis 
play department a written or clearly undet 
stood policy; (3) display directors were 
asked to indicate their method or preference 
for the handling of departmental displays 
by types of fixture such as closed counter, 
open counter or table, and top of counter 
for each of the three test classes of met 
chandise; (4) display directors were asked 


to indicate tactors of merchandise assort 


DISPLAY WORLD 


ment which influenced the determination of 
display handling; (5) the influence of mer- 
chandise information upon displays and the 
handling of sign cards was sought. 

The questionnaire results were used as a 
guide for our second method of measuring 
the bahavior of store traffic when exposed 
to test displays. 

Some questionnaire’ results, however, 
merit specific comment here. Of the stores 
answering the questionnaire 77 per cent 
said that departmental display was a re- 
sponsibility of the display department. 

It is significant, however, that in 50 per 
cent of the stores, management does not 
provide a written or clearly understood 
display policy. One of the charges fre- 
quently leveled against store management by 
display directors is that management does 
not fulfill its obligation in supplying the 
guidance of operating philosophy in clearly 
stated policy objectives. 

Here, perhaps, is the greatest source of 
much of the misunderstanding which we are 
led to believe exists between store manage- 
ment and display directors. The question- 
naire also reveals that store management 
imposes restrictions upon display in as many 
as 71 per cent of the stores participating. 

Rules are necessary. But may we sug- 
gest that management which operates on the 
basis of restrictions alone, fails to supply 
objectives for its stafl. Clearly defined poli- 
cies, based on acceptable standards of per- 
formance, provide the positive incentive and 
guidance necessary to stimulate and evoke 
the best effort of any staff. 

Obviously, standards are impossible where 
no basis for the measurement of successful 
or unsuccessful performance exists. There- 
fore, both management and display should 
find a field of common interest in studies 
such as this one, designed to develop. in- 
formation on display techniques. 

With the questionnaire available for 
background information on handling the 
test merchandise by types of fixture, we 
were ready to organize the test phase of 
our project. Our plan was this: 

(1) To test each merchandise classifica- 
tion in three stores of different § size, type 
and location. In this attempt we were 
reaching for the maximum. If test results 
proved to be relatively the same regardless 
of the size, type or location of the stores, 
we felt that a step would have been taken 
toward establishing a definite display prin- 
ciple 


» 


(2) To measure traffic our plan called for 
two research assistants to be located in 
each test department. One research assis- 
tant counted and recorded the total traffic 
passing the test display area each hour. The 
second research assistant counted only those 
people who looked at the display, and 
secondly, those people who stopped at each 
display. These traffic counts were main- 
tained by hours, five days a week, Monday 
through Friday, for a three-week period. 
In this manner we were able to record 
the total traffe for each departmental loca- 
tion, and to break that traffic down by con- 
tent into: (a) Passers—those who passed 
the display area without paying any atten- 
tion to the merchandise offered; (b) Look- 
ers—those who passed the display area and 
who turned to look at the merchandise dis- 
played, withrut stopping, and (c) Stoppers 


JANUARY, 1947 


—those who actually came to a_ physical 
stop and examined the displayed merchan- 
dise. 

To insure the greatest possible accuracy, 
supervisors periodically checked the taking 
of the traffic count in each of the three 
departments in each of the three stores. 
Admittedly, considerable margin of error 
may exist in the looker count of our traffic. 
However, we believe that our total traffic 
and stopping traffic figures represent a very 
high level of accuracy. 

Our traffic count was maintained for a 
three-week period. In the first week no 
display change was made in the existing 
test area locations. In the second week dis- 
plays were alternated. In the third week 
displays were not changed, and traffic was 
measured under normal departmental opera- 
tion. 

Frankly, the three-week traffic count was 
not absolutely necessary. However, to train 
research assistants and to insure accuracy 
the three-week count was highly desirable. 
Moreover, to the stores which participated 
in the test, the three-week traffic count pro- 
vides a detailed analysis of traffic behavior 
from which very useful information may be 
gained. 

Our records prove that even generaliza- 
tions based on comparatively “safe” guesses 
are inaccurate. For example, the tests were 
conducted during the period of November 4 
through November 22—going into the hol1- 
day selling season, when everyone connected 
with the study felt that general traffic levels 
would be higher in each succeeding week 
as the test: progressed. That was not the 
case. In one store only did the general 
level of traffic increase in each succeeding 
week. In another store traffic dropped in 
the second week and remained at practically 
the same level in the third week. In the 
third store the general traffic level dropped 
not only in the second week, but also 
reached the lowest poimt in the third and 
final week of the test period. These are 
facts—they are not opinions, as were our 
original assumptions. The recorded be- 
havior of 165,000 people proves that we 
could be very, very wrong in the business 
fo guessing. 

(3) During the test week, when displays 
were alternated, a schedule was made up 
by hours and displays were rotated in such 
a manner that each display was given an 
equal exposure to departmental traffic. For 
example, if display “A” were exposed on 
Monday during the 11-12 shopping hour, 
display “B” was exposed during the 12-1 
shopping hour. On Tuesday display “B” 
was exposed during the 11-12) shopping 
hour, and display “A” was exposed during 
the 12-1 shopping hour. All factors under 
Controlled 
changes in displays were made, and_ the 


our influence were controlled. 


effect of these changes was measured in 
terms of departmental traffic behavior. 
Weather conditions rémained relatively con- 
stant, the same merchandise at the same 
price line was offered for sale—except in 
the case of assortment versus single item 
display. There was no change in sales 
personnel. Therefore, the measurable dif- 
ference in the number of lookers and stop- 
pers was attributed to the display technique 
used. 

Let me insert a word of caution. We do 








al 
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iot claim that these results are definitive. 
They represent only indications, which in 
some cases merit further study. We have 
made a start. It is our hope that the re- 
sults show sufficient strength to stimulate 

desire on your part for further study and 
refinement. 

Perhaps no single factor influences de- 
partmental display as fundamentally as does 
the housekeeping and presentation of an 
assortment of merchandise. Our first test 
was designed to whether or not 
there is any measurable difference in the 
stopping power of an assortment of mer- 
chandise as opposed to a single item. This 
test involved the physical differences im- 
posed by a closed counter as against an 
open, top of counter display. This test also 
involved the placement of merchandise with 
respect to the customers’ eye level, 
merchandise was displayed within the 
closed counter below the customers’ eye 
level, and then on top of the counter nearer 


discover 


because 


to the customers’ normal eye level. 
In the first part of this test a costume 
jewelry assortment was shown within a 


closed counter, and alternated with a single 
item display of necklaces alone in the 
same closed counter There was no 
difference in the percentage of traffic stopped 
by each display. 

However, when the 
with a costume jewelry 
necklaces alone on an open counter display, 
8 per cent more traffic was stopped by the 
assortment type display. 

We say, with marked hesitation, there- 
fore, to pay more attention to open counter 
displays. Because the closed counter display 
from the customer and 

level, this 

selling 


area. 


made 
assortment against 


same test was 


is more remote 

farther below eve 
effective as direct 
counter areas, perhaps, should be considered 


area is less 
space. Closed 
areas 
with a 


as housekeeping units, and not as 
which reach out to 


appeal. 


stop customers 
merchandise 

This 
test was made, 
of lighting or of background colors. 
ever, we feel that a test of this nature is 
a step in the right direction toward deter- 
mining the most effective selling areas with- 
in departmental locations. 


study. No 


influence 


merits 
for example, of the 


section greater 


How- 


The second test result expands upon the 
merchandise displayed relative 
to the customers’ eye level. 
siderable difference in the number of people 
who look and stop at merchandise raised to 
eve level as against the merchandise 
shown flat on top of the counter. Our test 
of men’s ties shown flat on a counter as 
opposed to the same ties shown raised on a 
rack to eye level resulted in 6 per cent more 


influence of 
There 1s con- 


same 


people stopping at the raised display. This 
result throws further light on the premium 
value of certain locations within depart- 


ments which may be used by display as a 


positive traffic stopping and selling force. 


once the merchandise reaches 
our test shows that display tech- 


who 


However, 
cye level, 
nique increases the per cent of people 
look, but the per cent of people who stop is 
unchanged. In this .test men’s ties were 
level in a dramatized situa- 
tion as opposed to a mass of the same ties 
shown alone; 11 per cent of the total traffic 
each display—there 
stoppers. However, the 


shown at eye 


exposed stopped at 
no difference in 


Was 
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SPLIT—BAMBOO MATS 


FOR THAT TROPICAL EFFECT 


Ideal for 


SUMMER DISPLAYS 
BACKGROUNDS 
FLOORING 
DIVIDERS 


Strong — Lightweight 
$3.00 Each 


F.O.B. Nogales, Ariz. 


Size Approx. 314 ft.x5%% ft. 
Packed 5 to a bundle 





Bamboo Cane Poles 
9 ft. and 12 ft. Lengths 


ad to 114” 
SELECTED STOCK 


“Have a Thousand Display 
Uses" 


QYeec a Foot 


F.O.B. Nogales, Ariz. 


Diameters 


SPECIAL JOBBERS DISCOUNTS 


WINARD SALES COMPANY 


Tel. Tucker 6083 


833 S. SPRING STREET 


LOS ANGELES 14, CALIF. 





dramatized display attracted 5 per cent more 
lookers, and, therefore, had an opportunity 
to interest a number of 
treading on 
figure is 


greater people in 
Here we are 


if our looker 


the merchandise. 
spongy ground, but 
accurate in showing an increase of 5 per 
dramatized display has, in effect, in- 
department's circulation of a 
That, at 


cent, 
creased the 
merchandise message. least, 1s a 
commendable effort. 

Another test of merchandise at eye level 
involved the use of a closed ledge display 
behind the selling counter. As may be pre- 
sumed, there was no effective difference in 
the traffic stopping of the different 
display techniques used in this area. <A 
dramatized display of a shirt and tie en- 
semble was tested against a 
display of ties alone. The same 
looked at each display and prac- 
stopped at each 
hesitancy in 
Rather than 
direct sell- 
institutional 
moderniza- 


power 


merchandise 
percentage 
of traffic 
tically the 
display. 


same 
Here we 
stating a definite 


closed ledge 


percentage 
have no 
conclusion 
to use displays for 
these areas tor 


today 


ing efforts, use 
effect. \nd 
tion plans are 
equipment, you 
desirability of converting 
display into stock-keeping 
consider this part of our test 
contribution toward deter- 
selling 


since store 
part and parcel of every re- 
consider in 


tailers’ might 


your plans the 
this waste 
units. We 
to be a definite 
mining the effective 
partmental location. 

The treatment of merchandise from an in 
being considered 

Too little is 
mer- 


space 


areas in a de 


point of view 

today. 
treatment of 
Our tests 


formative 
many 
known about the 
chandise information in display. 


from angles 


proper 


on infants’ dresses were designed to mea- 
sure the effect of changes in eye level as 
well as in the display treatment of mer- 
chandise information. In the eye _ level 


tests infants’ dresses were shown flat on 
top of the table, and then were shown on 
an inclined plane or ramp—in other words, 


the dresses were shown flat and then raised. 
In two stores the results conflicted. In one 
3 per cent more people stopped at the 
In the second store 
stopped at the flat 
danger of 


store 
ramp or raised display. 
7 per cent more 
display. Here 
generalizations without an adequate knowl- 
recall, in our 
improvements 
were recorded when merchandise was raised 
from a flat position. In this test of infants’ 
result is not consistent. 


people 
again we see the 


edge of facts. If you will 


tests of men’s ties measurable 


dresses the 





ALL LETTERS, ALL ORDERS, ALL INQUIRIES 
ACKNOWLEDGED THE SAME DAY RECEIVED. 


WRITE Pryman 


We'll air mail . . . We'll telegraph 
We'll telephone . . . We'll deliver 
or you will be PROMPTLY ADVISED. 


19 LEADING LINES OF NATIONALLY 
KNOWN WINDOW DISPLAY EQUIPMENT 





@ Fixtures of ®@ Mannequins 
® Chrome @ Flowers 

® Lucite ®@ Fabrics 

© Plaster ® Papers 

® Wood @ Set-Pieces 


LEROY W. FRYMAN 


Window Display Equipment 


DAYTON 2, OHIO 


KEITH THEATER BUILDING - 








to top off your 
mannequins 


Your own 







styles or 


natural sketches duplicated if 
attractive desired. Designed for 
display 


display mannequins of 
every description. 


WIGS 
Arranjay’s Wig Co, 


WIG SUPPLIES, 
DOMESTIC AND EXPORT 
32 WEST 20TH ST. 
NEW YORK CITY 
Telephone Chelsea 3-8340-1 









when infants’ 
flat—as against 


However, in a third test 


shown alone— 


dresses were 

infants’ dresses shown in use on a wire 
figure attached to an inclined ramp, 8 per 
cent more people stopped at the display 


merchandise raised and in use. 
is a significant result. Mer- 
not alone in 


showing the 
Here, we think, 
chandise information consists 
telling the customer the price, the size, the 
[Continued on page 153] 
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CUSTOM BUILT SIGNS 


Special trade-marks reproduced 
in various colored natural woods 





INTERIOR 
STORE SIGNS 


Disptay Crart 


WOOD 
LETTERS 


963 LAKE DRIVE S.E. GRAND RAPIDS 6 MICH. 











ANAGLYPTA 


(simulated ornamental plaster) 


IT'S UNIQUE 


a molded rag stock, light in weight, 
flexible, pliable and durable. 100 uses. 
Indispensable to the display man. 
Hundreds of designs, including Cornices, 
Moldings, Decorative treatments and 
backgrounds. 

Imported in period and modern architec- 
tural designs. 





METAPHANE 
—the new wall covering in silver and 
gold, ideal for showroom coverings 
and backgrounds; durable; washable. 
Large variety of designs. 











SAMPLES ON REQUEST 
Write Mr. Ryan or Mr. Ferreri 


W.H.S. Lloyd Co., Inc. 
Sole Exclusive U. S. Agents 

48 W. 48th St., New York City 19 

Offices New York, Chicago, Boston, Newark 














NEW WINDOW TRIMMERS AID! 


Combination Hammer, Nail Puller 
and Screw Driver. C 
Fits your vest pocket. Each 


= > 
HANDS FOOL Ale PLM O% —e_ 3 


’ re promptly fill j 
le ipt lled 



















Send Trial Order ‘Today 


RUDOLF ORTHWINE wew vor’ civ 








ePlease Mention DISPLAY WORLD 
When Writing Advettisers 


DISPLAY WORLD 


JANUARY, 1947 





FLOWERS AND SET PIECES 


[ ( mtinued from page 120] 


play shelt The base measures 36 inches 
by &4 inches This unit is done in white, 
with the frames in light yellow and light 
pink; frames are also removable. A multi- 


color flagstone effect is used for the base. 

\ wooden bench for mannequins is also 
shown, finished in white lacquer with a 
pink trim. The same treatment described 
above can be had in smaller units. 

The dock is by MGM. Displays, Inc., 
Philadelphia, constructed of white pine and 
poplar, with plywood shelves 10 inches 
round. The scored plywood facing of the 
pilings is supported by 1 by 2-inch back 


—Above, by Mutual Display Manufacturing 
Company, Cleveland. ... Dock by MGM 
Displays, Inc., Philadelphia. . . . Window, box 
unit by Stella Display Arts, Jersey City, N. J.— 
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worn wood effect is given the 
voardwalk. Boardwalk, shelves and pilings 
ire white with royal blue shading. The 
ope is included. 

The last illustration is of a window-box 
yy Stella Display Arts, Jersey City, N. J. 
\ cheerful unit with many decorative uses, 
constructed of %4-inch wallboard, 
mouldings and is_ hand- 
Eight blossoms 
The overall 


ng. <A 


this is 
wood, dressed 
rafted in imitation brick. 
are shown in the window box. 
size is 46 inches high by 48 inches wide by 
614 inches in depth. The window opening 
is 16 by 17 by 4 inches. 


DISPLAY EVALUATION 


[Continued from page 151] 


fabric content, or any other number of 
facts that may be listed for merchandise 
items. Merchandise information, in its 


broadest and most effective concept, shows 
the customer what the merchandise will do 
to satisfy her needs, and how it will look 
and perform according to her requirements. 
[his test shows that displays which lack 
appreciation of the customers’ point of view 
in showing merchandise alone, or not in 
use, are not as effective as displays which 
visualize for the customer how the mer- 
chandise will look in use. As a matter of 
fact my research assistants reported to me 
that customers in this store’s infants’ dress 


department would pick up dresses from 
other tables, come over to the ramp display, 
and place the dress over the wire figure in 
an attempt to visualize what the merchan- 
dise would look like in use. 

Before reporting one final highlight result 
of our display tests, I would like to em- 
phasize again that there is a great need for 
extensive display research. The start which 
has been made points, I think, an answer 
to many of the charges made against dis- 
play, and offers an opportunity for display 


to improve its strength as a sales force. 
When display directors start to deal in 
terms such as increased circulation and 


numbers of people stopped by display, they 
adopt a positive rather than a defensive 
attitude. They start to deal in sales values; 
they begin to develop standards of measure- 
This job, like all retail jobs, is one 
coopera- 


ment. 
which calls for coordination and 
tion by all concerned. It is not a one-man 
show in any respect. In developing the 
information which so far has been given to 
you, consider for a moment that it required 
a staff of 21 people to develop, and that in 
1450 man hours of labor were 
The shopping behavior of 165,000 


excess of 
required. 
people was studied, and this represents only 
a beginning. By the pooling of effort and 
represented by studies such as 
this, you really display the visual 
merchandising force which it seeks to be- 
We point to the necessity of co- 
ordination and cooperation because the final 
test result which we want to report today 
is one which requires intelligent teamwork. 

The sign card operation in your store, if 
it is similar to the stores with which I am 
familiar, is conducted somewhat like this: 
(1) The buyer fills out a sign card requisi- 
tion on which he states the price and mer- 
chandising information. (2) The sign card 
requisition goes to the advertising depart- 
ment for approval and, theoretically, to have 
the sign written. Usually this 


experience 
make 


CORE. 


card copy 
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FANCY DISPLAY PAPERS 


Americas Largest Variety and Most 
Beautiful Patterns — In 
Immediate Delivery in Rolls or Sheets 


OW AVATLABLE TO JOBBERS 


on a Profitable, Year-Round Basis. 


YOUR INQUIRY WILL RECEIVE OUR IMMEDIATE ATTENTION 


Paper and Textile Decorative Specialties 


Stock for 





La 
(ENNISON - 
Wap TUFTS AND LINCOLN STS., 


BOSTON 11, MASS. 




















becomes a rubber stamp operation wherein, 
if you are lucky, spelling are 
caught. (3) The sign card requisition goes 
to the sign shop to be printed and is re- 
selling department and put 


errors in 


turned to the 
on display. 

The effect of this process is to make the 
buyer a copy writer—a job for which he is 
not paid, and for which he is the first to 
admit that he is not qualified. 

In a sign card test, conducted like all of 
the others we have discussed, a main floor 


aisle table for the display of metal belts 
was used. A traffic count was maintained, 
and a record of buyers was kept by a spe- 
cial salesgirl assigned only to that aisle 


table. The sign card which we found being 
used by the store was used in our test. We 
added three words to the alternate sign 
card. The sign card, which was 3 by 7 


inches, was a relatively unimportant part 
of the aisle table display. The sign cards 
were rotated on an hourly 
check of traffic and buyers was maintained. 


basis while the 


The store’s sign card said, “Bright Metal 
Belts—98c.” Our sign card said, “Brighten 
Your Dress ... Smart Metal Belts—98c” 


and 24 per cent more merchandise was sold 
by the sign card which informed the custo- 
mer that smart metal belts would brighten 
her dress. 

This result is so significant that it needs 
It was obvious to customers 
they 


little comment 
that the belts were bright and that 
were made of metal. The first sign card, in 
effect, told only the price. The second sign 
card told the customer what the merchan 
dise would do to improve her appearance. 
I do not know of an easier way to increase 
sales than to analyze your merchandise, and 
then to tell the what is good 
about it from the customer’s point of view. 
Whether by means of display or by means 
both, is not 


customer 


of informative sign cards, or 
our purpose really to learn how to sell 
more merchandise to more people with less 
effort and less expense? 





| 





No. 624 


CASE BIRD CAGE 


A fresh inspiration for Spring . . . 


blended magenta bird cage with white and 
gold top .. . white carved tree shaded 
. . grass flocked base . . . pink 


ele 21S" = 16°. 


Each $5.95 


chartreuse . 


zinnia spray 


| DOLRR BS Sy = 


Second and Massie Portsmouth, Ohio 
Display Designers and Manufacturers 








USE THE 


OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 
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VALENTINE DAY 
DECORATION 


for Jewelry or General 
Display 
Highly Padded Hearts of Red Ray- 
on Silk, edged with white or pink 
netting, Red and/or white roses, 
equipped with hangers 


Nos 30—24" (x. 22” $6.10 ea. 
Ne. cole x 12° $2.75 ea. 
No. 35—0" =x 9” $1.80 ea. 


ORDER NOW TO ASSURE 
PROMPT DELIVERY 


BERT WOLFF, 329 S. Wood St., Chicago 12, Ill., Haymarket 9016 


Mannequins — Millinery Heads — Display Fixtures 








JANUARY, 1922 


(,oettman, 
Joseph Horne & Co., 


extensive business trip to 


display manager for 

Pittsburgh, left on an 
Europe and the 
Orient. 

Members of the New York Metropolitan 
Men’s Club discussed plans for an 
Eastern display organization, to include 
displaymen in New York, New Jersey, Con- 
Massachusetts. 


Display 


necticut and 

The fifth annual convention of the Kansas 
\ssociation of Display Men held at 
Wichita in the auditorium of the Board of 
Commerce. Top honors in the display photo- 
Ludwig 


Was 


graph contest were carried off by 


Fruhauf, The Boston Store, Wichita. The 
following officers were elected: President, 
R. T. Whitnah, Crosby Brothers, Topeka; 
first vice-president, Fred McMurray, T. J. 
Senecker & O., McPhe rson ; second vice- 
president, B. H. Logan, Knorr Clothing 
Company, Wichita; third vice-president, 
i: 4 Weigand, The Lischesky Dry Goods 
Company, Great Bend; secretary-treasurer, 
}. H. Everetts, Pegues-Wright Dry Goods 
Company, Hutchinson 


Rogers, formerly secretary of the 
Association of Display Men, 
Merchants Record and 


i. AY 
International 
became editor of 
Window. 

Joseph Adler, of Adler-Jones Company, 
Chicago, spent time in Cuba and 
Florida on a combined business and vaca- 


Show 
some 


tion trip. 

W. E. Zemitzsch, Famous-Barr Company, 
was elected president of the St. Louis Dis- 
playmen’s Club. Other officers named were: 
vice-president, George W. Foster, Browning, 


King & Co.; secretary, Otto Lasche, Stix, 
Baer & Fuller; treasurer, Joe Chadwick, 
Famous-Barr Company, and _ sergeant-at- 


arms, Joseph Meyer, Sensenbrenner’s. 

Allen Kagey, Mandel Brothers, was 
named head of the Chicago Displaymen’s 
Club, William A. McCormick, 
The Boston Store, vice-president; Howard 
Oehler, Wieboldt’s, secretary, and Harry C. 
Davis, Rothschild’s, treasurer. 


assisted by 


JANUARY, 1937 


John T. Chord resigned as display man- 
ager of Goldblatt’s, Chicago. 

W. Arthur Gray, Lansburgh & Brother, 
Washington, first prize of $100 in a 


display contest sponsored by Collier’s. 


won 


The $500 grand prize in the Levy Bro- 
thers-Adler display contest was won by 
Clement Kieffer, Jr.. The Kleinhans Com- 


pany, Buffalo, with first prize and $250 going 


JANUARY, 1947 


to E. E.O’Donnell, Sisson Brothers-Welden, 
Binghampton, N. Y., for his entry in the 
smaller cities division, and a similar sum 


to Jack Dean, Brooks Clothing Company, 
Los Angeles, for the larger communities 
group. 


Glee R. Stocker, president of the Inter- 
national Association of Display Men, re- 
signed as display director for the Wohl 
Shoe Company, St. Louis. 

Carl Goettman, display director of Joseph 
Horne & Co., Pittsburgh, and one of the 
nation’s best-known displaymen, died after 
a short illness. He was 55 years old. 

Earl Wells resigned as display director 
for Silverwood’s, Los Angeles, in order to 
join the display firm of Bert A. Landers. 





Booklet Offers Aids 
For Sew And Save Week 


Stores participating in Sew and Save 
Week, February 22-March 1, will be inter- 
ested in the new folder of tie-in suggestions 
prepared by the National Needlecraft Bur- 
eau, Inc. The folder, entitled the “Greatest 
Year in Sewing History,” outlines the way 
in which retail can make the most 
of this nation-wide home sewing promotion. 
Many advertising, display and publicity aids 
for turning the spotlight on fabrics, patterns 
and notions are offered in this free booklet. 


stores 


One of the outstanding features of Sew 
and Save Week is the American Red Cross 
Relief Sewing Drive. This drive for relief 
clothing gives an extra opportunity to pro- 
mote home sewing during the Week. The 
Red Cross is still in dire need of garments 
relief. A poster pointing out 
this need is included in the promotional 
display material available free of charge 
from the National Needlecraft Bureau, Inc. 

The folder 
mats for local newspaper advertising. 
gested newspaper stories and radio scripts 


fe rr overseas 


advertising 
Sug- 


also offers free 


to use as basis for consumer publicity are 
also available. Many ideas for windows and 
departmental displays, with an offer of free 
colorful display sets, are given. Also listed 
are the rules and prizes for the Sew and 


Save Week window display contest. The 
booklet can be obtained from National 
Needlecraft Bureau, Inc., 385 Fifth avenue, 


New York 16, N. Y. 





Opportunity Exchange 





DISPLAY 
JOBBERS WANTED 


FOR SALE 


Liberal 


SALESMAN 
WANTED 


Commission 


WANTED 
-Display Manager 


Basis. : ; 
Chere is a real opportunity in De 





WAR SURPLUS Represent established line for 


Camel Hair Brushes all occasion gift wrapping 


ribbons and foils, florists, de- for a 


troit for a display man who can 
take full charge of the display dept 


For Our New Spring Line : 
large, high quality apparel 


of Trellises, Display Units oe partment stores, gift and con- store. The man who qualifies must 
ad: Pros Made under rigid gov- f : » 5 ; | have a full understanding of pre 
ane rops . : Te Ty st: r se y has ons : 
| ernment inspection ... " ae Ty, “algae ry ; s we Pirie me — ee and haber- 
4 qaisplay, jeweiry, variety etc. asnery, artfully and impressively. 
Send for photos and 1” wide $7.20 doz. ihn totes a, 7? : . ‘ : ; 
I 2 Choice territories open. Quali- He must also possess women’s wear 


display knowledge. Salary $7,500. 


Prepaid sample — $1.00 


B. M. MART 


294 Washington St. 
Orange, N. J. 


description 


Address “Box R. D.” 


DISPLAY WORLD 


fications and references. 
TAFFEL BROS., INC. 
95 Madison Ave., 


New York City 
(Member NADT) 


Write or wire 


re HARRY SUFFRIN 
Detroit 26, Michigan 

giving details, age, display experi- 

ence and titles held, in chronologi 


(are ot 
cal order. 
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COMPLETE 
NIGHT BEFORE CHRISTMAS DISPLAY 
FOR SALE 


This display is in excellent condition and 
consists of 10 plaster books; 20 children’s 
figures; 40 assorted size bells, and special 
lighting equipment. 


Specifications and pictures will be sent 
upon request. 


The Price is $750.00 F.O.B. San Diego 


Write— 


LEE 8B. KUBAN 
Display Department 
Walker’s Department Store 
San Diego, California 








DISPLAY DISTRIBUTORS 


Manufacturer of quality display device desires aggres- 
sive financially responsible distributors calling on 
department, chain, specialty and appliance stores for 


representation on exclusive territorial basis. 


Address “Box G. B.”’ 


Care of DISPLAY WORLD 


FOR SALE 


DISPLAY BUSINESS 
in FLORIDA 


This is a profitable and growing concern serv- 
ing the entire state of Florida. It consists 


of two departments: 


1. Display Service, handling display in- 
stallations for national advertisers 
and local accounts. 


2. Complete Jobbing Business, handling 
mannequins, fixtures, materials and 
accessories. 


This business is for sale only because owner 
wishes to retire and is a big profit opportunity. 


Address ““BOX F. M.” 
Care of DISPLAY WORLD 














SALESMEN WANTED 


To sell the retail trade. One of the most 
comprehensive lines of Plastic Fixtures in 


the entire field. Choice territories open. 


Address “BOX D. E.”’ 
Care of DISPLAY WORLD 








Idea Man and Display Mechanic 


Numerous ideas for motion and 


Available! Display & Adv. Mer. 
15 years exp. in leading men’s wear 
and ladies specialty stores in East. 
; 10 yrs. with present employer. De 
would affiliate with display manu- sires change; will go anywhere 
Capable of designing and executing 
entire window setups. Good Mer 
Address “BOX H. R. T.” chandising N.Y.U. Grad. Write 
Care of DISPLAY WORLD “BOX F. H.” care Display World 


static displays, also sales ability; 


tacturer. 

















It’s Not Too Early to Think About 
NEXT CHRISTMAS!! 


We have for sale a set of six groups of Old Fash- 
ioned Figures of Papier Mache by Staples-Smith. 
These were originally designed as ledge units, also 
adaptable to use as window pieces, also— 

Six ledge units of Songs of Christmas by Silvestri 
Art Mfg. Co. These units are complete with large 
song sheets lettered on both sides as well as descrip- 
tive plaques. Both sets of Figures in excellent 
condition. Photos will be gladly furnished on request. 


Priced Reasonably for Quick Sale! 


Write— 
LICHTENSTEIN’S 
CORPUS CHRISTI, TEXAS 
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NINE SALESMEN 
WANTED 


TO COVER NINE STATES WEST OF MISSISSIPPI 
RIVER WITH COMPLETE 
TURES, MANNEQUINS AND DISPLAY MATERIALS. 


Exclusive territory. 


DISPLAY FIXTURE CO. 


19 East 20th Avenue 


LINE OF DISPLAY FIX- 


Displaymen preferred. 


Denver, Colorado 


Salesmen to represent one of Ameri- 
ca’s most complete lines of nation- 
ally known display papers, acces- 
sories. May be carried as_ side- 
line. Advise territory covered and 
type of lines carried. 


Address “BOX L. S. M. B.” 
Care of DISPLAY WORLD 














UNUSUAL OPPORTUNITY 


Display jobber established over 2 
the country’s leading lines is building a completely new 
sales organization. All territories are open on a lucrative 
profit sharing basis to salesmen who can produce. We are 
offering a proposition that will increase your earnings at 


your current volume. If 


position with an excellent future, write to us at once, giving 


all details. 


PIONEER DISPLAY FIXTURE CO., INC. 


35 W. 36th Street 


25 years and representing 


are looking for a secure 


New York 18, N. Y. 


FOR SALE 


Complete Window Display Service 
including props for rental back- 
grounds, 5,000 square feet of plant 
and modern show-room, retail, truck 
and machinery, manniquin refinish 
ing business, plus accounts and 
long lease. Opportunity of a life- 
time for two alert displaymen, Ex- 
cellent chance for G.I. to get into 
a going business. 


Address “BOX B. C.”’ 


Care of DISPLAY WORLD 


WE COVER THE 
PHILIPPINES! 


Let us handle the exclusive 
distribution of your Display 
line. Ours is the only firm in 
the Philippines specializing in 
display supplies and materials. 


North Bay Trading 
Corporation 

Suite 224 Calvo Building, 

Escolta, Manila, Philippines 




















WANTED—lLos Angeles Manufa 






turers require Salesmen for North 
west Middlewest Southwest, and 
Pacifi coast te carry higt class 
Displ Pa s. Liberal commis 
1 and ood cooperation W rite 
iting lines carried and references 


t Vause Creations, 75-77 Market 
St Venice, Calif 








Display Manager 
Card Writer 


\W eading Houston, Texas 
Furniture organizatior Excellent 
tion for man who can esign 
build window and interior dis 

H turt hing ence 

Perm t ] ViItt 

( e tull t t 


W. P. BRANCH 


BLACK BROS. 


804 CAPITOL AVENUE 
HOUSTON, TEXAS 


WANTED 
Sales Representatives 


To Sell Display Jobbers 


Sales representatives wanted 
to sell display jobbers. Manu- 
facturer offers profitable short 
line of design patented hand 
made fashion display decora- 
tions. Side line. Commission. 
Write full details stating ter 
ritory interested in. 


Address “BOX H. M.” 


Care ot DISPLAY. WORLD 





Fine Specialty Ladies Ready- 
to-Wear and Furrier, estab- 
lished 49 years, doing over 
$300,000 volume, has perma- 
nent position open for experi- 
enced combination window 
trimmer, card writer, sales 
promotion, advertising, top 
man of initiative and ability. 
Write full particulars — age, 
family, education, experience, 
references, salary desired. 


BECKMAN BROS. 


Great Falls, Montana 


MANUFACTURER 
Wants Jobbers 


A High Grade line of Artificial 
Flowers and Decorations 1s 
now available to a few well 
established dealers. 


Write to— 
Harry Mich Company 
1627 So. Michigan Avenue 


Chicago 16, Illinois 
Successors to Felt Letter Studio 


Established 1930 








Position Wanted by experienced 
Displayman capable. of developing 
attractive and artistic windows, 
specializing in papier mache, paper 
and wire sculpture, and_ plaster 
casting; also sign writing and 
fashion illustration. World War II 
Vet. with years of experience in 
finer specialty shop manner. Ref 


“BOX M. F.” care Display World 

















Agents Wanted by Plastics Mfgr. 
Advertising and display mfgr. with 
plet minating fabricating 
ng facilities desires rey 
resentative outside N.Y. Commis 
sion Basis. State Lines You are 
! ng Now RANGER-TEN- 
NERE, Inc., 450 W. 3ist St., New 
Yorx i, BW. Y. 


INTERESTING 
OPENING 


Interesting opening for young 
man with a flair for Window 
Display and Card Writing 
Must have previous store ex 
perience. Write or phone for 
appointment interview 


FREEDLANDERS 


Wooster, Ohio 

















WANTED 
DISPLAYMAN 


Displavyman with card writing 
experience capable of trim 
ming highest grade windows 
for one of central Ohio's lead 
ing ladies Shops Must be 
creative and have good ideas 
Give full details in first letter 


MADISON’S 


70-78 N. High Street 
Columbus, Ohio 








FOR SALE! 
TONY SARG 
DISPLAY 





Mechar t fig 
u na traveling 
nplete with 

st ettect 

1 view l 

nesters 
( ild be dra 
l u 1 rn ny kind of 
lren’s Pepartment Measures 
ipproximately feet with = side 


Address “BOX K. C.” 


Care of DISPLAY WORLD 


WANTED 


Experienced DISPLAYMAN 


For two high quality men’s 
stores in Ohio. Good starting 
salary and permanent oppor- 
tunity for creative and _ thor- 
oughly experienced man. State 
particulars as to experience, 
salary expected and references. 
All correspondence will be 
held in strict confidence. 


Address “BOX Y. O.” 


Care of DISPLAY WORLD 


SALESMEN 
WANTED 


to sell most outstanding line 
yf Papier Mache, Wire, Plas- 
tic, and Wood Displays for a 
dependable, fast growing or- 
ganization. Must be experi- 
enced display salesman and 
have a following. 


CHELIX, INC. 


361 W. 58th Street 
New York City 19 








CUT-AWL 
WANTED 


ADVISE MODEL, CONDI- 
TION AND PRICE BY AIR 
MAIL 


MORE DISPLAYS 


Medford, Oregon 


POSITION 
WANTED 


Displayman Fifteen (15) 
years’ experience in depart- 
ment and jewelry store dis- 
plays. Complete knowledge of 
obtainable display materials; 
outstanding ability in design- 
ing and building dramatized 
window and interior displays. 
Age 37. Available February i's 


Address “BOX TGF” 


Care of DISPLAY WORLD 




















Woman will Exchange 15 vears’ 
experience in Display and Adver 


tising Promotion field for chal 
lenging job on the West coast 
Presently employed by large retail 
chain. Excellent references 


Address “BOX M. K. W.” 
Care of DISPLAY WORLD 








VISUAL MERCHANDISER — Cus- 
tomer-minded, practical, mature; 
ollege grad., teacher; creative de 
signer, fine color-sense; exp. N. Y 
lept. stores, all merchandise, win- 
lows and interior; expert on home 
furnishings and fashion. Address 








“BOX B.A.” c/o Display World. 
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JOBBER WANTS 
DISPLAY LINE 


All kinds of display materials, 
novelties, etc., for progressive 
organization. 
Write to: 
Display Production 
Centre, Inc. 


35 W. 36th Street 
New York 18, N. Y. 








Home Study ... “LESSONS IN 
WINDOW DISPLAY” — A low 
priced, practical and _ up-to-date 
course covering all phases of the 
subject. Of value to the experi- 
enced trimmer as well as the begin- 
ner. Over 500 pages with 1,000 
sketches to show you how. Write 
for circulars. WILL H. BATES, 
Box 101, Ellsworth, Ill. 


FOR SALE 


A series of 12 


“Night Before 
Christmas” 


Mechanical Displays 


for sale 


Photographs and prices 
on request. 


J. L. Brandeis & Sons 
George Wagner, 
Display Manager 

Omaha 2, Nebraska 


ARTIST WANTED 


Top tlight creative designer for advertising display 


to work in lithography, wood, plastic, etc.; all na- 


tional accounts; this organization aggressive; person- 


nel very young; good working conditions; all travel- 


ing and moving expenses paid. 


L. A. SAUER 


357 E. Erie 


Milwaukee, Wis. 














COMBINATION 
MAN WANTED 


A combination card writer and 
display man needed at once by 
progressive store in South- 
west Tennessee, 75 miles north 
of Memphis. Population 12,000. 
Good salary to start with fine 
future. 


GRABER’S 


Dyersburg, Tenn. 





DISPLAY JOBBERS 
WANTED 


for our new line of Spring and 
Summer Silk Screened display 
items. Send for photos and 
description. Write— 


CORINTHIAN 
STUDIO 


136 Irving Avenue 
Brooklyn 27, N. Y. 


FOR SALE 


16 Adler-Jones Christmas Card 
Scenes reproduced in dimen- 
sional shadow boxes. Photos 


and details upon request. 


WHITNEY’S 


Stewart Wiggers, Display Mgr. 
San Diego, Calif. 





Window Trimmer and 


Show Card Writer 


For popular priced, medium 
sized department store in up- 
per New York State, 200 miles 
from New York City. 
Give age, experience, 
and salary required. 


Address “BOX L. M.” 


Care of DISPLAY WORLD 








CORRESPONDENCE INSTRUC- 
TION—In Window Display, Adver- 
tising and Card Writing. In opera- 
tion for nearly 40 years with over 
20,000 graduates in nearly every 
country in the world. New graphic 
instruction and new short courses 
it special prices. Write for catalog. 

THE KOESTER SCHOOL 

300 W. Adams St., Chicago 





Display Jobbers-Salesmen: The 
service of a well-known Mannequin 
Refinishing Company is now availa 
ble to established dealers or sales 
men in the southern states on 40 
per cent commission basis. 
Address “BOX C. M.” 
care of DISPLAY WORLD 














WANTED 


RESIDENT 
REPRESENTATIVE 


Leading house in South, with full 
lines of all display supplies, offers 
very interesting opportunity to ex- 
perienced displays salesmen living 
in states of Va.. N. €.,.S. €.. Ga. 
Fla, Ala., La., Miss., Md., D. C 
ind Del, to serve their own states. 


WeReiets 


NATT LEVY 


“Everything in Display” 
5 S. HANOVER STREET 
BALTIMORE 1, MD. 








WANTED 
DISPLAYMAN 


One of America’s finest men’s 
stores has a splendid opening 
for good man. Maybe you are 
an assistant now and would like 
to better yourself both finan- 
cially and with added experi- 
ence. An appointment will be 
arranged. 


MORRIS LEVY’S 


Savannah, Ga. 


Ready to Change Position! 


Display Manager, modern designer 
of backgrounds and lettering artist 
over 25 years, wide experience. 

Address “S. M.” 

2342 W. 12th Street 

Los Angeles, Calif. 

















FOR SALE 


At Half Original Cost 


FAIRYLAND 
SCENES 


by Timely Service, used once. 


Pictures on request. Contact: 


7. W. LES 


at FRANK’S DEPT. STORE 
813 W. 79th St., Chicago, II. 





SALESMEN — Choice terri- 
tories open. One of the dis- 
play field’s best accepted plas- 
tic fixture lines. 

Address “BOX T L C” 
Care of DISPLAY WORLD 





WANTED 


Display & Advertising 
Man 


For department store handling 
soit goods only. Man who can 
handle window and _ interior 
displays, write cards, and ad- 
vertise. Permanent position. 
Good salary. 


BRODY BROS. 


Indiana, Pa. 


FOR SALE 
250 CUPIDS 


Papier mache, molded, half- 
round, 20” x 30”, flying posi- 
tion, flesh colored, cute face. 
Picture and price on request. 
Inexpensive. 

For further information 


Address “BOX C. L.” 


Care of DISPLAY WORLD 








Position Wanted—Displayman, Card 
Writer, 25 years dept. store expert- 
ence, some knowledge of advertis 


ing, create window backgrounds, 
merchandise settings and fixtures 
Available now. California pre 
ferred 


C. COHEN, 4271 Altadena Ave., 
San Diego 5, Calif. 

















Display Managers: For Contact 
Agents in every city in La., Ala., 
Miss., Ark., and Tenn., for well 
known Mannequin Refinishing Co.; 
$100-$200 per week on profit sharing 
basis. Job does not interfere with 
your position. Address “BOX J. H.” 
care of DISPLAY WORLD. 











SALESMEN 
WANTED 


COMMISSIONS 


Choice Territories Open 
Window Display Materials 
Exclusive Items, 
Flowers—Papers—Fabrics 
Excellent Opportunity 
Must Have Following 


Address “BOX J. J.” 


Care of DISPLAY WORLD 


WANTED—Show Card Writer and 
Displayman for full time work in 
Dept. Store in Central W. Virginia. 
All correspondence will be held in 
strict confidence; state age, experi 
ence and salary expected in Ist let 
ter. Write “BOX C.W.” care of 
DISPLAY WORLD. 














Wanted Salesman for Texas by S 
Calif. Mfgrs. of exclusive papier 
mache displays Applicant should 
be well acquainted with display 
depts. of dept. stores and better 
specialty shops. Liberal commission. 
Write details and references 1st let- 
ter. Address “BOX R.M.” care of 
DISPLAY WORLD 








USE THE 
Opportunity Exchange 


For any WANT AD purpose: 


Position Wanted Position Vacant 
Used Display Equipment For Sale 
Representatives Wanted 


$3 Per Col. Inch—Cash With Order 
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Catalog 185 illustrates America’s most 
complete line of forms, millinery heads, 


accessory units and novelty displayers in 
papier-mache and composition. Write 
now for your copy. 
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Mannequins for the proper presentation 
of Women’s, Men's, Children’s and In- 
fant’s Wear apparel are available in all 
styles and in every price range. Write for 
complete information. 









FADO 
4N DISPLAYS 
DISTRIBUTOR 


Look to your friendly Darling 
Displays Distributor for everything 
you need in display equipment. 


Here is the New Catalog 180, 
comprising 80 pages of the most 
comprehensive line of Metal 
display equipment ever offered. 
This is the standard buying guide 
in leading display departments. 
Make sure you receive a copy! 
Write now! It illustrates a fine 
line of cardholders, display 
stands, window set pieces, racks, 
costumers, accessory displayers, 
counter bin hardware, glass 
build-ups, over-counter fixtures 
—in fact, everything you need 
in Metal display equipment to 
achieve “Merchandise Domi- 
nance”... Darling Displays are 
absolute tops in design, con- 
struction, service and value... 





Your ONE dependable source for all of your display equipment 





Clear Plastic Displayers of incomparable 

design and for every need are available. 

Everything from counter mirrors to 

window set pieces... Be sure to see this 
smart line before buying. 


L. A. DARLING COMPANY « BRONSON, MICHIGAN 


NEW YORK DISPLAY ROOMS, 47 W. 34th ST., CHICAGO DISPLAY ROOMS, 222 W. ADAMS ST. 





“CORONET” SCOOPS THE INDUSTRY WITH THE 


MANNEQUIN 


FIRST-AID KIT 


The greatest money-saving outfit 
G display denariment cam have! 
NOW! For the first time you can 


REPAIR AND RETOUCH MANNEQUINS 
IN YOUR OWN SHOP!!! 





om) 7 7 
inv Bae SAVES MANNEQUINS' LIVES. 
if | TAZ Adds years of service. 
REPAIR COSTS. 
SAVES Not always necessary to ship to 
factory. 


TIME. Average repair takes less 
than an hour. Mannequin can be 








put back to work immediately. 


KEEPS MANNEQUINS FRESH! sney never took shabby when you 


keep them in condition with DECO FIRST-AID KIT. 
The DISPLAY EQUIPMENT CORPORATION 
147 West 37th Street, New York ee KIT 1S COMPLETE 


FILL IN AND MAIL THIS ORDER FORM TODAY! 


The DISPLAY EQUIPMENT CORPORATION : mixing bowl, sandpaper. 
147 West 37th Street, New York 18, N. Y. : EASY TO DO. Simple instructions detail 


repair methods. Anyone can do it 





Contains specially prepared ‘‘DECO" 
crack filler, lacquer, thinner, brush, 


Please ship the following 


ickly with professional results. 
DECO KIT $2.75 O $5.00 [ $7.50 1 quickly with protess u 











Orders less than $10.00 shipped C.O.D. where not rated. 


SAMPLE SIZE—only $2.75 


(\}] Please mail latest catalog on mannequins and fixtures 
Has enough for several mannequins. 


FIRM NAME ‘a at . OTHER SIZES are priced at $5.00 and 
$7.50 each. - 
ADDRESS yineeeedeae oe 2 


SEND SAMPLE COLOR of your manne- 
CITY Seyi Serer ete. quin. We will match the nearest shade. 
Otherwise we will send medium shade. 


BUYER'S NAME 
o 





